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Sharing economy
adoption on the rise
By Pamela Chow
As the use of sharing-economy
suppliers such as Uber, Airbnb,
Grab and Lyft become increasingly prevalent, travel managers are beginning to integrate
them into their corporate travel
programmes.
“Even though they weren’t
included in my company’s
corporate programme, our travellers were already using companies like Uber,” said Adriana
Nainggolan, travel programme
manager, APAC, Autodesk.
“These companies are providing additional solutions for
companies that need more costeffective travel programmes.”
The “undeniable” benefits,
listed Nainggolan, were cost
savings, legitimate market
presence and resource-friendly
business practices.
For United Spirits Limited
in India, employees often have
to travel to remote areas in the

country where public transport
is not an option. Compared to
private rentals and taxis, local
car hire company Ola turned
up “huge cost savings” of “onethird the rate”, shared Jani
Jermans, consultant – mobility
& wellness, United Spirits.
Before incorporating Ola into
its travel programme, Jermans
first gleaned feedback from
employees who used the service, and ensured the service
promised and provide several
guarantees.
These include having all employees’ email addresses tied to
the corporate account, conducting an education session for
the employees to ensure they
correctly log their corporate
rides using a drop-down menu,
having a team account manager to provide round-the-clock
support, as well as an SOS
service in case of emergencies.
United Spirits is currently

looking to incorporate Ola and
Uber into its corporate travel
programme, said Jermans.
In the hospitality sphere,
Airbnb has also conducted “a
lot of dialogues with corporate
clients to offer business-ready
apartments and properties”, said
Stephenie Lee, business development director of FCM Travel
Solutions.
Business-ready rentals
include assurances such as
laptop-friendly stations, highspeed Wi-Fi connection, full
private apartment rental, flexible
cancellation policies and highranking hosts, noted Lee.
She shared an instance of
a client that once spent “near
A$30 million (US$23.6 million)”
on domestic travel expenses, a
high percentage of which went
into long hotel stays and nonflexible travelling dates.
She continued: “When
Airbnb became popular, the

professors and the staff started
to book (apartments) on their
own – there was no control. We
had a conversation with them
(about it), and as a TMC, we
decided to provide a solution –
we will book it for them.”
Lee established a special
arrangement with Airbnb to
allow them to book on behalf
of the individuals using their
account, which could be
switched between personal and
business profiles.”
Li Lei, founder of Youli
Consulting, opined that sharing
economies like Airbnb “still
have a lot of space to improve”
for business travel, maintaining
that hotels still have a stronghold with corporate comforts
like a meeting lounge, a gym
and ironing board.
He said: “They can learn
from hotel chains and make
their service standards more
concise and consistent.”

Free knowledge hurts
association membership
The growing ease of obtaining knowledge and business
intelligence online has dealt a
heavy blow to the membership
health of trade associations that
still rely on dangling education
as a lure for members.
Malcolm J Crocker, executive
director of the International
Institute of Acoustics and
Vibration (IIAV), lamented: “Information is easily and freely
available on the Internet now,
and also through our International Journal of Acoustics and
Vibration, that many people
do not see the need to become
members of our association.”
IIAV has been facing difficulty in retaining members and
attracting new ones. According
to Crocker, membership had
dipped by half to 250 compared to 20 years ago. As well,
the number of non-members
paying piece-meal for IIAV’s
conference has overtaken the
number of paying members
even though the latter group
enjoys discounted conference
fees and other benefits. As a

result, regular membership
income for the association has
declined.
In response, IIAV has
sought new revenue streams,
such as by charging a fee to
contributors who wish to
have their articles published
in the International Journal of
Acoustics and Vibration.
Richard Holmes, international director of meetings,
International League against
Epilepsy in Ireland, has also
observed a slower membership growth.
He suggested that associations seek out their active
communities and convert
them into members. He
defined active communities
as people whose life is deeply
involved in the association’s
reason for being but are not
necessarily practising the
profession. In the case of
International League against
Epilepsy, active communities
could be nurses and caregivers of epilepsy patients.
– S Puvaneswary

HIGHLIGHTS
TODAY
15.30 to 16.30
Lotus Suite 7
Level 22, BCC
CTW Asia-Pacific Session 7
Negotiating your Preferred
Supplier Policy
A key piece of a well-run
travel programme is the
negotiated discounts and/or
benefits with suppliers. What
should bear in mind when
setting objectives for purchase
negotiations, and how do you
ensure you get the most out
of preferential rates?
16.10 to 17.10
Lotus Suite 5
Level 22, BCC
Association Day Forum 4
The Way To Winning An
Association’s Heart
The session will discuss what
a trade association looks
for in a destination and a
destination CVB, and what
a CVB needs to do to win
its way into the heart of the
association.

High-profile
sneak peeks
TTG Asia Media’s Darren
Ng (second from left) leads
valued partners, Thailand
Convention and Exhibition
Bureau’s Sugree Sithivanich,
Weerasak Kowsurat and Chiruit
Isarangkun Na Ayuthaya, on
a special guided preview of
IT&CMA 2017 in the morning of
the show’s opening.
Photo by Richard Caleb Lai

{ In brief }
Convention facility could materialise in Phuket
Feasibility studies for Phuket’s first international-standard convention centre have gotten underway, Thailand Convention and Visitors Bureau revealed yesterday. Rife with opportunities for bleisure, Phuket is designated as the
country’s fourth MICE City after Bangkok, Pattaya and Chiang Mai. “The convention centre project will be jointly
(developed) with the private sector and will definitely lead high value conventions coming to Thailand,” said vice
president of TCEB’s strategic and business development, Supawan Teerarat.
Say yes to self-drive tuk tuks
Diethelm Travel Thailand had recently developed a self-drive tuk tuk (local motorised rickshaws) experience, exclusively available in Chiang Mai. It allows guests to
discover northern Thailand in a unique manner.
Each tuk tuk is able to accommodate up to three people, and group sizes are
kept to a maximum of 18 people.
Drivers must have a driving license from their country of origin and ideally, an
international driving permit as well.
Full-day tour highlights include exploring the rural outskirts of Chiang Mai on
these tuk tuk, bathing with local elephants, experiencing a traditional Thai lunch,
and floating down the river on a bamboo raft.

Talk of the trade
PCEB continues with
industry education

Who hosts AILA?

The second edition of
BE @ Penang conference this December
7-8 will see a bigger
panel of experienced
business events
industry speakers.
Themed Be EmAshwin: knowledge
powered, this year’s
exchange
conference continues
to serve as a platform that encourages
Penang’s business events industry players to communicate and collaborate
with their international peers, which
will lead to greater professionalism and
new business leads for the benefit of the
Malaysian state.
Headlining the conference is keynote
speaker Roy Sheppard, who has a background as a BBC TV and radio journalist
and presenter. Expert speakers include
ICCA Asia Pacific Chapter’s Jason Yeh,
Malaysia Convention & Exhibition
Bureau’s Ho Yoke Ping, Place Borneo’s
Gracie Geckie, and Anderes Fourdy’s Fu
Kei Cheong and Rahul Bharadwaj.
These industry experts will tackle
topics such as event technology, effective bidding and marketing to Europe.
Sheppard will also be conducting a CEO
Deep Dive workshop.

By S Puvaneswary
It is a toss-up between Malaysia and
the Philippines to host the 2026 World
Congress of Applied Linguistics, said
the International Association of Applied
Linguistics’ (AILA) secretary general
Christina Gitsaki.
AILA held the most recent edition of
its triennial congress in Brazil’s Rio de
Janeiro in July this year, and has decided
on South-east Asia for its 2026 gathering. The last time the congress was held
in South-east Asia was in Singapore in
2002.
As it searches for its next venue in the
region, Gitsaki said the main consideration was finding a large convention
centre with 30 to 35 breakout rooms and
plenary hall to accommodate the targeted turnout of 1,500-2,000 delegates.
“Many centres are built for exhibitions
and include a large exhibition space but
not many breakout rooms. We want a
small exhibition space and many breakout rooms.”
Other criteria include three-, fourand five-star hotels within walking
distance to the convention centre, or a
good public transport system allowing
delegates to travel conveniently back
and forth.
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A speaker at AILA 2017 in Brazil

AILA is open to having the congress
outside the capital city too, as long as
the main criteria are met.
“It is good if the convention centre
adopts green practices, but is it is not as
important a consideration as the (aforementioned) criteria,” Gitsaki added.
AILA’s world congress is the largest
event in applied linguistics, bringing
together researchers and practitioners
from all areas of the field for five days.
Different parts of the world are chosen for the different editions of the congress to reflect the association’s global
character, TTG Show Daily understands.
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Opening a milestone edition By Caleb Richard Lai

M.I.C.E & Tourism Around The World UK’s Dimitri
Laspas, Century Science Group Pioneer Century
Science China’s Helen Zhao and Department of
Biotechnology Cochin University of Science &
Techniology India’s Edathil Vijayan

Gecko Incentives & Events Germany’s Henry
Waltz and RS-Travelling-Events Germany’s
Reinhard Schmohl
A&A Incentives, Meetings &
Conferences US’s Mario Scozia,
Maesse Marketing Consulting
Germany’s Bernd Maesse and
BB-Business-Travel Germany’s
Bernd Bowing

Above: The opening of the 25th IT&CMA
and 20th CTW Asia-Pacific was graced
by Thailand’s deputy prime minister
and minister of foreign affairs Tanasak
Patimapragorn (centre) and TCEB
chairman Weerasak Kowsurat (fifth
from right)

Panorama Medica Group Thailand’s
Zadok Lempert, China Int’l Health
& Medical Tourism Association’s
Jia Xiao Fang and US Travel Korea’s
Woonjak Kim
Aloft Bangkok – Sukhumvit 11
Thailand’s Palida Jumpolmueang
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The Baron Travel Corporation Philippines’ Eric Boroy, Travel Update
Philippines’ Buddy Recio, Bai Hotel Cebu’ Melinda Medina, Corporate
International Travel & Tours Philippines’ John Paul Cabalza and Afro
Asian World Events Philippines’ Angel Ramos Bognot

Talk of the trade

Subsidies to fuel Thailand’s 4.0 transition
By Yixin Ng
Financial subsidies for organisers supporting growth of the five economic
engines identified in the government’s
Thailand 4.0 strategy will be rolled out
next month as part of Thailand Convention and Exhibition Bureau’s (TCEB)
2018 marketing campaign.
As the nation sets sights on transitioning towards a value-based economy,
business events are coming into focus
as part of the fifth
priority cluster of
“cultural, creative
and high-value services”.
Business events
has the ability to
boost the country’s
Supawan: support for other growth enthe right groups
gines, opined TCEB’s
vice president, strategic and business development, Supawan
Teerarat.
She shared that the other four economic clusters are agriculture and food;
healthcare and medical wellness; digital
and the Internet of things; and robotics.
In line with Thailand 4.0, Supawan
said eligible corporates and incentive
groups from any the five industries
could receive 100,000 baht (US$3,004)
in incentives.
TCEB also hopes to sweeten the deal
for conventions, exhibitions and PCOs
that support those clusters, by offering
1 million baht in financial subsidies for
groups of at least 1,000 delegates.
Supawan added that TCEB is also
trying to promote Thailand to overseas
national associations, encouraging them
to take their offshore conventions to the
Kingdom.
TCEB is targeting offshore conventions with at least 200 delegates, 80 per

cent of whom originate from the same
country, Supawan detailed.
“We are now welcoming associations
from South Korea, India and China, and
there will be more from the GMS region
like Vietnam and Laos.”
The bureau also hopes to continue

leveraging the destination’s space and
infrastructural advantage to pull in
large-scale, high-value exhibitions and
tradeshows.
“Exhibitions have been growing
dramatically for Thailand. We are
ranked first in South-east Asia in terms

of available exhibition space and capacity as well as number of tradeshows
(hosted),” she said.
Targeting “premier exhibition programmes”, TCEB is offering US$100
to each delegates who hit a minimum
number of scheduled meetings.

{ In brief }
THAI connects Bangkok with Vienna
Thai Airways International (THAI) will commence its Bangkok-Vienna service after a
24-year hiatus. THAI will operate the service
with a Boeing 777-300ER aircraft with a total
lift capacity of 348 seats, of which 42 are in
Royal Silk Class.
Hyatt Place brand sets down in Bangkok
The second Hyatt Place branded property in
Thailand will open in Bangkok in 4Q2017. The
hotel offers 222 rooms and suites, various
F&B outlets, four flexible meeting rooms
for small to mid-sized meetings and social
events, an outdoor swimming pool, and free
Wi-Fi throughout the property.
RWS highlights stable of unique venues
Resorts World Sentosa is offering various
unique venues across its sprawling grounds.
Live it up in Universal Studios Singapore with
a 1950’s New York backdrop; immerse event
guests in a stunning panorama of marine life
at S.E.A. Aquarium; deliver a beach themed
event at Adventure Cove Waterpark that
comes complete with a breezy beach, private
cabanas and water slides. More intimate gatherings can be hosted at any of the Michelinstarred restaurants.

LagunaPhuket

LagunaPhuketResort
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Taiwan lures events with
visa waiver, halal focus
As well, Taiwan is enhancing its
By Pamela Chow
Muslim-friendly offerings to make the
Taiwan has recently waived the visa
destination a more welcoming one for
requirement for citizens of the Philipthe burgeoning segment of outbound
pines, Thailand and Brunei for a trial
Muslim travellers from key markets like
period of one year, part of its ongoing
Indonesia.
efforts to grow arrivals from South-east
Tseng told TTG Show
Asia and South Asia.
Daily: “Already, more than
The relaxed visa require100 restaurants and hotels in
ment is expected to bode well
Taiwan have achieved Halal
for Taiwan’s business events
certification, and more public
ambitions.
attractions are beginning to
Jessie Tseng, deputy execuconstruct prayer rooms.”
tive director of MEET Taiwan,
To further facilitate this desaid Taiwan’s close proximity
velopment, the Taiwan Exterto South-east Asia has already
Tseng: wide-ranging
nal Trade Council has also set
made it a convenient destinanew initiatives
up a Halal Promotion Centre to
tion for business event groups
aid in encouraging local establishments
from the region, but the limited-edition
to attain Halal certification, and to
visa waiver will make it even more so.
educate them on how to do so through
Taiwan’s key markets, according to
seminars and talks.
Tseng, include Thailand, Indonesia,
Further, MEET Taiwan has launched
Vietnam, Philippines and India.

Asia Super Team, a competition that
encourages companies from around
Asia to face off in a cross-Taiwan race
featuring the country’s scenic locations, cultures, as well as uniquecorporate meeting and incentive elements.
The company selected as the Asia
Super Team champion will be awarded a Taiwan incentive travel package
valued at US$50,000.
Here at IT&CMA, MEET Taiwan
gathered industry players from around
Taiwan, including Taipei and Kaohsiung, to showcase the country’s
business event offerings, including
subsidies and perks for planners and
delegates.
On a broader level, added Tseng,
MEET Taiwan is working closely with
NGOs to bring more of their international conferences into Taiwan.

Hybrid performance arrives at Pattaya
Singha Corporation has debuted a new
show in Pattaya three months ago that
combines live action with cinematic
technology.
Titled KAAN, the 90 minute show,
without intermission, is inspired by
classic Thai literature.
It plays at the Singha D’Luck Cinematic Theatre on Thepprasit Road. This
venue is equipped with Asia’s latest

New alcohol tax
still bearable

projective system and has an ability to
seat up to 1,400 spectators per show.
All seats are specially designed for
maximum comfort, with every spectator granted full view of the performance.
KAAN plays are daily except on
Monday. Showtime is at 17.00 from
Tuesday to Thursday, and at 17.00 and
20.30 from Friday to Sunday.

The increased tax on alcohol consumption in Thailand, set in motion this
month, is unlikely to have an impact on
event interest, according to hoteliers and
MICE players at IT&CMA.
Rattawan Meekamon, director of
sales of Plaza Athenee Bangkok, a Royal
Meridien, said: “A seven per cent increase
is very little. We understand some other
countries impose (higher tax).
“I don’t think it will make much
impact (especially) for an incentive group
because they already have the money
to spend and the little increase will not
mean much.”
Patchareewan Mc Loughlin, business
development manager of Indian destination wedding specialist Shloka, has not
seen an impact so far as weddings for
October have already been finalised.
And even if hotel partners increase
their price in a new quotation later on,
Patchareewan opined that clients will not
feel the pinch since the increase is small
when incorporated into a full wedding
package.
Sandy Peamsomboon, events department manager of Diethelm Events
Thailand, has not been notified by hotels
of any increase so far.
“But our alcohol price has always been
high, compared to Europe, especially
when we buy from a hotel. So of course
the tax increase will affect us,” Sandy
said.
“The hoteliers of Thailand need to
consider this and absorb some of the tax
(instead of passing it on to clients) since
they are already charging high now.” –
Mimi Hudoyo

Get your meeting faces on By Caleb Richard Lai
Duangjitt Resort & Spa Thailand’s
Tomislav, Supawita Jaichuen and
Sasithorn Thongsastra

Egencia Singapore’s Eudes De Montessus,
Huawei Technologies India’s Mohammad Ali,
Egencia Singapore’s Kenji Mirassou and Imperial
Build Tech India’s Abishek

Genting Cruise Lines Singapore’s Michael Goh,
Ministry of Tourism Indonesia’s Dusep Mulya and
Panorama Group Indonesia’s Budi Tirtawisata
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Sapporo Park Hotel’s Saeko Nakanishi, City of Sapporo’s
Uchidate Yuri, Sapporo Grand Hotel’s Yoshiaki Kakuta,
Sapporo Convention Bureau’s Marico Ogi and Sapporo
Grand Hotel’s Mariko Shimada
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Prime Link Travels India’s Rajeev Rawat
Thai Airways International’s Tishti Sumitra (third from right)

Korea Tourism Organization Thailand’s Kornpiput
Cheskhun, Park Hyeeun and Arinchaya Lertwattanachai

Panorama Destination Thailand’s
Ian Clark and St Regis Bali’s Made
Kurniawati

TAIWAN:

YOUR IDEAL
BUSINESS
DESTINATION

Cycling around Sun Moon Lake

Taiwan is fast cementing its position as a top business
and travel destination. Featuring world-class facilities and
services, an exciting fusion of cultures, fabulous food and
breathtaking attractions, Taiwan offers a cornucopia of
options when it comes to hosting business events.

WHAT TO DO
AND WHERE TO GO
Walk through lush landscapes
Taroko Gorge is famous for its
natural marble landscape. Be it a
bicycle-riding experience through
Tunnel of Nine Turn, a hike along
Lushui Trail, or paddling a canoe
on the Pacific Ocean looking
up the Qingshui Cliff, delegates
will come up close and personal
with the feel the extraordinary
workmanship of nature. This
inspirational setting will refresh
delegates with its panoramic view
of the breathtaking gorge on the
top of the mountain.

Hiking through Taroko Gorge

Be enchanted by Sun Moon Lake
An oasis of mist and calm,
surrounded by lush mountains,
Sun Moon Lake offers one of the
most enchanting cycling trails with
uplifting views of the lake and the
hills. A sightseeing yacht tour is a

Meet Taiwan_Day 3.indd 19

must, as well as the picturesque
cable-car ride that passes over
the valley to the nearby Formosan
Aboriginal Culture Village to
see remarkable recreations of
traditional indigenous villages.
Unconventional meeting spaces
Event planners often seek creative
spaces that inspire delegates
during brainstorming, planning
and strategic meetings. Huashan
1914 Creative Park is a multipurpose park with a renovated
building that originally was one
of Taiwan’s most significant wine
factories.
The remodelled, spacious
warehouses offer a setting that is
both retro and chic, and can fit up
to 2,000 pax for conferences, an
ideal breakaway from conventional
hotels and meeting centres.
Meanwhile, fancy restaurants in
this park are ideal for corporates
to host dinner parties.
Hot air ballooning
Corporate groups can take in the
stunning panoramic scenery of
Taiwan’s East Rift Valley from the
unique vantage point of a hot
air ballon as part of the Taiwan
International Balloon Festival.
Mega events and corporate travel
itineraries can be organised for
delegates to experience the

their souls following their hectic
meetings in Taipei.

Taiwan International Balloon Festival

annual Taiwan International
Balloon Festival. VIP balloon tours
can be organised for corporate
groups to experience Taitung’s
beautiful countryside.
A majestic theatre setting
Designed by the Pritzker Prize
winning architect Toyo Ito, the
National Taichung Theater houses
three world-class theaters: a
2007-seat Grand Theater, an
796-seat Playhouse and a 200seat Black Box. The architecture,
which is supported solely by
curved walls and no pillars,
promises to impress and inspire
with its architectural masterpiece.
The opera house also contains a
cultural centre, gallery, restaurant
and rooftop garden – perfect for
hosting informal cocktail sessions
and welcome receptions.
Natural wellness
Visit the beautiful Yangmingshan
National Park, nestled amongst
mountainous scenery and
luscious forests, and located
approximately one hour north of
Taipei’s CBD. The surrounding
hot spring baths in Tatun, which
contain healing minerals, will
also make a perfect pitstop
for delegates to reinvigorate

Foodie paradise in the
night markets
A visit to Taiwan would be
incomplete without heading to the
signature vibrant night markets.
The local best-known snacks are
present in the night markets, where
street vendors sell a variety of
different foods, from finger foods,
drinks, sweets, to sit-down dishes.
Must-haves include the succulent
pork-soup dumplings, fried and
steamed meat-filled buns and
freshly made oyster-filled omelettes.

Grilled squid in night market

Taiwan's MICE Promotion Program (MEET TAIWAN)
Sponsored by the Bureau of Foreign Trade, MOEA
Organized by Taiwan External Trade Development Council
Ad. by Bureau of Foreign Trade, MOEA

FOR MORE INFORMATION VISIT

MEETTAIWAN.COM
ABOUT MEET TAIWAN
Taiwan’s Bureau of Foreign Trade (BOFT) under the
Ministry of Economic Affairs (MOEA) has been sparing
no efforts to improve Taiwan's MICE industry since
2009. Taiwan's MICE Promotion Program (MEET
TAIWAN) was launched to steer Taiwan’s MICE industry
to shine on the global stage. Taiwan External Trade
Development Council (TAITRA) was authorized by the
BOFT to take charge of the MEET TAIWAN program.
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Destination: Singapore

Paying the price for value-adds
Singapore’s venue operators, hoteliers and event planners are coming up with numerous innovative ways
to remain competitive in SE Asia, as more affordable destinations gain prominence. Pamela Chow reports

A

Talking numbers

s one of South-east Asia’s
most expensive destinations, Singapore is losing
out to more affordable cities
such as Bangkok and Kuala

Lumpur.
“The common grouse we’re getting
is that Singapore is very expensive,”
said Eunice Chua, director of business
development, inbound – international,
of SingExpress Travel, noting that the
highest costs were due to hotel rates and
translators.
The spike in pricing is especially
perceptible in hotels with meeting and
conference facilities, observed Daniel
Chua, chief executive of Aonia.
In a bid to keep afloat, hoteliers are
wooing event planners with value-added
promotions and packages.
Cavaliere Giovanni Viterale, general manager of The Fullerton Hotels
Singapore, said: “One way for Singapore
to improve as a destination for meeting
and incentive groups is to offer delegates
unique experiences… along with modern
conveniences to appeal to their quest for
immersive experiences.”
One of The Fullerton Hotel Singapore’s
recent efforts is introducing wellness
offerings for business guests, such as providing healthy dining choices and fitness
activities onsite.
As well, Park Regis Singapore and Park
Royal on Pickering now offer additional
benefits to corporate visitors, including
perks like Handy phones for international
calls and Internet access; bicycles and escooters; meeting room, meals and setup;
and even ‘live’ food stations.
Similarly, conference centres and event
planners are boosting their technological
capabilities to provide organisers with
enhanced services.
Suntec Singapore Convention &
Exhibition Centre is now equipped with
built-in RFID heat-mapping technology,

11,000

The capacity of the
Sands Expo and
Convention Centre’s biggest ballroom,
the largest in South-east Asia

S$233

The average room,
equivalent to US$172,
in 1Q2017, a 2.8 per cent decrease
year-on-year

2,500

The maximum number
of Uber rides per event
eligible for a 10 per cent discount,
offered under the Singapore MICE
Advantage Programme

Stakeholders have to value add to keep corporate travellers coming; Singapore EXPO pictured

which tracks the location and movement
of event attendees who connect to the
venue’s Wi-Fi.
Originally used for internal maintenance and security, the centre recently
started sharing data on attendee movements on show floors with organisers.
“Data analytics is the way forward,”
said Bibiana Lau, Suntec’s senior director
of sales. “You have to build a community
and constantly engage (delegates), and
not just during your show.”
Meanwhile, Singapore EXPO Convention & Exhibition Centre has adopted a
“hybridised” model, becoming a venue
that develops its own new-to-market
events. This allows its team to experiment with both online and offline elements at its own shows, said Aloysius
Arlando, CEO of SingEx Holdings.
He cited the Singapore FinTech Festival
in November 2016, when the centre
“festivalised” the conference into a multisensory experience. He said: “We brought
the conferences, exhibitions, start-up

alleys and F&B into one plenary space.
Delegates felt like they wanted to engage
and were not going to lose out. The ‘festivalisation’ gave the event character.”
To supplement attendee engagement,
digital and mobile elements were also
used, such as having Twitter posts with
the “SGFintechFest” hashtag appearing
on a ‘live’ TweetBoard.
“If you don’t embrace hybridisation,
you’re going to be a dinosaur,” said
Arlando. “Everyone recognises (technology’s) disruptions, but how to embrace it
is another question.”
For now, one of Arlando’s concerns is
getting people with the “right skill sets
and talent” who are not afraid to make
changes.
Lau concurred: “We’re focusing on
younger talent. The way they look at the
industry is different, so we should look
towards them for the future. Companies
have to evolve and change, or it’s going
to be very difficult to see people coming
back for the next edition (of the event).”

Trishaw Uncle

12 Ann Siang

Traditional rickshaw company Trishaw
Uncle has refreshed its tour offerings. They
now provide trishaw tours that take guests
through various heritage districts, such as
Little India, Kampong Glam, Chinatown and
the Civic District. On these journeys, visitors
will also get to step into the homes of Chinatown’s early residents, peek into the cubicle
of a trishaw rider, and listen to authentic
personal stories. Call, e-mail or walk in to
Albert Mall Trishaw Park kiosk to book.

In addition to the Screening Room cinema
on the third floor and a rooftop bar, this
five-storey heritage building on Ann Siang
Hill is now home to two new F&B concept
spaces. Speakeasy-style bar Catchfly in the
basement serves New York mixologist Liam
Baer’s signature herb- and spice-infused
cocktails; while Coriander Leaf Grill on the
first floor offers Asian-inspired dishes and
beverages. The latter also has an al fresco
area, and a studio for private events.

Oakwood Premier OUE
Singapore

Viewpoints
Which geographical markets will shine
for your company in 2018?
“Swinging in strong is
the Russian market.
They have high spending power and even
though Russians prefer
to speak in their native
language, Singapore is a
safe country to come to and
explore. There’s always something new to
discover here.”
Eric Cheung, manager – business development, MCI Group Asia Pacific
“We are looking at the
longhaul market,
such as Europe. We
have a fair share of
Asians, but we’d like
to increase our market
share of Europeans to
have a good mix of visitors.”
Dawson Lee, senior sales manager,
Amara Singapore

On the shelves
The 268-residence Oakwood Premier OUE
Singapore has opened in Singapore’s CBD.
The second Oakwood-branded property in
the city-state, residences come in a mix of
studio, one- and two-bedroom apartments.
With the minimum stay pegged at seven
nights, studios come furnished with a kitchenette as well as complimentary launderette access, while the bedrooms feature
fully-equipped kitchens and a washer/dryer.
Amenities include a fitness centre, outdoor
infinity pool and Jacuzzi, lobby bar, executive
club, lounge and the Se7enth restaurant.

Andaz Singapore
Situated at the crossroads of the Kampong
Glam, Little India and Bras Basah Bugis
cultural districts, Andaz Singapore is the first
of its brand in South-east Asia.
Opening in early October, the hotel offers
342 rooms, and facilities such as a 24-hour
fitness centre, outdoor pool on the 25th floor,
four F&B venues, and four meeting venues
spanning 1,375m2.

Park Regis Singapore
From left: Trishaw Uncle; a meeting room at the Park Regis Singapore
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Park Regis Singapore has launched a series
of seminars and networking sessions specifi-

cally catered for business travellers. The sessions will be held bi-monthly until June 2018,
covering topics such as career, finances,
lifestyle and success. Each session is limited
to 40 to allow for ample interaction between
the speakers and attendees.

The Bird Southern Table & Bar
Meeting planners can now host delegates at
Marina Bay Sands’ new duplex restaurant,
The Bird Southern Table & Bar. It serves
southern US classic dishes, such as the
100-year-old recipe Lewellyn’s Fine Fried
Chicken. Corporate groups can host sit-down
dinners and roundtable discussions in the
Private and Semi-Private Dining Rooms,
or book the restaurant’s al fresco bar and
lounge area on the waterfront promenade.

Fullerton Hotel Singapore
With The Fullerton Experiences programme,
in-house guests can now gain an insight into
Singapore’s culture and heritage.
Cook and bake your own local eats during either the Local Heritage Cuisine, Craft
Cocktail, or Artisanal Desserts classes conducted by the executive pastry chef. Culture
vultures can also embark on a morning tour
of Singapore’s lesser-known gems by Jane’s
Singapore Tours.

the Campus
Experience The Campus - the first dedicated meeting facility within a hotel, offering you a unique setting
for memorable events ranging from corporate meetings, exciting gatherings or innovative workshops.
All this and more can be experienced at “the Campus”
For event enquiries, please contact Grand Hyatt Erawan Bangkok
at +66 2254 1234 or e-mail events.bangh@hyatt.com.

GRAND HYATT ERAWAN BANGKOK
494 Rajdamri Road, Bangkok 10330, Thailand
TELEPHONE +66 2254 1234 E-MAIL events.bangh@hyatt.com
bangkok.grand.hyatt.com
#grandhyatterawan
The trademark HYATT and related marks are trademarks of Hyatt International Corporation. ©2017 Hyatt International Corporation. All rights reserved.
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Destination: Malaysia

Getting business in order
The destination is raring to go as its business events centre continues maturing with an alliance to oil the
planning gears, and with a robust track record for hosting large-scale meetings. S Puvaneswary reports

The total number of business events supported by
Malaysia Convention & Exhibition
Bureau in 2016, with a total economic
impact of RM1.6 billion

“These (conferences) augur well for
the continued dynamic growth of the
business events industry in Malaysia.
It brings the country’s business events
calendar forward by delivering a business
conference that is progressive and at the
cutting edge of innovation and business
networking.”
In the more immediate August-December period, the country will host five
international conferences and exhibitions, expected to generate an estimated
economic impact of RM46.9 million with
around 6,000 delegates, he added.
Alan Pryor, general manager at Kuala
Lumpur Convention Centre, said competition to be the leading business events
destination in Asia is stiff, with contenders counting Hong Kong, Singapore,
Taiwan, South Korea and China.
In order to reinforce the attractiveness
of the capital city and Malaysia, Kuala
Lumpur Convention Centre in July established the Kuala Lumpur Convention
Centre Business Events Alliance (KLCC
BEA) in partnership with key business
events players and stakeholders in the
Kuala Lumpur City Centre precinct.
Pryor said the KLCC BEA is a collective consisting of the convention centre,
hotels, professional event planners, shopping, dining, entertainment and transportation partners.
“The alliance presents a compelling
business events offering that provides a
single point of first contact for meeting
planners and event organisers. A private
sector initiative, the KLCC BEA allows
us to market the fully-integrated city
centre offering and create an all-inclusive
proposition for meetings and events from
a venue, planner, accommodation and

Viewpoints

On the shelves

Which geographical markets will shine
for your company in 2018 and why?

George Town Literary Festival

Talking numbers

RM6,939

The average
spend of an
association conference delegate to
Malaysia in 2016 (excluding airfare),
equivalent to US$1,629

6 days

The average length
of stay of association conference delegates

341

I foresee China doing well
as both China Southern
Airlines and AirAsia
now offer direct flights
from Guangzhou.
Malaysia Airlines has
also added new services
to many parts of China
in 2017 from Kuala Lumpur. Domestic
business events demand will also improve
as some companies are cutting costs and
would rather have their events in Malaysia.
Iskandar Zulkarnain, director of sales and
marketing, The Andaman, a Luxury Collection Resort, Langkawi

India, in particular,
because (travellers in
the) market are seeking newer (business
event) destinations
in Malaysia (and that
includes Sabah). Sabah
International Convention
Centre, set to open in late 2018 or early
2019, is poised to be one of the highly specialised venues for conventions, trade shows
and banquets in the destination.
KL Tan, director, Borneo Trails Tours &
Travel
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The George Town Literary Festival (GTLF)
will return for its seventh edition in Penang
from November 24 to 26 bearing the theme
Monsters & (Im)Mortals. Supported and
funded by the state government of Penang,
the festival is the largest international literary
festival in Malaysia.
The festival will retain its format of
panel discussions, a poetry marathon, book
launches, and workshops with overseas writers. GTLF is complimentary. For details, visit
http://www.georgetownlitfest.com

The Majestic Theatre Penang
Located at the heart of George Town, within
the UNESCO Heritage Site, the building dating back to 1929 was in 2016 repurposed into
a contemporary multipurpose events space.
With a theatre on the ground floor offering
expansive pillarless space and high ceilings,
the venue is suitable for a range of setups
from gala dinners and stage performances
to mid-sized exhibitions and sports related
activities. The Circle on the upper floor is
ideal for pre-dinner cocktail events. For more
details, contact the Penang Convention &
Exhibition Bureau.

Umgawa Zipline Eco-Canopy
Tour
The world-class zipline tour deep within
the Geopark rainforest at Langkawi island’s
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M

alaysia is shaping up to
be a frontrunner in the
business events race in
Asia. In 1H2017, it gained
an edge in the form of a
business events alliance as well as won
hosting rights for three major international business events, which are expected
to amount collectively to an economic impact of RM32.7 million (US$7.61 million).
The three winning bids are for the
World Tunnel Congress 2020 in conjunction with the 46th International Tunneling
and Underground Space Association general assembly (1,500 pax); the 17th World
Congress for Endoscopic Surgery of the
Skull Base and Brain 2020 (900 pax); and
the Congress of the International Board on
Books for Young People 2022 (800 pax).
Zulkefli Sharif, CEO, Malaysia Convention & Exhibition Bureau (MyCEB, said:

Malaysia is trying to stay ahead of the competition; Kuala Lumpur skyline

entertainment perspective.”
In 1H2017, the convention centre attracted over 670,000 delegates and visitors
and delivered an economic impact of over
RM182 million. This was an increase of
194 events and 110,000 delegates and
visitors, compared to the corresponding
period last year.
More is falling in place, as the Indian
origin market, including its business
events segment, now benefits from visa
relaxation. The Malaysian government
this year launched a multiple-entry visa
for Indian tourists, waived the visa fee of
Rs1,000 (US$15.60) and reduced the visa
processing fee from Rs5,500 to Rs1,600.
Luxury Tours Malaysia senior manager,

Arokia Das, shared: “Prior to the introduction of the multiple-entry visa, Indian
organisers used to fly to Bali on Malindo
Air and transited in Kula Lumpur. Since
the visa was introduced, we’ve (gotten)
business from a few Indian MICE organisers who opted for a one- or two-night post
conference tour in Kuala Lumpur.”
As well, MyCEB is continuing its efforts in China with an annual in-market
roadshow. This year, it accompanied
26 industry partners to four key cities –
namely Beijing, Shanghai, Chengdu and
Guangzhou. The Chinese business events
segment emerged as the top source market
for Malaysia, contributing RM436 million
in economic impact.

From left: Umgawa Zipline Eco-Canopy Tour; Trace Restaurant & Bar

Seven Wells Waterfalls features a choice of
12 ziplines, suspension bridges, views of the
Andaman Sea and opportunities to learn
about wildlife and the rainforest. Two safety
rangers will lead groups of nine from 17 treetop platforms on this tour, and teambuilding
programmes are available to corporates.

Culinary teambuilding at The
Westin Kuala Lumpur
The Westin Kuala Lumpur is offering a culinary teambuilding programme where participants will be divided into groups a to prepare
a two- or three-course menu supervised by
a team of chefs. The activity area is set up
like a market where participants can grab the
necessary ingredients that are needed for the
recipe before starting work at their stations.
Obstacles and surprises can be incorporated
for more of a challenge.

Re: Fuel On Wheels
Aloft Kuala Lumpur Sentral in July became
the city’s first hotel to have its own food

truck. Named Re:Fuel On Wheels, the food
truck, complete with its crew, can be hired
for outdoor catering and private functions.
The menu can be customised and contains
only freshly prepared food.

Ritz Carlton Langkawi
When open on October 1, 2017, the 119room Ritz-Carlton Langkawi will feature
a 445m2 Grand Ballroom with a 300m2
pre-function foyer and meeting space for
up to 400 pax. Facilities include four dining
outlets, three swimming pools, spa, fitness
centre, Ritz Kid programme. The resort is a
10-minute drive from Langkawi International
Airport.

Trace Restaurant & Bar
Situated 40 floors above the ground in
Element Kuala Lumpur, the skydining
restaurant features floor-to-ceiling windows
offering views of the city and serves up both
local and western-fusion cuisine. It opens
daily from 06.30 – 23.00.

THE THREE ELEMENTS
TO A SUCCESSFUL EVENT
AT CENTARA
It should be an appealing place. Centara has properties in 14 of Thailand’s
most desirable destinations, plus the Maldives, Oman, Sri Lanka, and Vietnam.
Choose from beautiful beaches, vibrant cities and exclusive hideaways.
You’ll find venues in all shapes and sizes. Make sure the hotel team knows
how to manage an event. Centara is the largest hotel operator in Thailand,
with experienced people and modern technology to handle demanding
events. Look for service that will make your people feel special.
Thailand is famous for warm, graceful service. Centara combines this
cultural tradition with rigorous training.
Visit our website at centarahotelsresorts.com/mice to find out more.
FOR FURTHER DETAILS PLEASE CONTACT US ON
eventsalesgroup@chr.co.th
+66 (0) 2101 1234
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Destination: Japan

Faith in the near future 20,000

Talking numbers

With major sporting events drawing closer, demand for business event venues
can only grow stronger thanks to spruced-up infrastructure. Julian Ryall reports
exoticartz/shutterstock

Yokohama is one of the cities currently beefing up its meetings infrastructure

A

record performance in terms
of international conferences
in 2016 and further positive
growth in 2017 are driving
optimism in Japan’s broader
business events sector.
According to the International Congress and Convention Association, Japan
ranked seventh in the world in 2016 with
410 international conferences. That figure
was a single-year record for the country.
“We have not counted the number of
international conferences this year yet,”
said Etsuko Kawasaki, executive director
of the Japan Convention Bureau.
“Our reputation as a knowledge hub
makes Japan an attractive destination for
associations from all fields seeking to develop their membership with new ideas
and inspiration from the nation’s pool of
knowledge and talent,” she said.
Japan has a number of elements in
its favour, Kawasaki said, such as the
nation’s reputation for safety, advanced
infrastructure and diverse options for
meeting planners to explore in the fields

of culture, history, cuisine and the arts.
“Japan is currently experiencing a
very exciting time in the business events
sector,” she said. “We will be hosting two
major sporting events in the near future –
the Rugby World Cup in 2019 and Tokyo
Olympic Games and Paralympics the
following year – which will attract a lot of
attention from businesses and industries
from around the world.
“More than 10 cities will host matches
during the Rugby World Cup. As such,
infrastructure, accommodation and transportation are being further developed to
increase capacity and capabilities in those
cities,” Kawasaki said.
Inevitably, that is having a knock-on
effect and encouraging the building of
new venues and technologies appropriate for the business meetings sector. New
convention centres are presently being
planned or are already under construction in Yokohama, Nara, Nagasaki,
Kumamoto, Kyoto and Okinawa.
In Yokohama, south of Tokyo, the new
hall – part of the Pacifico convention

complex – is on schedule to open in the
spring of 2020 with an additional 6,604m2
of exhibition space. Nearby, work will
start in December on a new 21,000m2,
10,000-seater multipurpose arena in the
Minato Mirai district.
“I believe Yokohama’s future prospects
are very good,” said Fumika Sato, manager of the business events team for the
Yokohama Convention & Visitors Bureau.
“On top of the new MICE facilities coming online, several new hotels are due to
open here in 2019 and 2020.”
Existing hotels with a significant business events component to their business
are also stepping up their game.
“International demand for business
events has grown continuously over the
past few years. In fact, we have seen double-digit growth in the past 12 months,”
said Hans Heijligers, CEO of IHG ANA
Hotels Group Japan.
“We have seen a distinct increase in
group, incentive and corporate teambuilding enquiries, especially from the
Australian market, and an uplift in the
luxury sector. Japan has long been an
appealing MICE destination due to its
unique and exciting culture, history,
architecture and subculture, but it has
suffered from negative perceptions about
cost and language difficulties,” he added.
“Nowadays, those previously perceived
barriers are disappearing,” Heijligers
pointed out. Overcoming other challenges
such as small differences in culture or
business practices, or dietary restrictions,
are “simply a matter of awareness and
being flexible”.
A number of factors has helped Japan
as a business event destination. For
instance, the relaxation of visa requirements, more competition on flight routes,
a push for increased tourism by the government, and access to technology that
can help with the language barrier.
“There is little doubt in my mind that
we will see more international demand
and opportunity,” he quipped.

The total exhibition space, in
square metres, of the Pacifico Yokohama conference centre, making it the
largest in the city

21

Tokyo’s position on the ICCA
rankings list of cities that host
international meetings. The city held
95 meetings in 2016, up 15 from the
previous year, and climbed seven
places on the list

13.8 million

The total number of foreign arrivals to
Japan from January to July 2017, an
increase of 17.4 per cent year-on-year

Viewpoints
Which geographical markets will shine
for your company in 2018?
We believe that Singapore will be the shining
market for us in 2018
because of its flight
connections and positive growth in Southeast Asia. Opportunities
such as Jetstar Asia’s new
flight between Okinawa and Singapore allow
us to open a door to both the leisure and
business markets. It also has huge potential
to open doors to other markets in the rest of
South-east Asia and Oceania.
Mitsuyuki Maeda, senior executive director
conventions marketing team, Okinawa
Convention and Visitors Bureau

We are expecting good
things from the Australian market thanks
to the increase in
Japan-Australia flight
options. Both the entry
of All Nippon Airways, and
the return of Melbourne-Japan and AustraliaOsaka direct flights, give additional capacity
and scheduling flexibility to make Japan a
more convenient, cost-effective and therefore
competitive destination.
Geraint Holt, managing director,
The J Team

On the shelves
Akasaka Intercity
Conference Center

“time off” spaces, including lounges that overlook the surrounding green spaces.

Slated to open in October 2017 in Tokyo’s
Akasaka district, the centre will have 12
meeting rooms spread over two floors.
The largest space is the 545m2 AIR, which
has seating for more than 300 people. Many
of the rooms can be flexibly configured to
meet individual needs. The facility also has

Nitori Otaru Art Base
On September 1, a new venue suitable for banquets and seminars opened in the waterfront
district the city of Otaru.
The Nitori Otaru Art Base is a complex of
old buildings – such as an old bank, a warehouse and the premises of a trading company
– that have been turned into a collection of art
museums, including one dedicated to stained
glass made in Britain in the late 19th and early
Kyoto International Conference Center
20th centuries.

Grand Hyatt Tokyo

Grand Hyatt Tokyo
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The Grand Hyatt Tokyo in the Roppongi district
recently unveiled the extensive renovation
work that has gone into the event venues on
the third floor of its premises.
The 1,000m2 Grand Ballroom has been
enhanced with the addition of 2,400 pendant
lights that have 20 basic lighting patterns
but can be programmed to reproduce logos
or special designs. The venue has also been
fitted with a custom-made 317-inch LED
high-visibility screen with projection mapping
capabilities. Meanwhile, the foyer area has
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been expanded to create a multifunctional
space – making it one of few venues in the
city capable of accommodating cars.

Tokyo Prince Hotel
The Tokyo Prince Hotel reopened on April
1 after carrying out the refurbishment of its
462 guestrooms, lobby area, restaurants,
and events and meetings areas. The property first opened for business in 1964, the
year the country first hosted the Olympics.
In tandem with the nearby 603-room
Prince Park Tower Hotel, both proper-

ties offer extensive banquet hall space and
numerous meeting options.

New Hall
The new multipurpose exhibition hall at the
Kyoto International Conference Center is now
open for reservations. It is scheduled to open
in autumn 2018.
Tentatively named New Hall, the facility has a usable area of 2,000m2 and can
hold 2,500 people. The space can also be
combined with adjoining facilities for a larger
event space.

Introducing Your New
TTGasia.com Experience
New Look. Fresh Features. Better Content.

www.ttgasia.com

A Business Group of TTG Asia Media

Destination: Hong Kong

Careful treading into the future
Hong Kong is doing well with several mega-sized trade events and medical association meetings in the
bag, but industry players are cautious in their business outlook. Prudence Lui finds out why
Cheapman_mike/shutterstock

On the shelves
Kerry Hotel, Hong Kong
Opened in April 2017, Kerry Hotel in Hung
Hom Bay houses the city’s largest pillarless grand ballroom at 1,756m2 with the
city’s largest LED wall. In all, the hotel offers 17 event spaces indoors and outdoors.
Another gem for event planners is the
hotel’s Dockyard on the lobby level, which
is a collection of 10 different local and
international kitchens. Corporate buyout is
possible at Dockyard.

Improved access between Hong Kong and China will cement the SAR’s position as a gateway to China

Viewpoints
Which geographical markets will shine
for your company in 2018?
The Middle East. China
is strengthening its
trade relations with the
Middle East following
its One Belt One Road
initiative.
Cecilia Lo, director of
Sales & Marketing, Grand
Hyatt Hong Kong

We foresee the growth
of our major source
market – the US – will
remain strong. We are
increasing our presence in the mainland,
and have just hosted Chinese president Xi Jinping and
his delegation during their visit to Hong
Kong in July 2017. We see great potential
in attracting more businesses from China.”
Hans Loontiens, general manager,
Renaissance Harbour View Hotel
Hong Kong
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over 15,000 medical professionals from
all over the world to Hong Kong.
Despite Hong Kong’s success in business events, there is still much to be done
especially considering the number of
challenges facing the destination’s convention bureau – stiff competition among
CVBs around the world; many Asian
destinations have lowered their barrier to
entry for Chinese visitors, eating into the
much in demand China pie; depreciation
of the other currencies against the Hong
Kong dollar reduce the destination’s
competitive edge.
Hong Kong Tourism Board (HKTB),
general manager MICE & Cruise, Kenneth
Wong, said: “To enrich Hong Kong’s appeal, the government has earmarked an
additional funding of HK$243 million to
support the tourism industry in the year
2017/2018. Meanwhile, connectivity between Hong Kong and the mainland will
be enhanced in the coming years with
the establishment of new infrastructures,
such as the Hong Kong-Zhuhai-Macau
Bridge and the China–Hong Kong Express
Rail Link. These will not only provide
mainland visitors with easier access to
Hong Kong, they will also facilitate overseas visitors’ travel to the mainland via
Hong Kong, consolidating our position as
the gateway to the mainland.”
While HKTB is upbeat about the
future, a Langham Hong Kong spokesperson told TTG Show Daily that the
hotel has only seen moderate growth in
1H2017 and forward bookings in the second half and 2018 appears to be sluggish.
“As the city operates a linked currency exchange rate to the US dollar, the
strength of the latter has made Hong
Kong a pricey destination for events in
comparison with other Asian destina-

tions, particularly those in South-east
Asia,” said the spokesperson.
A more positive performance was
reported by InterContinental Grand
Stanford’s director of sales & marketing,
Ulysses Leung.
“Business enquiries from shorthaul
markets have increased compared to
previous years, especially from Japan.
Longhaul demand is not as strong and
booking lead time is rather short with
a maximum of a three-month booking
window,” said Leung, adding that event
enquiries tended to rise during a a low
airfare period.
Leung also shared her observations
of an increased demand among clients
for non-traditional event proposals that
feature new concepts and ideas and more
technology being used.
She welcomes this trend, saying that
venue providers will now have to compete on creativity instead of price, elevating event quality in Hong Kong.
Although event specialist, Faces of
Hong Kong has kept busy with several
conferences in Hong Kong in recent
months, CEO Ivy Sung told TTG Show
Daily that business is getting challenging.
“Our major source of business is North
America but it’s been very quiet this year.
This could be caused by the new attractions in neighbouring Asian destinations
such as Singapore and Vietnam (plus)
Hong Kong’s high room rates and prices
in general.”
“We see challenges in fulfilling the client’s requests for unique, extraordinary,
(new-to-market) venues that are also
affordable. We hope that our government
will continue to be supportive of tourism
development especially for the high-end
market,” said Sung.

Aqua Luna II

Aqua Luna II
Aqua Luna II is a newly launched Chinese
junk boat that offers harbour cruises.
The vessel catches the eye with its large
mast printed with a magnificent Ming
Dynasty-style blue and white dragon. It can
accommodate up to 80 guests across its
two decks, and is ideal for cocktails and
dinners.

The Landmark
Mandarin Oriental
The Landmark Mandarin Oriental, Hong
Kong has unveiled its new Entertainment
Suite which comes with cutting-edge technology, a dedicated kitchen and a 10-seat
dining room. Sized at 209m2, the suite is
perfect for extravagant gatherings such as
product launches or VIP dinners.
Hong Kong Tourism Board

G

eographical advantage,
global connectivity and
destination appeal continue
to position Hong Kong as a
regional magnet for business events, especially mega direct-selling
events. One mega win that Hong Kong is
most proud of is the Unicity Global Leadership and Innovation Conference 2018,
the first edition to be held in the destination. The event will be attended by about
17,000 overseas delegates.
Hong Kong is making progress on the
association meetings front too. It will host
some major medical conferences in the
coming months, starting with the Asia
Pacific Digestive Week from September
23 to 26 2017. This will be followed by
at least 10 medical events, of which eight
are first for Hong Kong or Asia. Three
of the largest gatherings are the 33rd
Asia Pacific Academy of Ophthalmology
Congress 2018 (February), Spine Summit
2018 (March) and 22nd International
Congress of Parkinson’s Disease and
Movement Disorders (October), bringing

Talking numbers
Old Town Central

857,022

The number of overnight MICE arrivals into Hong Kong
in 1H2017, up only 3.4 per cent YOY. Mainland China
performed the strongest with a 6.1 per cent growth due to the return of megasized events

89,000

The number of hotel rooms in Hong Kong expected by
2020, approximately 14,000 more than that in 2016
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Old Town Central
Launched this April by the Hong Kong
Tourism Board, Old Town Central features a
number of thematic walking routes designed
to introduce the heritage landmarks, arts and
culture, and lifestyle elements in the Central
district. These tour make interesting pre/
post-meeting programmes.

Destination: Indonesia

Horizons stretch past leisure
Taking a closer look at two of the destination’s bigger origin markets, Mimi
Hudoyo discovers their business event performance has been a mixed bag
R.M. Nunes/shutterstock

Aerial view of Bajra Sandhi Monument in Denpasar
CIty, Bali, Indonesia

W

hile Indonesia sees
healthy growth from
India, where latent
demand is gradually being unlocked by
greater air access, Chinese meetings have
slowed in the destination given tightened
government budgets.
Umberto Cadamuro, COO inbound of
PACTO, said: “Our overall Indian market
(in 1H2017) grew 30 per cent year-on-

year, while the (business events) segment
grew by 44 per cent.”
For Gajah Bali Tours, which only
started handling Indian clients this year,
the incentive business is 30-40 per cent of
its total Indian market.
Vincent Jemadu, director of International Promotion for Asia and Pacific
region, Ministry of Tourism, commented:
“Indians and Balinese share (a similar)
Hindu culture, and the fact that there are
flights to Bali from India has supported
the growth.”
However, he opined there is still much
room for growth in the business events
sector. “The market is huge, but we are
yet to put more effort into growing this
market (relative to leisure).”
Hence, the ministry has welcomed
planners from 10 Indian cities for site
visits and destination training. Training
sessions would be held in stages to help
business event planners gain a deeper
understanding and become better able
to come up with ideas to create and sell
programmes.
The ministry will also encourage visits
from Indian business event travellers by
assigning special immigration lanes for

groups at the airport, in addition to hosting dinner and providing souvenirs.
Moreover, Indonesian DMCs are optimistic that new flights between Indonesia
and India will continue to drive traffic.
Garuda Indonesia connects Denpasar
and Mumbai, while AirAsia started flights
between Denpasar and Mumbai and
Batik Air between Denpasar and Chennai
this year.
Gajah Bali Tour, for whom China is a
major market, said the corporate travel
segment grew 15 per cent year-on-year
in 1H. Bambang said: “The majority
still choose Bali with the option of a Gili
Trawangan extension.”
Meanwhile, business in the meetings sector was slow in 1H, according to
planners. Ketut Jaman, managing director
of Melali MICE Bali, observed: “The
tightened government budget... means
(fewer) meetings, smaller group size or
switching to destinations closer to home.
“The second half looks better, but it is
still lower than last year,” he said.
He however expects to see more
international meetings next year, when
Indonesia hosts the IMF-World Bank
conference.

On the shelves
JimBARan Living Room, Jakarta
AYANA Midplaza Jakarta has launched the
JimBARan Living Room event and dining
space within its open atrium lounge. With
semi-private pockets of space and a bar, the
new space can accommodate up to 94 guests
(seated) and 150 (standing). Along with the
JimBARan Lounge and Garden, capacity
increases to 300 guests.

Hemshin, Jakarta
Henshin is a new Japanese-Peruvian fusion
restaurant on the 67th, 68th and 69th floors of
The Westin Jakarta. Business event planners
can enjoy indoor and alfresco areas and a
lounge that can accommodate 90 people.

The Jakarta Aquarium
The Taman Safari Group Indonesia opened
the attraction in the city’s new Agung Podomoro Land district, Neo Soho. The aquarium
showcases marine life such as the leopard
whip ray, giant pacific octopus, black-tip reef
shark and coconut crab, as well as a penguinthemed restaurant.

The Jakarta Aquarium
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Sembcorp Marine Specialised - Senior Vice President, Singapore
Tesa Tape Asia Pacific - Office/Travel Manager, Singapore
Unilever - Marketing Manager, Southeast Asia, Singapore
Visa Hong Kong - Grp Country Manager, Northeast Asia, Hong Kong
World Express - Director, Singapore

INDUSTRY BUYERS

Cems Conference & Exhibition - Senior Mgr-Exhibitions, Malaysia
Chan Brothers Travel - Director Of MICE, Singapore
Destination Asia (Thailand) - COO, Thailand
Fcm Travel Solutions - Head Of MICE, Singapore
GTA Travel - Area Sourcing Manager, Australia
JTB Corp. - General Manager, Japan
MCI (Hong Kong) - Director - Meetings & Events, Hong Kong
Mobley Group Pacific (Shanghai) - Chairman, China
Panorama Tours - President Director, Indonesia
Travel Voyages India - Managing Director, India

To Find Out How You Can Reach TTGmice’s Audience Profile, Email
traveltradesales@ttgasia.com SINGAPORE +65 6395 7575
HONG KONG +852 2237 7272
www.ttgmice.com
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Features

The
technology
experience
From immersive videos to Virtual Reality
product experiences, there’s plenty today’s
technology can do to enhance the delegate
experience at business events. Yet, adoption is
not as extensive as events specialists would like.
Karen Yue finds out why

W

hile in conversation with
four event industry specialists on the application
of technology in engaging
the audience, one constant refrain to
emerge was that these are now exciting
times to be in for event players.
Evie Loo, senior vice president and
managing director, China for Jack Morton
Worldwide, told TTGmice: “Almost every
event experience that we create and work
with clients on these days includes some
form of technology.”
Offering an example, Loo said Jack
Morton Worldwide helped to develop and
create a Virtual Reality Google Tilt Brush
experience at the recent China Porsche
Dealer Conference. Event participants got
to don Virtual Reality goggles and create
their own 3D image in a virtual world
surrounding the new Porsche Panamera
Turbo. The 3D image is also available
for download to the participant’s mobile
phone as a GIF.
She said: “Different auto brands have
used a lot of Artificial Intelligence to
enhance their events experiences – with
robots deployed to sign guests in at the
reception, and to brew and pour coffee in
the lounge.
“We have worked with 3D printed
models on-site to (produce personalised
parting gifts) for guests.”
Oni Chukwu, president & CEO at
etouches, a global company specialising
cloud event management software and
sourcing solutions, said: “Immersive technology is advancing well and its applications in business events are many. Augmented Reality, Virtual Reality, immersive
videos (also known as 360-degree videos)
and (transmitter devices like) iBeacon are
all common these days.
“In fact, technology is woven deeper
into meeting and events, to a point now
that attendees and organisers both realise
that without using fairly immersive technology, meetings are not as successful. In
my opinion, this is an exciting time to be
in the meetings and events industry.”
According to Qixin Liow, account manager with Pacific World Singapore, some
of the bigger business events handled by
the company had utilised a 270-degree
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projection as an immersive experience
for delegates, Virtual Reality masks as
entertainment during themed dinners,
and QR codes in delegate registration and
attendance tracking.
“We are now exploring possibilities of
using Xylobands – wristbands with LED
bulbs that light up according to action or
music,” added Liow.
Differing rate of adoption
However, the extent of technology being
used to engage event attendees is varied.
Pacific World Singapore’s Liow said:
“We are only skimming the surface of
the possibilities for technology at events
because a lot of companies are still wary
and hesitant to try out new (ideas).”
The scene is different over in China,
according to Jack Morton Worldwide’s
Loo.
“Events here are adopting technology
much quicker than the rest of the world.
Everything here can be scanned and is interactive. Every event is looking to out-do
the one before with different technology,”
she said.
“However, you do find that people
here use technology (just to check off
a box). Virtual Reality is used in most
events, but unless the content is on point
and relevant – and this takes a lot of time
and budget to perfect, it doesn’t convey
the correct corporate message,” she
added.
Clients’ hesitancy around technology usage in audience engagement
stems from several reasons – costs, lack
of knowledge and insufficient time to
clearly define objectives.
Liow said new event technology
“comes with a much heftier price tag
compared to your usual manual and old
school ways”.
While Chukwu agrees that cost is prohibitive for most, he is seeing changes.
He explained: “It is true that there has
not been much application of Augmented
Reality at meetings and events because
that is fairly expensive to work. But think
about driverless cars. A year or two ago,
people said it wasn’t possible to implement and was too costly. Yet it is happening now. Today, the cost of Augmented
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Reality usage is starting to come down.
“For now, immersive videos are much
more within reach because they are
affordable, and are being used at events
today. It can cost a few thousands of dollars to produce (marketing materials in
the form of immersive videos), depending on how elaborate the content is,
how you want to engage your delegates,
and how many delegates you want to
engage.”
Loo opined that the problem is
“mainly a knowledge issue”.
She said: “Many people are unaware
of what’s available and what’s new.
Clients get cold feet if it is technology
they haven’t used before, but in order to
engage new technology you have to take
a leap of faith.
“We often get the brief to do something that is super creative and never
done before, but in the end the client
would want an example of it from a
previous event! Partly this is down to
not having trusted partners – many new
ideas come from small start-ups; big corporations are sometimes scared of investing in technology from a start-up agency
they haven’t worked with before. It’s a
risk for them, which holds them back.”
Pacific World Singapore’s senior
account manager, Andrea Teo, also suggested that time was another obstacle.
She elaborated: “There needs to be
sufficient time invested into a project
to have clear objectives, which is often
the most challenging, and to decide on
the right technology solutions/products
to deliver that experience. Time is also
needed for User Acceptance Tests to
ensure that the (user interface and experience) do not end up marring the event.”
Teo believes that the business events
industry could see better and more
sophisticated adoption of technology
in audience engagement. “It’s time to
move beyond online registration (which
is now a given) and look into enhanced
interactivity and more experiencepersonalisation, through the harvest of
data and analytics to create tailored event
experiences for that top-of-mind recall,”
she urged.
Examples of available technology that

can help “create a better attendee experience”, according to Liow, include an
emotion tracker that allows organisers
to read how attendees are feeling – perhaps too cold or bored with the content
on stage – and to implement solutions
immediately.
Age, IoT as catalysts
Industry players agree that both an
increasingly younger workforce and a
wider application of Internet of Things
in daily routine will drive corporations
to utilise more technology in their event
delivery.
Chukwu said: “People don’t use use
one level of technology at home and a
different one at work; they expect the
same level of technology and convenience in both environments. Look at the
way the Internet of Things has crept
into our homes – we can control the
functions of our refrigerators or TVs remotely. So, this is familiar to people and
they expect the same level of technology
when they are at work and at events.”
Teo sees millennials as the driving
force. She said: “Gen Y-ers were at the
forefront of the technology boom and
they have grown accustomed to having
technology as an integral part of life.
Now that they are stepping into the
workforce, automation and technology
is all the more (essential).”
And brands hoping to connect with
the tech-savvy consumer of today must
take heed, opined Loo.
“(This is especially true) in China as
everyone is stuck to their mobile phone
screen 24 hours a day, so creating interactions via the phone is vital,” she said.
“However, it’s interesting to note that
luxury brands that are using technology for engagement through WeChat
are moving away from that at events.
Instead, personalised items that are
crafted, that participants can touch,
feel and see are definitely in vogue for
luxury brands. That personal human
touch, craftsmen and professional ageold experience is a growing trend in
luxury events here, and it seems to be
a backlash against the over-reliance on
technology.”

Hot tech
on the block
Poken Touchpoint, Super Touchpoint
and Real-time Touchpoint

Billed as a new way for delegates to experience events, Poken – with main offices in
the US and Switzerland – has developed
solutions that allow visitors to network and
interact with individuals and information in a
fun and sustainable way.
A Poken interactive USD device enables
the user to collect digital business cards by
connecting it to another person’s device, and
to collect digital material by tapping it on a
touchpoint. Downloaded information can be
saved to the user’s computer, while digital
content can be updated post- event.
The Super Touchpoint and Real-time
Touchpoint services even do away with the
need to provide attendees with a poken, with
visitors simply touching event badges to a
Super Touchpoint to have information sent
directly to their accounts.
As the name suggests, the top-of-therange Real-time version allows information
to be gathered in real time and is ideal for
events that need access to up-to-the-minute
data.
The Poken system is small and unobtrusive, yet fun, easy to use and an excellent
way to break the ice at business events. It
also does away with the need for wireless
Internet connection, mobile networks or
complicated infrastructure to make digital
content available, as touchpoints work with
near-field communication (NFC) technology.
The system also permits exhibitors and
organisers to identify who collected information and what information is most soughtafter.

Konduko

A partnership between Swiss-based Konduko, a provider of activity-based proximity
technologies, and Info Salons, a leading
registration partner in the Greater Asian
event industry, has created what is said to be
the “future of digital show bags”.
The centrepiece of Konduko’s solution is
the Konduko Reader, a small, smart proximity sensor that is installed across the event
venue and uploaded with valuable content
provided by event organisers, exhibitors and
sponsors for the visitors to collect with their
Info Salons smart badge.
Jo-Anne Kelleway, Info Salons’ CEO,
believes that the ‘opt-in’ approach provided
by Konduko – where show attendees get
to choose the information and materials
they want to be sent to their email inbox –
“dramatically improves the value of data collected across the entire event for organisers
and leads captured for exhibitors”.

Smart Café

Singapore-based Crown Coffee developed its
proprietary Smart Café service in collaboration with IT companies Dimension Data,

Experian, Sigfox and Unabiz, and took it
further with the help of DHL during IoT Asia
in Singapore this March.
Smart Café gives event organisers the
ability to serve large-scale events with quality
coffee. Event organisers can also offer exhibitors the option of coffee and café food delivered to their booth at the touch of a button.
First in the Smart Café process are Crown
Coffee’s super-automatic coffee machines
which can replicate the best barista coffee
skills at four times the speed, producing 300
espressos per hour with just one operator.
With a click of a Sigfox Unabell smart button installed at a subscriber exhibitor booth,
orders will be trasmitted directly to Crown
Coffee and these are then delivered to the
booth by DHL, where payment can be settled
on the spot or at the end of the day.
At IoT 2017, facial recognition was also offered to customers who registered at Crown
Coffee’s Smart Café. Customer’s captured
data allowed for a personalised experience
on each visit and the system was able to also
detect if the customer was entitled to free
coffee.
Crown Coffee can also track customer
demographics and the customer’s mood,
and the data analytics can be provided to the
organiser.

Programmable external lighting

LED lights have been around for a while and
are popular because the bulbs last longer
and use less energy than conventional lighting – but they can also be choreographed to
provide a dazzling visual display.
Seoul’s Floating Island Convention Centre,
already a landmark in the city’s Han River,
has graceful, curved exterior walls that can
come alive as the sun goes down and an
event gets under way. The lighting is embedded into the glass and the tens of thousands
of lights are programmed to change in unison, representing the movement of the Han
River. The lights can also be programmed to
display images associated with a company
or to project a logo.
Fashion house Fendi made a statement
by splashing the company’s logo across the
building when it hosted a fashion show at the
venue, while the entire structure was bathed
in pink for breast cancer awareness events.
The Embassy of the United States held its
Fourth of July celebrations at the venue and
requested that the exterior be ‘painted’ in
red, white and blue to reflect the country’s
national flag.

ShowGizmo+Crowd Mics

New Zealand-based event app company
ShowGizmo and Crowd Mics in Phoenix,
Arizona came together to create an app that
turns smartphones into wireless microphones at conferences and events.
Called ShowGizmo+Crowd Mics, the prod-

Floating Island Convention Centre’s programmable LED exterior

uct uses Crowd Mics technology which is
powered by the event venue’s Wi-Fi and audiovisual system, and connects the producer
device to smartphones in the audience.
The producer device receives and accepts
requests to talk, which enables the individual
microphones.
The app is expected to encourage audience participation and removes the hassle
of running multiple microphones around the
room.

Eyeliner

Eyeliner is the core of Musion’s technology,
with its imagery often referred to as a hologram. The visual effect is created through
Musion’s patented holographic projection
system and with a specialist foil invisible
to the naked eye as well as clever lighting.
Eyeliner systems can be tailor-made and is
flexible, scalable and quick to install.
While the Eyeliner gained famed from
being used to bring back on stage the late
rapper Tupac Shakur at Coachella festival,
wowing millions worldwide with the realistic
illusion, the product has also been adopted
by corporates at their events.
At the GBTA 2015 Conference in Orlando,
NH Hotel Group had the Eyeliner system
erected in the main entrance atrium and
used it to feature speeches and presentations
by holographic representations of notable
individuals in the business.

O2O2O Solution

Jointly developed by UBM and Alibaba’s
B2B business units – including Alibaba.com
and 1688.com, the leading platforms for
online wholesale trade of the Alibaba Group
– O2O2O Solution encompasses the best
qualities of the online and offline worlds of
trade sourcing.
Launched n September 2016 for SIGN
and LED CHINA in Shanghai, exhibitors were
given online product and company showrooms by Alibaba B2B through the O2O2O
Solution. This allowed potential buyers to
search and view their listings, contact the
exhibitors and request a meeting ahead of
the event.
The O2O2O Solution experience continues
live onsite where exhibitors and visitors can
meet face-to-face in the lounge, in private
meeting rooms, or at their booths.
Onsite visitors can also better search for
best-fit suppliers on the spot with the help of
the O2O2O Solution Concierge.
As for the final “O” in O2O2O Solution,
buyer and seller can place orders online and
enjoy the logistics of Alibaba B2B and the
benefits of its Trade Assurance programme
aimed at boosting trust between buyers and
sellers engaged in cross-border trading.
By integrating online and offline trading, O2O2O Solution offers unprecedented
convenience for buyers to search and contact
sellers, arrange meetings and place orders
online. It also provides a new value-add
where the online showroom further enhances
business opportunities for exhibitors and
visitors.

MICEapps
Xyloband

The all-in-one MICEapps by Singaporebased Ace:Daytons Direct (ADD) comprises

50 modules on one platform and uses a
central application programming interface
key subscription mechanism to let users
subscribe to different app modules that
are designed to work as a standalone or be
used in conjunction with other modules for
a more complex solution.
The initial rollout in mid-2015 was built
based on ADD’s PCO and PEO requirements to fulfil full-service conference and
event management responsibilities, to
serve global customers in planning, engaging and analysing data during pre-event,
onsite and post-event.
The solution has been fine-tuned since
then, and in 4Q2015 ADD improved the
user interface and experience, and added
new functionalities including complex abstracts submission and reviewing modules
and self-service check-in MICEkiosk.

Self check-in kiosk

Provided by Malaysia-based Smart Reg
System, the self check-in kiosk promises to
simplify on-site registration procedures for
event attendees and cut duration down to
less than 10 seconds. Event delegates are
provided with a QR code after registering online for the event. On the event day,
they will scan the QR Code at self check-in
kiosks supplied by Smart Reg System and
immediately retrieve an entrance pass.
The technology is scalable and can be
used for events of all sizes.
Smart Reg System improves the delegate experience by making the registration process hassle-free, allowing event
organisers to provide a systematic and
fast registration process. It also reduces
manpower, thus saving organisers cost on
labour.

Open Source Digital Signage

Xibo’s Open Source Digital Signage
integrates with digital displays at any large
facility to show custom content on all or
each of the displays, as and when required.
This enables venues to play various forms
of media on loop on specific displays, and
schedule changes and updates on demand.
Xibo also helps to design screen with
videos, images, texts, and tabular data, etc.
The digital signage solution is a suite of
applications that include Content Management System (CMS) and Xibo Message
Relay.
The solution is now available in cloud as
well, in addition to android and windows
platforms.
To use the solution one needs a CMS installation, downloadable from Xibo website,
and at least one signage player.

Xylobands

Invented specifically to connect live acts
with the audience, Xylobands wristbands
can be integrated with any production
style – offering a full RGB spectrum of
colours, patterns and effects – to flash in
time with the music and reflect the mood
of the event. Event attendees wearing a
Xylobands wristband becomes an essential
part of the show and they are a perfect way
to ensure branded photos and social media
shares.
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Talk of the trade

Bali events still on for most
on the situation.
By Mimi Hudoyo
However, not all clients are as
The rumbling Mt Agung volcano in
optimistic. While some events have
Bali, which has put seismic experts and
proceeded as planned at PACTO Convex,
tourism suppliers alike on alert for the
past two weeks, has failed to rattle most there were also some cancellations from
business event planners TTG Show Daily Thailand, Luxemburg and the UK.
Bali Nusa Dua Convention Center has
spoke to at IT&CMA 2017.
also lost three events in October – two
PACTO Convex spokesperson Ika
of them association meetings
Nazaruddin said the Asiaand one a corporate meeting.
Europe Ministerial Meeting has
These events were moved to
gone ahead to Bali this week,
other cities in Indonesia.
with 500 delegates in attendYoga Angga Muda, assistant
ance.
director of sales with the venJonathan Tran, executive
ue, said: “An event from Madirector of Lac Hong Voyages,
laysia in October has also been
Vietnam, has also gotten the
green light from his client to go Tran: going ahead to postponed to January 2018. We
Bali next week
are trying to convince other
ahead with a 60-pax incentive
organisers to postpone their
trip to Bali next week.
events with us, rather than move them
Panorama Destination’s two small
elsewhere. It is a pity (that this is hapincentive groups from India are “still on
pening) because October and November
for now”, said CEO Renato Domini, but
are our usual peak months.”
added that these clients are also adoptWhile Bali tourism stakeholders are
ing a wait-and-see approach to their Bali
emphasising that business is still on
trip.
as usual in Bali, they have also taken
To help clients make informed decisions about their upcoming trips to Bali, practical steps to prepare for a possible
eruption.
Panorama Destination has formed an
A statement yesterday from Agus
emergency response group to tackle all
Santoso, director general of air comqueries and to update industry partners

munications at the Ministry of Transportation, indicated “no detection of
volcanic ash...from the mountain” and
that all flight operations to and from
Bali are on as normal.
He added that prompt Notice to
Airmen will be issued to keep pilots
updated on Mt Agung’s status, and
that several Indonesian airports are
standing by to receive diverted planes
in the event of an eruption. These
international airports are in Lombok,
Surabaya, Semarang, Jogjakarta,
Banyuwangi and Makassar.
Also, Bali Tourism Board is providing updates on its website (www.
BaliTourismBoard.or.id). So far it has
advised travellers in Bali to stay out
of the 12-km red zone surrounding Mt
Agung.
Although available information has
made it clear that major business event
venues and hotels are located far from
the volcano, planners are concerned
about flight disruptions that would
leave event delegates stranded in Bali.
“Also, once travel advisories are
issued, clients can cancel their event in
that destination without having to pay
a penalty to the DMC,” added Domini.

Epilepsy Congress ponders skipping Bali for other cities
The International League against Epilepsy’s international director of meetings,
Richard Holmes, is looking for a backup
destination for his 12th Asian & Oceanian
Epilepsy Congress 2018, scheduled for
Bali in late June, should Mt Agung erupt
and the destination fails to recover in time.
Holmes said: “We are expecting 1,800
delegates for the conference, of which
around 1,000 will be neurologists, doctors,
nurses, scientists and social workers from
around Indonesia.”

Holmes’ preference
is for Jakarta “so that
the conference remains
in Indonesia and local
medical professionals
can benefit from it”.
Alternatively, “well
organised cities within
the region, such as
Holmes: back-up
Kuala Lumpur or Sinplan needed
gapore” are options, as
they have “good air access”.

{ Hot leads }
MICE Hospitality Connections wants parrters in South-east Asia
MICE Hospitality Connections, based in Malaysia, is looking to meet conference and convention partners in the ASEAN region, especially for congresses, conferences and incentive trips.
Founder Alexander Wong is also planning to launch a concierge service.
Contact Wong at alexander@micehc.com.
Tripbaa seeks local contacts and content
Tour booking and ticketing portal Tripbaa is searching for ground tour operators and attractions to collaborate with. Specialising in Taiwan, Tripbaa also provides deals for tours in other
countries from Japan to Hungary.
Contact Owen Wang at owen@tripbaa.come.

Jet-setting IT&CMA delegates
Business meetings in Bangkok in the morning and then a hearty lunch in Seoul? That is possible
here at IT&CMA 2017, when Seoul Convention Bureau hosted event delegates for lunch yesterday
at Bangkok Convention Centre, taking the opportunity to showcase the South Korean capital’s MICE
appeal. Playing great hosts were Korea Tourism Organization’s Woong Lee (fourth from left) and
Seoul Tourism Organization’s J H Park (centre).

Thailand will not be considered because
the 2019 edition has already been confirmed for Bangkok. Some 4,000 delegates
from around the world are expected.
Preference will be given to a convention centre with easy access to three- and
four-star hotels that are also within walking
distance to public transportation.
A similar conference planned for Bali in
2005 was moved to Kuala Lumpur due to a
bombing incident in the island earlier that
year. – S Puvaneswary

Bay group expands
with new brands,
destinations
Bay Hotels & Resorts, which has two
brands and three properties in operation today, is embarking on a massive
expansion plan that will add two new
brand categories – one for the luxury
segment and the other a resort.
While details on the new brand
names and properties will only be
unveiled by end of 1Q2018 along with
a new corporate identity, the company has let on that a piece of land in
Vietnam’s Da Nang has been acquired
for the luxury brand’s first hotel. Hoi
An has been earmarked for the second
luxury hotel.
The luxury brand will be benchmarked against international chain
brands such as Hyatt and InterContinental, and its properties will boast
world-class facilities, including meeting
and convention spaces, and top-notch
service.
As for the resort brand, final talks
are underway for a property in Fuzhou,
China.
A third Bay Hotel is also in the works
for Vientiane, capital of Laos.
Bay Hotels & Resorts aims to launch
at least 12 properties in the region, with
a strong emphasis on Indochina, China
and Malaysia, by 2020.
The company currently operates Bay
Hotel Singapore, a midscale product
launched in 2012; Bay Hotel Ho Chi
Minh, opened in May 2016; and Bay Inn
Danang, debuted this July for the valueconscious traveller.
Philip Cyril Raj, the group general
manager, said: “As a relatively young
company, I believe our ability to adapt
to changes is our key advantage and
we are looking forward to working with
like-minded partners to expand our
presence in the region and beyond.”

Negotiation power in consolidated expenses
He advised SMEs to pinpoint the cities
Corporate travel veterans who spoke at
yesterday’s CTW Asia-Pacific knowledge that are most frequented by their travellers and identify key hotels that are often
session, State of the Market: Asia-Pacific
used, and then implement rate
Corporate Travel Outlook, are urging
caps across all cities – or even strike
small- and medium-sized enterprises
contracts with preferred hotels under its
(SMEs) to consolidate their travel exhotel programme.
penses to muscle up at the negotiation
An important consideration is not to
table with airlines and hotels.
simply look at room rate savings, but at
This is especially important and relevant for SMEs, which often have accounts the “total cost of travel”, said Koh. The
total cost should include three
that are “easier to manage”,
meals, Internet access and other
said Peter Koh, Asia strategic
value-added services.
sourcing manager, travel & proWhile Koh said SMEs new to
fessional services, Corning Inc.
managing travel would find it
and member of the Association
“painful” to take the first step,
of Corporate Travel Executives’
working with a travel manageRegional Council.
ment company could make
Koh added that while
the transition easier since it
airlines seldom offer fare
Koh: rely on TMCs
has ready tools to run expense
discounts for SMEs, they do
for an easier start
reports.
have corporate programmes
For SMEs that prefer to maintain
for companies of such size which include
a stricter in-house travel programme,
a points system for upgrades and ticket
Kishore recommended providing corporedemption.
rate credit cards – where the company
Kishore Rames, travel manager Asia
can request for
Pacific for National Oilwell Varco, who
the bank to limit charges to hotel and
has benefited by negotiating with consolitransport expenditure by internal traveldated air travel expenses, said: “When
lers.
airlines saw the value (of our travel),
Further, Koh proposed that when an
they gave us a global contract instead of
employee comes back with a cheaper f
a local one.”
are on a third-party website, stricter comHotel programmes stand to benefit
panies can request their partner DMC to
from consolidated expenses too, rematch the lower price. – Pamela Chow
marked Koh.
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Gallery

It’s show time!

Photos by Caleb Richard Lai

Panjaluck Pasuk Thailand’s Settaphas Niratpong and Surachchana
Rattanavilai

Sukosol Hotels Thailand’s Hathaithip Sanedussadee, The Bayview
Pattaya’s Jordan Chong and Sukosol Hotels Thailand’s Pawich
Chokkanlayanee

Macao Trade
and Investment
Promotion Institute’s
Sam Lei and Irene Va
Kuan Lau

Sampran Riverside Thailand’s Saranya Senisathaporn, Lone Pine Group of Companies
Malaysia’s Christine Ung and Sampran Riverside Thailand’s Dimple Danvani

Taiwan Trade Center, Bangkok’s Tiffany Chen, Taiwan’s MICE Promotion Program’s
Jessie Tseng, Taiwan External Trade Development Council’s Christy Peng and Taiwan
Trade Center, Bangkok’s Angel Cheng

Resorts World Sentosa Singapore’s Janice Goh, Sheena Lau and Tan Li Ling

Tourism Promotions Board Philippines’ Krisandra Cheung,
Charisse Marie Fajardo-Lacson, Raquel Ruth Tria and Natashia
April Blanquisco

Right: Destination Asia
Thailand’s Jeda Natthonicha

Superstar Vacations Thailand’s Ploychoompoo Noongam, Genting Cruise Lines
Singapore’s Joyce Toh and Superstar Vacations Thailand’s Warura Preechawanitwong

18

SEPTEMBER 28, 2017 • TTG Show Daily IT&CMA and CTW Asia-pacific

Silversea Cruises US’ Freddy Muller, Silversea Cruises Singapore’s Melvyn Yap, Buy the Sea
US’ Caryn Rosenthal, Thailand Convention & Exhibition Bureau’s Weerasak Kowsurat, TTG
Asia Media’s Darren Ng

Left: Angsana Laguna
Phuket’s Nattiya
Morntes, Laguna Resorts
& Hotels Thailand’s
Laddawan Somniyam,
Angsana Laguna
Phuket’s Punnawit ChaiUdom and CCT Group
Thailand’s Primluck
Wangphanitkun

Royal Cliff Hotels
Group Thailand’s
Shreyash Shah, Yu
Kyung Hwangbo and
Shaine Sakib

Seoul Tourism Organization’s Jaewon Moon and Yunah Lee, and Albatross World
Travel & Tours Singapore’s Crystal Sim

Above: Malaysia Convention & Exhibition Bureau’s Jennifer Ong Jan-Ni, Penang Convention & Exhibition Bureau’s Ashwin
Gunasekeran, Sabah Tourism Board’s Josephine Chai and Borneo Convention Centre Kuching’s Eric Chuo

One World Hotel Malaysia’s Ezleen Osman and Aileen Tee
Above: Bangkok Marriott
Marquis Queen’s Park’s
Pranee Kobjitaree and
Naruemon Putchakarn
Dubai Tourism’s Michelle Pinheiro

Taiwan Convention Exhibition Association’s Paul Wang, TTG Asia Media’s Darren Ng, Thailand Convention
& Exhibition Bureau’s Weerasak Kowsurat and Chiruit Isarangkun Na Ayuthaya, Taiwan’s MICE Promotion
Program’s Jessie Tseng

Thailand Convention & Exhibition Bureau’s Parichat Svetasreni, Sugree Sithivanich, Chiruit
Isarangkun Na Ayuthaya, Supawan Teerarat and Chutima Wongvibulsin
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