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CHOOSE THAILAND

THRIVING TRACK RECORD
Welcoming, innovative, and armed with strategic

AN EYE ON INNOVATION
Thailand 4.0 has the government of Thailand identifying

acumen, The Kingdom of Thailand provides MICE
travellers with MICE solutions to deliver the economic
impact they seek in successful business events.
Thailand achieved top ranking in ICCA for the most
number of meetings for 2 consecutive years, and within
the first three-quarters of 2018, received over 900,000
MICE travellers and generating almost 69 million baht
in receipts.

the key industries that will spur economic growth through
innovation. These include Bio-tech, Smart Devices, Digital
and more. Thailand Convention and Exhibition Bureau
(TCEB) has aligned support schemes to rally to the national
policy.

STRATEGIC HUB
Thailand’s dynamic geo-positioning is a key factor
to being an award-winning MICE destination. An
unparalleled market access to the region, including
the burgeoning CLMV region, and enthusiastic traders
in China.

COLLABORATIVE SPIRIT
10 Special Economic Zones will
be established with Thailand’s
neighbors to facilitate trade flow
and offer connectivity with an
emerging ASEAN market. An
Eastern Economic Corridor will
be set-up to provide special
investment opportunities in key
industries under Thailand 4.0 and
a springboard to China, India and
ASEAN.

SUSTAINABLE PRACTICES
T hailand is a champion in CSR

PEOPLE & COMMUNITY
Doing business in Thailand is an

EXPERIENCE AUTHENTICITY
T hailand has been pushing the

and Sustainability. TCEB’s MICE
Capabilities has incorporated
several modules with focus on
sustainable best practices, such
as farm-to-function, food waste
prevention.

enjoyable affair, supported by friendly
and enthusiastic professionals.
World-class brands have redefined
success milestones here, with awards
like Best Business Hotel 2016 by
TTG and World’s Leading Green
Resort by World Traveller Award
World Winners respectively.

boundaries in giving a unique
perspective. Nowhere else will you
be able to find the level of authenticity
in merging comfort with culture, and
the modern with natural marvels.

SUPPORT & SOLUTIONS
T he Thailand Conventions and
Exhibition Bureau (TCEB) instills its
presence in the business travel
market by elevating standards and
supporting positive transformation.
To start redefining your business
events, speak with us today.
Contact: info@tceb.or.th or
www.businesseventsthailand.com
ThailandCVB
businesseventsth
businesseventsthailand
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Oil & gas tradeshows get creative to survive
By Ruth Chen
The global oil and gas industry
is starting to rebound this year,
with industry events seeing
improved attendance
alongside efforts by
show organisers to present stronger content.
During the oil price
downturn in 2016-2017,
companies reported
massive layoffs, a
complete freeze on staff
Ballard: improved
events, reduction on
Marking the turn,
content as a lure
assigned exhibition delthe industry’s biggest
egates as well as restriction on
gathering – the annual Offshore
meetings to a when-necessary
Technology Conference (OTC) –
basis.
achieved above-average attend-

ance with 2,300 exhibitors and
more than 61,300 attendees
during its 50th edition in May
2018.
A South-east Asian oil and

gas association secretariat
member who declined to be
named, told the Daily that
general participation at events
has increased by an estimated
five per cent since last November. She expects attendance at
her upcoming biennial exhibition in 2019 to increase by 10
to 15 per cent over the 2017
edition.
According to Stephen Ballard of BCM Public Relations,
who organises oil and gas
events in Asia, exhibition
companies have been creative
in carving out business opportunities at their events. For ex-

ample, the Africa Oil Week in
November will have a special
segment to look at monetising
exploration projects in Africa.
Masterclasses have also
been added to the biennial
International Oil and Gas
Industry Exhibition and
Conference, taking place this
November in Singapore. Such
programmes are aimed at providing discussions on critical
issues, challenges as well as
recovery strategies.
The conference producer is
expecting a much better turnout this year, although they
did not indicate estimates.

RWG courts high-end events
By S Puvaneswary
Resorts World Genting (RWG)
intends to grow its share of
C-Level meetings and high-end
incentives, as well as bid for
international business events
by working closely with industry partners and dangling its
unique hardware.
It recently showcased its
business events capability to
the local travel trade by hosting
the Malaysia Convention and
Exhibition Bureau’s Business
Events Week in August. It was
the first venue outside of Kuala
Lumpur to host this annual
event which is aimed at bringing local players together and
through a series of presenta-

tions by industry practitioners,
expose them to new business
approaches.
Rocky Too, senior vice president sales & marketing at RWG,
said: “We have many unique
venues that can be cordoned
off and used to host exclusive
events, such as Park Avenue
Lounge, La Fiesta, Highline and
Eighteen Dining.”
The integrated resort up in
the highlands is now awaiting
the opening of the Twentieth
Century Fox World Malaysia Theme Park, which will
welcome private events after
operating hours.
“Planners just have to tell us
their wildest ideas, and provid-

ed there is no red tape involved
in getting permits, we will create
high impact and memorable
events. This includes inviting foreign entertainers and
transporting our customers from the airport in our
limousine.”
Joseph Ryan,
director of special projects and
general manager,
Zouk Genting
Venues, said
various spaces
at Zouk
Atrium can
be adapted
to the needs
of plan-

Too: RWG will offer many unique venues such as La Fiesta (pictured)

ners. Zouk
Atrium, located
on the ground
floor of SkyAvenue mall,
comprises
RedTail Bar by
Zouk, soon-toopen RedTail

Karaoke, and Empire Club and
Zouk Genting which are scheduled to open in 3Q2018.
Ryan said Zouk Genting will
have two private rooms for
events. The complete venue is
also suitable for press conferences, product launches and
private dining events.

Taking events to
Impress your business associates
at an extraordinary location
6,000 feet above sea level.
For more information,
visit us at IT&CM Asia at booth C1.
www.rwgenting.com

Switzerland
offers the perfect

getaway destination
The lush Alpine settings, unspoilt nature and Swiss peacefulness combined with unlimited activities
make Switzerland an ideal incentive destination to reward top performers. Martin Nydegger,
CEO of Switzerland Tourism, shares about what makes this destination stand out from the rest.

SINCE THE BEGINNING OF THE YEAR YOU ARE THE
NEW CEO OF SWITZERLAND TOURISM. WHAT DOES
SWITZERLAND MEANS TO YOU?
Switzerland, my homeland, is a country with an incredible diversity on
a very small territory, with breath-taking nature, a mosaic of cultures
and traditions. When you travel in Switzerland, in a few hours only, you
discover a variety of landscapes, new traditions, a new culture. In the
morning, you can walk on a glacier and in the afternoon enjoy a cocktail
on the lake shore under the palm trees. The Swiss Army Knife is a good
metaphor of Switzerland as a tourism destination: very compact and yet
diverse, reliable, well organised, it has everything you need and still, will
always surprise you with all the possibilities it can offer.

“The Swiss Army Knife is a good
metaphor of Switzerland as a tourism
destination: very compact and yet diverse,
reliable, well organised, it has everything
you need and still, will always surprise
you with all the possibilities it can offer.”
- Martin Nydegger, CEO of Switzerland Tourism

Advertorial

HOW DID THE INCENTIVE
MARKET DEVELOP FROM ASIA?
We started specific activities in this segment with
dedicated incentive managers in China, South
East Asia and India about 4 years ago. Since then,
we see annual double-digit growth in both the
turnover and the number of incentive trips to
Switzerland from the markets of the
Asia-Pacific region.
WILL THE MARKET CONTINUE
TO GROW?
Currently we can attract about 150 monoSwitzerland incentive trips from the Asia-Pacific
market per year with an average size of 80 to 100
people. We believe that we will be able to increase
this figure to over 200 in the next couple of years.
WHY IS SWITZERLAND THE
PERFECT DESTINATION FOR
INCENTIVES?
The awe-inspiring landscape, combined with
world-class quality infrastructures and services,
as well as the legendary Swiss hospitality is
our unique selling point for corporate clients.

Short distances between attractions, premium
locations for exceptional meetings and events,
and the guaranty that everything works like
a Swiss watch make it the ideal choice for all
meeting and incentive planners.
CAN A GROUP VISIT DIFFERENT
DESTINATIONS IN ONE DAY?
There is probably no other country that can
offer such a wide variety in discoveries and
impressions within such short distances than
Switzerland. It’s an ideal place for hub and
spoke tours. Staying in one area and exploring
attractions in other regions without packing and
unpacking is really easy, in particular thanks to
a very reliable and dense public transportation
system. Incentive groups can enjoy a cruise on a
lake steamer in the morning, touch eternal snow
on the top of a mountain in the afternoon and
have dinner in a medieval old town classified as
a UNESCO World Heritage.
WHAT ARE THE MUST SEES FOR
CLIENTS COMING FROM ASIA?
Touching eternal snow and ice high up on our

mountains, enjoying a scenic train ride on a
line of our legendary Swiss travel system, like
the Bernina or Glacier Express, and having
some time for shopping to buy a genuine
Swiss watch, a Swiss army knife and some
Swiss chocolate.
WHERE WAS THE LAST MEETING
YOU ATTENDED THAT WAS OUT OF
YOUR OFFICE?
I recently attended a meeting with my
colleagues from the executive board of
Switzerland Tourism at the Grand Hotel
Giessbach. This is a truly exceptional place in
the Bernese Oberland, on the shores of Lake
Brienz. This hotel, which was built in 1873, is
a jewel among Swiss hotels and a witness of the
history of tourism in Switzerland. Surrounded
by mountains, forests and alpine meadows,
located just above the crystal-clear Lake Brienz,
it’s an oasis far away from the hustle and
bustle of everyday life and traffic, with its own
funicular and framed by the much-celebrated
silver foaming Giessbach Falls. A wonderful
place to hold inspiring meetings.

All photos courtesy of
Switzerland Tourism
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A growing desire for
wellness at home and
at work is resulting in
healthy solutions being
woven into more corporate event programmes.
Destination specialists in
Japan and Sri Lanka, two
destinations loved for
their traditional wellness
retreats, tell Julian Ryall
and Feizal Samath how
demand is shaping up

A

growing appreciation for a
healthy body and mind among
consumers has led to similar
expectations when they are
travelling for business.
Corporate events are no longer satisfied with simply incorporating low-sugar
meals crafted to keep delegates’ mind
alert during meetings, or utilising venues
with natural light or fun layouts to encourage lively interaction.
Some planners and hoteliers are
observing a growing demand for wellness programmes to be incorporated into
meetings, incentive and teambuilding
events.
In Japan, a land famed for its mineralrich onsens, wellness-themed incentive
and teambuilding events are on the rise
and evolving.
“We are seeing an increase in demand for wellness programmes from
corporate groups recently, with our
zazen meditation and yoga sessions the
most frequently requested,” said Yayoi
Awashima, director of sales for Suiran,
a Luxury Collection Hotel on the banks
of the Hozu River in Kyoto’s Arashiyama
district.
“But we are also finding increasing
interest in indigenous wellness programmes – something that is different
from what is available elsewhere and
unique to the location,” she said, adding
that groups in the past have generally
been made up of women in their 40s
and 50s from companies in the luxury
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“Sri Lanka could be
another Bali, renowned
for its wellness, with
the right promotion and
guidelines to ensure that
the right people get into the
(wellness) business.”
Nilusha Kodituwakku
Founder
Ayurva Travels
4
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the same wellness trend in the business
events space is taking hold.
The destination is seen as a relatively
new contender for teambuilding and
wellness programmes but the market is
growing, found destination experts.
This is a market that can grow exponentially, believes Jetwing Travels’
managing director, Shiromal Cooray. The
company is part of Jetwing Group whose
subsidiary Jetwing Adventures specialises
in adventure travel and corporate wellness programmes, apart from others.
Since moving into this niche 19
months ago, Jetwing Adventures has

completed about six programmes for
clients mostly from Europe, with the
largest group being 18 executives.
While Sri Lanka has an assortment of
yoga and Ayurvedic treatment providers,
most hotels and resorts do not specialise
in corporate wellness programmes. Instead, it is often companies like Ayurva
Traveller – a wellness travel specialist –
that support overseas planners.
Ayurva Travels got its first big client in
December 2017, when a Singapore-based
multinational company flew 40 executives from different parts of the world
into Sri Lanka.

Nilusha Kodituwakku, Ayurva Travels’
founder, opined that Sri Lanka could
well be the next Bali, a destination also
renowned for its wellness restreats,
should it be promoted right and have
proper guidelines in place to ensure “that
the right people get into the (wellness)
business”.
In Sri Lanka, popular wellness treatments include sound baths (an ancient
sound-healing practice using a special
gong), meditation, and acro-yoga (a combination of yoga and acrobatics). These
would be worked into a programme that
includes teambuilding games.

From left: Sri Lanka’s Idyllic infinity pool at Santani Resort and Spa; Shunko-in Temple in Kyoto welcomes corporate groups seeking meditation

Photo: JNTO

fashion and cosmetics sectors. An ideal
group size is between 20 and 30 people.
As well as onsen bathing, Suiran can
arrange moonlit or early-morning yoga in
its leafy gardens, zazen meditation within
a UNESCO-listed World Heritage Site or
forest bathing in a bamboo grove.
The monks at Shunko-in Temple,
Kyoto also provide lodging and wellness
programmes for visitors to the ancient
Japanese capital, with demand rising
sharply in the last three years, said reverend Taka Kawakami.
The venue benefits from its location in
the heart of a city rich in religious, imperial and traditional accents at every turn.
“A year ago, people really only wanted
mindfulness programmes to meditate and
reduce stress.
“Now, the most popular course
examines emotions and biases, with
participants learning how emotions can
influence their attention, behaviour and
ways of thinking. If people can identify
their biases, then they can adapt to new
conditions in diverse office environments
quickly,” Kawakami said.
The temple’s courses are popular
among high-tech companies and venture
businesses, as well as among business
schools such as Harvard, Wharton and
INSEAD, to develop mental wellness and
broader well-being.
Shunko-in Temple’s courses are ideal
for people in their mid-20s to 40s, opined
Kawakami, with typically a 50-50 gender
ratio in groups of between 20 and 40.
Some 6,000km away, in Sri Lanka,
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Feature

Living space
We sniff out convention centres in the region that have paid careful
attention to aesthetics and are reaping commercial benefits
“...our five-star facilities with
elegant settings and amenities
will add prestige to our
customers’ events.”

IMPACT Muang
Thong Thani
Bangkok, Thailand
This integrated venue is one of Asia’s
biggest exhibition and convention
centre, taking in IMPACT Challenger
which comprises three interconnected
halls; IMPACT Exhibition Center which
houses eight multipurpose halls and
six function rooms; IMPACT Forum, a
standalone convention centre; IMPACT
Arena with 11,000 seats; IMPACT Lakefront with 150,000m2 of outdoor space;
and AKTIV Square with 19,000m2 of
outdoor space.
The most beautiful gem in IMPACT’s
crown is the Royal Jubilee Ballroom,
said to be Thailand’s largest and most
elegant column-free ballroom. Conical
chandeliers, elaborate ceiling and wall
detailing, and a plush carpet of warm
shades lend a regal feel to the venue.
The careful attention paid to the
interior design of IMPACT’s spaces are
not just for aesthetic reasons; it fulfils
commercial aims too – particularly in
getting planners to sign the venue on for
their events.

Loy Joon How
General manager,
IMPACT Exhibition
Management Co

Royal Jubilee at IMPACT Muang Thong Thani, Bangkok, Thailand

Loy Joon How, general manager
of IMPACT Exhibition Management
Co, said: “Our ballrooms and function rooms are comparable with hotel
equivalents, which is important because
our five-star facilities with elegant settings and amenities will add prestige to
our customers’ events.
“The design (of IMPACT’s spaces)

has helped us to be the preferred place
for events.”
Beyond these event facilities,
IMPACT offers also places for visitors
to have a little fun in between meetings. The Portal Lifestyle Complex,
a four-storey building connected to
IMPACT Arena, IMPACT Challenger
and IMPACT Exhibition Center via

International Convention Centre Sydney, Australia

International Convention
Centre Sydney, Australia
An eye-catching landmark in Darling
Harbour, the new International Convention Centre Sydney (ICC Sydney) is
made up of three buildings, each different in design.
Joint venture partners HASSELL
+ Populous that were behind the
architectural concept, crafted the ICC
Sydney Exhibition Centre with natural colours of greens, browns, whites
and greys, with liberal use of wood,
to reflect the surrounding landscape
of Tumbalong Park; gave ICC Sydney
Convention Centre a shimmery glass
6

façade, a fitting match to the glistening
waters of the bay nearby; and presented ICC Sydney Theatre in a futuristic
manner with bold reds and blacks,
perfect for the live music concerts the
venue was designed for.
Geoff Donaghy, CEO of ICC Sydney,
said: “Convention and exhibition buildings have a tendency to be introverted
by their very nature. In contrast, ICC
Sydney was designed to bring a new
dynamic quality and reputation to Sydney as one of the world’s most desirable
business event destinations, enriching
its knowledge and visitor economies.”
But ICC Sydney is more than just
a pretty face. It houses an 8,000-pax
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theatre, 35,000m2 of exhibition space, a
5,000m2 open-air event deck, a 2,000pax grand ballroom – the largest of
its kind in Australia – and world-class
theatres, meeting rooms and event
spaces. In total, the venue boasts over

well-designed link bridges, is packed
with restaurants, shops and the 1,500m2
Portal Ballroom. Some of these restaurants have been used for corporate
social events.
Outdoors, the IMPACT Speed Park
beckons. Opened in December 2016,
the karting facility comes complete with
changing rooms, shower facilities, a
briefing room, function rooms, and a
winners’ podium.
It will be joined by a waterpark.
Loy said: “Our recreational facilities
enable us to offer our customers options
to integrate business with pleasure.
They can have a complete business and
social programme under one roof.”
According to Loy, IMPACT Speed Park
has been used for teambuilding programmes by many corporate groups that
were meeting onsite. – Karen Yue

240,000m2 of total gross floor area and
the unique configuration allows three
major conventions to run simultaneously.
“ICC Sydney is a purpose-built digital venue which not only supports the
needs of today, but has the capability
to flex and adapt for decades to come
across all types of events – big and
small,” Donaghy added, pointing to
the venue’s 10Gbps optical fibre backbone which had seamlessly accommodated more than 5,200 concurrent
Wi-Fi users across 150 sessions during
the annual Salesforce World Tour to
Australia.
“Since opening in December 2016,
the venue has received strong praise
for its design, its in-depth collaborative
pre-planning process and robust technology infrastructure, garnering more
than 25 accolades recognising excellence across all facets of the business,’
he said. – Karen Yue

“Convention and exhibition buildings
have a tendency to be introverted by their
very nature. In contrast, ICC Sydney was
designed to bring a new dynamic quality
and reputation to Sydney...”
Geoff Donaghy
CEO,
ICC Sydney

Feature
Philippine International
Convention Center
The country’s first convention centre
was purpose-built for the International
Monetary Fund-World Bank annual
meeting 42 years ago when the Philippines was striving for global acceptance.
Philippine International Convention
Center’s (PICC) brutalist architecture
and elegant interiors – magnificent
chandeliers, wooden parquet flooring,
grand staircases and priceless paintings and sculptures – set it apart from
its newer counterparts’ futuristic and
minimalist designs and metal-and-glass
box structures.
Its elegance undiminished by time,
PICC’s low-rise horizontal space is
matched by vast outdoor spaces in
the garden, courtyard and reflecting
pools. Indoors are delegates lounge and
executive lounge for relaxing in between
meetings and conferences.
PICC general manager Renato B
Padilla said: “Convention centres are no
longer just about functionality, but also
about beauty and aesthetics. Its layout
and interiors, as with any venue, set the
mood and ambiance for any event. A

well-designed centre facilitates a smooth
flow of communication – whether
shared or confidential – in line with its
primary purpose of being a place for
exchanging ideas and networking”.
Padilla added: “However, we’d like
to think that PICC is often chosen as
an event venue not just for its welldesigned interiors, but also because of
its cultural and historical value.”
PICC’s fine dining restaurant, Amorsolo, is run by accredited caterer Via
Mare. It even has a prayer room for attendees practicing their Islam faith.
Padilla said the modern museum
of art and numismatic collections of
the Bangko Sentral ng Pilipinas (Central Bank of the Philippines) will be
completed in 4Q2018. Set within PICC
grounds, the museum will also offer
lecture rooms, a research area, a library
and more.
To keep pace with changing market
needs, the PICC Forum will be dismantled this year to make way for the new
Trade Exhibit Hall which will add more
space for exhibitions and more function rooms plus pre-function lobbies,
storage rooms, kitchen, loading bays
and rentable commercial spaces. – Rosa
Ocampo

Philippine International Convention Center

Rooftop garden at Setia SPICE Convention Centre, Penang, Malaysia

Setia SPICE Convention Centre, Penang, Malaysia
Setia SPICE Convention Centre in Penang is recognised as the first hybrid solar
powered convention centre in the world, and boasts a Green Building Index
certification.
Setting it apart from traditional convention centres is its vast open spaces that
welcome events.
The rooftop garden comprises three large areas: A children’s playground, a large
well-manicured green lawn, and a Japanese inspired bamboo garden and spice
garden. Spread across two levels, the rooftop garden allows attendees of largescale events to flow freely in the open. It can host approximately 10,000 guests for
a cocktail event.
It is worth noting that Setia SPICE Convention Centre’s has 654 energy efficient
lightbulbs which can be programmed to cast various colours and patterns to
complement any event held at the rooftop garden. There is also an outdoor stage
area.
Setia SPICE Convention Centre is one of five components of an integrated
complex. The others are: Setia SPICE Arena, Setia SPICE Canopy, Setia SPICE
Aquatic Centre and an adjoining 453-key business class hotel opening in 2020.
According to Yeoh Kheng Ho, senior manager, Setia SPICE Convention Centre,
the interior design of any convention centre plays an important part in making
the centre look grand and at the same time, peaceful, to visitors and clients.
– S Puvaneswary

Singapore EXPO
Convention & Exhibition
Centre, Singapore
A sprawling complex in the east of
Singapore, Singapore EXPO Convention
& Exhibition Centre has the luxury of
space and uses it well.
Its 100,000m2 of column-free indoor
and outdoor space offer customisable
halls and rooms, as well as a wealth of
dining options.
It also offers a convention wing,
MAX Atria, which takes in 12,000m2 of
meeting space in the form of 32 meeting
rooms and an outdoor rooftop space.
MAX Atria is Singapore’s first business
events facility to receive the Building &
Construction Authority’s Green Mark
Platinum standard for its eco-friendly
building design. The wing is surrounded
by lush gardens and floor-to-ceiling windows, allowing natural light to flood in.
“We take inspiration from how
events are evolving. They are now in
hybrid formats in order to engage attendees from all industries. Our halls
and spaces are canvases of opportunity,” said Aloysius Arlando, SingEx
Holdings’ CEO.
He raised the example of the carnival
nature of the expo’s own event, the
Singapore FinTech Festival. “We have
different configurations and multimedia
elements. We’ve also moved away from
the two breaks/one lunch model, and
brought in an all-day dining concept to
8
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let visitors eat and drink whenever they
like.”
Another example is the recently held
Regional General Managers Conference
for McDonald’s China, for which a
stage was transformed into a 360-degree
spectacle.
“Event organisers are looking to
venues to provide that added touch to
help them make a truly ‘wow’ event
and manage costs. We keep pace with
technological changes, but we must also

be a true partner to help curate and cocreate events,” remarked Arlando.
The next big thing for Singapore
EXPO, revealed Arlando, is relooking
at its menu of offerings
and anticipating new
demands of organisers, such as all-day
dining and inventive configurations
of meeting spaces. –
Pamela Chow

“Event organisers are looking to venues to
provide that added touch to help them make a
truly ‘wow’ event and manage costs.”
Aloysius Arlando
CEO, SingEx Holdings
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TO A SUCCESSFUL EVENT
AT CENTARA
It should be an appealing place. Centara has properties in 13 of Thailand’s
most desirable destinations, plus the Maldives, Oman, Qatar, Sri Lanka, and
Vietnam. Choose from beautiful beaches, vibrant cities and exclusive hideaways.
You’ll find venues in all shapes and sizes. Make sure the hotel team knows how
to manage an event. Centara is the largest domestic hotel operator in Thailand,
with experienced people and modern technology to handle demanding events.
Look for service that will make your people feel special.
Thailand is famous for warm, graceful service. Centara combines this
cultural tradition with rigorous training.
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Analysis

A part to play in conservation
Business events’ economic benefits to the host destination is clear to see, but Japan is
realising a deeper impact when heritage sites are used as venues. By Julian Ryall

“We believe that the use of
historical sites for events
enhances attendees’ experience of Japanese culture,
allowing them to interact in
traditional landscapes and
atmospheres that can only
be found in Japan.”
Etsuko Kawasaki
Executive director,
Japan Convention Bureau

Event rental revenues fund repairs and conservation work for Kyoto’s Nijo Castle

D

ozens of Japan’s most revered
and historically important
venues are opening up to
business events with the help
of local authorities and the national
government.
Since 2009, new policies have been
implemented to make castles and
palaces, traditional gardens, natural
sites, UNESCO-listed locations and other
iconic heritage landmarks across the
country available for event hire.
These efforts not only provide new
venues for business events competing
to deliver the most impressive experi-

ence, they also bring about two other
critical benefits – the promotion of the
country’s rich cultural heritage and the
provision of funds to maintain these
ancient sites.
“We believe that the use of historical sites for events enhances attendees’
experience of Japanese culture, allowing
them to interact in traditional landscapes and atmospheres that can only
be found in Japan,” said Etsuko Kawasaki, executive director of the Japan
Convention Bureau.
“In the case of facilities that also
operate as tourist attractions, we believe
that hosting business events boosts their
awareness and popularity, and may
inspire attendees to visit again on pleasure trips. Revenue from these events
sometimes contribute to the preservation and restoration of the sites.”
One of the notable heritage venues
now available for corporate hire is
Kyoto’s Nijo Castle, a UNESCO World

“Business events can be a
beneficial source of income
and promotional medium
for the heritage sites (used
for such purposes).”
Alex Bradshaw
Spokesman,
Sengan-en, Kagoshima

10

SEPTEMBER 18, 2018 • TTG SHOW DAILY IT&CMA AND CTW ASIA-PACIFIC

Heritage Site that houses a number of
national treasures and important cultural properties.
“We hope that planners will take full
advantage of the castle’s historical significance and value to create events that
will help locals and people from all over
the world understand the importance
of preserving cultural properties and
feel the charm of Kyoto,” said Takumi
Kinoshita, head of the castle’s management office.
Besides corporate incentive events
and international meetings, Nijo Castle
has also hosted art exhibitions, traditional Noh performances, storytelling
and film screenings.
“By accepting events like these, we
are able to create opportunities for people to visit the castle,” Kinoshita said.
“We feel this helps to spread awareness
of our history, culture and what makes
us appealing.”
And as rental income is channelled
into the continued repairs and restoration of the castle, planners and event
attendees become valuable contributors to the preservation of the country’s
cultural assets.
The importance of the venues, however, means that operators must take the
utmost precautions to ensure that event
usage does not harm the ancient sites.
“Being an owner operated company
gives us some freedom but we have to
be very careful to abide by the rules for
cultural properties,” said Alex Brad-

shaw, a spokesman for the UNESCOlisted Sengan-en Japanese garden and
stately clan house in Kagoshima.
“Since we are also a UNESCO World
Heritage Site, we have to carefully consider which events to accept and reject,”
he said, adding that clear guidelines
that are strictly enforced will mitigate
damage.
The Tokyo Metropolitan Government’s Park Association, which connects planners with the management of
several traditional parks in the capital,
such as the Kiyosumi and Hamarikyusen, takes careful steps to protect the
venues.
“When plans are being drawn up
for an event, we will ask for details
about the temporary objects that will be
installed and make sure that they will
not cause any damage, do not change
the terrain in any way, leave no holes
(in the ground) or so on,” elaborated
association official Masayuki Nagata.
Detailed discussions around the use
of heritage venues mean that planners
will need around six months to prepare
for their events, but the outcome is
worth the effort, believes Bradshaw.
When asked if pushing Japanese
heritage venues for business events
would be tantamount to exploiting local culture and history, Bradshaw said:
“Traditional culture was generally not
conceived to make money but money is
required to keep these sites from falling
into disrepair. If the sites can be both
used and supported, then I don’t see
why (using them for business events)
would be a bad thing.”

THE TECHNOLOGY
EXPERIENCE
The article The Technology Experience in TTGmice June 2017 by
Karen Yue has been awarded a PATA Gold Award 2018 in Travel
Journalism - Business Article category.

The 26th IT&CMA and 21st CTW Asia-Pacific
Legend

Event Highlights

● IT&CMA / CTW Asia-Pacific Exhibitor ● IT&CMA Buyer (Association) ● IT&CMA Buyer (MICE and Luxury Travel)
● Media ● CTW Asia-Pacific Corporate Travel Manager ● CTW Asia-Pacific Conference Delegate ● Speaker ● Trade Visitor

Correct as of 5 September 2018

17
Sept

IT&CMA and CTW Asia-Pacific 2018 Friendly
Golf Game | 1130 - 2000hrs

19
Sept

Krung Kavee Golf Course (Registered Delegates)

Pre-Show City Tours

1230 - 1800hrs ● ● ● ● (Registered Delegates)

18
Sept

Tour A: Bang Krachao
Tour B: Klong Bang Luang

Exhibition ● ● ● ● ● ● ● ●
IT&CMA Business Appointments ● ●

0900 - 1800hrs | Exhibition Hall, Level 22
Hosted By
Thailand
Convention &
Exhibition Bureau

ICCA-TTG Passionate Breakfast @ IT&CMA
0800 - 0930hrs

Graceful Powers

World Ballroom C, Level 23 ● ● ● ● ● ● ●

IMEX-MPI-MCI-IT&CMA Future Leaders Forum 2018
0900 – 1730hrs | Lotus Suite 3 & 4, Level 22 (Invited Delegates)
Asian MICE
Cruise Conference

in partnership with

IMEX-MPI-MCI-IT&CMA Future Leaders Forum 2018

0900 - 1230hrs | Lotus Suites 3 & 4, Level 22
(Invited Delegates)

Media Briefings | 0930 - 1645hrs | Media Zone, Level 22 ●
0930 - 1000hrs

Thailand Convention & Exhibition Bureau

Conferences | 0930 - 1230hrs

1045 - 1115hrs

Ministry of Tourism, Republic of Indonesia

1130 - 1200hrs

Penang Convention & Exhibition Bureau

0930 - 0940hrs | Welcome Remarks
0940 - 1040hrs | Cruise CEO Panel
1100 - 1200hrs | MICE Onboard 1: Making The Case For MICE Cruises
1200 - 1230hrs | MICE Onboard 2: Designing Conferences At Sea

1445 - 1515hrs

IT&CM Events Development Update

1530 - 1600hrs

Taiwan Convention & Exhibition Association

1615 - 1645hrs

HRS

Networking ● ● ● ● ● ● ●

Hosted Luncheons | 1230 - 1345hrs ● ●

World Ballroom C, Level 23 ● ● ● ● ● ● ●

Pre-function Area outside World Ballroom, Level 23

(For Invited Buyers Only)

0900 - 0930hrs | Breakfast Reception
1040 - 1100hrs | Networking Coffee Break

Networking Lunch Area, Outside Exhibition Hall, Level 22
1230 - 1400hrs | Networking Lunch

Hosted Luncheon By Princess Cruises

1230 - 1345hrs | Lotus Suite 5, Level 22 ● ●

(For Invited Buyers Only)

CTW Asia-Pacific Meet-Your-Peers Networking Lunch

Busan Tourism Organization

Dubai Business Events

Japan by JTB

IT&CMA Networking Lunch | 1230 - 1345hrs
Networking Lunch Area, Outside Exhibition Hall, Level 22 ● ● ●

(For Invited Delegates Only)

1200 - 1330hrs | Lotus Suite 1 & 2, Level 22 ● ●

Association Day

CTW Asia-Pacific Meet-Your-Peers Session

1330 - 1530hrs | Lotus Suite 1 & 2, Level 22 ● ●

Official Press Conference | 1400 - 1500hrs

Lotus Suite 11, Level 22 ●

• TTG Asia Media
• Thailand Convention and Exhibition Bureau
• Thai Airways International Public Company Limited

Briefing for Exhibitors and Buyers | 1530 - 1600hrs
World Ballroom A&B, Level 23 ● ● ●

Opening & Welcome Remarks | 1600 - 1610hrs
Darren Ng, Managing Director, TTG Asia Media

World Ballroom A&B, Level 23 ● ● ● ● ● ● ●

Keynote Address | 1610 - 1710hrs
Transforming Your Audience Engagement

World Ballroom A&B, Level 23 ● ● ● ● ● ● ●

Official Opening Ceremony & Welcome Reception:
Thailand Limited ● ● ● ● ● ● ●

1800 - 2200hrs | GMM Live House, Level 8, CentralWorld
Hosted By Thailand Convention & Exhibition Bureau
Dresscode: Colourful
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Forums | 0930 - 1200hrs | Lotus Suite 5, Level 22
●●●●●●●●
0930 - 1030hrs | Meetings Legacy: More Than Bed Nights
(Hosted by GainingEdge)
1100 - 1200hrs | A Hot Debate: Why Do You Need A PCO When You Can Organise
Your Own Conference!! (Hosted By ICCA and World PCO Alliance)

Destination Presentations | 1415 - 1525hrs
Presentation Area, Exhibition Hall, Level 22 ● ● ● ● ●
1415 - 1435hrs | Taiwan Convention & Exhibition Association
1440 - 1500hrs | Thailand Convention & Exhibition Bureau
1505 - 1525hrs | Malaysia Convention & Exhibition Bureau

Association Day Appointment Sessions | 1530 - 1730hrs

Exhibition Hall, Level 22 ● ●

The 26th IT&CMA and 21st CTW Asia-Pacific
19
Sept
Incentive Forums | 1400 - 1630hrs
Lotus Suite 5, Level 22 ● ● ● ● ● ● ● ●
1400 - 1500hrs | Re-discovering The Link Between Motivation and Incentives
1530 - 1630hrs | Creative Ideas For Incentive Travel

17th Sticky Awards Lunch & Travel Marketing Excellence 2018
1230 - 1345hrs | Networking Lunch Area,
Outside Exhibition Hall, Level 22 ● ● ● ● ● ● ● ●

CTW Asia-Pacific

The annual Sticky Awards applauds the ingenuity and innovative efforts of IT&CMA and CTW
Asia-Pacific delegates who have delighted their peers with unforgettable exciting exhibits,
booths, functions, promotions, individual personalities and green efforts at the year’s event. Find
out who will be our newest 2018 winners!

Hosted Luncheon By Desaru Coast

1230 - 1345hrs | Lotus Suite 12, Level 22 ●

(For Invited Media Only)

Conferences | CTW Asia-Pacific Knowledge Hub, Exhibition

Hall, Level 22 ● ● ●

0930 - 0950hrs | 2018 Asia Pacific Business Travel Market Outlook – Part I
0950 - 1050hrs | 2018 Asia Pacific Business Travel Market Outlook – Part II
1110 - 1210hrs | Technology Marketplace
1400 - 1510hrs | Getting The Best Value From Your Suppliers

Networking Coffee Breaks | 1040 - 1100hrs, 1510 - 1530hrs
CTW Asia-Pacific Knowledge Hub, Exhibition Hall, Level 22

●●●

Hosted Luncheon By Bangkok Marriott
Marquis Queen’s Park | 1230 - 1400hrs

World Ballroom A&B, Level 23 ●

1415 - 1515hrs | Embracing Digital Transformation for a Better Customer Experience
1530 - 1630hrs | Setting A Successful Game Plan To Engage Your Audience

CTW Asia-Pacific

CTW Asia-Pacific Business Appointments

0900 - 1100hrs | CTW Asia-Pacific Knowledge Hub,
Exhibition Hall, Level 22 ● ● ●

Conferences | CTW Asia-Pacific Knowledge Hub,

Exhibition Hall, Level 22 ● ● ●

(For Corporate Travel Managers)

CTW Asia-Pacific Business Appointments | 1530 - 1730hrs
CTW Asia-Pacific Knowledge Hub, Exhibition Hall, Level 22

●●●

20
Sept

Experiential Marketing Forums | 1415 - 1630hrs
Lotus Suite 5, Level 22 ● ● ● ● ● ● ● ●

1120 - 1230hrs | The Evolution of Travel Policies
1400 - 1510hrs | The Changing Landscape for Payments
1530 - 1640hrs | Assessing The Impact of New Disruptive Technologies on
Business Travel
1640 - 1750hrs | The Choice of Your Travel Management Company: Should You Go
Local or Global?

Networking Coffee Breaks | 1100 - 1120hrs, 1510 - 1530hrs |
CTW Asia-Pacific Knowledge Hub, Exhibition Hall, Level 22

Exhibition ● ● ● ● ● ● ● ●
IT&CMA Business Appointments ● ●

0900 -1700hrs | Exhibition Hall, Level 22

●●●

Hosted Luncheon By Japan Airlines &
American Airlines | 1230 - 1400hrs
World Ballroom A&B, Level 23 ●

(For Corporate Travel Managers)

Media Briefings | 0930 - 1130hrs
Media Zone, Level 22 ●
0930 - 1000hrs

Bangkok Marriott Marquis Queen’s Park

1015 - 1045hrs

Japan Airlines & American Airlines

1100 - 1130hrs

Macao Trade and Investment Promotion Institute

21-23
Sept

Thailand Post-Show Tours

Hosted By
Thailand
Convention &
Exhibition Bureau

(For Pre-Registered Buyers & Media Only)

Tour A - Kanchanaburi
Tour B - Rayong

Media Feedback Session

1400 - 1430hrs | Media Zone, Level 22 ●

Forums | 0930 - 1200hrs

Association Day

Lotus Suite 5, Level 22 ● ● ● ● ● ● ● ●

0930 - 1030hrs | GDPR: Crucial Steps in Building Trust and Value
(Hosted By SITE)
1100 - 1200hrs | New Business Models For Your Association
(Hosted By IAPCO)

23-28
Sept

Philippines Post-Show Tour
(For Pre-Registered Buyers & Media Only)

Destination Presentations

Presentation Area, Exhibition Hall, Level 22 ● ● ● ● ●
1415 - 1435hrs | Japan by JTB

Discover Palawan Tour
Sponsored By Tourism Promotions
Board Philippines

Association Day Appointment Sessions | 1505 - 1640hrs

Exhibition Hall, Level 22 ● ●

www.itcma.com | www.corporatetravelworld.com/apac
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Education Highlights & Speakers
Keynote Address | World Ballroom A&B, Level 23
18 September | 1610 - 1710hrs

Transforming Your Audience Engagement

The traditional methods of event marketing in the MICE industry is undergoing a transformation, moving away from a linear speaker-delegate approach towards a more experiential
experience that uses new tools and engagement models to encourage more personal and community participation. The speaker and panel looks at what makes an experiential event
effective and successful? They will also discuss how the industry can leverage opportunities to build greater brand sustainability and get higher ROI, and how MICE planners can work with
marketers and influencers from multi disciplines to improve the way they engage with audiences.
Moderator:
Panellists:
Oscar Cerezales, COO, MCI Asia-Pacific

Nichapa Yoswee, Vice President – Meetings & Incentives, Thailand Convention & Exhibition Bureau (TCEB) | Daniel Chua, Vice President – Meetings &
Incentives, Singapore Associations of Conventions and Exhibition Organisers (SACEOS)

Presenter & Panellist:

Martin Nydegger, CEO, Switzerland Tourism

Asian MICE Cruise Conference In Partnership With
ICCA-TTG Passionate
Breakfast

World Ballroom A&B, Level 23
Conference 1 | 18 September | 0940 - 1040hrs
Cruise CEO Panel

Hear from a panel of global cruise CEOs why Asia is the next cruise playground, what their strategies and plans are for the
region, what their hopes are for MICE cruise development in the region
Moderator:
Karen Yue, Group Editor, TTG MICE

Panellists:

Angie Stephen, Managing Director, Asia Pacific, Royal Caribbean Cruises Ltd. | Steve Bloss, Co-Founder and President, Worldwide Cruise
Associates | Michael Goh, Senior Vice President – International Sales, Genting Cruise Lines

Conference 2 | 18 September | 1100 - 1200hrs

MICE Onboard 1: Making The Case For MICE Cruises

Our panel of cruise experts who have a wealth of organising MICE events onboard will debunk the myths and doubts about
holding events on board
Moderator:
Karen Yue, Group Editor, TTG MICE

Panellists:

Michael Goh, Senior Vice President – International Sales, Genting Cruise Lines | Freddy Muller, Vice President, Corporate & Incentive Sales,
Silversea Cruises | Farriek Tawfik, Southeast Asia Director, Princess Cruises

Conference 3 | 18 September | 1200 - 1230hrs
MICE Onboard 2: Designing Conferences At Sea

Learn the trade secrets of designing a successful MICE day onboard a cruise ship. Find out what the benefits are to planners &
guests, gain an insight on challenges & how to overcome them, and discover insider tips to creating memorable guest experiences.
Presenter:

18 September
0800 - 0930hrs
World Ballroom C, Level 23
Graceful Powers

Join ICCA and TTGmice as we celebrate
women at the forefront of the business
events industry. Listen to powerful and
inspirational stories from these incredible
female achievers!
Presenters:

Karen Yue, Group Editor, TTG MICE
Mona Manap, Founder & CEO, Place Borneo
Suprabha Moleeratanond, ICCA Honorary
Member
Panga Vathanakul, Managing Director, Royal Cliff
Hotels Group
Jane Vong Holmes, Senior Manager – Asia,
GainingEdge

Svend Dalgaard, Conference Cruise Designer, #CruiserByHeart – Conferences at Sea

Association Day Forums | Lotus Suite 5, Level 22
AD Forum 1 | 19 September | 0930 - 1030hrs

AD Forum 2 | 19 September | 1100 – 1200hrs

Meetings Legacy: More Than Bed Nights
(Hosted By GainingEdge)

Associations can leave more than footprints at the conclusion of their meetings – they can
start the wheels churning and broaden the scope from bed nights to long term impacts for
their host destinations. Traditionally, meetings and conventions are measured by the number
of delegates, room nights and direct expenditure. However, today we believe that the legacies
from hosting these events are far more valuable.
Moderator:

Jane Vong Holmes, Senior Manager Asia, GainingEdge

Panellists:

Richard Holmes, Director, International Bureau For Epilepsy | Dr Ishwar Gilada, President, AIDs Society
of India | Noor Ahmad Hamid, Regional Director (Asia Pacific), International Congress and Convention
Association (ICCA)

A Hot Debate: Why Do You Need A PCO When You Can Organise
Your Own Conference!!
(Hosted By ICCA and World PCO Alliance)

When it comes to organising events, associations have to consider whether the conference
should be organised in-house, using a company’s own staff resources and expertise, or
outsourced to a professional conference organiser (PCO). For the first time ever, the session
will be conducted in a debate style format with two sides – PCO as proposer and Association
as opposer. There is no such thing as right or wrong, but rather to find out what is the best
alternative in ensuring the best conference and delegate experience.
Moderator:

Noor Ahmad Hamid, Regional Director (Asia Pacific), International Congress and Convention Association (ICCA)

Proposer:

Monimita Sarkar, Managing Director, KW Conferences Pvt. Ltd. | Amos Wong, CEO, AOS Conventions & Events

Opposer:

Octavio B. Peralta, Secretary General, Association of Development Financing Institutions in Asia and the
Pacific (ADFIAP) | Iain Bitran, Executive Director, The International Society For Professional Innovation
Management (ISPIM)

AD Forum 3 | 20 September | 0930 - 1030hrs

AD Forum 4 | 20 September | 1100 - 1200hrs

(Hosted By SITE)

(Hosted By IAPCO)

GDPR: Crucial Steps in Building Trust and Value

New Business Models For Your Association

This session looks at how GDPR is impacting the industry worldwide and examines ways
associations to manage and share data. The speaker will highlight examples from Meetings
and Incentives and discuss with the panel recommendations and best practices to stay
compliant.
Moderator:

Associations are facing a new reality with gigantic opportunities but also relevant roadblocks.
Business Model Innovation is probably the answer to all your challenges. Come and join
us in this session where new membership models, research on best cases (associations),
monetization of your community and assets plus community building will be analysed under
a deep dive perspective.

Panellists:

El Kwang, Founder and CEO, Untangled and Chairperson of SITE Global Conference Bangkok 2019

Hugo Slimbrouck, Director of Strategic Partnerships, Ovation Global DMC

Mona Manap, Founder & CEO, Place Borneo | Shekhar Niyogi, Consultant Editor, M&IT India (CAT
Publications, UK)

Angie Stephen
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Daniel Chua

El Kwang

Farriek Tawfik
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Moderator:
Moderator:

Dr Jia Xiao Fang, President, China International Health & Medical Tourism Association and Secretary
General, Belt and Road Healthcare Industry Federation

Freddy Muller

Hamish Wang

Hugo Slimbrouck

Iain Bitran

Jacob Hu

The 26th IT&CMA and 21st CTW Asia-Pacific

Incentive Forums | Lotus Suite 5, Level 22
Incentive Forum 1 | 19 September | 1400 - 1500hrs

Re-discovering The Link Between Motivation and Incentives

What’s your motivation to change? This session will equip participants with the “whys” of incentive travel: why incentive travel works as a vehicle for loyalty and engagement, and how it can
be used as a tool to foster behaviour change.
Presenter:

Hugo Slimbrouck, Senior Director of Strategic Partnerships, Ovation Global DMC

Incentive Forum 2 | 19 September | 1530 - 1630hrs
Creative Ideas For Incentive Travel

Running out of creative ideas for incentive travel experiences? Losing market share? This session looks at the latest propositions that will get the attention of incentive planners. From
‘precinct’ to ‘experience concept’ selling, this workshop is aimed at assisting the next generation sellers to stand out from their competitors, particularly sales executives from hotels and
destination management companies.
Presenter:

El Kwang, Founder and CEO, Untangled and Chairperson of SITE Global Conference Bangkok 2019

Experiential Marketing Forums | Lotus Suite 5, Level 22
Marketing Forum 1 | 20 September | 1415 - 1515hrs

Embracing Digital Transformation for a Better Customer Design Experience
Presenter:

Azhar Azib, Founder/ Principal, Rawonion Decisions

Marketing Forum 2 | 20 September | 1530 - 1630hrs

Setting A Successful Game Plan To Engage Your Audience

In the age of the customer, offering unique and stimulating experiences starts from the very first interaction all the way through to post event. Find out how leading event organisers are using
gamification to improve audience engagement and retention using clever event technology solutions.
Presenter:

Joe Ciliberto, Global Director Sales and Marketing, EventsAir

CTW Asia-Pacific Forum Sessions
CTW Asia-Pacific Knowledge Hub, Exhibition Hall, Level 22
Keynote Session | 19 September | 0930 - 0950hrs

2018 Asia Pacific Business Travel Market Outlook/ Priorities Panel – Part I

Each year, Carlson Wagonlit Travel’s (CWT) Solutions Group publishes its Global Travel Forecast projecting changes in travel prices around the world the following year, as well as
outlining key trends impacting business travel. The report provides recommendations for corporate travel buyers to adapt and support their budgets and programs for the year ahead.
In this presentation, the speaker discusses how airfares and hotel rates in Asia-Pacific are expected to evolve over the next 12-18 months, and the opportunities and challenges this
presents for travel managers in the region.
Presenter:
Logan LaBonne, Business Development Manager, CWT Solutions Group Asia Pacific

Session 1 | 19 September | 0950 - 1050hrs

2018 Asia Pacific Business Travel Market Outlook Panel – Part II

Continuing from Part 1, travel managers and solution providers join the keynote speaker to share their perspective on the business travel outlook and discuss where they plan to
allocate their precious resources. How are travel managers in the region managing the trends and risks that are impacting their business? How are they embracing new technologies
and tools?
This panel will provide a unique insight into the decision making of travel buyers in the region, the changing supplier landscape and provide a benchmark for attendees to compare
their plans with those of their peers.
Presenters:
Logan LaBonne, Business Development Manager, CWT Solutions Group Asia Pacific| Derek Ho, Regional Vice President – Global & Strategic Sales, Japan Airlines |
Kishore Rames, Travel Manager Asia Pacific, National Oilwell Varco | Hamish Wang, Travel Manager, Apple

Session 2 | 19 September | 1110 - 1210hrs
Technology Marketplace

Join us for an interactive session featuring new and exciting innovations in the corporate travel and meetings industry.
Presenters:

Amit Choudhary, Senior Director, Technology, Egencia | Stacey Yocum, Strategic Sales Manager, Regional TMC & Corporate Segment, Asia Pacific, American Airlines

Session 3 | 19 September | 1400 - 1510hrs
Getting The Best Value From Your Suppliers

• How can your organisation align your negotiation strategies to capitalise on your supplier’s assets and capabilities without increasing costs
• How can you best navigate demand and supply cycles during boom and lull periods
• How do you build trust and make your partnerships with suppliers mutually beneficial
Moderator:
Pulak Bhaumik, Associate Director, Supply Chain Management and Procurement, CBRE South Asia, Enterprise Facilities Management

Panellists:

Deborah Haines, General Manager, Radisson Blu Plaza Bangkok | James Ellis, Director of Sales, Northeast Asia, FCM Travel Solutions | Ajay Kapoor, VP of Procurement, Canara HSBC Oriental Bank of Commerce
Life Insurance, India | Jacob Hu, Mobility Manager APAC, Indirect Materials & Services Asia Pacific, OSRAM Asia Pacific Management Company

James Ellis

Jane Vong Holmes

Karen Yue

Kishore Rames

Li Lei

Logan LaBonne

Maciej Olbert

Manish Raj

Martin Nydegger

Michael Goh
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CTW Asia-Pacific Forum Sessions
CTW Asia-Pacific Knowledge Hub, Exhibition Hall, Level 22
Session 4 | 20 September | 1120 - 1230hrs
The Evolution of Travel Policies

• How can we make travel management processes more efficient and cost effective
• How can new technology tools and data insights better serve travellers and improve their experience
• How can we ensure your travel policy is aligned to corporate objectives and capable of measuring and tracking compliance
Moderator:
Hamish Wang, Travel Manager, Apple

Panellists:

Michael Valkevich, Vice President Global Sales and Program Management, CWT Asia Pacific | Maciej Olbert, Travel Manager, Luxsoft, Poland

Session 5 | 20 September | 1400 - 1510hrs
The Changing Landscape for Payments

With many invoices, multiple service providers and vendors used, a frequent pain point for corporations is the lack of financial visibility in the travel data and expenses.
• How mature are automatic electronic expense management tools to accurately capture payments and ensure tighter cost control
• How can travel managers ensure secondary expenses are managed effectively
• How can they take advantage of new technologies and data to evaluate strategy and supplier performance
Moderator:
Jacob Hu, Mobility Manager APAC, Indirect Materials & Services Asia Pacific, OSRAM Asia Pacific Management Company

Presenters:

Kishore Rames, Travel Manager Asia Pacific, National Oilwell Varco | Vinitee Mishra, Manager- Global Travel, Utopia Global

Session 6 | 20 September | 1530 - 1640hrs

Assessing The Impact of New Disruptive Technologies on Business Travel

The proliferation of digital tools and emerging technologies are making information more accessible and processes more interactive.
• How are organisations aligning themselves to demands from younger employees for a more personalised user experience
• How are travel managers combining automation, big data, machine learning and blockchain to drive innovation and better understand the travel patterns and preferences of their users
• How are new technologies improve business processes such as bookings, budget allocation and procurement
Moderator:
Manish Raj, Co-founder and CBO, Tripeur

Panellists:

Emmanuel Ebray, Managing Director, HRS | Carlo Bezoari, Director of Sales, Asia, FCM Travel Solutions | Volente McKay, ATNS Corporate Travel Manager | Ajay Kapoor, VP of Procurement, Canara HSBC
Oriental Bank of Commerce Life Insurance, India

Session 7 | 20 September | 1640 - 1750hrs

The Choice of Your Travel Management Company: Should You Go Local or Global?

Travel managers today continue to seek industry expertise and specialist support from their TMCs, who are valued partners in helping them understand issues such as culture and
regulation and yet can offer the size, economies of scale and comprehensive solution for your travel needs. How should one decide between using a local and global TMC?
Moderator:
Li Lei, Founder, Youli Consulting

Panellists:

Maciej Olbert, Travel Manager, Luxsoft | Jeremy Lin, Category Manager for Marketing & Corporate Travel, Global Strategic Sourcing APAC, Herbalife

Michael Valkevich

Monimita Sarkar

Noor Ahmad Hamid Octavio B. Peralta

Shape The Future of MICE and Corporate
Travel with IT&CMA and CTW Asia-Pacific
2018’s Educational Forums
Education is taking the spotlight at 2018’s IT&CMA and CTW Asia-Pacific with a line-up
of pertinent topics and forum segments designed around the industry’s latest trends and
priorities.

Oscar Cerezales

Pulak Bhaumik

Richard Holmes

Steve Bloss

Making an Impression at the 17th Sticky
Awards and Travel Marketing Excellence
The annual Sticky Awards rewards the ingenuity and innovative
efforts of IT&CMA and CTW Asia-Pacific delegates who have
delighted their peers with unforgettable exhibits, booth displays,
functions, promotions, personalities, digital, and sustainable
efforts at the 2018 edition.

With cruise demand burgeoning in the region and vigorously developing MICE, the debut of
the inaugural Asian MICE Cruise Conference in partnership with TTGmice will see major
cruise players and stakeholders huddle for a half-day MICE-focused deliberation. Exchange
thought-leadership with C-level executives from Genting Cruise Lines, Royal Caribbean
Cruises, Worldwide Cruise Associates, Princess Cruises, Silversea Cruises, and more.

Winners will be determined by votes from other delegates, as
well as by the organisers, on content and the biggest impressions
made leading up to and during the event.

The coveted Association Days Forum returns for another incisive year with sessions hosted
by IAPCO, ICCA, SITE, World PCO Alliance, and GainingEdge. Crafted by Associations, for
Associations, this year’s topics revolve around long-term impacts on host destinations,
examining how GDPR may affect the way associations manage data, and a hot debate
between proposers and opposers of PCOs, not to be missed!

• Stickiest Function
• Stickiest Marketing & Promotion
• Stickiest Buyer
• Stickiest Corporate Travel Manager
• Stickiest Guru
• Stickiest Corporate Booth (Gold, Silver, Bronze)
• Stickiest National Pavilion (Gold, Silver, Bronze)
• Stickiest Social Sharing

With Experiential Marketing the new buzzword, the Keynote Address helmed by MCI,
Switzerland Tourism, TCEB, and SACEOS and the all-new Experiential Marketing Forum
and Incentive Forum will explore how you can transform your audience engagement to
deliver a “wow” experience!
Not forgetting, CTW Asia-Pacific’s corporate travel knowledge sessions on all-things
business travel. The 8 sessions over 2-days will deliver the best of corporate travel knowhow, techniques, solutions, and outlook on the current landscape by an impressive set list of
professionals and providers.
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The following coveted list of awards will also be announced at the
17th Sticky Awards Luncheon on 20 September.

Information on ‘How to Vote’ and ‘How to Qualify’ will be available
on-site during Registration.

#ITCMA18

#CTWAPAC18

Marketplace

Rewarding the best of
the best in Switzerland

Successful meetings with Thailand
Convention and Exhibition Bureau
Thailand welcomes the global business community to foster synergies
with our key industries. Leverage on Thailand Convention and Exhibition
Bureau’s (TCEB) support and network of expertise to redefine your business
events strategy. TCEB supports partners, both local and international, to cocreate, innovate and collaborate in making your business event in Thailand a
meaningful and inspiring one.
Booth B1

tional Convention Centre, this destination endeavours to provide events with
an unforgettable experience.
Booth B5

Switzerland makes an ideal incentive
destination to reward top performers
with its offer of lush Alpine settings,
unspoilt nature and Swiss peacefulness. Discover how to plan an event
there with the Switzerland Convention
& Incentive Bureau who will help you
research for the most appropriate
venue and activities.
Booth E3

Taiwan rises up as
MICE destination
Taiwan offers the buzz of vibrant
cities; a fascinating fusion of Asian
and Aboriginal cultures; and stunning
natural landscapes ranging from lofty
mountain peaks to tropical beaches
to magnificent marble gorges. Taiwan
is steadily growing in popularity
and offers splendid opportunities

for MICE business, so there has
never been a better time to get some
inside information on this fascinating
destination.
Booth C2

Discover how to host
MICE onboard cruises
With hundreds of ships to select from
and dozens of cruise lines and operators, where do you start? Worldwide
Cruise Associates brings over 25 years
of experience to help corporate travel
companies and travel professionals to
locate, negotiate, and contract space for
charters, incentives, and special events
on cruise ships globally.
Booth C7

Travel brilliantly with
Bangkok Marriott
Marquis Queen’s Park
Inspired by the Thai Queen’s passion
that “the cultural heritage of Thailand
resides within its people”, Bangkok
Marriott Marquis Queen’s Park blends
legendary Thai hospitality with the
“Travel Brilliantly” philosophy of the
Marriott brand. Located along Sukhumvit Road in downtown Bangkok, the
Bangkok Marriott Marquis Queen’s Park
boasts 1,388 rooms and suites. Extensive conference and banqueting facilities, able to cater to large meetings and
events of over 1,000 people, and
an array of diverse dining and recreational facilities ensure that this is more
than just a hotel - it is a destination in
itself.
Booth B2D

Memorable MICE
experiences await in
Osaka
Osaka offers a wealth of cultural attractions, vast shopping areas and a
variety of tour options. Equipped with
first-class accommodation and meeting
facilities including the Osaka Interna-

Inspiring spaces at
Resorts World Sentosa
As Asia’s ultimate leisure and MICE
destination, Resorts World Sentosa provide unique spaces for business events.
Meeting planners can look forward to
host delegates in spectacular venues like
the largest column-less ballroom, or one
of the largest aquariums in the world or
in Universal Studios Singapore - Southeast Asia’s first and only Universal
Studios theme park.
Booth B13

Discover an ecocultural destination in
Sampran Riverside
Experience the traditional Thai way of
life in Patom Organic Village by learning
about the journey of organic raw materials to Patom products. Step into the
open factory to see the work behind the
bakery, supplements, and body care or
participate in the hands-on workshops
for an immersive experience.
Booth B2A
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Profile

Meet the buyers and
corporate travel managers
Buyers and corporate travel managers from across the world tell the Daily
what will keep them busy at this year’s IT&CM Asia
experiences in locations that
can ideally provide the sun
and sea.

Jitesh Khanna, director, Advaita
Showbiz, India

Asia is always of big interest
to our clients because of its
high quality products that
are good value for money.
We are interested especially
in new destinations like Koh
Samui and Chiang Mai.
Slawomir Bloch, president,
Business Travel Club, Poland

I am interested in top quality hotels, resorts and spas
as well as cruises and local
special attractions for my VIP
groups which are about 60
pax each time.

Theodoros Makris, managing
director, Mazi Travel and Events
DMC-PCO, Greece
Justin Jacob, managing director,
Connect World Travel & Tourism,
the UAE

We specialise in niche and
bespoke tours, so I will be
actively seeking partners in
East Asia and the rest of the
world that can cater to the
luxury travellers. I’m keen on
for DMCs, hotels and ground
handlers.

Garima Tuli Talwar, general
manager, Cox & Kings, India
Udo Landow, CEO, Agency Show
D’Vision, Germany

I am searching for hotels,
venues and service providers
particularly in Thailand, Vietnam, Cambodia, China and
Malaysia to connect with. I
am on the lookout mainly
for incentive trips, product
placements and sales meetings.

IT&CMA has always been a
successful sourcing platform
for us as we meet new hotels
and partners and even upcoming attractions. I would
be interested in products
such as golf. I am interested
in destinations like Thailand,
Singapore, Malaysia and will
increase my focus to South
Korea, Indonesia, Japan,
China and Vietnam.

Veronika Frankova, senior account
manager and travel specialist,
BPR Travel, Czech Republic

Krzysztof Michniewicz, president,
ICP Group S.A, Poland

I am looking for incentive ideas, luxury spots and gourmet

I am interested in South-east
Asia which is very attractive
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for Polish clients for the location and climate. I am looking
for authentic places in these
countries, as well as cultural
and culinary experiences.
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My company has been
around for 30 years, and
we’ve sent many incentives
and events to Asia. I am now
searching for new destinations in the region because
we have 10 big incentive
programmes every year and
it is time for me to try new
things.

Anne Candy, CEO, Signature by
Anne Candy, France

I presently have some wellness
retreats and host very highend incentive programmes
in Thailand and South-east
Asia. I aim to discover and
explore some authentic luxury
properties, resorts, spas,
clinics, transfers and private
jets.

Deniz Cerinan Al-Ghawas, founder
and director, Smyrna Blue Events
and More, Kuwait

We are interested in wellness
and cultural experiences,
especially those offered in Asia
and Europe. We are looking
forward to meeting various
hotels that can help to offer a
full package of wellness programmes such as personal
training, yoga, pilates, mindfulness workshops as well as
healthy diets, healthy cooking
classes and spa treatments.

Dipu Karthikeyan, director of sales
& marketing, Morpheus Tours,
India

I am looking for novel and
unique experiences such as
ultra luxury hotels, resorts
and boutique properties as
well as experiential business
event destinations that are
out of the ordinary.

Sudhir Tuli, general manager sales
and contracting, Southern Travels,
India

I aim to understand the new
concepts of business events
that have emerged across the
different countries and venues.
I want to be updated with the
latest technology tools which
are driving the industry, and of
course I want to meet the various tourism boards and local
DMCs.

Sangeeta Manocha, CEO of Prime
Connections and Prime Nawamini,
India and Sri Lanka

Ram B Singh, founder & president,
International College of Cardiology,
India

I would like to connect with
quality four- and five-star
hotels, ground handlers for
corporate groups especially
in Thailand that can handle
groups from Sri Lanka and
India.

The International College of
Cardiology has been planning
conferences every two years in
different parts of the world. We
are looking for new destinations in North America, Japan,
China, Indonesia, Australia,

New Zealand and the Middle
East. I am also looking for a
PCO who can partner with us
in this.

Chuchi C Nacario, sales
manager, Travel Specialist
Ventures Group, Philippines

It is a privilege to be here
at IT&CMA to discover and
explore new destinations.
I would like to gather new
knowledge on other coun-

tries, particularly on cruises and work in Asia-Pacific for future
land tours for corporate groups. collaboration as I am hoping to
meet new experts in the field of
travel. I would like to enhance
Nerissa B Biscocho, HR specialist,
my knowledge with regards
Integrated Micro-Electronics Inc.,
to the current travel market
Philippines
I am here to expand my nettrends so that I can be relevant.

Jof Calstas, director general,
International Institute Of
Journalism And Culture,
Switzerland

Thailand, Vietnam, Cambodia,
Malaysia and Indonesia are
our next priority destinations
to meet. Culture, heritage,
lifestyles, ethnic groups and
traditional wellness/medicine
will be the main products of
our interest. We are also looking for five-star and boutique
hotels, luxury cruises and
information from national, regional and city tourism boards.

Jagannadhan Gopalakrishnan, vice
president – facilities and administration, Altimetrik India

IT&CMA provides me the great
opportunity to meet up with
suppliers and travel managers
of many corporates from various parts of the world. I look
forward to learning how we
can best leverage on innovative cost saving opportunities
without compromising the
quality of service for my company and partners in the travel
industry.

Maciej Olbert, travel manager,
Luxoft, Poland

This is my first time visiting
CTW Asia Pacific and as
we are growing in the AsiaPacific region, I am very glad
to be here to make contacts
and network with potential
partners here.

LagunaPhuket

LagunaPhuketResort
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Destination: Vietnam

Vietnam’s rising confidence

french jessica lee/shutterstock

High-profile meetings both recently concluded and coming up are giving Vietnamese tourism officials
greater confidence in pushing for growth in the business events space, writes Marissa Carruthers

Halong will get more appreciation as a business events city when its province, Quang Ninh, hosts ATF 2019

H

opes are high that Vietnam’s international business events market will
receive a huge boost in the
wake of the country hosting the ASEAN Tourism Forum (ATF) in
January 2019.
Dinh Ngoc Duc, Vietnam National
Administration of Tourism (VNAT)
director of marketing, said huge efforts
have been ploughed into readying the
country for ATF, which will be hosted in
Quang Ninh province – home to Halong
Bay.
He said: “ATF will help Vietnam be a
more attractive destination for international MICE tourists. The infrastructure and service supply is good, with
enough capacity to host large international events.”
Dinh added that hosting international
conferences, such as ATF and the APEC
summit in October, shows the world
that Vietnam has the capability to
organise large-scale events.
Infrastructure improvements and
the development of business event
facilities in preparation of ATF, such

as the construction of Quang Ninh
Exhibition of Planning and Expo Centre,
a new highway connecting Hanoi with
the province, the opening of Van Don
International Airport, and a swathe of
other developments across the country
are adding to Vietnam’s allure.
VNAT delegations have been attending a range of international expos, road
shows and conferences to promote its
offerings.
Mark Willis, Asia president of Mövenpick Hotels & Resorts, which operates
a hotel in Hanoi and has seven more
slated to open across the country by
2020, said: “There has been a lot of infrastructure and hospitality development
in Vietnam over the past three years,
and this is partly due to an increase in
the number of international events either
planned or already taking place around
the country. (ATF) delegates will be
quite impressed when they see all these
improvements, and this is likely to help
promote Vietnam as a MICE destination.”
However, despite VNAT’s efforts,
Nguyen Duc Quynh, deputy general

director of Furama Resort Danang, said
with a total annual tourism budget of
US$2 million, the impact is limited.
He said: “Although VNAT has organised activities and participated in some
fairs and exhibition, in my opinion, it
has not done enough for the tourism
industry. The blue print of these plans
is nice and appropriate, but the actual
deployment is not that good.”
To bridge the gap, Furama – which
incorporates a four-star resort, villas,
Furama international convention palace
with a 1,000 pax capacity and the
recently opened Ariyana Convention
Centre, able to host up to 3,000 people
– carries out its own marketing.
“As the activities of the VNAT for
the MICE market are not enough, we
have to organise our own promotional
campaigns,” said Nguyen. Part of the
group’s annual budget is allocated to attending exhibitions and fairs, marketing
and international promotion.
Linh Le, group managing director of
ASIA DMC, also carries out its own promotion, releasing quarterly communications on event successes, taking part

Major business
events coming up
• ATF 2019; Quang Ninh
January 14-18, 2019
• 9th International Congress of the Asia
Pacific Society of Infection Control;
Danang
March 19-23, 2019
• Vietnam International Trade Fair; Hanoi
April 10-13, 2019

in trade shows and plans on producing
more business events-dedicated material and activities in the future.
Despite the challenges, Armand
Cheveux, director of marketing at
Bhaya Group, which operates a series of
Halong Bay cruises, meetings, incentive
activities, conferences and corporate
events, also believes ATF will lead to a
spike in international business bookings.
Said Cheveux: “We predict a sharp
increase for Vietnam’s MICE Market.
ATF is the perfect opportunity for Vietnam to showcase its capabilities.”

What’s hot
InterContinental Long
Beach Phu Quoc
The five-star InterContinental Long Beach Phu
Quoc opened in June, featuring more than
2,294m2 of indoor event venues that include
the Grand and Junior ballrooms, meeting
rooms and boardrooms. It also boasts the
island’s only theatre for up to 130 delegates.
An in-house team is on hand to organise
meetings, events and banquets, with the
conference centre offering pre-function space
options for breaks, displays and trade exhibitions.
Email: reservations.ICPQ@ihg.com

Ariyana Convention Centre,
Danang
Officially opened in October to host APEC
2017, Ariyana Convention Centre takes in
more than 11,100m2 of floor space that can
accommodate up to 5,000 seats. The threestorey beachfront centre also features 12
multifunctional rooms, of which three can be
split into multiple spaces. The 2,079m2 pillar-
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less Grand Ballroom is capable of hosting up
to 2,500 seated guests or can be divided into
four smaller spaces.
Email: ssm.hcm@furamavietnam.com

FLC Grand Hotel Halong
The five-star FLC Grand Hotel Halong
opened in June 2017, boasting views of the
iconic Ha Long Bay. It boasts a range of
suites, four penthouses, a clubhouse, 1,500seat international convention centre and
four spas. It is also home to the eight-hole
championship Schmidt-Curley designed FLC
Ha Long Golf Club.
Website: grandhotel.flchalong.vn

Caravelle Saigon,
Ho Chi Minh City
The five-star Caravelle Saigon unveiled its
26th floor event space, aptly named Events
on 26, in November 2017. With unparalleled
vistas of the city, the 215m2 rooftop space
gives a taste of the high life. Guests must
walk a red carpet to enter the space, which
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From left: Ariyana Convention Centre, Danang; JW Marriott Phu Quoc Emerald Bay

is decked with grass turf and starlights. It
can host 150 people standing, with up to 60
sitting.
Email: hotel@caravellehotel.com

JW Marriott Phu Quoc
Emerald Bay
JW Marriott Phu Quoc Emerald Bay opened

in 4Q2017, bringing with it more than
1,031m2 of space spread across six themed
events rooms, helping to plant Phu Quoc
on Vietnam’s business meetings map. The
Grand Ballroom has a maximum capacity of
750 delegates. An in-house events team is
available to support planners from start to
end of the event.
Tel: (84-283) 8224-100

Gallery

Good times that last
It’s always a lively party at IT&CMA and CTW Asia-Pacific, and we
have evidence from last year to prove it! By Caleb Richard Lai
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Advertorial

Travel to

at 6,000ft up
Set amid misty clouds and a majestic rainforest, Resorts World Genting makes an exceptional destination for
both personal and business events. Once you are here, a whole new world of business-friendly infrastructure,
entertainment choices, and shopping and dining options are available within your reach.

AN IDEAL BUSINESS DESTINATION
Following the execution of a US$2.5 billion
Genting Integrated Tourism Plan
GITP),
Resorts World Genting has strengthened
its position to become an ideal venue for
business and leisure.
From intimate group meetings to
large-scale conventions, there is a perfect space to fit everyone. The prestigious
5,000-seat Arena of Stars has played
host to numerous international and local
events, including global conventions and
concerts by world-class artistes.
Just a stone’s throw away is the Genting
International Convention Centre, home to
the largest column-free hall in Malaysia.
The grand ballroom can accommodate up
to 3,500 guests in theatre-style seating.
For banquet style, the hall can be separated to fit up to 1,800 guests.
For a spectacular theatre experience,
you’ll be delighted at the state-of-theart Genting International Showroom. With
high-end multimedia facilities, sound and
lighting, and stage theatre equipments,

you can impress up to 1,000 guests at
this indoor venue. Meanwhile, the Awana
Hotel offers a grand ballroom that can
accommodate 630 delegates in theatrestyle seating and 16 meeting rooms.

ENDLESS ENTERTAINMENT
It isn’t all work and no play at Resorts
World Genting. Make your event memorable with a touch of pleasure, through a
wide range of activities available at the
integrated resort.
Unwind with music, drinks, and games
at RedTail, Malaysia’s best social gaming
lounge or hop over to Asia’s best clubbing
experience at the upcoming Zouk Genting.
For the ultimate retail therapy, head
over to SkyAvenue, the latest lifestyle mall
at the resort where you’ll be spoiled for
choice with a wide selection of more than
100 brands and shops.
On the horizon is the highly anticipated
20th Century Fox World theme park.
Expect an extraordinary journey into
the cinematic world through thrilling
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rides and attractions inspired by Hollywood
blockbusters.

SAVOUR DIVERSE FLAVOURS
Resorts World Genting is a haven for gastronomic delights with over 180 food and beverage outlets offering
top-notch cuisines from all over the world.
It is proudly home to Southeast Asia’s
first Burger & Lobster from London, Asia’s
first Motorino pizzeria from New York, and
the world’s first brasserie for French coffee
roaster Cafés Richard.
The highly-acclaimed outlets join a string
of excellent restaurants at Resorts World
Genting, including the award-winning The
Olive, La Fiesta, e18hteen Inspired Cuisine,
and more.
The resort also presents an authentic hawker fare at the unique Malaysian Food Street, where it brings together
20 established household names from
different parts of the country such as
Kuala Lumpur’s Chinatown and Little India,
Penang, Melaka, Ipoh and Kuching.
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