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There was a time when dining func-
tions held at a convention centre were 
uninspiring experiences that one had 
to go through in order to fill one’s belly 
in between conferences, meetings and 
business talks. Those days, convention 
centres were not expected to be a pur-
veyor of gourmet meals; it was sufficient 
for them to be venue specialists.

But as event delegates became more 
well travelled, their palates exposed to 
various exotic cuisines and flavours, 
coupled with the rise of celebrity chef 
restaurants, dining expectations rose.

It is no longer acceptable to sit 
through a less-than-average meal during 
an event anywhere, not just at a conven-
tion centre.

Some of the savvy convention cen-
tres know this, and have taken pride in 
investing in a top-notch kitchen helmed 
by award-winning chefs. These conven-
tion centres also know that dining is an 
experience that tickles all senses, and 
their banquet staff dream up and deliver 
interesting ways of presenting dining 
functions and dishes.

I was at Bangkok’s IMPACT Muang 
Thong Thani convention and exhibition 
centre for a day of conference with some 
PCMA members. Our serious discus-
sion about Asia’s rising economy was 
interrupted by lively bird songs, causing 

Feeding a delegate’s heart
some of us to wonder if we were get-
ting unique piped-in music to relax our 
minds.

We found out soon after that the up-
lifting bird songs were in fact from real 
birds! Those beautiful feathered creatures 
fluttered about in pretty cages strung up 
as part of our garden themed lunch in 
the meeting room next door. Lined with 
towering leafy plants and hanging vines, 
the meeting room barely looked like 
an indoor venue. Twittering birds com-
pleted the deception of our minds. In line 
with the theme, lunch featured organic, 
healthy bites that aimed to keep post-
lunch food coma at bay.

Earlier this year, I dined on stage with 
a few other select trade media at the new 
International Convention Centre Sydney. 
The surprise venue was unveiled after 
a heart-warming video presentation in 
the cavernous Darling Harbour Theatre, 
which showed us how the centre sup-
ports local farmers and fishermen.

These were refreshing and impressive 
ways to feed event attendees, and they 
add to their positive memories of the 
programme.

For this issue’s Guide to feature (page 
12-15), we spotlight some of Asia-Pa-
cific’s convention centres with a strong 
banqueting team and whose venues can 
support a variety of dining functions.
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The International Society for Magnetic 
Resonance in Medicine (ISMRM) has 
started investigating potential destina-
tions in Asia for its Annual Meeting and 
Exhibition in 2024, when the event’s 
compulsory rotation takes it to this part 
of the world.

Kerry Crockett, ISMRM’s associate 
executive director, told TTGassociations 
that her team is “now looking at getting 
together an RFP to send out for the 
meeting”.

To qualify, the destination must satisfy 
“the basics”.

One of the basics is a convention 
centre that can accommodate 6,000 at-
tendees from all over the world, has suf-
ficient breakout rooms for “a tremendous 
amount of concurrent sessions”, and 
has a hall that supports an exhibition of 
about 9,290m2 in size.

“Easy access is another thing we will 
look at,” said Crockett, who added that 
ISMRM does not use shuttle buses for its 
meeting delegates, so venues and hotels 
must be within walking distance or con-
veniently connected by public transport.

She said: “The hotel package comes 
next, and it is something we are very 
careful about. We have a ceiling budget 
for hotel room rates because we have 
residents and students in attendance, 

all the way through senior people in 
their field, so we need a wide range of 
quality properties that are affordable 
for all. They pay for their own travel, 
meeting registration fees and accom-
modation, so we need to be sensitive to 
their expenses. An average room rate of 
US$250 is ideal, but we certainly look for 
properties that are less expensive for our 
residents and students.”

ISMRM has investigated Japan, Hong 
Kong and Malaysia as possible host 
destinations for previous meetings, and 
is “starting to look at South Korea”.

“We may do a workshop in South 
Korea, so we are also taking the oppor-
tunity to consider that 
for the 2024 meet-
ing,” she shared.

The ISMRM 
Annual Meet-
ing and Exhibi-
tion rotates in 
a compulsory 
sequence – North 
America, Europe, 
North America 
and Asia. Its last 
Asian edition 
was held in Sin-
gapore in 2016. 
– Karen Yue   

Event planners urged to engage 
on digital and physical level 

ment that can build a com-
munity around their delegates 
throughout the year, advised 
Lim.

Mohan Belani, co-founder 
and CEO of technology media 
platform e27, added: “Events 
tend to be too time- and space-
driven. Companies 
should create more 
opportunities for busi-

ness matching through online 
engagement – not just for 
current attendees but also for 
future attendees.”

The way to do this, sug-
gested Belani, is by using data 
analytics on attendees to pro-
vide more personalised service 
in the future.

Experimentation becomes important 
in this situation, especially as delegates 

By Pamela Chow
Speakers at the Singapore 
MICE Forum in July cautioned 
that simply adopting digital 
services is no longer enough to 
build a successful and stand-
out event.

Instead, planners should 
work towards blending both 
physical and digital elements 
in order to create personalised 
experiences.

“Many events work on a ‘start-stop’ 
mentality, where engagement starts 
when the event opens and stops when 
it ends,” said Errol Lim, COO and 
co-founder of Jublia, which provides 
business-matching and online-to-offline 
technology for conferences and exhibi-
tions.

Instead, what they should do is 
secure both offline and online engage-

ISMRM annual conference 
shops for Asian host 

are “evolving”, said Claire Smith, vice 
president (sales and marketing) of Van-
couver Convention Centre.

She observed that successful events 
challenge delegates to “think differ-
ently” and allow them to “create their 
own experiences (of the event) that are 
meaningful”.

Smith cited the PCMA 2017 
Education Conference as a 
good example. It used live 
streaming to emulate talkshow 
interviews with attendees, 
thereby increasing reach and 
delegate-centred content.

According to UFI, 65 per 
cent of companies in Asia-
Pacific have digitised their 
existing exhibitions through 
apps, advertising and signage, 

with Thailand and China leading at 73 
and 67 per cent respectively.

Lim: engage people 
throughout the year

Smith: give delegates 
a chance to create 
own experiences

Christchurch to host 
AASA Conference in 2019
Christchurch has won an international 
bid to host the Australasian Animal 
Studies Association (AASA) Conference 
in July 2019, the first time it will be 
held in New Zealand.

The conference at the University of 
Canterbury is set to bring at least 250 
animal experts to Christchurch from all 
over the world.

The successful bid was presented by 
associate professor Annie Potts, who 
along with associate professor Philip 
Armstrong, is a co-director of the New 
Zealand Centre for Human-Animal 
Studies at the University of Canterbury, 
an interdisciplinary research focusing 
on the study of human relationships 
with other species.

Potts says the 2019 AASA confer-
ence in New Zealand will have a strong 
emphasis on Maori and other indig-
enous perspectives on human-animal 
relations.

“We will also cover such diverse sub-
jects as animals in popular culture, the 
link between social violence and animal 
abuse, the rise of veganism worldwide, 
and the demonisation of introduced 
animals in Aotearoa and elsewhere,” 
Potts said.

ChristchurchNZ Convention Bureau 
and Tourism New Zealand Business 
Events, through its Conference Assis-
tance Programme, assisted the Canter-
bury team to produce the winning bid.
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Fukuoka’s enthusiastic, 
relevant CVB wins over 
world innovation community 
By Karen Yue
The International Society for Professional 
Innovation Management (ISPIM) has 
confirmed its 5th ISPIM Asia-Pacific In-
novation Forum 2018 in Fukuoka, Japan, 
after being impressed by the city CVB’s 
clear understanding of the needs of the 
association and its ability to round up 
support from the local innovation com-
munity.

Iain Bitran, executive director of 
ISPIM, told TTGassociations that his 
first contact with Fukuoka Convention & 
Visitors Bureau representatives at IT&CM 
Asia-Pacific in 2015 had left a deep and 
positive impression on him.

“They came to our meeting with all 
the information that I’ve always wanted 
– a report on business innovation in 
Fukuoka, a list of industries in the city, 
names of all the universities in the city, 
etc,” said Bitran.

While Bitran had in mind to consider 
Fukuoka for an event in 2019 or 2020, his 
decision was “accelerated” when he had 
an earlier chance to visit the city for the 
ICCA Associations Meetings Programme 
held from June 29 to July 1, 2017.

“(Fukuoka Convention & Visitors 
Bureau) arranged eight meetings for 
me while I was in Fukuoka and I was 
convinced after the meetings that there 
was sufficient local interest for us to 
be able to put together a really good 
programme,” Bitran explained. He added 
that the bureau also made an effort to 
meet with ISPIM members in Japan to 
understand the style, needs and objec-
tives of the summit.

Bitran underlined the importance of 
a well-prepared CVB that is commit-
ted to helping the association achieve 
its goals and leave behind a legacy of 
knowledge.

“We know that every city has hotels, 
venues and attractions. What we lack is 
the connection to the local innovation 
community and relevant government 
agencies, and knowledge about innova-
tion incubators in the city, and the state 
of the local start-up scene. If the CVB 
cannot make these connections for us… 
we’d just be tourists in a destination 
and nothing more will happen after the 
meeting ends.”

The 2018 ISPIM Asia-Pacific Inno-
vation Forum will be held at Hilton 
Fukuoka Sea Hawk. 

Iain Bitran will take the hot seat in 
Profile, TTGassociations January 2018

APFAO inks MoU 
with ICCA 
The Asia-Pacific Federation of Association 
Organizers (APFAO) and the International 
Congress and Convention Association 
(ICCA) have signed an MoU on June 29 
which will see the implementation of pro-
grammes and activities based on mutual 
interests.

For example, the two organisations will 
support NTOs in setting up national as-
sociations for associations executives, and 
enhance the engagement of association 
executives at ICCA and APFAO events.

Octavio B Peralta, APFAO pro-tem head 
of secretariat and founder of the Philippine 
Council for Associations and Association 
Executives, has also indicated that the two 
organisations are thinking about organising 
joint events.

Peralta pointed out that ICCA has sup-
ported APFAO since its inception, and 
works with associations to build their 
capacities and grow their network with 
ICCA members.

“They helped us ‘tell the story’ to their 
members – convention and visitors bu-
reaus, tourism boards, meeting planners, 
etc. – to relate with associations in their 
respective countries, and to encourage the 
formation of national association of as-
sociations like APFAO,” he said.

Peralta added: “On its part, APFAO is 
supporting ICCA’s Association Meetings 
Programme which brings associations and 
meeting professionals to one forum.”

Earlier in April, APFAO also signed a 
memorandum of cooperation with the 
American Society of Association Execu-
tives, which Peralta said includes jointly 
organising conferences and forums on 
association governance and management, 
credentialing programmes, networking and 
strategic alliances among members.   
– Rosa Ocampo

Bitran catches up with Fukuoka Convention & Visitor 
Bureau representatives at AIME 2017 earlier this year

Malaysia gets its first business events alliance 
In partnership with key industry partners in the Kuala Lumpur City 
Centre precinct, the Kuala Lumpur Convention Centre (the Centre) has 
established the Kuala Lumpur Convention Centre Business Events Alli-
ance (KLCC BEA) to drive business events to the destination.

KLCC BEA comprises the Centre, hotels, professional event plan-
ners and other suppliers for business events. They include Grand Hyatt 
Kuala Lumpur, Impiana KLCC Hotel, Mandarin Oriental Hotel Kuala 
Lumpur, the Marini’s Group, MCI Malaysia, Suria KLCC Shopping Mall 
and Traders Hotel Kuala Lumpur.

These stakeholders will offer benefits to meeting planners and event 
organisers.

The Centre’s general manager, Alan Pryor, said in a media state-
ment: “The alliance presents a compelling business events proposition 
that provides a seamless and single point of first contact for meeting 
planners and event organisers. A private sector initiative, KLCC BEA al-
lows us to market the fully-integrated city centre offering and create an 
all-inclusive proposition for meetings and events from a venue, planner, 
accommodation and entertainment perspective.”
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US-based Professional Convention 
Management Association (PCMA) has 
acquired Singapore-based Incentive, 
Conference & Event Society Asia Pacific 
(ICESAP).

PCMA buys ICESAP to develop Asia Pacific agencies 

KSAE makes progress in 
uniting, engaging Korean 
associations 

The move supports PCMA’s goal of 
developing education, certification and 
accreditation for corporate agencies 
in Asia-Pacific, said Sherrif Karamat, 
COO of PCMA.

 “We see a great opportunity for 
events in this region. We believe this is 
one of the fastest growing regions – if 
not the fastest – in the world,” Kara-
mat told TTGassociation.

“The power of this region and its 
events industry is going to be more 
important in bringing people togeth-
er.”

He added: “We will continue to 
work with other organisations like SA-

Associations now on the radar
Now into its second year of operations, the 
Singapore-based Japan MICE Bureau – 
formed by the Japan Convention Bureau and 
Japan National Tourism Organization (JNTO) 
– has intensified its focus on association 
meetings from Asia-Pacific.

It will fly Asia-Pacific-based association ex-
ecutives of global organisations to Singapore 
for a seminar on October 24, where they will 
meet with 10 Japanese convention bureaux 
and learn how these cities can support their 
future meetings. 

This comes in addition to JNTO’s an-
nual Meet Japan event for association event 
planners, and regular seminars to educate 
Japanese tourism industry suppliers on the 
benefits of hosting association meetings, as 
well as things needed to deliver successful 
association meeting bids. – Karen Yue

{ Bureau brief } TCEB’s new chief charts new course
Thailand Convention and Exhibition Bureau’s 
newest president, Chiruit Isarangkun Na 
Ayuthaya, is keen to use the business events 
industry to play a larger part in developing 
Thailand.

He has identified four broad steps to be 
taken under his charge, and they include find-
ing new markets by placing business events in 
parallel with the development of the country’s 
economy, focusing on the regions with high 
growth and strong connection with the de-
velopment of Thailand’s economy, increasing 
the opportunities for business events industry 
growth in provinces with potential, and devel-
oping an internal system to meet the needs of 
the market.

ICPB restructures 
The India Convention Promotion Bureau 
(ICPB) is expected to adopt a new structure 
by the end of this fiscal year, and with that 
gain capabilities in bidding for international 

CEOS to provide association education, 
especially in Singapore.”

PCMA will be holding its 2017 PCMA 
Global Professionals Conference in Bang-
kok on August 28-30.

Based in Singapore, ICESAP provides 
education, career development and 
networking for corporate, agency and 
supplier professionals in Asia-Pacific’s 
business events sector, estimated at 
US$200 billion.

ICESAP will retain its brand and con-
tinue to operate in the region with the 
same staff in its Singapore office head-
quarters, led by founder and president 
Nigel Gaunt. – Pamela Chow

association events. A division will be formed 
to help with bid document preparation and to 
provide visa application assistance.

ICPB may charge local association chap-
ters a fee for compiling bid documents or 
facilitating visa.

The restructure will also see ICPB hiring 
marketing professionals who will participate 
on its behalf in all international tradeshows 
and organise roadshows in India, and engag-
ing an intelligence agency to help it better 
shape its efforts with data. – Rohit Kaul

Singapore’s new, passionate brand
The Singapore Tourism Board (STB) and the 
Singapore Economic Development Board 
(EDB) have launched a unified brand, Passion 
Made Possible, to market Singapore interna-
tionally for tourism and business purposes.

The new brand is aimed at relaying “a fuller 
Singapore story beyond just tourism… about 
this destination and its people”, said STB 
chief executive Lionel Yeo.

By Rosa Ocampo
The Korean Society of Association 
Executives (KSAE) considers its first 
association forum in July as a break-
through in making its presence felt in 
what is usually regarded as a conserva-
tive milieu resisting change.

Attracting 50 participants represent-
ing professional and industry associa-
tions, the forum will be followed by 
more interaction with the industry to 
change the mindset and impart the 
necessity of having an association of 
associations, said secretary general 
Glynn Cho.

Specifically, he said KSAE will keep 
on developing programmes for asso-

with their counterparts in Europe and 
Asia Pacific – and this is what Korean 
associations will have to do too in the 
future, said Kaneda.

Won Ju Park, president of Korea 4.0 
(Fourth Industrial Revolution), shared 
that associations will have to use digital 
technology to its best advantage and 
for its sustainability in the same way 
that the latter influenced the success of 
manufacturing industries.

ciations in South Korea while 
nurturing its relationship with 
its counterparts in Asia and the 
Asia Pacific Federation of Asso-
ciation Organization (APFAO).

Keynote speaker Shogo 
Kaneda, founder of the Japan Associa-
tion Forum, said that while Japan and 
South Korea are conservative in terms 
of embracing an association of associa-
tions, this is beginning to change due 
to increasing competition in the global 
market.

Japanese companies are beginning 
to realise the need to band together 
into an association, and associations 
into a broader group to better compete 
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Adelaide Convention Centre 
throws open doors to East wing 

Le Méridien makes South Korean debut 

Air China revives 
Beijing-Zurich service

Tokyo’s Drum Tao 
marches to new beat 
with Mangekyo debut 

Air China has commenced flights between 
Beijing, China and Zurich, Switzerland after 
terminating the service in October 1999.

The service follows China and Switzerland’s 
January announcement of closer trade rela-
tions in support of the former’s One Belt, One 
Road initiative. The two countries have also 
announced the launch of the 2017 China-
Switzerland Year of Tourism. 

For this route, Air China will depart from its 
hub in the Chinese capital at 02.35 and arrive 
in Zurich at 07.25, while the inbound flight 
departs Zurich at 12.55 and arrives in Beijing 
at 05.05 the following day. The four-times 
weekly route will be serviced by an Airbus 
A330-200

Japanese drum and dance ensemble Drum 
Tao, JTB Communication Design and Shina-
gawa Prince Hotel, Tokyo have joined hands to 
produce a new non-verbal performance.

Titled Mangekyo, which translates to ka-
leidoscope, the show uses a circular stage to 
represent the eye-piece of a kaleidoscope, as 
well as unique lighting and passionate drum 
beats to convey ever-changing visions and 
emotions.

Mangekyo debuts with two shows at 17.00 
and 20.30 from September 16 to October 
29 this year. The show will run again next 
year from May to June, and September to 
November.

Mangekyo’s compact two-floor theatre in 
Shinagawa Prince Hotel makes it suitable for 
private groups. Planners can choose to book 
their VIP guests in the box seats on the sec-
ond floor terrace or buy out the entire venue.

The venue size also allows the audience to 
enjoy the performance up close, with those 
seated in the front rows on the first floor 
merely a metre from the spirited performers.

The entire theatre seats 400 people, while 
the terrace takes four guests in each box and 
80 in all. Seating on the first floor can be 
rearranged to suit larger or smaller groups in 
venue buyouts.

Adelaide Convention Centre’s (ACC) East wing was launched on August 30 in a spectacular 
fashion which included fireworks, a narrated light show, and South Australia’s State premier ap-
pearing by hologram.

The opening completes the end of a nine-year redevelopment project costing almost A$400 
million (US$318 million). Its centrepiece is a plenary hall with the world’s largest rotating drums 
seating 320 people each, a feature demonstrated to more than 500 guests who sat in two au-
ditoriums to experience it revolve 180 degrees towards a stage as the Adelaide Youth Orchestra 
performed.

South Australia’s premier, Jay Weatherill, then appeared in holographic form to start his 
speech, before turning up in real form to finish it.

The plenary itself provides 3,000m2 of flat floor space for exhibitions or banquets and seats 
3,500.

It can also be configured in 15 ways, making it Australia’s most flexible convention space, 
Simon Burgess, ACC’s director of convention & exhibition sales, told TTGassociations.

The launch of the East wing is part of Adelaide’s wider A$5 billion redevelopment of the city’s 
Riverbank, Adelaide Oval, the casino and other connected areas.

“(The launch) wasn’t cheap,” said Burgess. “But we want people to know we have a facility 
here that can accommodate world class conferencing.”

Another highlight of the new space is a sparkling ‘starry night’ aerial backdrop with more than 
35,000 fibre optic lights, available for banquet events when the plenary is in flat floor mode.

Le Méridien Hotels & Resorts is due to open its first South Korean property this month, a 336-
key hotel in Bongeunsa-ro, one of Gangnam’s major thoroughfares.

Le Méridien Seoul’s room inventory includes 109 club rooms and 29 suites, and offers a 
range of facilities from spa and indoor golf range to three F&B options.

For events and meetings, the property offers 1,650m2 of space across four indoor venues. 
The Da Vinci Ballroom, housed in the lower levels of the atrium, has capacity for up to 500 
guests. The outdoor 525m2 Maple Garden can accommodate private parties and product 
launches.

The hotel is anchored by the Le Méridien Hub, a new concept that re-interprets the hotel 
lobby into a social gathering place.

Le Méridien Seoul is approximately 60 minutes by car from Incheon International Airport, 
and allows for easy access to the COEX Convention and Exhibition Center and the office district 
in Samsung-dong.
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Singapore Airlines (SIA) has from 
September 27 entered into a 
codeshare partnership with Alas-
ka Airlines to expand its footprint 
in the North American market.

Under the agreement, SIA adds its SQ designator code to Alaska Airlines flights on routes 
serving 18 destinations within the US and to Mexico. Existing codeshare flights operated by Vir-
gin America – which was acquired by Alaska Air Group in 2016 – on routes serving 19 destina-
tions within the US are also included under the new agreement.

Members of SIA’s frequent flyer programme KrisFlyer are able to accrue miles when travelling 
on both carriers from September 27, while Alaska Airlines’ Mileage Plan members are able to 
redeem miles for SIA-operated flights at a later 

Luxury hotel opens near Sanya Forum 

Royal Plaza on Scotts unveils new event space 

Sedona Hotel Mandalay 
to become a Hilton

Singapore Airlines, Alaska Airlines 
in codeshare deal

The Rosewood Sanya has opened in Haitang Bay, Sanya on Hainan Island, part of an integrated 
resort set on 16 hectares of landscaped gardens surrounding the Sanya Forum, the largest 
convention centre in Haitang Bay.

The brand’s first resort in China offers 246 ocean-facing rooms, of which 45 include balcony 
plunge pools. For meetings and events, the hotel offers 3,425m2 of space which includes 
six function spaces, a 1,500m2 pillarless ballroom and The Pavilion – a Rosewood signature 
residential-style meeting and function space with a sea view terrace and open show kitchen.

There are five F&B options on-site: East Kitchen is a modern restaurant on the 13th floor; The 
Lounge, for light bites and speciality cocktails, craft beers and wines; Hai pool bar; The Fish-
monger is a market-style restaurant with open kitchens; and finally The Chop House is where 
produce is grilled and served.

The hotel also runs an exclusive A Sense of Taste programme to take guests on a gastronom-
ic experience which delves into Sanya’s rich culinary culture. The programme includes Epicu-
rean Encounters where guests are offered a private, guided tour offering access to indigenous 
and authentic culinary experiences. There, guests will learn about fresh seasonal and local 
fruits and vegetables from Da Mao village and local dairy products from Xue Gu Li farm. Dining 
experiences such as A Sanya Sunset Beach Barbecue and A Culinary Journey Under the Stars 
can also be arranged.

Singapore’s Royal Plaza on Scotts has intro-
duced a brand-new event space – the Scotts 
Suite – on the second level of the hotel.

The versatile room, which can accommo-
date up to 80 people, features full-length glass 
windows that allow for natural light to brighten 
up the space. In addition, the outdoor space 
at Scotts Suite features a gazebo, set in a zen-
inspired outdoor garden.

Adjacent to the main event space is the 
Scotts Lounge, a common area for hearty 
buffet spreads or mid-afternoon coffee breaks 

Hilton Hotels & Resorts will relaunch The 
Sedona Hotel Mandalay as Hilton Mandalay 
come 4Q2017, the result of a management 
agreement signed with Eden Hotels & 
Resorts.

Hilton Mandalay will offer 251 guestrooms 
and suites and 401m2 of event space, includ-
ing a 256m2 ballroom. The hotel will also be 
equipped with a business centre, pool, fitness 
centre and luxurious spa facilities.

The hotel will be located opposite the 
Mandalay Palace and is approximately 4km 
from Mandalay Hill and Mahamuni Pagoda.

Bali Nusa Dua 
Convention Center now 
offers offsite catering
Bali Nusa Dua Convention Center (BNDCC) 
has launched a new offsite catering service 
that promises to deliver high quality, five-star 
F&B for any event held in Bali.
The kitchen support the offsite catering ser-
vice is able to whip up various types of world 
cuisine including Indonesian, Asian, Western, 
Balinese, and can also put up a tantalising 
barbeque spread. Menus can be tailored to 
suit the event style and delegate profile.

BNDCC has also devised an array of pack-
ages, from all-inclusive food and beverage 
sets to buffets and cocktails.

Clients can also utilise additional services, 
such as table decoration.

provided by the culinary team behind buffet 
restaurant, Carousel.

Two breakout rooms, equipped with large 
meeting room tables and chairs, are conveni-
ently located within the area and easily acces-
sible for group discussions.

Located in the Orchard area, the Royal 
Plaza on Scotts offers 511 rooms. Aside from 
the new event space, the property has nine 
other function rooms, as well as amenities 
such as a gym, swimming pool and Internet 
lounge.

Singapore Airlines, Alaska Airlines 
in codeshare deal
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Mark Yong takes over the three-decade 
old Singapore Furniture Industries 
Council in November 2016 and dives 
right into taking the association 
stronger into the future. He tells  
Karen Yue how

Mark Yong 

What’s your vision for the Singapore 
Furniture Industries Council (SFIC)?
Our council has never been one to rest 
on its laurels and do the same old, same 
old. We’ve always had a very active Exco, 
and rejuvenation has always been on our 
minds. For an association like ours that has 
been around for 35 years, we have always 
thought of the future. We want to see 
ourselves as being a future-ready and smart 
association that is able to chart the path for 
our industry.

Over the years we’ve embarked on 
many initiatives and this will continue.

The last president, Ernie Koh, had a 
three I strategy – Integrate, Innovate and 
Improve – which has helped develop the 
capabilities of our members.

2016 was not a smooth-sailing year 
for the general economy, 2017 is a tough 
year and 2018 will be too. But there are 
new ways of doing business and new 
markets to explore, so we hope that SFIC 
can be the leading body to bring our 
members to new and greener pastures.

Can you share one new thing you are 
doing to bring SFIC forward?
Among my plans is a membership boost. 
Many of our members were manufactur-
ers in the past, who have moved most of 
their activities out of Singapore although 
their headquarters remains here along 
with their marketing and design activi-
ties. The make-up of our association has 
evolved.

To expand our membership, we 
need to reach out to new members and 
those who are not contributing actively 
to SFIC. These include new industry 
clusters. Previously, we concentrated on 
manufacturing industry clusters. Now we 
are also looking at furniture manufactur-
ers, retailers/wholesalers, designers/

design studios, and materials and equip-
ment suppliers.

Doing so helps us greatly increase the 
critical mass of recipients of our services, 
thereby allowing us to create more capa-
bility development activities and initia-
tives, and more opportunities for cross 
collaboration between members.

Of the five clusters you are targeting 
for membership growth, is there any 
one in particular that you hope to 
grow the most?
All five are important and they are 
already members. Perhaps we have fewer 
design members, so we hope to convey 
to this cluster that, hey, we are taking 
care of design studios that are linked to 
the furnishing industry, so join us and 
benefit from the activities we will create 
just for you to help you expand your 
network and business opportunities.

It is common to hear of associations 
facing difficulty attracting young 
members. Is it the same for SFIC?
Most of our Executive Committee mem-
bers – eight or nine of them – are aged 
below 40, with some under 30. This is 
very unusual for a trade association.

This is a result of our continued efforts 

to attract the young. Two decades ago, 
SFIC started a Youth Furniture Commit-
tee to bring in second- and third-gener-
ation furniture players. These members 
get to participate in our activities and 
meet the more established players in 
the industry. SFIC has become a very 
important avenue for them to gain access 
to veterans.

The Youth Furniture Committee has 
created a constant stream of young mem-
bers for us. There was never a break, a 
five- or 10-year lapse with nobody new 
joining our industry. Even up till today, 
we still have people in their 20s joining 
us, people who are second- and third-
generation players or entrepreneurs.

Keeping SFIC relevant ensures that 
people feel it is worth their while to join 
us and to spend time at our activities.

Providing members a sense of belong-
ing is also critical. Even though we have 
members in their 50s and 60s, newcom-
ers still find SFIC worth their time and 
effort.

Does SFIC involve the younger 
members in bigger roles at SFIC, like 
strategising or activity planning?
Definitely. When you are an Executive 
Committee member, you have a portfo-

Mark Yong takes over the three-decade 
old Singapore Furniture Industries 
Council in November 2016 and dives 
right into taking the association 
stronger into the future. He tells 

Marking a  
new beginning
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lio – or even a few portfolios – to take 
care of. 

When I joined SFIC about seven 
years ago, I was very quickly paired 
up with more experienced Executive 
Committee members to take charge of 
the green standards committee. I was 
also roped in to the design develop-
ment committee. This sense of belong-
ing came from being bestowed some 
responsibilities. 

The experienced Executive Commit-
tee members are very supportive too, 
which helps integrate new members 
into the council. The younger members 
are encouraged to air their views and 
contribute something based on their 
background. For instance, they are the 
ones who showed us how to jump on 
the bandwagon of e-commerce and m-
commerce.

We organise many bonding activi-
ties too for the new and experienced 
members.

And are you carrying this winning 
formula for membership sustainabil-
ity into your leadership?
Yes, I truly believe in the drawing 
power of involvement. As soon as I 
became president, I assigned portfolios 
to both the Executive Committee and 
Co-Opt members. 

Co-Opt members are those that not 
initiated into the 17 Executive Commit-
tee spots but are already bringing their 
expertise to the table. One of our Co-
Opt members, for instance, is prolific 
designer Nathan Yong. He has been 
Co-Opted into our committee and is in 
charge of the design cluster. 

Everyone, Executive Committee and 
Co-Opt members, must be initiated into 
the SFIC by being given responsibilities. 
Each of the five clusters have at least 
two members in charge – a chairman 
and a vice-chairman. They take owner-
ship of SFIC projects, such as public 
events and awards. There are no idle 
Executive Committee members here.

Can you tell me more about the  
functions of your Youth Furniture  
Committee?
The Youth Furniture Committee is 
another way for us to engage with the 
greater furniture and furnishings indus-
try in South-east Asia. 

In 2015, SFIC initiated the ASEAN 
Youth Furniture Exchange. Through 
this platform we brought together all 
the second- and third-generation play-
ers from the furniture and furnishings 
industry across the region. SFIC is part 
of the ASEAN Furniture Industries 
Council. AFIC holds meetings twice a 
year at least. 

SFIC hopes that the ASEAN Youth 
Furniture Exchange will be an annual 
event, with every edition held in a 

different country. The first run was in 
Singapore, and the second in Vietnam.

The three-day event brought together 
all the industry’s young and gave them 
an opportunity to network and create 
friendships, which we hope will lead 
to business collaborations in design, 
manufacturing and retail. We’ve al-
ready seen some results from this. 

Who leads the organisation of the 
ASEAN Youth Furniture Exchange, 
and what sort of programme does it 
have?
The event is organised by the host 
council, and over three days attendees 
will visit factories, attend seminars 
and perhaps a city tour. Although the 
council in the host country will take the 
lead, all councils will come together to 
talk about content, and share ideas to 
shape the itinerary. 

The event still has a very organic 
procedure. There isn’t a formal process 
yet, not even in the destination selec-

tion. The event went to Vietnam last 
year because the council there offered 
to take it on. There isn’t a formal bid-
ding process yet.

This is unlike the AFIC meetings 
which rotate around the region by 
alphabetical order.

Let’s talk about your SMART SFIC 
initiative, which is another part of 
your new strategic direction for 
SFIC.
The buzzword today is disruption. 
Many industries are being disrupted 
by technology and it is the same for 
ours. We want to educate our members 
through a more concerted effort and let 
them know that disruption is not scary. 
It is something that can help their 
business and is something they should 
embrace. 

The SMART SFIC initiative hopes to 
create e-commerce and m-commerce 
platforms for our members to use, to 
market or sell their products and ser-
vices, and educate members on  
what’s available out there and how to 
use them.

For example, we could encourage 
members to use 3D printing or model-
ling, or virtual or augmented reality in 
their presentations.

A smart furniture industry also 
needs to study future issues. For 
instance, there are ageing and space 
issues here in Singapore. How will our 
industry players use technology, new 
methods of design, or new products to 

“ MOST OF OUR EX-CO 
MEMBERS – EIGHT 
OR NINE OF THEM – 
ARE AGED BELOW 40, 
WITH SOME UNDER 
30. THIS IS VERY 
UNUSUAL FOR A TRADE 
ASSOCIATION.”

The JTC Furniture Hub @ Sungei Kadut, opening end-2018, is central to the transformation of the district into a 
modern and exciting area where furniture and design players will gather



P
ro

fil
e

 1
0
 •

 T
TG

as
so

ci
at

io
ns

 O
ct

ob
er

 2
0

17

enhance their offerings for a new breed 
of users? In Singapore, where living 
space is getting smaller, people may need 
transformable furniture – not the usual 
sofa bed, but something that is truly 
designed for a  smaller home. 

We could also have IoT-embedded fur-
niture that could help monitor the elderly 
or the handicapped. 

We hold occasional seminars and talks 
that address current hot topics, and these 
platforms are used to tackle the topic of 
technology in the furniture industry. 

How often are your educational  
events conducted?
The frequency and topics of these semi-
nars and talks depend on the availability 
of an expert speaker. Often they are held 
during our main events, like SingaPlural 
and International Furniture Fair Singa-
pore. Throughout the year we also have 
collaborations with DesignSingapore 
Council or A*STAR (Agency for Science, 
Technology and Research) to conduct 
seminars like these.

In October 2016, we had a study 
mission to Japan involving eight to 10 
companies to learn about the smart fur-
niture industry there, and see how office 
space is used, how nursing homes are 
designed, etc.

Besides these events, SFIC also sup-
ports our members by leading them to 
major exhibitions overseas – at least 
three a year – where we will have a 
Singapore pavilion. We get financial 
assistance from International Enterprise 
Singapore through its International Mar-

keting Assistance Programme.

Let’s talk about the new home for 
SFIC. How will this benefit SFIC’s 
operations?
The new Furniture Hub (officially JTC 
Furniture Hub @ Sungei Kadut) is slated 
to be ready by the end of 2018. It sym-
bolises a new era for SFIC.

Singapore is land-scarce, so a lot of 
the furniture-related factories and offices 
are in the Sungei Kadut industrial estate. 
That remains the home of our industry, 
but how do we better use the land and 
continue to update the image of Singa-
pore’s furniture industry to make it rel-
evant and attractive to  younger players 
and even consumers?

The new home will be one big build-
ing that houses more of the future-ready 
furniture brands and companies from the 
five industry clusters. 

Previously, each company had their 
own land and building. The plan is to 
move as many of them as possible into 
the new hub which allows us to share 

resources, such as material libraries, 
workshops, labs and meeting spaces.

The SFIC Institute and the association 
headquarters will also sit in the Furni-
ture Hub. Being located together also 
facilitates collaboration and knowledge 
exchange.

The Furniture Hub will be a very 
self-sufficient building, with restaurants, 
cafeterias and atriums.

Along with the Furniture Hub, the 
government has announced plans to 
rejuvenate Sungei Kadut and bring more 
life and colour to it. Over the next 10 
years, Sungei Kadut will be a sexy and 
exciting area; no longer a messy estate of 
factories.

Last question: what else is important 
for the advancement of SFIC?
Professionalising the council is very 
important for us. We have a strong and 
committed secretariat team, which has 
allowed SFIC to be one of the strong-
est industry associations in Singapore. 
Further professionalising our secretariat 
is key. We’ve studied how overseas as-
sociations run themselves, where the sec-
retariat is the face of the entire industry. 
That is our goal. 

SFIC should be self-sufficient and 
all the activities we do should gener-
ate revenue that we can use to develop 
even more support programmes for the 
industry.

SFIC cannot always be reliant on 
government funding although the gov-
ernment agencies have all been very sup-
portive of our activities and initiatives.

Mark Yong joined SFIC in 2008 and has since taken on several portfolios. He is the chair-
man of SingaPlural, the anchor event of Singapore Design Week, and is on the Board of 
Directors for the SFIC Institute.

In 2002, Yong joined Ewins, a distributor and exporter of furniture components com-
pany established in 1967. He holds the position of director, and oversees marketing and 
sales activities for all brands and product lines distributed by Ewins in Singapore and to 
the rest of Asia. 

He is also a director and co-founder of UberGARD, a young company dealing with se-
curity systems for facilities management, providing unique security solutions to custom-
ers in Asia, Australia and the UK. 

Yong’s passion lies in design, and although he was never formally trained in any 
aspect of design, he lives and breathes it in the course of his work. 

Mark this leader

“ WE’VE STUDIED 
HOW OVERSEAS 
ASSOCIATIONS RUN 
THEMSELVES, WHERE 
THE SECRETARIAT 
IS THE FACE OF THE 
ENTIRE INDUSTRY. 
THAT IS OUR GOAL.”

From left: The International Furniture Fair Singapore is one of the major events under SFIC; Mark Yong takes over the baton from past president Ernie Koh (left)
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A taste of Thailand
Delegates attending PCMA Global Professionals 
Conference in Bangkok from August 28 to September 
1 had an unusual programme where a different con-
ference venue was used every day, and serious meet-
ings were interspersed by memorable social activities

G
alleryin Bangkok from August 28 to September 

1 had an unusual programme where a different con-
ference venue was used every day, and serious meet-
ings were interspersed by memorable social activities
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Conventional dining
Convention centres today have to be more 
than just mere providers of event space. The 
more savvy ones have invested in a sharper 
banqueting outfit to ensure restaurant-quality 
dining experiences

Clockwise from above: Adelaide 
Convention Centre whips up fresh dishes 

using mostly locally sourced produce; 
Pattaya Exhibition and Convention Hall; fresh 

peach floret crafted by Kuala Lumpur Convention 
Centre; Kyoto International Conference Center
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Adelaide Convention 
Centre, Australia
Banquet capability: The Adelaide 
Convention Centre’s (ACC) kitchen has a 
team of 60 staff including five sous chefs, 
five chefs de partie and kitchen hands 
led by executive chef Gavin Robertson 
who has 20 years experience in the hotel 
industry. In addition, about 140 service 
staff can be called in for major dining 
events. Staff represent a diverse range of 
nationalities and cultures providing ex-
pertise in international cuisines, includ-
ing contemporary Asian influenced and 
halal menus.

Venue options: ACC caters for a broad 
variety of functions from intimate private 
dinners for 25 people to a banquet for up 
to 3,500 or packed-to-go lunches for 5,000. 

Guests can dine indoors in the central 
building for 3,500 pax or in the east 
building “under the stars” with an aerial 
backdrop made from 35,000 fibre optic 
lights designed to mimic the outback 
South Australian sky for 900 guests, or 
dine under the real sky with an outdoor 
BBQ on the ACC’s Riverbank Lawns.

Outdoor catering is provided through 
the ACC’s parent company Adelaide 
Venue Management, which caters from 
40 to 500 pax with an emphasis on South 
Australian produce.

Creative strength: A new concept in ca-
tering known as poke (pronounced poh-
kay) bowls was showcased at this year’s 
Destination South Australia Business Ex-
change event. With a focus on fresh and 
raw ingredients, these Japanese-inspired 
Hawaiian salad bowls are filled, buffet-
style, with a guest’s own selection of raw 
fish, salads and nuts. The ingredients 
were sourced locally as part of a central 
element of the ACC’s Soils and Seasons 
food philosophy, and included Port Lin-
coln tuna, Coffin Bay baby octopus and 
Spencer Gulf prawns.

More than 90 per cent of pro-
duce used at ACC is sourced 

locally, and there is a keen intent to high-
light stories of South Australia on every 
plate, whether they are luscious oysters 
from the West Coast, wild Kingfish from 
the Gulf, or premium lamb from the 
Murraylands. There is also great focus on 
sustainably-sourced ingredients.

Bali International 
Convention Centre, 
The Westin Resort 
Nusa Dua Bali, 
Indonesia
Banquet capability: As the first conven-
tion centre in Bali and with more than 
26 years of experience, Bali International 
Convention Centre (BICC) has a team 
of 30 experienced chefs, 50 associates 
and managers acting as service leaders, 

as well as 20 dedicated stewarding 
associates. BICC is able to deliver 

all kind of F&B requests, such as 
four-course dinners, cocktails, 

and buffet for up to 25,000 
people.

Venue options: BICC 
features 2,415m2 of 
meeting space, of 
which two ballrooms 
and 26 meeting 
rooms can be used 
for dining functions. 
Outside, meeting 
planners can take 
their pick of a lush 
tropical garden, a 
pool environment and 

a white sandy beach 
for social receptions.

Creative strength: BICC 
recently hosted a 1,000-pax 

gala dinner for a pharma-
ceutical association. The client 

requested for a family-style set 
dinner with a traditional touch, 

and insisted that it must be unique 
and memorable. BICC thus presented 

a Tumpeng dinner, a traditional rice 
cone meal with various side dishes. To 
prepare 100 Tumpeng sets, each to feed 
10 people, and to serve them all up at the 
same time, a team of 200 associates were 
deployed.

Hyderabad 
International  
Convention Centre 
and Novotel 
Hyderabad 
Convention Centre 
complex, Hyderabad, 
India
Banquet capability: The kitchen team 
at Hyderabad International Convention 
Centre (HICC) and Novotel Hyderabad 
Convention Centre complex comprises 
more than 35 chefs skilled in delivering 
a range of global cuisines cooked with 
the freshest produce. A service team of 
72 full-time staff and over 150 additional 
support staff ensure impeccable service 
even for the largest gatherings, which 
sometimes go up to 10,000 guests. 

Venue options: In total, the facility 
provides over 9,290m2 of indoor banquet 
space and 1,997m2 of indoor pre-function 
space. The main pillar-free hall spans 
6,150m2 and can be divided into six 
smaller halls. There is also over 4,190m2 
of outdoor space, including serene lawns, 
that make lovely sites for social dining 
events. Novotel Gardens, for instance, 
can host an event for up to 750 guests.

Creative strength: A Times Square-
themed dinner setup was delivered for 
the International Building Performance 
Simulation Association recently, and it 
come complete with a Broadway-themed 
performance.

IMPACT Muang 
Thong Thani, 
Bangkok, Thailand
Banquet capability: The massive event 
complex in Bangkok has an equally large 
F&B team of 151 people. The executive 
chef leads a team of one pastry chef, 
five sous chefs, four junior sous chefs, 
16 chef de partie and 124 kitchen staff 
including 13 contract employees.

The kitchen team is supported by a 
service team comprising a director, an 
assistant director, a senior manager, 12 
managers and 154 other staff including 
27 contract employees. The whole team 

Conventional dining
Below: Adelaide Convention Centre’s pastry 
chef in action
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is supplemented by no less than 30 well-
trained and highly experienced part-tim-
ers who cater to daily function needs.

Venue options: IMPACT Muang Thong 
Thani features four dedicated convention 
and exhibition centres providing over 
140,000m2 of indoor space, a large por-
tion of which are flexible and can work 
for dining functions of all kinds. The 
centre welcomes dining events with 50 
to 40,000 guests, and is able to provide 
outside catering too. 

IMPACT Muang Thong Thani 
is one of the 13 business event 

partners that has entered into an MoU 
with the Thailand Convention & Exhi-
bition Bureau to support the Farm to 
Functions project, which requires parties 
involved to purchase organic rice directly 
from farmers and the Amnatcharoen 
Satjatham Rice Community. 

Kuala Lumpur 
Convention Centre, 
Malaysia
Banquet capability: The centre’s award-
winning 52-strong culinary team is sup-
ported by more than 130 kitchen hands 
and helmed by executive chef, Hisham 
Jaafar. The team explores local produce, 
Western and Asian cooking traditions, as 
well as ingredients that can be tastefully 
combined into tailor-made menus that 
cater to the needs and dietary require-
ments of multicultural and multi-ethnic 
delegates and visitors.

Venue options: The elegant Grand Ball-
room accommodates 2,000 guests while 
the Banquet Hall can seat a 500-pax ban-
quet. Both come with a pre-event foyer 
where spectacular views of the iconic 
Petronas Twin Towers can be enjoyed. 
Additional flexible space throughout the 
centre can host a variety of dining func-

tions and their full glass façade provides 
views of the surrounding scenic park.

Creative strength: The centre’s Culi-
nary Team spent two months curating 
a unique menu for the regal Chaîne des 
Rôtisseurs Gala Dinner. The Chaîne des 
Rôtisseurs is an international associa-
tion of gastronomy established in more 
than 80 countries and founded in Paris 
in 1950. 

The menu featured Italian cuisine 
infused with Asian flavours and was 
paired with a selection of fine wines. 
A highlight was the Fresh Peach Floret 
dessert, which was intricately handmade 
and took 48 hours to prepare. 

The centre boasts Malaysia’s 
largest commercial kitchen 

at 3,157m2, with five kitchens, namely 
Chinese, Western, cold, pastry and Malay 
kitchens, all equipped with advanced 
culinary appliances.

Kyoto International 
Conference Center, 
Japan
Banquet capability: Sixteen chefs are 
on site, with five full-time serving staff 
backed up with as many as 150 addi-
tional staff to wait on major events. The 
two kitchens are able to meet the dining 
requirements of up to 3,000 people attend-
ing a buffet-style event, while the centre 
partners with outside caterers for larger 
occasions.

The team is able to tailor menus to 
clients’ specific needs, including provid-
ing vegan and vegetarian dishes, meals 
that meet Muslim guests’ dietary require-
ments, as well as plates that are specially 
prepared for allergy sufferers.

Venue options: The centre has two 
dedicated banquet halls – the 540m2 
Swan, which has a reception capacity of 

300 guests, and the Sakura Hall, which 
covers 805m2 and can accommodate 500 
people. Both look out to scenic moun-
tains and the convention centre’s expan-
sive Japanese garden adjacent to Lake 
Takaragaike. The garden also serves as a 
venue for up to 3,000 people. Additional 
indoor spaces include the 1,100-person 
capacity Event Hall and the Annex Hall, 
with a capacity of 630 guests.

Both Swan and Sakura Hall boast their 
own independent kitchens too.

The gardens are a major draw 
for events, particularly when 

they are combined with an impressive 
meal and entertainment. Kyoto Interna-
tional Conference Center is able to put 
on private fireworks displays above the 
adjoining Lake Takaragaike, with the 
fireworks company sufficiently skilled in 
their art to incorporate the logo of a 
meeting or a special message into the 
display. Events can also utilise laser 
displays and 3-D mapping art on the 
uniquely shaped exterior of the centre.

Sands Expo and 
Convention Centre, 
Singapore
Banquet capability: Sands Expo and 
Convention Centre, located at the Ma-
rina Bay Sands integrated resort, has 
a 360-strong culinary team, with 91 in 
banquet operations, spread across 51 
individual kitchens.
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Three kitchens are located on Level 3, 
4, and 5, catering Chinese and Western 
cuisine and pastries. There is also a mise-
en-place on Basement 4 for the chefs to 
prepare cooking ingredients.

 To deliver Sands Expo’s celebrity chef 
menu, chefs from the nine celebrity chef 
restaurants on site personally helm the 
kitchens at the convention centre when 
they are commissioned to prepare a meal 
at an event. They are supported by a team 
of commis chefs and chefs de partie from 
the MICE banquet team.

Venue options: The Sands Expo is 
capable of catering to large groups. The 
Sands Grand Ballroom – the largest in 
South-east Asia – is capable of hosting 
up to 6,600 guests for a banquet. One of 
the biggest banquet dinners held at this 
venue was a seven-course Chinese din-
ner for 6,500 people in 2016.

Individual restaurants such as Club55 
and celebrity chef restaurants with private 
dining rooms can provide more intimate 
experiences for smaller event groups.

Over the years, the Sands Expo 
is seeing more meeting plan-

ners opt for healthier food options and 
locally sourced ingredients, which are 
available in its Harvest Menu.

With more than 100 dishes on the Har-
vest Menu, the centre ensures an ample 
variety of flavours, where no snack items 
are repeated during coffee and tea breaks 
throughout an event.

Pattaya Exhibition 
and Convention Hall, 
Thailand
Banquet capability:  Pattaya Exhibition 
and Convention Hall (PEACH), part of 
the Royal Cliff integrated resort along the 
coast of Pattaya, boasts a culinary team 
with five-star qualifications, and often 
draws on chefs from its hotels to assist 
with banquets. 

There are some 145 full-time chefs at 
Royal Cliff and all serve the convention 
centre. An executive chef and three ex-
ecutive sous chefs sit at the helm. Expe-
rienced casual kitchen staff are recruited 
to help at massive events. 

PEACH boasts more than 15 years of 
experience when it comes to catering for 
events that range from intimate settings of 
50 people to large banquets with around 
8,000 guests.

Venue options: PEACH’s mix of versa-

tile column-free halls and 18 breakout 
rooms can easily host dining events of 
various sizes, from intimate dinners for 
10 people to almost 7,000 guests for a 
cocktail reception.

Creative strength: When PEACH hosted 
ICCA Congress 2007, it delivered memo-
rable banquets that showed off Thai 
fusion dishes and the freshest seafood. 
Interesting themes as well colourful 
decorations and table set-ups were 
abundant in the event, which drew 
numerous compliments from attendees 
as well as ICCA’s CEO Martin Sirk.

PEACH’s award-winning cu-
linary team has won multiple 

awards and certifications including the 
ISO 22000 Food Safety Management 
Certification, the ISO 9001 certifica-
tion for Quality Management Systems, 
the Thailand Tatler’s Best Restaurants 
Awards, and the Thailand MICE venue 
standard award.

Also worth mentioning is PEACH’s 
commitment to using organic ingredi-
ents, sourced locally where possible or 
harvested from its own gardens, to re-
duce its carbon footprint. Furthermore, 
the F&B team evaluates past data to find 
ways to reduce food wastage.

Join Sarawak in the revolution for
business event communities to
gather in unity to construct a

stronger identity for 
Malaysia’s economy.

To find out more about the campaign
and SCB’s support for Business Events

(meetings, incentives, conventions
and exhibitions),
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per cent higher and up to 50 per cent for 
some services.

A must-have is the right conference 
management system with a robust online 
platform for registration, the submis-
sion of medical papers and their review, 
which streamlined operations and made 
it more convenient for everyone.

Wang commented: “In future for 
our members’ accommodation, we will 
look at asking the local host committee 
instead of the PCO to sign the hotel con-
tract so that we know the hotel policies 
more directly.

“As for visa applications for our China 
members, we have learnt that it pays to 
communicate with the embassy of the 
host country beforehand.”

Experience is the best teacher and WFCMS takes 
many lessons from its recent event. By Caroline Boey

Event
13th World Congress of Chinese Medicine

Organiser
World Federation of Chinese Medicine Socie-
ties and New Zealand College of Chinese 
Medicine

Date 
November 12 to 13, 2016

Venue
Aotea Centre, Auckland, New Zealand

No. of attendees
800

Challenges
The dates coincided with high-season travel 
in New Zealand, resulting in higher costs; un-
expected delays in visa application for China 
members attending as private citizens, which 
resulted in hotel room cancellation; work 
culture clash; additional manpower needed to 
assist speakers with the venue’s powerpoint 
control system

The World Federation of Chinese 
Medicine Societies (WFCMS) 
decides two years in advance the 

location of its annual congresses and 
it is based on how supportive the local 
TCM (traditional Chinese medicine) as-
sociation member and the local tourism 
authorities are, good global air access, 
and sufficient room inventory to accom-
modate more than 1,000 delegates.

According to Wang Jing, director, 
department of international liaison, 
WFCMS, and director Office of the World 
Congress of Chinese Medicine, a venue 
that combines meeting space and hotel 
accommodation is preferred to avoid the 
risk of being stuck in traffic.

Apart from the plenary sessions, the 
congress also requires at least 10 break-
out spaces for 50 and 200 people for 
concurrent sessions.

Wang said: “Attendance at the 13th 
congress was below our usual 1,000 to 
1,300 delegates due to New Zealand’s 
small population size and the local as-
sociation membership numbers.”

An issue arose from visa applications 
made by members in China, who make 
up the biggest delegation.

Wang said: “Those who work in 
state-owed hospitals carry a different 
passport from civilians. As they chose to 
attend as individual members and not as 
representatives of their organisations, we 
did not help them apply for a business 

13th World Congress  
of Chinese Medicine

visa, which was also more costly than a 
travel visa. On hindsight, we should have 
alerted the embassy, which did not know 
the many applications they received were 
from our members who wanted to attend 
the congress in Auckland as individual 
association members.”

As a result, the process took more time 
than expected and the PCO, which was 
unsure if the visas would be approved, 
cancelled some of the hotel bookings. 
That left WFCMS with 200 rooms short 
and a travel agent in China had to be 
scrambled to find rooms online.

“The time difference did not help as 
well as New Zealand is five hours ahead 
of China. Furthermore, New Zealanders 
do not work overtime,” added Wang.

“The PCO is experienced and has 
good ideas but it was working with a 
China-based association for the first time 
and there was a learning curve,” she 
remarked.

However, WFCMS applauds the New 
Zealand hosts for their warmth, kindness 
and patience, and for fully hosting six 
association VIPs.

“We also appreciated the help from 
the hosts in inviting celebrities and gov-
ernment officials to the event,” he added.

The experience brought WFCMS sev-
eral lessons.

Wang said the association should 
avoid timing the annual event during 
high season as costs could be 20 to 30 
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Past successes and a new approach to courting associations are among the rea-
sons for Thailand’s good progress in the meetings space. Karen Yue reports

A ssociation meetings are turning 
out to be the gift that keeps 
giving for Thailand. Every 
international meeting held suc-

cessfully in the Kingdom leads to greater 
confidence in the destination among 
other association executives and meeting 
planners, in turn attracting more global 
gatherings to her cities.

Vichaya Soonthornsaratoon, director 
of convention with the Thailand Conven-
tion & Exhibition Bureau (TCEB), which 
sits right under the Prime Minister’s Of-
fice, thereby reflecting the country’s high 
regard for the business and association 
events industry, told TTGassociations: 
“Every successful meeting we hold is 
being seen by other associations. In the 
past, we held up our Lions Clubs Interna-
tional and Rotary International confer-
ences as case studies when promoting 
Thailand for conventions. They are such 
massive gatherings, and are proof that if 
Thailand could handle them, Thailand 
can do anything.”

Today, Thailand has far more success 
stories to tell.

ICCA’s latest ranking of top countries 
for association meetings placed Thailand 
at 24th position for having hosted 174 
meetings in 2016. In 2010, Thailand stood 
at 35th spot with 88 meetings under its 
belt. Bangkok has also climbed the ICCA 
charts. The Thai capital leapt from 39th in 
the world in 2010 to 12th in 2016. The city 
reported its highest volume performance 
that year since 2012, according to TCEB.

Other cities have done well too. Chi-
ang Mai ranked sixth in South-east Asia 
for hosting 20 meetings, while Phuket 
ranked 10th with 13 meetings.

contacting it every month, to express 
interest in Thailand for their future 
meeting. 

She added: “Some of these enquiries 
have quick conversions. For example, 
the International Dragon Awards made 
contact with us two or three months 
ago, came for an inspection in July, and 
then said yes to us for their 2019 event.

“They met our new president (of 
TCEB, Chiruit Isarangkun na Ayuthaya) 
and had a really good talk, which we 
believe helped built their confidence in 
Thailand.”

The event in Bangkok will comprise 
a conference and an awards ceremony, 
drawing an estimated 7,000 delegates.

Another gift that these meetings 
bring to Thailand is their ability to 
stimulate development of the country’s 
local industries. According to Vichaya, 
Thailand welcomes a mix of association 
meetings from the medical, agricultural, 
engineering, health and wellness, IT 
and energy industries.

“These are all in line with Thailand’s 
key industries,” she noted.

She has also observed a rise in 
education related association meetings 
in recent times, a result of the country’s 
intensifying focus on raising education 
quality. 

“There are more international uni-
versities today in Pattaya, Hua Hin and 
Chiang Mai to support expatriates and 
Thais who are now wanting a higher 
standard of education,” she said.

While TCEB has identified five cities 
(Bangkok, Pattaya, Phuket, Chiang Mai 
and Khon Kaen) best suited for busi-
ness and association events, based on 

From top: Soon-to-open Khonkaen International Convention and Exhibition Centre in the country’s north-east

A kingdom’s ascension

At press time in September, Thailand 
has won this year 16 events that will take 
place between 2018 to 2021.

Vichaya said Thailand’s progress in 
the association meetings space is a result 
of its glowing and growing track record 
as well as strong Asian economic devel-
opments and the country’s location as a 
gateway to other Asian markets.

It is also largely due to the new ap-
proach TCEB’s conventions division has 
taken in courting associations.

“We no longer shout out loud that 
Thailand is beautiful, that Thailand has 
all these gorgeous tourism infrastructure. 
Our communications with associations 
are very targeted and we’ve done away 
with roadshows and sales missions. 
When we do attend trade events for 
destination promotion, those with as-
sociation executives in attendance take 
priority,” she explained.

The division is also working with as-
sociations for association executives such 
as Korea Society of Association Execu-
tives and American Society of Associa-
tion Executives, to connect with their 
members.

“We go right to the individual associa-
tion, study their goals and work with 
them to fulfil their event objectives.

“We learnt from experience that if we 
fail to answer their needs, or to interest 
them (in what Thailand can do to add 
value to their meeting goals), they won’t 
bite. What they want from the conven-
tion bureau is help to connect them with 
the local associations and businesses,” 
said Vichaya.

These days, according to Vichaya, 
her division gets at least one association 
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“TCEB plays a 360-degree 
role. We develop local as-
sociation capabilities, edu-
cate suppliers who cater to 
association meetings, and 
promote the destination.”

Vichaya Soonthornsaratoon
Director, Thailand Convention &  
Exhibition Bureau

1 Complete support
Thailand Convention & Exhibition Bureau offers a wide range of support for associations 
keen on bringing a meeting to the Kingdom, from conducting research on past bid attempts 
to gauge success rate to lobbying for relevant high level support. Monetary support comes 
through the Convene in Paradise programme which dishes out up to one million baht for 
qualified association meetings.

2 Engage the youths
The bureau recommends that associations tap on talents in the local universities for event 
entertainment, instead of splurging on pricey professional acts. Such student performers also 
allow associations to connect with the local community.

{ Need to know }

{ Pre/Post }

Race down a karting track
Opened in December 2016, the IMPACT Speed Park karting facility sits within the massive 
IMPACT Muang Thong Thani convention and exhibition centre in Bangkok. It offers a professional 
karting race track, changing rooms, shower facilities, a briefing room, function rooms, and a win-
ners’ podium. Since opening, the facility has hosted teambuilding programmes for both corporate 
and association groups that were meeting on site. 
Contact
(66-2) 833-4455

Wind down at a new beachfront resort in Pattaya
The 257-key Renaissance Pattaya Resort & Spa has launched in a quieter side of Pattaya with 
around 150 rooms and all guest and meeting facilities on September 1. The rest of the rooms – 
mostly villas – will open this month in October. 

The resort’s meeting facilities are concentrated in a section of the hotel’s main building, and 
across levels two and three, providing valuable privacy for event groups. 

Other facilities include a 150-seat all-day dining restaurant that overlooks the swimming pool 
and sea, and a kids water play area.
Contact
(66-2) 275-4899

various factors such as global accessibil-
ity and available infrastructure, Vichaya 
opined that not all are suitable for as-
sociation meetings.

“To qualify as an association meet-
ings city, it must also have supporting 
industries and a character that is condu-
cive for trade exchange and learning,” 
she remarked, adding that TCEB will 
recommend destinations that best suit 
the event.

“For example, when we made a bid 
for the Congress of the International So-
ciety of Sugar Cane Technologists World, 
we proposed Chiang Mai because sur-
rounding the city are farms and process-
ing plants for sugar. The character of the 
city suits the event. We won the bid and 
held the event last December at the new 
Chiang Mai International Exhibition and 
Convention Centre. We had about 2,000 
delegates and the exhibition component 
showed off many massive machinery 
that were developed by Thais.”

Vichaya also pointed to Khon Kaen 
as a city that is best suited for NGO 
association meetings or those hoping to 
access delegates from nearby Cambodia, 
Myanmar, Laos and Vietnam. It has its 
own airport and is just an hour’s flight 
from Bangkok.

Khon Kaen is hungry for association 
meetings, remarked Vichaya. 

“Khonkaen International Convention 
Centre is opening early 2018, and the 
private sector has formed an organisa-
tion to attract business events to the 
city,” she said.

Paint, for goodness sake
The Elephant Parade, an international organisation that 
uses art to raise awareness on elephant welfare and 
conservation needs, offers group activities, sponsorship 
packages, corporate gifts and group visits to its factory 
in Chiang Mai.

Meeting planners can organise an activity anywhere 
in Bangkok where delegates, placed in groups, work 
together to paint a small elephant statue. All finished 
art works will be auctioned off, with sales proceeds 
going towards Elephant Parade’s nominated conserva-
tion projects.
Contact
info@elephantparade.com

mailto:info@elephantparade.com
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Revamped hotels, heritage venues and an advanced rail link in the capital are 
welcoming association meetings, promising a better experience. By Pamela Chow

Arresting developments 
Demand for unique meeting venues are on the rise, leading to heritage attractions such as Huashan 1914 Creative Park in Taipei gaining favour 

Government agencies support-
ing Taiwan’s development as 
a destination for business and 
trade association events are 

taking critical steps to educate suppliers 
and organisers on how to better bid for 
international conferences, and to offer 
a more impressive suite of support for 
incoming meeting groups.

Nana Di, project manager, convention 
section II, Taiwan World Trade Centre 
Exhibition and Convention Operation 
Department of the Taiwan External Trade 
Development Council (TAITRA), said 
MEET Taiwan (the Bureau of Foreign 
Trade’s business events promotion 
agency) has increased its number of net-
working roadshows in South-east Asia to 
twice a year, and is holding educational 
workshops with ICCA for Taiwan’s event 
suppliers.

As well, under Taiwan’s tourism 
bureau, the BEST (Business Events in 
Surprising Taiwan) Rewards Programme 
has been introduced to entice organisers 
and conference groups with inspection 

subsidies, visa application counselling, 
MEET Taiwan discount cards and more.

These efforts complement ongoing in-
frastructure developments across Taiwan, 
further enticing meeting planners to take 
their gatherings to the vibrant, evolving 
destination.

Major business hotels in capital Taipei 
have upgraded along with the times. 
Grand Hyatt Taipei, for instance, com-
pleted its refurbishment in 2015. All 853 
guestrooms and suites were rebuilt, and 
two new new restaurants were added, 
among other refreshing surprises.

asiastock/shutterstock

As well, Sheraton Grand Taipei Hotel 
has transformed its two basement levels 
into a dedicated event space, comprising 
a Grand Ballroom for 
about 1,000 pax, a 
Chinese restaurant 
and eight breakout 
rooms. 

Commute in 
the capital has 
also improved 
with the latest 
high-speed rail 
link from Taipei 

Top management often want 
something different from a 
traditional function room; this 
is especially so or association 
meetings.”

Betty Tsai
Director of sales and marketing, 
Sheraton Grand Taipei Hotel

a Grand Ballroom for 
about 1,000 pax, a 
Chinese restaurant 
and eight breakout 

Commute in 
the capital has 
also improved 
with the latest 
high-speed rail 
link from Taipei 
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Taoyuan International Airport to Taipei 
Nangang Exhibition Centre (TNEC).

According to Amber Chen, assistant 
vice president of GIS Group, the new 
high-speed rail link has helped to attract 
tradeshows and business events to the 
city. She said that with the link, the 
capital city’s venues are now regarded 
as the most accessible in Taiwan, with 
other emerging cities such as Kaohsiung 
proceeding at a slower pace with fewer 
facilities.

Taipei is currently home to four 
exhibition halls: One in New Taipei City 
Exhibition Hall, two in Taipei World 
Trade Centre (TWTC) and another in 

TNEC. The last is the largest, with a total 
area of 45,360m2 that can take up to 
2,467 standard-sized booths.

The city also has four main conven-
tion centres, including Taipei Interna-
tional Convention Centre (TICC) which 
houses 26 breakout rooms and the coun-
try’s largest theatre, The Plenary Hall, 
with 3,100 seats.

Coming up, TNEC will have its second 
hall built by 2018, with Taichung’s 
Central Taiwan Convention Centre and 
Tainan Convention and Exhibition Centre 
completing from 2018-2022.

Meanwhile, as demand for out-of-the-
box venues rises, the Taiwanese govern-

ment is stepping up its efforts to open 
up more conserved heritage sites and 
buildings to cater to the associations 
crowd.

Sheraton Grand Taipei Hotel’s direc-
tor of sales and marketing, Betty Tsai, 
said: “Top management often want 
something different from a traditional 
function room; this is especially so for 
association meetings.”

Unique locations enjoying high 
demand include presidential suites, 
Taipei’s Huashan and Songshan cultural 
and creative parks, as well as historical 
department stores, Tsai shared.

Thanks to government cooperation 
with bus companies, access to such 
venues and attractions outside the city 
has been improved, explained Tsai, who 
hopes that more of such efforts will pull 
in more meeting planners.

In response to this movement, MEET 
Taiwan has been increasing dialogues 
with heritage venues, hoteliers and 
conference organisers.

Di revealed that MEET Taiwan is 
working on making more of such his-
torical venues available, especially for 
receptions and gala dinners.

Successful examples of heritage 
buildings in Taiwan that have opened 
up to business events include Taipei’s 
The Red House; Taipei Story House and 

“The new high-speed rail station 
at Nangang (connecting Taipei 
Taoyuan International Airport 
with Taipei Nangang Exhibition 
Centre) has helped to attract 
tradeshows and business 
events.”

Amber Chen
Assistant vice president, 
GIS Group

“The new high-speed rail station 
at Nangang (connecting Taipei 
Taoyuan International Airport 
with Taipei Nangang Exhibition 
Centre) has helped to attract 
tradeshows and business 
events.”

Amber Chen
Assistant vice president, 
GIS Group

Untitled-1   2 15/9/17   11:07 PM
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Stay in a city chic hotel
Hotel Indigo Kaohsiung Central Park 
opened in 2016 to inject the brand’s play-
fulness into the colourfully industrial city of 
Kaohsiung. It features cheeky guestrooms 
with high-speed Internet access, signature 
art work and spa-inspired showers. Meet-
ing delegates can unwind over tailored 
cocktails at the top-level bar, or hop onto 
the subway from the nearby Central Park 
Station and explore local attractions like 
Shinkuchan and Liuhe Night Market.
Contact
www.ihg.com/hotelindigo/hotels/us/en/
kaohsiung/khhin/hoteldetail

Restore a historical landmark
Built in the 1920s at the height of salt pro-
duction in Taiwan, the 350-hectare Anshun 
Salt Fields was destroyed by typhoons in 
2016. Now, meeting groups can help with 
reconstruction efforts, or learn a thing or two 
about salt farming. The Eco-cultural Village 
has educational tours of a preserved workers 
village and the salt-making process.

At the nearby Sio House (Salt Museum), 
delegates can crack salt-encrusted eggs in 
a race against time and enjoy salt-flavoured 
ice cream.
Contact
(886-6)-284-0073

Raft down scenic wetlands
Who would like to drift down the 200-year-old central artery 
of Taijiang National Park on a traditional bamboo fishing raft? 
Groups can explore these wetlands where mangroves stretch 
across the banks to create a lush green canopy, under which 
one can spot crabs, mudskippers and mangrove forest birds 
– all while the majestic Sicao Dazhong Temple looks from 
overhead. Half-hour Sicao Green Tunnel tours are offered.
Contact
(886-6)-284-1610

{ Pre/Post }
Visit a revived old street
The streets of Tainan date as far back as 300 
years, and one stretch in particular has been 
given a new lease on life. Built by the owner 
of the store Rainbow is Coming, the once-
crumbling Zhengxing Street is now a creative 
belt that draws in droves of visitors, both local 
and international.

Food is abundant here, from Japanese 
sashimi to sellout Tainan ice cream cones. 
Cartoon cats have become an icon of Zhengx-
ing Street, which is now filled with standees of 
cats that are drawn based on the appearances 
of actual residents.
Contact
www.twtainan.net

Tainan C
ity G

overnm
ent Tourism

 B
ureau

1 Big groups get big subsidies
Large meeting groups in Taiwan are enti-
tled to a wide range of benefits and sub-
sidies. For groups of 50 and more staying 
a minimum of two consecutive nights in 
Taiwan, the Taiwan Tourism Bureau will 
provide administrative assistance as well 
as welcome gifts, a banner and a cultural 
performance worth up to NT$150,000 
(US$4,992).

The Kaohsiung City Government offers 
subsidies of up to NT$800,000 for inter-
national organisations that apply through 
a local event company, and must meet a 
number of guidelines. 

2 Get carded for benefits
MEET Taiwan provides delegate groups 
with VIP Cards that allow visitors access 
to discounts or complimentary gifts 
at dining, shopping, accommodation, 
transportation and leisure establishments 
across Taiwan. This includes health 
checks and cosmetic surgery as well. For 
a list of participating establishments and 
benefits, visit card.meettaiwan.com.

{ Need to know }

3 Take advantage of Taiwan’s natural gems
Eco-tourism is the name of Taiwan’s 
game in 2017, and meeting planners can 
offer memorable trip extensions for their 
delegates into the green surrounds. Just 
over an hour from Tainan’s city centre are 
the Guanziling Hot Springs, a mountainous 
region flowing with thermal baths where 
groups can soak for a day, or even stay 
overnight. Another option is to go wheeling 
around the Sun Moon Lake during the 
annual Taiwan Cycling Festival. The trail 
takes about four hours and is situated in 
Taiwan’s Central Mountain Range. 

4 Friendly for Muslim delegates
With the launch of the New Southbound 
Policy, Taiwan is picking up the pace to 
provide a Muslim-friendly environment for 
visitors. Twelve national scenic area admin-
istrations provide prayer rooms and clean-
ing facilities for Muslim visitors.The govern-
ment is also encouraging more hotels and 
restaurants to obtain Halal certification so 
that Muslim visitors can enjoy the favourite 
dishes of Taiwan, from beef noodles to 
oyster omelette. More information can be 
found on www.cmainroc.org.tw.

Huashan 1914 Creative Park, with the 
last one providing up to 2,000 seats and 
eight function rooms; Hualien Cultural 
Creative Industries Park and The British 
Consulate at Takow in Kaohsiung.

GIS Group’s Chen opined: “Taipei 
needs more unique spaces, such as mu-
seums or historical buildings, for offsite 
gala dinners… Areas like Songshan Park 
are not big enough, and clients want 
something more exciting compared to 
exhibition centres.”

On the ground, organisers are pulling 
their weight in attracting association 
events to Taipei.

K&A president Kitty Wong said her 
company is working with MEET Taiwan 
to encourage more local associations to 
bid for meetings, and is also approach-
ing association headquarters instead of 
relying on communicating through their 
local offices. 

GIS Group is pulling in large medical 
conferences that can draw more than 
1,500 attendees, noted Chen, with more 
bookings coming up in 2018 as compared 
to this year.

Still, meeting specialists say more 
must be done for Taiwan to score higher 
on the association meetings chart. Chen 
observed that more associations are 
expecting to use higher technology dur-
ing their conferences, and “meeting apps 
are almost a must” – but venues’ Wi-Fi 
infrastructure is often “not sufficient” to 
support these services.

“We’ve had to step in to provide and 
set up stronger Wi-Fi for the exhibitors,” 
said Chen.

Wong added that older centres like 
TWTC and TICC are in need of refurbish-
ment, and expressed enthusiasm that the 
mayor of Taipei is looking at building a 
new convention centre.

Sun Moon Lake
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http://www.ihg.com/hotelindigo/hotels/us/en/
http://www.twtainan.net
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Penang may have only emerged on the association 
meetings radar recently but it is already making a 
mark for herself, discovers S Puvaneswary

A city hungry for success
Penang’s historical architecture, such as this temple in George Town (above), adds a unique touch to association events held in the destination

The chief minister of Penang, 
Lim Guan Eng, describes 
Penang as a “proven power-
house” where business and 

association events are concerned, and 
rightly so. Classified as a second-tier 
city, Penang is an emerging destination 
for business and association events 
and has the capacity for up to 20,000 
delegates.

Penang is supported by a young state 
convention bureau which was estab-
lished early 2016. Within its first year of 
operations, it managed to garner 1,251 
events with an estimated economic 
impact of RM808 million (US$182 
million). These events comprise 257 na-
tional congresses, 32 international con-
gresses, 771 national corporate events, 
137 international corporate events and 
54 incentives. 

A majority of international events 

“PCEB understands the nature of 
international conferences and the 
high level of commitment needed as 
we are bidding many years ahead. 
They are willing to make it hap-
pen.”

Gracie Geikie
Director/principal consultant,  
Place Borneo

The average number of participants at-
tending congresses and corporate events 
in Penang was 98, indicating the state’s 
forte in hosting  small and medium-sized 
events.

PCEB’s presence and its early 
achievements 
have instilled 
confidence in 
Malaysian 
industry 
players to 
make a bid for 
regional and 
international 

“PCEB understands the nature of 
international conferences and the 
high level of commitment needed as 
we are bidding many years ahead. 

PCEB’s presence and its early 
achievements 
have instilled 
confidence in 
Malaysian 
industry 
players to 
make a bid for 
regional and 
international 

hosted in Penang originated from Sin-
gapore and South Asia. 

Of the 257 national congresses, 
most were centred on sectors related to 
education, culture and ideas, medical 
sciences, government, social sciences 
and economics and industry, coin-
ciding with Penang’s strongest local 
industries. 

B
aiterek M

edia/shutterstock
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1 A well-connected air hub
Visitors can fly into Penang from 14 inter-
national destinations including Bangkok, 
Hong Kong, Singapore, Jakarta, Guang-
zhou and Taipei. Flights are operated by 
both LCC and full-service airlines. Penang 
is also an hour’s flight from Kuala Lumpur, 
the main gateway to Malaysia.

2 Convention centres
Penang has a dedicated convention centre, 
and one that was opened only this March. 
The Setia SPICE Convention Centre in 
Penang has capacity for up to 8,000 
people for conventions. It will be joined by 
the Penang Waterfront Convention Centre, 
slated to open late-2021. This will sit within 
a mixed-use complex with extensive retail, 
dining and two international standard 
hotels offering 745 keys.

3 Support from the top
Penang Convention & Exhibition Bureau 
offers a range of support for business and 
association events, from things such as  
creating cultural and heritage activities for 
attendees to providing marketing support 
for organisers of regional and international 
meetings held in the state.

4 Memorable social venues  
Penang’s rich history has given birth to 
many unique venues that are great for pri-
vate events. Some of these are beautifully 
conserved buildings that tell the Penang 
story, such as The Majestic Theatre.

{ Need to know }

{ Pre/Post }

Off to an adventure
ESCAPE Adventureplay theme park is set in a 
natural environment where rides and games 
are aplenty, making the attraction a great pre/
post-meeting option especially for participants 
looking to bond over fun activities. Activities 
are for all ages, including traditional village 
games, mazes, acrobatic shows, tubby rac-
ing, climbing trees, walking trails with rope 
courses.
Contact
info@escape.my
www.escape.my

association meetings.
Gracie Geikie, director/principal 

consultant, Place Borneo, a local PCO 
headquartered in Kuching, and with 
offices in Kota Kinabalu and Kuala 
Lumpur, said she is bidding for two in-
ternational conferences  – medical and 
water hygiene related, both in 2019. 
As both conferences have been held in 
Kuching in the past, she has proposed 
Penang and Kota Kinabalu as venues 
for 2019.

When asked why Penang, she ex-
plained: “PCEB understands the nature 
of international conferences and the 
high level of commitment needed as we 
are bidding many years ahead. They 
are willing to make it happen. 

“We can get assistance in the form 
of customs and immigration clearance 
and subvention, which are vital when 
bidding for international conferences. 
When we bid, we need to show the 
main conference body that the state 
government is 100 per cent behind the 
event.  The subvention funding, be it 
financial or non-financial aid such as 
hosting the gala dinner, will also help 
reduce the overall cost of the confer-
ence.”

Another Malaysian PCO, Medical 
Conference Partners director, Dee Dee 
Quah, regarded Penang as a good desti-
nation for medical conferences. 

She told TTGassociations: “Penang 
has many medical implant and instru-
ment manufacturing companies. And 
as a medical tourism hub, Penang has 
a high concentration of Malaysia health 
specialists. Furthermore, Penang is an 
attractive destination, a nice getaway 
from the capital city.”

Quah is working on a regional medi-
cal conference in 2020 and having it in 
Penang is an option. 

Medical Conference Partners is also 
the PCO for a national conference, the 
Malaysian Orthopaedic Association An-

“Penang has many medi-
cal implant and instrument 
manufacturing companies. 
And as a medical tourism 
hub, Penang has a high 
concentration of Malaysian 
health specialists.”

Dee Dee Quah
Director,
Medical Conference Partners

nual Scientific Meeting 2018 in Penang 
next May. 

Quah said Penang was chosen for 
this meeting because of its “easy acces-
sibility and capacity for big groups”. 

The three-day Malaysian Ortho-
paedic Association Annual Scientific 
Meeting 2018 will require an estimated 
1,300 hotel rooms.

Albert Lafuente, director of sales & 
marketing, Shangri-La’s Rasa Sayang 
Resort & Spa and Golden Sands Resort, 
believes that Penang’s strength lies in 
its multicultural diversity reflected in 
the people and architecture, its UN-
ESCO heritage status, the local cuisine 
which it is well known for as well as 
direct accessibility. 

Lafuente added: “The government 
is also aggressively promoting nature. 
This has resulted in many facilities and 
activities for nature lovers to visit, such 
as The Habitat Penang Hill, Entopia 
by Penang Butterfly Farm and Penang 
National Park, which is a plus point for 
associations that are pro-environment.”

As part of its advocacy efforts, PCEB 
is also educating the Penang business 
events industry and its partners on the 
importance of association meetings. 

PCEB’s CEO, Ashwin Gunasekeran, 
said: “We are actively pursuing and en-
gaging Penang-based associations and 
associations with secretariats based 
here. We are also identifying associa-
tions that have the potential to be local 
hosts and engaging them to convert 
leads gained by our full-time, in-house 
researcher.”

PCEB also organises educational pro-
grammes to lift professionalism in as-
sociation meeting planning. It will col-
laborate with Malaysian Association of 
Convention and Exhibition Organisers 
and Suppliers in 4Q2017 to put together 
a professional conference management 
training programme designed to equip 
participants with practical applications 
of concepts in organising conferences 
as well as the necessary skills to deliver 
professional world-class conferences. 

In December, PCEB will organise 
the annual BE@Penang conference de-
signed to set a benchmark for organis-
ing meetings in Penang.

mailto:info@escape.my
http://www.escape.my
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Up, up on a hill
The Habitat Penang Hill is a world-class eco-tour-
ism facility on the fringes of a 130-million year-old 
virgin rainforest on Penang Hill.  Attractions include 
a 1.6km nature trail built in the early 1800s by the 
British East India Company; Curtis Crest, the high-
est viewing platform in Penang, where visitors can 
get panoramic views of the island and beyond; and 
The Big Zip giant zipline that sweeps the brave-
hearted 700m through the rainforest among the 
tree tops. Guided night walks with naturalists are 
also available. To get there, take a funicular train to 
the top of Penang Hill. 
Contact
inquiry@thehabitat.my
www.thehabitat.my

It’s all fun and fluttery   
The Penang Butterfly Farm on Jalan 
Teluk Bahang reopened in May 2016 
after a massive renovation that tripled 
the size of its grounds to 9,290m2. 
Now called Entopia by Penang But-
terfly Farm, the facility is home to the 
world’s first butterfly, dragonfly and 
firefly sanctuary park. Entopia, is a 
combination of the words Entomology 
and Utopia.  Park attractions include 
an outdoor gardens and an indoor 
discovery centre. 
Contact
info@entopia.com
www.entopia.com

Tropical escape
Tropical Spice Garden offers over 500 
varieties of flora and fauna with an 
emphasis on spices, spread over eight 
acres of secondary jungle. Visitors can 
choose from guided tours or audio tours 
through the gardens which will take ap-
proximately two to three hours, or take 
a hands-on cooking class at the cooking 
school where secrets to local favourite 
dishes such as assam laksa, nasi lemak 
and chicken tandoori are spilt. Classes 
are limited to 10 people per session, so 
prior booking is necessary.
Contact
info@tropicalspicegarden.com
www.tropicalspicegarden.com

Breathtaking view from up high
The Rainbow Skywalk, a semi-circle glass 
bottomed walkway on level 68 of the Komtar 
tower, is George Town’s highest point. Visitors 
can take in stunning views of Penang’s capital 
and mainland Malaysia. The experience 
promises to thrill visitors who are made to feel 
like they are walking on air, 249m above the 
ground.
Contact
sales@thetop.com.my
thetop.com.my

Setia SPICE Convention Centre
7th and 8th December 2017

EMPOWEREDBE

www.beatpenang.com

HOTEL PARTNERS

ORGANISERS OFFICIAL VENUE PARTNER

SUPPORTED BY

M A L A Y S I A N  A S S O C I A T I O N  O F  H O T E L S
PERSATUAN HOTEL MALAYSIA

MEDIA PARTNERS

KEYNOTE SPEAKER
Roy Sheppard is a specialist conference facilitator, an 
experienced speaker and author of eight books. Roy 
works on high-profile conferences, including trade 
shows for some of the world’s largest and most 
respected organisations such as the ICCA Congress 
and International Olympic Committee(IOC). 
Additionally, he is a distinguished European expert on 
building profitable business relationships through 
networking and referrals.

Roy Sheppard
Expert Facilitator & Author

WHY YOU MUST ATTEND?

Opportunity to network with Business Events industry partners in Penang and 
around Malaysia

Obtain insights into the direction of the Business Events Industry in Penang 
and have an opportunity to influence that future direction

Capitalise on business opportunities

Familiarise and gain knowledge on the do’s and don’t’s of organising 
Business Events, including conferences, meetings, exhibitions and incentive 
activties

Get on the right track for branding and marketing your product and services 

Learn from the experts from the Business Events industry

FEE STRUCTURE
REGISTRATION CATEGORY SUBSEQUENT

DELEGATE

PCEB IPP Members

MAH Members

Non Members

RM400

RM400

RM500 RM400

RM300

RM300

FIRST DELEGATE

Register now at www.beatpenang.com

Untitled-1   3 15/9/17   11:12 PM

mailto:inquiry@thehabitat.my
http://www.thehabitat.my
mailto:info@entopia.com
http://www.entopia.com
mailto:info@tropicalspicegarden.com
http://www.tropicalspicegarden.com
mailto:sales@thetop.com.my
http://www.beatpenang.com
http://www.beatpenang.com
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When it comes to conferences and other 
events, association executives and meet-
ing planners are adept at taking care 
of the essentials – registration, exhibi-
tion, sponsorship and catering, just to 
mention a few – but many continue to 
undermine the importance of having a 
risk mitigation policy that will protect the 
event and its stakeholders from potential 
threats such as civil unrest, terrorism and 
disease. 

Rather than adopt a “we’ll-deal-with-
it-when-we-have-to” attitude, associa-
tions and their event organisers should 
establish a security policy right from the 
start. Such a policy must be clear, easy to 
follow and, when applied properly, gives 
everyone peace of mind.

So, how does one go about preparing 
such a security policy? Fortunately, the 
task is not as difficult as it sounds.

A sound security policy should include 
the following:
• A formal event risk assessment. As-

sociation executives and meeting plan-
ners need to begin with an analysis of 
every possible risk that could affect 
their conference or congress

• A customised crisis plan that considers 
event partners such as the destination 
and venues used for activities

Now that the risks are determined, it’s 
time to draw up the plan. The key here 
is to incorporate all key partners and to 
consider the role each party would play 
in face of a risk. 

We suggest the following steps:
• Discuss and secure the most appropri-

ate insurance policies. Associations 
need to do their homework to make 
sure they’re properly covered

• Determine whether private security is 
necessary and if so, undertake the task 
of engaging such personnel

• Ensure that all staff assigned to the 
event are adequately trained in spot-
ting, averting and/or managing secu-

Safety first for association meetings
The World PCO Alliance shares some pointers on how to implement a risk 
mitigation policy for association meetings and put stakeholders’ mind at ease

The members of the World PCO Alliance have established the “Alliance’s Duty of Care Commitment” (worldpco.com/index.php?option=com_con
tent&view=article&id=67&Itemid=296), a security policy that each member carries out with its clients. Founded in 2009, the World PCO Alliance 
provides leadership in meeting management through the delivery of streamlined and effective meetings around the globe. The organisation is 
comprised of 20 chosen, quality PCOs in the meetings industry from around the world. Visit www.worldpco.com. 

rity risks as they present themselves
• Have in place special measures for 

high-ranking government officials or 
Heads of State in attendance, taking 
into consideration coordination of air-
port/transportation arrangements and 
on-site security screenings

• Establish
 a venue safety and emergency procedure 

that includes key information such as 
the location of emergency exits

• Issue an official statement (if neces-
sary) to attendees leading up to the 
event, listing the security guidelines/
emergency procedures to follow on-
site during the event

• Prepare a post-mortem report that will 
be forwarded to the next edition of the 
event.

By thinking ahead and establishing a 
general security policy for their events, 
associations are sure to give their gather-
ings optimal protection.

http://www.worldpco.com


Dubai Business Events, the city’s official 
convention bureau, successfully won 
the bid in 2015 to welcome USA-
based Forever Living’s annual trip in 
partnership with a number of local 
stakeholders, including Dubai World 
Trade Centre (DWTC), Emirates and 
other key suppliers to the tourism and 
hospitality industry.

The mega event saw Forever Living 
business owners from around the 
world, as well as top executives, 
employees and their families explore 
some of the leisure offerings in the city, 
stay in some of its newest hotels, and 
attend the workshops at the heart of 
the event, at Dubai World Trade Centre.

Issam Kazim, chief executive officer of 

Dubai Corporation for Tourism and 
Commerce Marketing said: “Hosting 
the Forever Global Rally 2017 was 
a significant milestone for Dubai, 
and is testament to Dubai’s world-
class physical infrastructure that is 
evidently capable of welcoming and 
accommodating large-scale groups.

“Dubai also continues to be attractive 
for incentive groups because of 
the large variety of activities and 
experiences that are available,”  
Kazim said.

Some of the programmes included a 
thrilling day at Aquaventure, Atlantis 
Paradise Island’s water park, a trip out 
into the Rub’Al Khali, the legendary 
Empty Quarter and a visit to Global 

Village, the world’s largest tourism, 
leisure, and entertainment project. 

Nick Woodward-Shaw, vice president 
– Global Events at Forever Living 
Products International said: “We were 
so excited to bring the 2017 Forever 
Global Rally to Dubai. As a destination, 
it delivered excitement, surprise, luxury 
and inspiration to every guest. 

“There is so much to see, so much to 
do and Dubai has a support network 
and infrastructure that can comfortably 
deal with very large groups like our 
own. Together with our wonderful, local 
event partners, we brilliantly delivered 
‘An Experience Like No Other’. Thank 
you, Dubai,” he concluded. 

Dubai played host to one of its largest ever 
incentive groups, with more than 12,000 visitors 
from over 150 countries worldwide arriving for  
the Forever Global Rally 2017 earlier in April. 

WELCOMES  
FOREVER LIVING    
MEGA INCENTIVE

DUBAI   

www.dubaibusinessevents.com  |  askdbe@dubaitourism.ae

http://www.dubaibusinessevents.com
mailto:askdbe@dubaitourism.ae





