
















TTGmice February/March 2018 • 7

Malaysian event technology specialist 
Evenesis has started the new year with an 
expansion into Indonesia, opening a sales 
representative office in Jakarta in January.

Its CEO and founder, Yusno Yunos, told 
TTGmice that the company has already 
secured three resellers in Jakarta, and 
plans to have more resellers in major cit-
ies in Indonesia in the coming months.

The company’s event solution products 
are for registration, RSVP, online payment 
gateway, event website, event mobile app, 
database management, venue sourcing, 
on-site check-in, on-site badge printing, 
audience engagement and event analytics.

In 2016, Evenesis opened a sales office 
in Singapore. The company also has a 
partner in Hong Kong.

While the majority of his clients are 
corporates, Yusno revealed that he also 
works with associations, PCOs, event or-

ganisers, government-
linked companies and 
venue providers.

Evenesis also plans 
to release new technol-
ogy solutions in the 
coming months. For 
instance, it will intro-
duce a Facial Recogni-
tion Check-in module 
which will check 

delegates in quickly via facial scans at the 
registration counter by 1Q2018.

Yusno said: “This will eliminate tradi-
tional registration queues. Through the 
scanned image, the organiser will imme-
diately be able to validate and verify the 
identity and background of the delegate.”

The second phase of this software will 
include an emotion analysis artificial 
intelligence (AI).

“With this software, conference 
organisers can take pictures of delegates 
throughout an event. Later, the software 
will be able to analyse the pictures and 
give an average rating of how satisfied 
delegates were during the conference. 
We feel this ability to gauge the overall 
happiness and satisfaction of delegates 
instantly could be a breakthrough and 
game changer,” he explained.

Evenesis is also improving its AI capa-
bilities of its chatbot – named Feedy – to 
include business matching functionalities. 

Yusno claims that this is unique, as no 
company has developed business match-
ing functionalities via a chatbot, and 
shared that using helps clients to avoid 
the costly process of building a mobile 
event app from scratch and maintaining 
it. – S Puvaneswary

Evenesis goes to 
Indonesia; reveals 
upcoming tech solutions
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Early 2018 incentive fulfilment for Seoul

By Karen Yue
Operators of two of Penang’s most promi-
nent natural attractions are banking on the 
city’s fervent courtship of business events 
to help conserve the destination’s natural 
environment.

Katherine Chua, managing director of 
Tropical Spice Garden, an educational and 
recreational attraction in Teluk 
Bahang, Penang, said: “When 
you bring in congresses and 
meetings, you bring in attendees 
who are cultural investors and 
intellectuals, and (are able to) 
bring new depth of understand-
ing of what Penang has to offer.”

Chua is certain that “attracting 
corporate groups is one of the 
solutions to ensure the conserva-
tion of Penang’s natural attrac-
tions” while raising the quality of visitors 
the destination attracts.

Allen Tan, managing director of The 
Habitat Penang Hill, agreed that “business 
event delegates are a higher calibre visitor 
who will more easily appreciate the natu-
ral qualities of a destination”.

He believes that there is an opportunity 
for Penang to “gain stronger environmen-
tal recognition that will also result in the 
preservation of natural assets” by courting 
more corporate, association and specialist 
groups passionate about the same causes.

Taking a proactive stance on this, Tan 
said the owner of The Habitat Penang 
Hill has formed a not-for-profit arm called 
The Habitat Foundation. The latter had 
in October sponsored a “bio blitz” that 
brought 117 scientists from around the 
world to Penang, teamed them up with 
local scientists primarily from Penang’s 

University Science Malaysia 
School of Biological Science, and 
set them off into the rainforest to 
documented local biodiversity in 
two weeks.

An even bigger project is in 
the works, said Tan. At the same 
time, he believes that growing 
the number of business event 
visitors will push Penang out of 
its current backpacker rut.

He said: “Penang has always 
been one of the stops on a typical back-
packer trail. We… need to push through, 
and I think that business events will be a 
major catalyst for Penang’s elevation as a 
destination.”

At Tropical Spice Garden, corporate 
groups make up 20 to 25 per cent of its 
business, a figure Chua hopes to grow 
by finding the right DMC partners that 
recognise that the attraction “is a place 
of value, a place where event attendees 
can learn something about Penang’s spice 
trade, agricultural history, or biodiversity”.

Two major companies from Malaysia and 
Indonesia will bring a total of 2,700 em-
ployees to the South Korean capital, the 
first two to do so in the new year.

Sahajida Hai-O, a marketing special-
ist in Malaysia, sent 1,200 employees in 
January, while Indonesia-based Tupper-
ware will send 1,500 employees in March.

The Malaysian group arrived in eight 
groups from January 15-22, with del-
egates touring Gyeongbokgung Palace 
while dressed in Korean traditional 
clothes and visiting Seoul N Tower, Nam-
daemun Market, Myeongdong shopping 
district and other major tourist attrac-
tions.

The Indonesian group will visit Seoul 
in March and have signed up for a K-pop 
experience programme and a sight-seeing 
tour of Bukchon Hanok Village, the Folk 

Business events seen as enabler 
of environment conservation 
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Yusno: new tech solu-
tions for planners

Museum, Gyeongbokgung Palace and 
Dongdaemun Market.

Seoul Tourism Organization and the 
city of Seoul supports foreign groups that 
visit Seoul by providing between 20,000 
won (US$18) and 30,000 won per foreign 
visitor, on the condition that they stay in 
the city for at least two consecutive nights 
and up to a 100 days.
































































