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Philippines readies for reopening

With time on their hands, stakeholders are working to meet new Chinese needs

By Rosa Ocampo

Island properties that front the sand and sea,
and have ample meeting spaces with high-
ly-digitalised facilities will be order of the
day when Chinese and regional corporate
groups return to Philippines, predict stake-
holders in the destination’s business events
sector.

Brian Connelly, general manager of Mar-
co Polo Plaza Cebu, told the Daily: “The
islands will be first to benefit from the ini-
tial inbound (wave of) regional corporates,
particularly those which (corporates know
about and have had good experiences at).”

Connelly added that “planners will also
look for venues with outdoor spaces” to en-
sure that the daily programme will not be
confined to an “enclosed function room”
He also opined that most meetings will have
a “digital component” tagged to it.

In anticipation, Marco Polo Plaza Cebu
has updated its digital systems, spruced up
its outdoor venues, and renovated its pre-
mier rooms.

Similarly predicting that the Chinese will
be interested in resort environments with
digitalised meeting facilities, the Bluewater
Sumilon Resort in Oslob, south of Cebu,
“has repurposed an area where meetings
can be held in its natural settings”, shared
Bluewater Resorts’ vice president sales and
marketing, Margie F Munsayac.

Other trends she has noticed include
smaller group sizes due to health and safety
protocols, as well as the mixing of business
with leisure when travelling in the future.

Munsayac also revealed some “very
promising MICE prospects”, where compa-
nies are exploring staff incentives that ben-
efit the whole family.

“After a long hiatus (of being stuck in-
doors), people want to get out (and head to)
the best beaches in destinations such as Bo-
racay, Cebu, Bohol, and Palawan,” pointed
out Carmela Bocanegra, Chroma Hospital-
ity vice president sales and marketing.

Chroma’s properties, she said, have
“strong and stable telecommunications

and internet access to conduct MICE
events”. Chroma also has rolled out a Sales
Travel Concierge that can assist confirmed
guests with additional pandemic require-
ments such as a Covid-19 swab test and QR
codes for health certificates.

Meanwhile, Mike Perez, operations man-
ager of 365 Wonders Booking Reservations
Service, is pitching the white sands of Calat-
agan in Batangas to corporate groups from
China.

“They love the beach and Calatagan, just
a few hours drive
from Manila, is a
mini-Boracay  with
ample choice of re-
sorts for bleisure,”
he said.

Connelly: resorts hold
immense appeal

)

Thailand banks on China incentives

By Suchat Sritama
The Thailand Convention and Exhibition
Bureau (TCEB) holds high hopes for Chi-
na’s outbound MICE market, and has pre-
dicted that incentives will be the
first sector to bounce back when
the country reopens next month.
According to TCEB’s president
Chiruit Isarangkun na Ayuthaya,
Bangkok and Pattaya are expected
to remain of interest to Chinese in-
centive groups, alongside Phuket —
barring the success of the Phuket
Sandbox initiative to welcome vac-
cinated visitors, allowing them to
bypass quarantine requirements.
To continue engaging the Chinese mar-
ket, TCEB appointed a Guangzhou mar-
keting representative in May 2021, joining

its Beijing headcount. The new representa-
tion will make inroads in certain markets
in southern China, such as Shenzhen. It is
in the midst of conducting market activi-
ties with key partners, and meeting
with decision-makers looking to
organise overseas events.

TCEB has also set up a virtual
marketplace on June 22 and 23
to connect 42 Thai entrepreneurs
with 22 Chinese buyers.

In addition, the bureau is work-
ing with the private sector to de-
velop a support package for in-
centive groups, to be rolled out by
end-2021. Although details have yet to be
firmed up, TCEB is looking at sponsoring

two nights of accommodation for Chinese
groups with a minimum of 30 travellers.

Ve Jés
Chiruit: keeping
Thailand top-of-mind

In brief

Hong Kong plans to reduce quarantines
Fully vaccinated travellers from most places
to Hong Kong will soon need only serve a
seven-day quarantine — instead of 21 —at a
designated hotel as long as they pass an an-
tibody test. Although the timeline for this
policy has not been fixed, it will not cover
those from high-risk locations, while travel
from certain countries remains barred.

Star Alliance teams up with SITA, NEC
Frequent flyer programme customers of Star
Alliance member airlines will soon be able
to use their biometric identity at any partici-
pating airport following a new agreement
between the alliance, NEC Corporation and
SITA. Passengers would only need to enrol
once, and they would then be able to pass
through biometrically-enabled touchpoints
using just their face as their boarding pass.
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Different charms for
a cautious bunch

A new study finds Chinese consumers are far more
cautious with travel but their wanderlust remains,
asserts Sienna Parulis-Cook, spokesperson for Dragon
Trail International, a marketing solutions specialist in

China. By Karen Yue

Dragon Trail’s Chinese Consumer Travel
Sentiment Report found uncertainty for
outbound leisure and business travel
remains high, running counter to our
expectations that vaccines would boost
travel confidence. Why have Chinese re-
spondents felt this way?

When the survey was taken in 1Q2021, glob-
al vaccination campaigns still had a long way
to go, and the results of those campaigns
were not as obvious as they are now. China’s
own vaccination drive has really only taken
off from May 2021. Although vaccines are
delivering positive results around the world,
for Chinese travellers, it won’t be until travel
restrictions and quarantine requirements
are lifted that international travel becomes a
real possibility once more.

A majority 51 per cent of respondents
said they have become more cautious
about travel since the pandemic. Will this
mentality result in reduced leisure time
during business trips?

I would not expect a reduction in ‘bleisure’
unless it is due to in-destination travel re-
strictions — for example, Chinese business
travellers to Singapore in 2020 were re-
quired to stick to a pre-approved itin-
erary and refrain from taking public
transportation. Our survey respond-
ents showed strong interest in visit-
ing attractions such as landmarks and
museums on their next outbound trip,
indicating that they do not intend to
significantly change how they travel due
to health concerns.

China is regarded as a gold mine
of a source market for many
destination marketers. What
would such deflated inter-
national travel confidence
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mean for marketers working to rebuild
travel interest among Chinese travellers
this year?

Strong engagement with overseas travel-
related content on Chinese social media
platforms, and with tourism livestreaming
content from abroad suggests that Chinese
travellers are still very interested in out-
bound travel, but simply cannot make plans
to do so at this time. Continuing to inspire
Chinese travellers and also keep them ap-
prised of strong health protocols and posi-
tive news about successful pandemic con-
trol measures can help to guide their future
travel decisions.

Let’s also talk about Chinese travel-
lers’ preference for destinations that
are deemed friendly to Chinese people.
Is this something that corporate travel
managers dealing with Chinese travel-
lers as well as event organisers/owners
targeting Chinese attendees should pay
close attention to?
Our survey findings showed that friendliness
to Chinese travellers was actually
ranked as the most important
factor impacting travel des-
\ tination choice, so this is
certainly an area that the
travel industry should
pay attention to. Desti-
nations that are seen as
friendly to China will
also be seen as more
stable for business
relations. Travel-
lers of any na-
tionality want
to feel safe
and wel-
comed,
so it’s

important to be able to address and alleviate
any concerns.

What would you recommend destination
marketers do to rebuild Chinese travel-
lers’ confidence?

Consumer marketing to maintain and build
Chinese travellers’ interest and cultivate
a welcoming image is one important side
to this, but B2B relations with the Chinese
travel industry shouldn’t be neglected. Travel
agents can act as trustworthy sources of in-
formation, especially to travellers who may
be more risk-averse and looking for reliable,
professional advice. Our survey showed that
for most global destinations, official advice
from the government and travel agencies
would impact the decision to travel again.

View the report here: shorturl.at/jIDKP
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DESTINATION: AUSTRALIA

It is bustling down under

New schemes to entice
the Chinese market are
under wraps, but the
scene is rife with fresh
products ready to dazzle.
By Adelaine Ng

he past 15 months have been chal-

lenging for business events in Aus-

tralia, a sector that was contribut-

ing A$36 billion (US$27.9 billion)
to the Australian economy before Covid.

But feedback seems to show that Chi-
nese buyer enthusiasm for the Land Down
Under has not diminished despite the chal-
lenges of the pandemic, and it is something
Business Events Australia would like to see
continuing.

“We have received solid leads for 2022
and beyond, indicating consumer mindset
is optimistic and Australia’s desirability as
a business events destination still remains,”
said Andrew Hogg, Tourism Australia’s ex-
ecutive general manager eastern markets
and aviation for Greater China.

“We have a dedicated business events
team based in Shanghai who have strong re-
lationships in-market and run distribution
activity to keep Australia front of mind.

“We've also released new resources to
help raise awareness and preference for
Australia. These include a WeChat Mini
Program and an industry toolkit that pro-
vides event planners with access to Austral-
ian marketing assets free of charge to use in
pitch presentations and other promotional
platforms,” he continued.

There’s still plenty to promote too. Be-
hind the closed borders, new products are
being launched in anticipation of market
recovery. They include beautiful new hotels

GO

for so long.
Penny Lion

== % = LA

From above: Melbourne’s skyline; a function space at
the Adelaide Oval

like W Melbourne which can host events of
up to 500 guests in their Great Room, and
Adelaide’s Oval Hotel, Australia’s first and
only premium hotel connected to a sports
stadium.

Several venues have also used the lock-
down period to undergo significant renova-
tion works. In tropical North Queensland,
luxury treetop escape Silky Oaks Lodge is
integrating indigenous artworks and cus-
tom furnishings by Australian designers
across six luxury villa styles.

A brand-new A$60.5 million gallery has
also opened at HOTA (Home of the Arts)
on the Gold Coast with more than 2,000m?
of exhibition space. In Sydney, the Austral-
ian Museum has emerged from an extensive
A$57.5 million renovation has given it a
“very grand entrance” and transformable
spaces for functions.

For the more adventurous, Perth’s latest
experience offers a Zipclimb, which involves
climbing 314 steps to the summit of the
Matagarup Bridge above the Swan River.
Climbers get to enjoy panoramic views of

Over the last number of years, Australia’s
worked really hard to cater for the Chinese cus-
tomer and they’ve been our number one market

Executive general manager events, Tourism Australia

Perth from the SkyView Deck before ziplin-
ing down.

Penny Lion, Tourism Australia’s execu-
tive general manager of events, said: “The
Chinese are such adventurous travellers and
they know Australia well, but the reason
why we’re always so proud to sell Australia
is that we’re such a multi-destination. Even
if people have been to Sydney before, there’s
always something new to come back to.”

Another factor working strongly in Aus-
tralia’s favour is its almost Covid-free status.
“Chinese consumer behaviour has changed
during the pandemic and concerns around
safety will be front of mind,” said Hogg.

“But the opportunities that are presented
as a result of these challenges put Australia
in a favourable position. Australia has been
relatively successful at managing the spread
of Covid 19 and being a large country with
plenty of open space and a low population
density, it provides groups with plenty of
space to explore Australia’s beautiful land-
scapes and exceptional experiences,” he said.

Australia has also announced it will ex-
tend its Business Events Bid Fund Program
to attract international events.
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DESTINATION: SOUTH KOREA

Pumping out support

Jeju is pulling out all the
stops to enable the safe
return of business events,
while keeping in touch
with Chinese buyers
through social media.

By Pamela Chow

he island of Jeju has found a

strong pillar of support in its lo-

cal CVB, which has kept busy with

transformational tools, subsidy
schemes and venue campaigns to promote
the safe and effective return of hybrid events
to the destination.

For instance, Jeju CVB introduced a slate
of support programmes to strengthen busi-
nesses in its ecosystem, enabling them to es-
tablish digital foundations such as a compa-
ny cloud drive, a wireless office network and
hybrid meeting technology applications. As
further backing for the rise of hybrid events,
it has also widened the scope of its special
support programmes to include streaming
technology, online platforms and digital
content for meetings and exhibitions.

“In the new-normal era, hybrid meetings
and virtual events are growing so fast. (Ac-
companying) this change, local providers in
the Jeju MICE Alliance need to be prepared
for the digital working environment and
renovate their marketing tools to catch up
with new trends,” said Changdeog Ko, sec-
retary general, Jeju CVB.

He added: “(The support schemes have)
helped them to be ready for the non-contact
business market. To prepare local exhibi-
tion providers — such as PCOs and PEOs —
for meeting technology, we plan to provide
educational learning programmes and mar-

60

Changdeog Ko

i

Grand Hyatt Jeju is one of the latest openings with a plethora of business events facilities

keting skills in virtual events.”

For in-person events, organisers must
now consult the Jeju MICE Event Preven-
tion Guide released early last year. Local
providers have also been participating in
regular meetings with Jeju CVB to receive
updated prevention measures and guide-
lines for each industry.

Ko shared: “This year, we are running a
prevention support programme for meet-
ings. All delegates of meetings of more than
100 pax are given personal hand sanitiser,
and we provide an exclusive shuttle bus to
minimise contact between delegates and
the Jeju locals. Lastly, we sterilise meeting
rooms before, during and after the event.”

With robust measures and support in
place, Jeju has remained confident in pro-
moting notable venues in its ecosystem.
Last year, its CVB spotlighted eight sus-
tainable activities ranging from teambuild-
ings to tours. These are designed for small
groups of 30 attendees, and to last for three
to four hours.

It has also handpicked 13 unique venues

...local providers in the Jeju MICE Alliance

need to be prepared for the digital working
environment and renovate their marketing
tools to catch up with new trends.

Secretary general, Jeju CVB
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— such as Camellia Hill, Jeju Folk Museum
and Jeju Hwanswang Forest Park — to award
a maintenance fund with professional con-
sulting in preparation for in-person events.
These venues are now “well-prepared to
hold various types of events, from exclusive
incentive groups to large meetings, which
will be expected to be held in Jeju this year”,
expressed Ko.

Infrastructure on the island has contin-
ued to evolve, with the emergence of more
hotels that promise a fully kitted-out meet-
ing experience. In December 2020, Grand
Hyatt opened its largest Asia-Pacific prop-
erty 10 minutes from Jeju International
Airport, offering 1,600 rooms and suites,
eight residential-style meeting spaces and
14 restaurants and bars. This year, Grand
Josun Jeju opened its doors in January, and
is a refreshing offering for groups hankering
for a luxury resort experience.

To push its latest offerings out to the Chi-
nese market, Jeju CVB has clocked its at-
tendance at virtual events, such as IT&CM
China and IT&CM Asia, while rolling out
promotional materials and updated in-
formation through its tourism offices in
Beijing, Shanghai, Guangzhou, Chengdu,
Shenyang and Taiwan. This comes on top of
regular Zoom conferences sharing the latest
insights about the Chinese market and dis-
cussion of sales strategies. From the begin-
ning of June, the CVB also plans to upload
MICE content targeting the Chinese market
on its social media channels.



THE OFFICIAL

Show
Daily

ANALYSIS

Corporate travel policies ailed
by Covid-19 complexities

Ever-changing restrictions that hinder safe travel
resumption are forcing TMCs to keep a close eye on
policies, discovers Karen Yue

ounting obstacles to safe travel

resumption alongside Cov-

id-19 infection concerns have

led companies to refine their
travel policies to better reflect the reality of
today’s unusual travel landscape.

Among these obstacles, according to two
of Asia-Pacific’’s top travel management
companies (TMCs), are complex and vary-
ing travel restrictions around the world, ca-
pacity challenges, and difficulty in enforcing
Covid-19 vaccination and use of health pass-
ports among business travellers.

Joanne Taylor, senior director, account
management & consulting, Asia, FCM
Travel, said: “With government restrictions,
including immigration regulations, border
closures as well as quarantine and lockdown
conditions, still constantly changing, this be-
comes a challenge for travellers to monitor
regularly, and have certainty on what they
need to know or do in various countries. The
uncertainty of movement from snap govern-
ment decisions and existing border closures
along with short notice on regulation change
is also a big drawback for travellers as they
are concerned about getting stranded in a
destination.”

Adding to the pain of comprehending and
tracking travel restrictions is the fact that
these regulations could even vary from one
state or region to the next within the same
country, said Akshay Kapoor, head of sales,
Asia Pacific with CWT.

“That makes it difficult for organisations
to get their head around their return to travel
plans,” he remarked.

And even when essential travel is allowed
or if travellers have the confidence to travel
again, Taylor said securing seats for these
travellers could be a challenge.

“With cancellation or reduction of vari-
ous air routes over the past year due to a
lack of demand, supply has become greatly
constrained as well. Lockdown and post-
lockdown announcements bring a different

set of challenges to gaining seat access where
mass requests consume most of the supply
and seat priority is given to those who are
stranded in a destination,” she said, adding
that transit conditions bring yet another set
of complications to the equation.

Meanwhile, as Covid-19 vaccines and
digital health passports are made available to
facilitate a safe return to travel, Kapoor said
companies must now determine the extent
to which they and the travel ecosystem can
dictate sensitive and personal choices over
the use of these products.

A China case study

China’s ability to contain the Covid-19 pan-
demic sooner than other parts of the world,
enabling the resumption of domestic travel,
has made her the “beacon of hope for global
travel”, remarked Kapoor.

A McKinsey & Company report in Oc-
tober 2020 noted that demand for domestic
travel had approached pre-pandemic levels
by the end of August. ForwardKeys made
similar observations, noting that domestic
seat capacity had returned to pre-pandem-
ic levels by August 2020 and eight per cent
more seats were added in 4Q2020 to cope
with rising demand. While Chinese airlines
had to slash 23 per cent of seat capacity in
February 2021 due to Chinese New Year
travel restrictions, they brought back 19 per

cent more seats in March 2021 compared to
pre-pandemic levels.

Albert Zhong, general manager, China,
CWT, confirms that the majority of his cli-
ents in China had resumed pre-pandemic
levels of domestic business travel by the end
of 2020.

While occasional new cases of Covid-19
infections in some cities would impact traf-
fic, Zhong said overall demand for domestic
business travel across China is recovering
steadily.

Like companies elsewhere in the world,
Chinese employers have made duty of care
and traveller health and safety their prime
focus over the past year.

“We are increasingly seeing Chinese
companies requiring employees to secure
pre-trip approvals not only from their line
managers, but also from the human re-
source department, so that their trips can be
tracked in a timely and efficient manner. In
many cases, local governments are also issu-
ing travel advisories, rules and regulations,”
shared Zhong.

“As a result, reporting and traveller track-
ing capabilities have become a key criteria for
companies when selecting a TMC to work
with,” he added.

Chinese companies have also grown to
lean more onto their TMCs for pre-travel
information, such as government-imposed
travel restrictions, Covid-19 testing and
quarantine requirements, as well as hotel and
airline operations.

He acknowledges that travel arrangements
continue to be complex “due to the sheer un-
predictability of the current environment
and how quickly things can change”

As such, every party in the travel ecosys-
tem must “play its role to the best of their
expertise”.

“For example, we have had to increase our
capability to communicate and connect with
our clients and their travellers, including
providing pre-trip advice, safety and security
alerts, and traveller tracking. Last year, CWT
in China published hundreds of travel-relat-
ed news articles and alerts on WeChat for our
corporate clients. We also organised a num-
ber of webinars, including some with airlines
and hotels, to provide industry updates to
our customers.”
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On the virtual hunt

Travel planners around Asia are looking to foster new
business connections to spark recovery strategies

[T CMa

ZAIM MUHAMMAD

Joint business partner, Travel
Counsellors, United Arab
Emirates

My clients in Dubai would

like to plan an epic trip to
China. | promote one- to
two-week trips in China to my
clients covering Beijing, Xi'an,
Chengdu and Guilin. My Paki-
stan office also sells business
destinations like Guangzhou,
which are combined with
Hong Kong for entertainment.
Since most of my clients are
in the luxury market, | hope
to meet as many suppliers as
possible, especially five-star
hotels in different Chinese cit-
ies for future MICE trips.

SANTI APARAMITA
Director, SUN Educational
Travel, Indonesia

| am keeping my eye out for
tour products in China, and
hope to gain more information
from my networking sessions.
The buyer online reward is an activity | am looking forward to
as well. As we get ready for business recovery, | believe that we
are not alone, and we can pass this challenging time together.

RAJEEV RAWAT
Director, Prime Link Travels, India

We are keeping an eye on destinations that travellers in our
country are comfortable with, such as Shanghai, Hong Kong,
Macau, Thailand, Singapore and Bali. We are eager to connect
with hotels, DMCs, tourism boards and other suppliers in these
destinations, especially for MICE products. Through IT&CM
China and CTW China 2021, we hope to be ready to get back
into full swing when MICE travel returns. Currently, such virtual
meetings that help us stay connected across the world is a
motivation for me.

BUYERS’ PROFILE

STANLEY YEW
MICE executive, Pacific
Arena, Singapore

| believe that when Singa-
pore’s borders reopen, travel
will kick-start with countries
nearer to home. Therefore,

| am interested in destina-
tions near Singapore, such as
Thailand, Indonesia, Taiwan,
Shanghai, Sanya, Xiamen and
Hong Kong. Through walk-in
meetings and exclusive live
sessions, | hope to find out
more about how destinations
and attractions will change
post-Covid.

MANISH RAJ
Vice president, Moveinsync
Technology, India

| am looking for destinations
that companies have both
business and leisure travel
interest in. China is one of
them; Hong Kong, Taiwan and
Singapore are other regions
that have global appeal and
business opportunities. | am
hoping to better prepare for
the future by understanding
trends that are coming up
across different destinations.
It is important to know how
the industry is going to shape
up as we move forward.

SIDDHARTH SHAH
CEO, FastTreck Travels, India

We went through lots of chang-
es last year. | believe there will
be a travel boom after this
pandemic, and | would like to
be ready for it by connecting
with DMCs, hotels, incentive
organisers, cruise lines and transportation companies in China,
Vietnam, Japan and South Korea, as well as countries in South-
east Asia, and Europe.

RONALD A FABILLAN
Operations manager, Harvester’s Travel and Tours, Philippines

As we face the new normal, | am looking forward to learning
what China has to offer, while keeping a lookout for new desti-
nations that are safe to visit, in order to boost the confidence of
our MICE guests. | am hoping that after IT&CM China and CTW
China 2021, new business networks will be established and
fresh destinations will be introduced. | hope content will inspire
the travel industry.

MICHELLE
REYES-MACTAL
Operations manager,
Navigatio Travel and Tours,
Philippines

We are hoping to build our
network of direct suppliers
and collect event points for
rewards, which is exciting.
We are very much looking
forward to discovering sights
like the Great Wall of China;
family-friendly destinations
like Singapore, Hong Kong
and Malaysia; and not to
mention the panoramic
views of Turkey and India.
We believe that tourists are
waiting for the chance to
travel again, and when that
happens, we hope to be
equipped and ready.
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28 to 30 September 2021
Virtual

Back With Greater Business Focus,
Wider Reach and Even Bigger Value
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New Highlights

New 3D mode exhibition visuals Event friendly timings
on the proven and improved OnAIR ﬂ even for those based outside

virtual event platform the Asia-Pacific region

Up to 24 + 12 Bonus Scheduled Curated mini roadshows
Meets (SM) + Unlimited Walk- and t_axclusive live
In Meets (WM) over 3 business- sesslons hosted by our

| focused days: New optional bonus SM sponsors, with interactive
slots at timings that enhance meeting games and prizes
opportunities with delegates outside to be won! r-]

the Asia-Pacific region

24/7 on-demand access to the best of IT&CMA and CTW Asia-Pacific content:
ae ) Knowledge sessions helmed by industry partners
6'/ Brand Showcase Presentations by MICE destinations and suppliers
Buyer Procurement Showcases by invited buyers with insights on ready business
Make-it-your-own, anytime networking conversations with delegates

Register Now
www.itcma.com | www.corporatetravelworld.com/apac

Save The Dates For Our Physical Event In 2022: 20 to 22 September
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1340hrs to Brand Showcase 3 RN &3 1340hrs to 1440hrs
1400hrs Exclusive Live Session 2
Released / On-Demand FEEFY2
[J=ti Penang Convention
& Exhibition Bureau
1400hrs to Brand Showcase 4 R # &4 P o
1420hrs >(>; hibition -
Releasezcv_j: / On-Demand YT T
1440hrs to Brand Showcase 5 RN &5 Live Networking Conversations 1
1500hrs TREEEE1
Coopetition For Market Recovery
BT MENESIERES
Released / On-Demand Hosted By GainingEdge
Lill=ki]
1500hrs to Brand Showcase 6 R+ £6 Live Networking Conversations 2
1520hrs RRESTEE2
Released / On-Demand ICCA Statistics And You
RIS FEIRICCASiT &R
Hosted By ICCA
1525hrs to Scheduled Meets (SM): Scheduled Meets (SM): Scheduled Meets (SM):
1700hrs 5to 8 13 to 16 1to 24
BRAITERSEis RAIMERSEis &B‘lﬁiﬁﬁ)‘lﬁ
5%E8 13E16 21F24
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Knowledge Sessions

HEiLE

Released on 22 June,

0900hrs (GMT+8),

On-demand till 24 June 2359hrs
M6H22H, 0900hrs (GMT+8),
T RIEE6H24H, 2359hrs

MICE Knowledge Sessions
SRPTFLIn

Hosted By Chlna Business Event Industry
Committee (CBEIC)
HPEERE 2B TLESES 2RI

EREED

International Safe Travel

Insurance Cooperation

As global travel looks towards re-
starting in this post-COVID climate,
one of its key drivers is the cross-
border flow of business travel by
chambers of commerce, associations
and corporate members. The increase
in frequency of international travel
has undoubtedly put pressure on the
prevention and control of the epi-
demic as imported incidental cases
have also increased. The assurance of
epidemic prevention for international
business travel is thus a critical factor
for global economic recovery.

ElFRLETHRIEEE
FEEEZE, HREFEFBXRET
FEEFNIMENZFTNET, XEE
HEEETS, hefdle AREEKRT
MBERS. BEETIAMEM, Xt
BABIHIEFEED, WAEBRREEIE
%, A, HREFEFRSSEMHX
B —ETEREISRITNHRRZS
REE

Moderator

Alicia Yao Hong, Vice President,
.;; China Business Event Industry

Committee (CBEIC)
&. BT, REEGHSELTLES
AEeRFLERSEITE

Panellists

Catty Yun, Founder and

Chairman, Sourcing China

=#E, XUPELEANLH
UNSES S

Maria Rosa Azolina, Managing
Director, Private Incentive
Milano, Milano, Italy

EERL - T3S - ITHEﬁJFEK = AH
Pirgate Incentive Milano2 ¥ 5%

Christine Yang, Head of
Marketing and Communication
Greater China, International

®

3 SOS Pte Ltd
’rﬁﬁtﬂ EIB%SOSXME*/D\?(W#
XhipES 2

Hosted by Gainin: %Edge
FAGainingEdge¥?

GainingEdge

Coopetition - Building Competitive
Alliances For Expedient Regional
Market Recovery

The biggest lesson our industry has
learned from the COVID pandemic is
how interdependent we are on each
other to get through this crisis. But
are we doing enough collaboratively
to lead us out? Leveraging on the
case studies of alliances that have
successfully collaborated for mutual
gains, this session explores how
competitors can work together to
expediently achieve market recovery
and growth, and the role industry
associations can play to encourage
greater collaboration.

SRS BURHTRENGE
%ol i3]

FAWT LM EREP2E: MERE
FeEEE . BUAEERINMIIR
PIBEER, KRV ZE XS FAAHMELLSE

AHHEFIER, URTLhSER
MEERATURIZENER,
Modergtor

Mike Williams, Senior
Consultant, GainingEdge
Mike Williams, Galnln%\Edge
BB AT BREN

Panellists
Alicia Yao Hong,
38 Founder, IME Consultlng

hlﬁ BT, BEE WO A

Amelia Roziman, Acting Chief
Executive Officer, Business
Events Sarawak

Andrew Hiebl, Chief Executive

m‘; Officer, Association of
xi/ Australian Convention Bureaux
A Inc (AACB)

Jason Yeh, Chief Executive

Officer, GIS Grou
R, &8 E?Lﬁﬁﬂﬁ)\
RITE

Leonie Ashford, International
Business Events Manager,
Tourism New Zealand

Nichapa Yoswee, Senior Vice
President, Thailand Convention
and Exhibition Bureau

Watch The Knowledge Session
Then Join The Panel In The LIVE
Networking Conversations!
WEFHCIZFMAZT RS IEEE
S5RH#REREN

Hosted by ICCA
HERASS2WUNLEN

ICCA

Statistics Reinvented

This year, ICCA began publishing its
latest statistics reports with a twist!
This session explores how these
reinvented reports take into account
the effects COVID-19 had on the as-
sociations meeting industry includ-
ing economic impacts, the evolution
of meeting formats and how ICCA's
market intelligence remains relevant
in the changing times.

UFHARABERITHIERE

S, ICCA RMMBHNSITEIE
REB—LHEA! FRSWIRTT
ﬁ“uﬁﬁtﬂmm%ﬁmiwﬂﬁ
COVID-19 M2 Tl FEZmFIX
EETH;, BENKEFNEH., 213U0F
REGEZ LR ICCA Wiz BRI
TR B AR IS AR R 1o

Presenter

Marco van ltterzon, Senior
Manager Research and Market
Analytics, ICCA

Marco van ltterzon, R K %

A EREIE, ICCA

Watch The Knowledge Session
Then Join The Panel In The LIVE
Networking Conversations!
UEFHCIEHMAZT RS EEE
S5RH#ERED

CTW China Corporate Travel
Knowledge Sessions i Fitin

Safe Travel of the Future: How Will
It Look?
Duty of care has always been

=

an important component of
corporate travel, and is even more
so now against the backdrop of a
pandemic and continued traveller
apprehension. China corporates,
which are among the first in the
world to return to travel, albeit
mostly on domestic routes, will offer
a look into how safe travel of the
future should be managed.

RE: RRHRLIET
ﬁFEﬁ HEBSRITHEZAR
NS EIBE A RATHIF LA bR
ﬁ%ﬁ%%%?? BEMEE, FEMN
B EHR FE—HBEERNATE
Rek%ﬁ?lmmﬁ,ﬁﬁﬁﬂﬁ
RE—IA, FiTnAEERRN
ZEMRITo

Moderator
~ Li Lei, Founder & Director,
Youli Hospitality Consulting

Co., Ltd
&, HBEALIHBA

Harry Guo, Head of Account
f Management - China, FCM
Travel
) SRR, FCM Travelh EXEF
BEEE

Henni Hu, Head of Marketing

- China, CITS American

Express Global Business Travel

WA, EiEE 2R SHRT

hin S

Judy Liu, General Manager -

Corporate & Partner Sale

Chma Delta Airlines

Jud Liu, EEEEMB AT
AR HEBRE

Getting Back in the Air

With travellers expected to spend
hours on end in an enclosed space
to get from one location to another,
much attention has been paid to how
airlines are resuming flight services
in safe ways. We find out how differ-
ent airlines in Asia-Pacific are faring
in this regard, and what matters
most to corporate travel managers.

Bz

FRENS TS RS (B R E T e,
BM— M ERS — M S EALE
AR, B AMNEMREMZE 2B
AUZ 2N HFNREMARS . BITE
RIF WA XN FEME LN BIEXTSE

HOBE R 04, ARSI AR EE A £
KFHFEENRMA Lo
Moderator

Calvin Xie, General Manager
3 - China, FCM Travel
b B, FCM Travel PEX B4 E

DI

Panellists

Dr Echo Li, Head of Medical
Advisors, Great China
Assistance Serwce
Internatlonal SO

}E%Eﬁ%ﬁnr Eﬁsosjﬁq:ﬁ*:iﬂllx

Haibin Wang, Customer
Relations Department Manager,
East China Marketing Center,
Chlna Southern Airlines

i, PEESMEEREH
PR RARDLE

Hamish Wang, Associate
Director, Travel Meetings Card
Operatlon and Fleet, MSD

4 EE?&%‘J BROKRPEERSNS
/AT-FEE%L s

Brand Showcase
Presentations

MmN =

Released from 22 June, 1140hrs
(GMT+8) onwards, On-demand till
24 June 2359hrs

M6H22H, 1140hrs (GMT+8) F 14,
T RIEE6H240, 2359hrs

Released 22 June,
1140 - 1200hrs (GMT+8)
FCM Travel

FCM

Released 22 June,
1220hrs - 1240hrs (GMT+8)
Gyeonggi Tourism Organization

~
o -

Released 22 June,
1340 - 1400hrs (GMT+8)
MEET Taiwan

MEET
TAIWAN

Released 22 June,
1400 - 1420hrs (GMT+8)
Taipei City Government

bt / ol AR

ant ofnfenstion

Presenter. Ya-Ting Chuang, Manager,
Taipei City Government

Released 22 June,

1440hrs - 1500hrs (GMT+8)
Hangzhou Municipal Bureau of
Culture, Radio, TV and Tourism

.

A

Presenter: Anne Wang, Deputy Secretary
General, Hangzhou Municipal Bureau of
Culture, Radio, TV and Tourism

Released 22 June,

1500 - 1520hrs (GMT+8)

Hong Kong Tourism Board
#% HONG KONG

2 #55 TOURISM BOARD
5= EBRBRES

Buyer Procurement
Sh'g_wcases

! LY

EXRRBEH
Released on 22 June,

1000hrs (GMT+8),

On-demand till 24 June 2359hrs
M6B22H, 1000hrs (GMT+8) FF 1A
T RIEZ6H248, 2359hrs

Green Tours SRL, Italy

(g

Tours

Presenter Cesare Maria Ortis,
Managing Director

HAFACEN, Vietnam

(&) tacacey

Presenter: Hoang Nguyen, CEO

MAVP Travel & Tours/ United Travel
Agencies and Operators Association
(UTAOA), Philippines

Presenter: Melody Palomares, President

Travel Counsellors LLC,
United Arab Emirates

| travel counsellors ” %}l

Presenter: Zaim Muhammad, Joint
Business Partner

9 « JUNE 22, 2021 IT&CM China | CTW China



ITC M

B PR 22 ) B 355 &%

Incentive Travel &
A=2@¥= | Conventions, Meetings

IT‘ CMyma CIW

BEZBAA | Icenthe Tavel &
5% | Conventions, Meetings

Exhibitor List

365 WONDERS BOOKING
RESERVATIONS SERVICE,
PHILIPPINES

9.81 PARK, SOUTH KOREA

ABLY CONFERENCE & EXHIBITIONS,
TAIWAN

ARK TRAVEL EXPRESS, INC.,
PHILIPPINES

ARTYZEN GRAND LAPA MACAU,
MACAU SAR

BLUEWATER RESORTS, PHILIPPINES
BUSINESS EVENTS PERTH
AUSTRALIA

C-NINE COMMUNICATION (CUBE 9
JEJU), SOUTH KOREA

CHEERY CANAL HOTEL HANGZHOU,
CHINA

CHINA BUSINESS EVENT INDUSTRY
COMMITTEE, CHINA

CHINA MICE COMMITTEE - CMC,
CHINA

CHINA TRAVEL INTERNATIONAL
(HANGZHOU) LTD., CHINA

CHINA TRAVEL ONLINE, CHINA

CITY OF DREAMS, PHILIPPINES
CLUB PARADISE PALAWAN,
PHILIPPINES

CONRAD SEOUL, SOUTH KOREA
CORDIS, HANGZHOU, SCI-TECH CITY,
CHINA

CRIMSON RESORT & SPA BORACAY,
PHILIPPINES

CRIMSON RESORT AND SPA MACTAN,
PHILIPPINES

CROWNE PLAZA HANGZHOU SCIENCE
CITY, CHINA

CTG MICE SERVICE COMPANY
LIMITED, CHINA

CTG MICE SERVICE COMPANY
LIMITED SHANGHAI BRANCH, CHINA
CTG MICE-HAINAN , CHINA

CTPH TOUR (CTPH LIFESTYLE &
TRAVEL SERVICES), PHILIPPINES
DEPARTMENT OF INFORMATION AND
TOURISM, TAIPEI CITY GOVERNMENT
TAIWAN

DISCOVERY SHORES BORACAY,
PHILIPPINES

DRAGON TRAIL, CHINA

EDISON TRAVEL SERVICE, TAIWAN
EL CORTE INGLES, SPAIN

EVASION TROPICALE TRAVEL AND
TOURS, PHILIPPINES

EVENTY CORPORATION, TAIWAN
EXCLUSIVE SPAIN TOURS, SPAIN
FCM TRAVEL, SINGAPORE

10 « JUNE 22, 2021
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M e

amrox

te1e
Cndtamul
For Easlern Plaza Hotel

oo e GRS B 32
THELIND  roummsu avstraus 39 TRBPHL ST H:G
« FLYEAST PHILIPPINES, PHILIPPINES + GRAND HYATT JEJU, SOUTH KOREA
« FOUR SEASONS HOTEL MADRID, + GRAND HYATT SEOUL, SOUTH KOREA

SPAIN
« GAINING EDGE, AUSTRALIA
« GLADEX TRAVEL SERVICES,

GRAND MAYFULL HOTEL TAIPEI,
TAIWAN
GRAND NEW CENTURY HOTEL CANAL

PHILIPPINES HANGZHOU, CHINA
+ GRAND COLOANE RESORT, MACAU + GYEONGGI TOURISM ORGANIZATION,
SAR SOUTH KOREA

VIRTUAL IT&CM CHINA & CTW CHINA
22-24 JUNE 2021

HANGZHOU AOCHENG KAIHAO
HOTEL CHINA
HANGZHOU BLOSSOM WATER
MUSEUM HOTEL, CHINA
HANGZHOU CONVENTION
EXHIBITION&TRAVEL CO. LTD.,
CHINA

HANGZHOU GOLDEN BRIDGE
EXHIBITION CO. LTD., CHINA
HANGZHOU INTERNATIONAL EXPO
CENTER, CHINA

HANGZHOU MARRIOTT HOTEL

MOVENPICK RESORT & SPA
BORACAY, PHILIPPINES

MPC CHINA, CHINA

NEW CENTURY HOTELS & RESORTS,
CHINA

NINELANDHONG, CHINA
NURI-COMMUNICATION, SOUTH
KOREA

OKADA MANILA, PHILIPPINES

P CONVEX, SOUTH KOREA
PARADISE GARDEN BORACAY
RESORT HOTEL & CONVENTION

LIN'AN, CHINA CENTER, PHILIPPINES
HANGZHOU MENGHAN INDUSTRIAL + PENANG CONVENTION & EXHIBITION
CO., LTD., CHINA BUREAU, MALAYSIA

HANGZHOU MUNICIPAL BUREAU OF
CULTURE,RADIO,TV AND TOURISM,
CHINA

HANGZHOU NEW CHINA TRAVEL
SERVICE CO. LTD., CHINA INSTITUTE, CHINA

HANGZHOU SAITE MICE SERVICE SAPPORO CONVENTION BUREAU,
CO. LTD., CHINA JAPAN

HANGZHOU XINQIAO HOTEL, CHINA SEOUL TOURISM ORGANIZATION,
HESSED COMMUNICATIONS, SOUTH KOREA

SOUTH KOREA SHAMA SERVICED APARTMENTS
HOLIDAY INN HANGZHOU CBD, ZIJINGANG HANGZHOU, CHINA

RADISSON BLU CEBU, PHILIPPINES
RADISSON BLU HANGZHOU
XINTIANDI, CHINA

SANGHA RETREAT BY OCTAVE

CHINA + SHANGRI-LA FAR EASTERN PLAZA
HONG KONG TOURISM BOARD, HOTEL, TAIPEI, TAIWAN

HONG KONG + SHANGRI-LA'S BORACAY RESORT
INTERCONTINENTAL HANGZHOU, AND SPA, PHILIPPINES

CHINA + SOFITEL HANGZHOU WESTLAKE,

INTERNATIONAL CONGRESS AND
CONVENTION ASSOCIATION (ICCA),
MALAYSIA

INTERNATIONAL CONVENTION
CENTER JEJU, SOUTH KOREA
INTERPLAN GROUP, TAIWAN

JANE DMC KOREA, SOUTH KOREA
JEJU CONVENTION & VISITORS
BUREAU, SOUTH KOREA

JEJU SUN HOTEL & CASINO, SOUTH

CHINA

SOUTHEAST ASIA.COM, SINGAPORE
STARRIDES, CHINA

TAIPEI MARRIOTT HOTEL, TAIWAN
TAIWAN TOUR CO. LTD., TAIWAN
THE DRAGON, HANGZHOU, CHINA
THE HOWARD PLAZA HOTEL TAIPEI,
TAIWAN

THE LIND BORACAY, PHILIPPINES
TOURISM AUSTRALIA, AUSTRALIA

KOREA + TOURISM PROMOTIONS BOARD
KEMPINSKI HOTEL HANGZHOU PHILIPPINES, PHILIPPINES
CHINA + TRISTAR, CHINA

LANDISON PLAZA E-FASHION
HOTEL HANGZHOU, CHINA
LANDISON PLAZA HSD HOTEL
HANGZHOU, CHINA
LOTTEWORLD, SOUTH KOREA
MADRID CONVENTION BUREAU,
SPAIN

MEET TAIWAN, TAIWAN

MEILU LEGEND HOTEL, CHINA

TTG ASIA MEDIA, SINGAPORE

TWTC & TAINEX EXHIBITION CENTER,
TAIWAN

UNITED TRAVEL AGENCIES AND
OPERATORS ASSOCIATION (UTAOA),
PHILIPPINES

WALKERHILL HOTELS & RESORTS,
SOUTH KOREA

WATERFRONT HOTEL AND CASINOS

MINISTRY OF TOURISM & PHILIPPINES
CREATIVE ECONOMY, REPUBLIC + WILLY EVENT CONSULTANTS CO. LTD.
OF INDONESIA / INDONESIA PCO, TAIWAN

CONVENTION & EXHIBITION
BUREAU, INDONESIA

MOONCAKE EDUCATIONAL TRAVEL
AND TOURS, PHILIPPINES

WYNDHAM GRAND PLAZA ROYALE
HANGZHOU, CHINA

ZHEJIANG NARADA GRAND HOTEL,
CHINA
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Buyer Participation Scheme Highlights
IRSEUHER

Guaranteed
Cash Rewards

RIS 2R A

Commitment -
Bonlu’sn!erl @ @
[For China-based @
Buyers Only] @
“RIE RE!

[{REREERR]

Earn CNY 20 Opt-in to register with a fully refundable* CNY 100

for each Scheduled Meet (SM) completed commitment fee and receive double the bonus
cash at the 10SM (+ CNY 100) or 20SM (+ CNY

Plus bonus cash at these achievement tiers: 300) achievement tiers

* Minimum 10 SM = + CNY 50 bonus

« Minimum 20 SM = + CNY 150 bonus “Commitment fee refund subject to completion of minimum
10SMs

H/ARM20TT e s

e o A SRR 3 AT S H R ) AR 7100 T2/ RiE %,

BRER—HRIAERH S (SM) RSO SR2:

* £F 10 SM= + AR 100 TLXH

* £F 20 SM= + AR 300 TR

ok R EIR TR 105 RAREH SRR (SM) /&,
LHIEE.

SR THMARBTFUER 581k (SM) #3KSHEE
", ANAL LR

N *£F10SM= + AR 50 LR

}‘ * £F20SM = + AR 150 TTLH

A

\V
g
»

Accumulate Leaderboard
Points Winners

ns HTERR

=3

For every Walk-In Meet (WM)
with an exhibitor. Receive up to
CNY 100 in each mystery packet.

Earn points for every qualifying Be amongst the top buyers in
event activity / session. The more points accumulation and win
you participate, the more you attractive prizes in our lucky

earn (Table 1). draw.

ERIEGIE L RERFHELR BARSBREMEIRZ—, I
5. BE58E, BowE, (&) AL

BRE—HIFEHSHE (WM) &,
ARE-MMERFEART
100 STHYSEIEAE,

Digital | cermricATion
Certificate of | |
Participation

aFxesiEs J

Full Access

\
®
&

for confirmed and attending buyers.

BUSMARL ERESHIREEGRFRS SIES,

to 3-day virtual event.

3RMZERS.

Y.

All cash rewards can be withdrawn to your WeChat Pay account or received as
Cash Voucher after the event.
Cash rewards for international buyers will be converted from CNY to USD
at the organiser's prevailing exchange rate.

1 FERERMBIAURRBREZ KPP PR TREGREUBFILEERN.
k“' ERIRORERAMEUEDFTRITICETE, BARTRBAET.
A= I
A

h el

Table 1: How To Earn Points *

| 1: NARTFRD

Activity Points Per Activity
& B

44

¥
Brand Showcase Presentations 30 i“‘
1 BIRENE o
\I*‘
clueive Live Sessi K\
xclusive Live Sessions "‘
& MREBAT 9 "
3 Buyer Procurement Showcases 20
. IRRWES
Knowledge Sessions
4 wEwes 29
5 Networking Conversations (Live) 20
. RRAE (EE)
Networking Conversations (On-Demand) 10

RIS (R98)

R

Booth Check-in via Virtual Exhibition

R
\)
LAl
s Exchange Contact With Any Delegate 5 “
. RBEBH \

For #1 to #4, attend a minimum 50% of the session’s allotted duration to qualify for points.

#1El#4, MBE5ZED50% WiEHEE, KSR

PREVIEW OF
BUYER-ONLY REWARDS
ERXERRMER!

» 3D2N Stay at Shangri-La's Boracay Resort & Spa
Philippines

« 3D2N Stay at BlueWater Resorts

» 3D2N Stay at Crimson Resort & Spa Boracay

« 1N Stay at Artyzen Grand Lapa Macau

« 1IN Stay at Grand Coloane Resort

+ IN Stay at Red Planet Hotels Philippines

« 1N Stay at Radisson Blu Cebu

* Free Cebu City Tour by Evasion Tropicale Travel and
Tours

And More! EZE%, HiSHAF!

Organised By FE7n 84z

"'G | EVGMSUB ‘A’ FiHEFSYREERAT

CTS CTS MICE SERVICE CO., LTD.

Official Virtual Partner & 75 % _E &)l &4E Ik £

5E3 Dragon Trail

J INTERNATIONAL

Supported By 37 3 884i7:

q @uue O pcg @
GainingEdge SCEIA AN euRT icca

R [
I\/éE Korea MICE Association <’<> PCAAE Sl'te B Y;;T

Official Media B 77 44

TTG Iraﬁice

mG;: 116 116

Media Affiliates #8444 B:

TTGmice TTGassociations

LUXURY TTG Show
Daily

Meetings  TomuelsRR (%9 fisiih
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THE OFFICIAL

Show
Daily
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ARCH w4 R i i A AR 1 €2020-2021 70 = ik i B T 1 B 10, bl ik i
R =K, R ZEE SRR BT ZERE AT (TMC) FYTAKIRE K
FE IR EGHET , AR S F2 iR & ax PRI AT ALEL B, IERah, [ PN 22 iR gk
i, SEVALAE S5 MPRIEZE i A R A b 22 i BRAC B 2 H b

W X =RifRiE
€2020- 2021 EFE IR E BT E 1) 18

75 H P E B T AT R A = Kk RS, LR
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SRR VEIE T5, 20208 HESEE
LR F20195 [FHARF, 202009 H 175 2
ISR RGN IS T A 560, K2%
EAFEEIE T ZHAES). 4, MG H
R EIEB HELE, RN, KBS A
SFEUTF, RE ZE80%LL & Hik52%. il
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RITESZE G AT o Bl b, InE ZE R0,
PLIRHM20205E 115528 H o X T 1l 22 Bt ik
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H R EEE R, THEE A, RER
i, A Al R SNE B 22 B FE A RILSEA RN
B R SRR S IR 58 — 7, HEd
IR F R 2021 ZE R PR 2 K

BARRE, 20204 FHE AR T 5 A
TBE 738%, {EAHM LA K 2Bk A 2R ER,
FREE A AT R R M. BRI, WERE
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Ko W R AN T K, N ZE T A
BRI 2],

MICEHE =l 44 B 35 ¥ 3%

¥, MICEfT L E &2 B0 H TR= Ak iR
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AR S5, MR TR —EE T, TR T
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BUSINESS TRAVEL

R Rt 2T B G M55, R, ZEIE
IME 7B MICE A ml AR & E . AR AT
AT R,

AR, FERETE BARMICE T B R e T 2
VERIEALAT, B ERATHE TR
JIRGEELEMICENLSS, #AA K] BE S
B HIARZ, I, LA, BEss
YL DUAE&R 58 B 8 i,

ISP E A e e bR, USRI ME2ZR)
ATRESTRATEIOR10H, DUk xR 5 i 4
25, 1A E T g s T R O BT DS
BIIP, {32, Tk, R4S A, IXPR A 2 CR
F T MICENL E R EFT T8 1E .

SN, B KM PRI, i, A
ZEH N EBURHLE RE R E K
BRE, 22BN E L HE R,

IN BRIEF
e — \
pASSHHATHLD T E 2

FE TR D A TR T 2208, AS DAl
SR FERVENS B2 R, I 55 s ]
—HE IR A SSHLEEAWST Intelligence XA 4
FrifdHE — FSHTIIASKE) (The Future
of Business Travel) 45, fAL T 24520,
H819%52 Vi EFRm 55 T THESh LS
s R DA A It fige 28 5 B 2

CRISSHATIARA) X$200 £ (7K HEE.
R, FRZR. AR K A X A e
BT TG, 1R S AT A AR
KRR, Y, R EREI T 90%
NEINRESS AT, JLTATE (97%) Z T4 %%
AT AT S5 A TRR A SZ 2] T B E £7

S, JEPU 2 — (24%) ZHE RN S5
HATRR S BT ) L 25 A 35 B
KA ™ EE R, 87% 7R/ DTE— LSS
IR TR B R, T = —
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