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some of Asia’s most 
vibrant theme parks 
that offer fun team-
building exercises for 
corporate groups





Online rebirth
October is an exciting month for us here at TTGmice 
because we are finally able to celebrate the fruits of our la-
bour being that of almost a year of brainstorming, drawing 
up (with multiple reworks too!) and implementing a new 
structure for our website, TTGmice.com.

Our news headlines are now placed more prominently 
on the homepage so you, our readers, can easily see what’s 
happening in your sphere. 

We have also debuted three new columns that are unique 
to the website, and not available in TTGmice magazine. 

Intelligence captures the latest studies on business events 
and corporate travel conducted by reputable organisations 
and industry leaders.

Perspectives features opinion pieces written by your 
peers, on business topics closest to their heart.

Q&A puts current newsmakers in the spotlight and have 
them discuss a variety of topics related to business events 
and corporate travel.

We are also making it easier for you to shop for the lat-
est event venue, business hotel, fun activity or meeting 
package to elevate your delegates’ experience at your next 
event. Our Marketplace, Hot Deals and Review sections are 
updated regularly, so you no longer have to wait for the 
next print issue to know what’s hot.

Not sure what to read? Our Editor’s Pick section will clue 
you in on not-to-be-missed content from both our online 
platform and print magazine.

And since we know humans are such visual creatures, 
we have also ensured that our content are now accom-
panied by attractive and relevant visuals to help tell the 
complete story. Soon, we will also be bringing in video 
news content.

More than ever, TTGmice.com will be a living, breath-
ing project for our team, and we intend for it to grow and 
evolve along with the industry, and for its columns to 
reflect what matters most to you, our readers.

We hope you will enjoy our refreshed website, and if you 
don’t please tell us too! 
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Q&A

What’s happening

Snapshots
Perspectives

@ttgmice

October 25-27
ITB Asia

Singapore

October 25
ICCA Meetings Industry Development 

Workshop, Abu Dhabi, UAE

November 28-30
IBTM World,  

Barcelona, Spain 

Mid-Autumn Festival arrives early for TTGmice 
thanks to Food Playground. This babies are 
home-made by the boss himself, with less 
sugar and no shortening used!
September 21

Japan National Tourism Organization’s Ry-
oichi Matsuyama (first from left), and Japan 
Tourism Agency’s Manabu Inoue (first from 
right) posing with the three winners of this 
year’s Japan Best Incentive Travel Awards.
September 20

Twitter.com/TTGmice Instagram.com/ttgmiceFacebook.com/TTGmice

IMPACT Muang Thong Thani brought the 
beautiful outdoors in for PCMA Global Profes-
sionals Conference’s lunch. Impressive setup!
August 29

TTGmice tries out the local heritage cui-
sine culinary session at The Fullerton Hotel 
Singapore, as part of its new Experiences 
programme for guests.
September 2

Rachel AJ Lee talks to Carlson Rezidor 
Hotel Group’s Andreas Flaig, execu-
tive vice president, 
development and 
Andre de Jong, 
vice president, 
operations, 
South-east Asia 
& Pacific about 
their latest 
properties in 
Asia

Visit TTGmice.com for 
more exciting reads

Connect

Hotel Group’s Andreas Flaig, execu
tive vice president, 
development and 
Andre de Jong, 
vice president, 
operations, 
South-east Asia 
& Pacific about 
their latest 
properties in 

Annamaria Ruffini, 
SITE president-
elect and 
president & 
CEO of Events 
In & Out, 
Rome, writes 
that it is critical 
that event 
planners today 
know how to 
organise and 
coordinate 
security 

Annamaria Ruffini, 
SITE president-

CEO of Events 

that it is critical 

planners today 



Marketplace

Paint, for 
goodness sake 
If you reside in a city, chances are you’d have 
come across a public exhibition featuring eye-
catching decorated statues of elephants big 
and small, some crafted by local and interna-
tional celebrities, others reflecting culture and 
history of the host destination. 

These beautiful elephant masterpieces 
belong to Elephant Parade, an international 
organisation that uses art to raise awareness 
of elephant welfare and conservation needs.

Elephant Parade’s parades of elephants 
have so far made their way to Antwerp, 
London, Milan, Singapore and Hong Kong 
– just to name a few. This year the striking 
elephant art pieces make their way to Jaipur, 
Delhi and Mumbai in India, in hopes of 
generating vital funds to secure 101 elephant 
corridors across India for the endangered 
Asian elephant.

But more than just running these popular 
exhibitions, Elephant Parade has several 
ways for corporate groups to get involved in 

We 
love

its mission. 
Companies looking for an opportunity 

to meet its corporate social responsibil-
ity objectives can sign up for sponsor-
ship packages, purchase products 
that will make unique and meaningful 
corporate gifts for event delegates or 
clients, or arrange art activities as part 
of a meeting programme. 

An example of the latter: meeting 
planners can organise a bonding activity 
anywhere in Bangkok where delegates, 
placed in groups, work together to paint 
a small elephant statue. All completed 
art works could be kept as souvenirs 
by the host company, or arranged to be 
auctioned off, with sales proceeds going 
towards Elephant Parade’s nominated 
conservation projects. 

Corporate groups can also pay a visit 
to Elephant Parade’s factory in Chiang 
Mai.

Adelaide 
Convention 
Centre opens 
East wing
Adelaide Convention Centre’s (ACC) East 
wing was launched August 30 in a spec-
tacular fashion which included fireworks, a 
narrated light show, and South Australia’s 
State premier appearing by hologram.

The opening completes the end of a 
nine-year redevelopment project costing 
almost A$400 million (US$318 million). 
Its centrepiece is a plenary hall with the 
world’s largest rotating drums seating 
320 people each, a feature demonstrated 
to more than 500 guests who sat in two 
auditoriums to experience it revolve 180 
degrees towards a stage as the Adelaide 
Youth Orchestra performed.

South Australia’s premier, Jay Weatherill, 
then appeared in holographic form to start 
his speech, before turning up in real form to 
finish it.

The plenary itself provides 3,000m2 
of flat floor space for exhibitions or 
banquets and seats 3,500. It can also be 
configured in 15 ways, making it Aus-
tralia’s most flexible convention space, 
Simon Burgess, ACC’s director of conven-
tion & exhibition sales, told TTGmice.

The launch of the East wing is part of 
Adelaide’s wider A$5 billion redevelopment 
of the city’s Riverbank, Adelaide Oval, the 
casino and other connected areas.

Another highlight of the new space is a 
sparkling ‘starry night’ aerial backdrop with 
more than 35,000 fibre optic lights, avail-
able for banquet events when the plenary is 
in flat floor mode.
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Marketplace

Bukit Asam Convention Hall
Palembang, Indonesia will get 
a new business events facility, 
the Bukit Asam Convention Hall 
(BAHC), in January 2018. The con-
vention hall is part of Jakabaring 
Sports City, a sports complex built 
for the 2018 Asian Games. It will 
have a capacity of 4,200 people, an 
indoor tennis court, a retractable 
roof, and a multipurpose hall.

SO Sofitel Hua Hin
SO Sofitel Hua Hin is building a 
new wing with 31 keys and a 16m-
by-16m swimming pool with an 
inflatable obstacle course, which 
could enhance the hotel’s appeal for 
corporate event buyouts. The new 
wing is expected to be completed in 
June 2018.

Hilton Mandalay
Hilton Hotels & Resorts will relaunch 
The Sedona Hotel Mandalay as 
Hilton Mandalay come 4Q2017, the 
result of a management agree-
ment signed with Eden Hotels & 
Resorts. Hilton Mandalay will offer 
251 guestrooms and suites and 
401m2 of event space, including a 
256m2 ballroom. The hotel will also 
be equipped with a business centre, 
pool, fitness centre and luxurious 
spa facilities.

In the pipeline

Hot deals

Bintan Lagoon Resort
Bintan Lagoon Resort (BLR) has created 
a Rojak meeting package – so named 
after the savoury-sweet fruit and vegetable 
salad popular in South-east Asia.
It comprises:
• One-night accommodation with break-

fast
• Return direct ferry via Mozaic Ferry 

Lines to/fro Singapore
• Return land transfer from ferry terminal 

to resort
• Welcome drinks upon arrival
• Complimentary usage of main meeting 

room for up to eight hours with coffee 
break

• Lunch at Fiesta buffet restaurant
• Complimentary stretching session dur-

ing coffee break

• Complimentary Wi-Fi for all guests
• Complimentary use of one LCD Projector 

and screen, one whiteboard or two flipcharts 
with markers

• Complimentary use of PA system with 
microphones with minimum attendance of 
40 persons

• Complimentary flow of water, mints, writing 
materials

• Free cover charge to Silk Nightclub from 
Wednesday to Sunday night

• Access to Powerhouse Gym, billiard/snook-
er, tennis, basketball, futsal, badminton, 
beach volleyball, beach soccer, mahjong, 
board games, and darts.

Package rates at a minimum booking of 10 
rooms are S$205 nett (US$152) per person 

Following an extensive redesign and refurbish-
ment, the iconic Plaza Athénée Bangkok, A 
Royal Méridien Hotel has revealed a new look 
and name. Now called The Athenee Hotel, a 
Luxury Collection Hotel, Bangkok, the opulent 
property features a blend of contemporary and 
authentic Thai design elements that reflects 
the building’s heritage as the former royal resi-
dence of the late Princess Valaya Alongkorn, 
daughter of Chulalongkorn, King Rama V and 

New beginnings  
for The Athenee Hotel

Bintan Lagoon Resorts

the aunt of the late King Bhumibol Adulyadej, 
Rama IX.

The refurbished 374 guestrooms at The 
Athenee Hotel incorporate elements of local 
culture and royal heritage. The Royal Club floor 
suites have also been redecorated using royal 
blue and grey.

The Rain Tree Café has been given a new 
design and layout, plus a new Valaya Room 
where guests can enjoy a leisurely breakfast 
or private gathering. Also new are The Secret 
Garden and The Bakery.

The Athenee Hotel outdoor pool area and 
function space on the fourth floor have been 
redesigned as a tranquil oasis in the heart of 
downtown Bangkok. 

Located on the sixth floor, the multi-func-
tional Atheneum Meeting Rooms and Lounge 
provide the perfect venue for stimulating busi-
ness events and memorable social gatherings, 
enhanced by themed coffee break with cuisine 
inspired by the Princess Valaya Alongkorn’s 
global travel.

The Athenee Hotel holds the distinction of 
being the first hotel in the world to achieve ISO 
20121 certification for planning and delivering 
sustainable events.

for single occupancy or S$155 nett per 
person for twin/triple share occupancy. 

The package is available till December 
15, 2017 for both booking and travel.

Top-up rates apply for add ons. 
Email reservations@bintanlagoon.com.

MyBusiness launches in India
Indian OTA giant MakeMyTrip has launched 
the MyBusiness tool to capture the booming 
corporate travel segment.

MakeMyTrip says the tool will be particular-
ly helpful for SMEs that cannot afford to set up 
an in-house travel desk, by offering an efficient 
self-booking online solution to fulfil otherwise 
complex offline processes such as approval 
matrices, travel policies and payment options.

Benefits for employees include free cancel-

lation and modification of flight and hotel 
bookings; complimentary in-flight meals and 
seat selection; complimentary hotel upgrades; 
and expense reporting capabilities.

Corporates, in addition, can enjoy GST 
credit benefits and redressal with a round-the-
clock corporate helpdesk.

The solution also features a corporate wallet 
to reduce payment inefficiencies, liabilities and 
potential corporate card abuse.

mailto:reservations@bintanlagoon.com
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Finland’s flagship carrier has announced 
Nanjing as its seventh destination in Greater 
China.

Taking off on May 13, 2018, the new 
Helsinki-Nanjing service will be operated 
with an Airbus A330 aircraft. The route will 
be operated thrice weekly during the sum-
mer season and twice weekly in winter.

Finnair expands 
network in China

[Advertorial]

NE MINUTE with IT&CM Events

Asia-Pacific’s Only Doublebill EventAsia-Pacific’s Only Doublebill Event

Close to 2,900 delegates from more than 50 
countries, including upwards of 590 Meetings 
and Incentives planners, Association buyers, 
Corporate Travel Managers, and Media decided 
that IT&CMA and CTW Asia-Pacific 2017 was 
the place to be.

The impressive congregation of Asia-Pacific 
CVBs and NTOs that continued to headline no 
other event in the Asia-Pacific from destination 
countries like Australia, Dubai, India, 
Indonesia, Japan, Korea, Macao, Malaysia, 
Philippines, Taiwan, Thailand, and more, plus 
rousing support from cruise and hotel clusters 
– not to mention a 43% growth in pavillion 
space taken up – has made it one of the most 
bustling so far.

An even more robust education line-up 
placed strong emphasis on the drivers and 
future of the Asia-Pacific MICE and corporate 
travel market, leading delegates to praise the 
depth and proficiency of the 50 over speakers 
that invested their time and knowledge 
across ASEAN MICE forum sessions, campfire 
knowledge sessions, association day forums, 
and the corporate travel conference.

Targeted networking functions hosted by 
a diverse selection of destinations and 
corporates were another talking point at the 
show, covering 26 engagement sessions like 
sponsored luncheons and cocktails, destination 
presentations, and media briefings. The 
IT&CMA and CTW Asia-Pacific experience 
has now gone beyond Bangkok to include 
other Thailand destinations including Chiang 
Mai and Trang, with Philippines, and Osaka 
also hosting pre- and post-show FAM trips for 
buyers. 

As part of the festivities, delegates were invited 
to pen their personal and professional journey 
on two light up photo wall displays. Major 
exhibitors also contributed to the buzzing show 
floor and high traffic between booths with an 
array of unique activities and giveaways.

IT&CMA and CTW 
Asia-Pacific Just 
Keeps Growing

See You Next Year! 
At the IT&CMA and CTW Asia-Pacific 2018  

In Bangkok From 18 to 20 September.  
Register your interest today! 

www.itcma.com | www.corporatetravelworld.com/apac

The show’s 2017 anniversary edition did 
more than merely celebrate its 25th and 20th 
milestone – it proved that niche tradeshows 
are ever important to the progress of the 
MICE and Corporate Travel industry.

Watch The Anniversary Video Here!

Rock it hard  
in Shenzhen

Singapore Airlines (SIA) has entered into a 
codeshare partnership with Alaska Airlines 
to expand its footprint in the North American 
market.

Under the agreement, SIA adds its SQ 
designator code to Alaska Airlines flights on 
routes serving 18 destinations within the US 
and to Mexico. Existing codeshare flights oper-
ated by Virgin America – which was acquired 

SIA, Alaska Airlines in codeshare deal
by Alaska Air Group in 2016 – on routes 
serving 19 destinations within the US are also 
included under the new agreement.

Members of SIA’s frequent flyer programme 
KrisFlyer can accrue miles when travelling on 
both carriers from September 27, while Alaska 
Airlines’ Mileage Plan members will be able 
to redeem miles for SIA-operated flights at a 
later date.

Occupying levels one to six and levels 26 to 41 
of the 323m-tall Shimao Skyscraper in China’s 
coastal province of Shandong is the Hilton Yan-
tai Gold Coast. 
The hotel offers 409 guestrooms and suites 
with views of either the sea or city skyline. 
These come furnished with 42-inch LED TVs 
and marble-clad bathrooms. 

The hotel offers a variety of function rooms 
that are said to be among the city’s most 
glamorous. The 1,400m2 Grand Ballroom can 
accommodate up to 1,100 guests for a formal 
reception or up to 770 for a seated banquet. 
The 700m2 Junior Ballroom provides an el-
egant setting for up to 35 reception guests. For 
intimate meetings, an 18-seat boardroom is 
available, in addition to several meeting rooms.

Other facilities include a temperature-con-
trolled indoor pool and four F&B options. 

Hilton rises in Yantai, Shandong

Hard Rock Hotels’ first property in China has 
opened in Shenzhen’s Mission Hills Centreville. 
The 258-room Hard Rock Hotel Shenzhen 
takes in 1,000m2 of event facilities that com-
prise a Grand Ballroom and two conference 
rooms, four F&B venues, a gym, a rooftop pool 
and more. 

The hotel also offers the brand’s signature 
music amenity programme, The Sound of 
Your Stay, where travellers can rent a Fender 
guitar, or mix music with the Traktor Kontrol Z1 
controller.

Fans of music and rock and roll can feast 
their eyes on over 160 rare and valuable mem-
orabilia displayed throughout the property.

http://www.itcma.com
http://www.corporatetravelworld.com/apac


Talk of the trade

IMPACT debuts two new shows

Visit TTGmice.com for more news or subscribe to TTGmice e-News  
to get updates delivered right to your inbox twice a week

TTGmice October 2017 • 8

By Karen Yue
IMPACT Exhibition Management, which 
manages the massive IMPACT Muang 
Thong Thani convention and exhibi-
tion centre in Bangkok, Thailand, will 
bring two new-to-market tradeshows into 
South-east Asia next year.

In partnership with Messe Hannover, 
IMPACT will launch CEBIT ASEAN Thai-
land (October 18-20), a regional edition of 
CEBIT which is a major trade-
show and conference in Europe 
that focuses on digitisation.

IMPACT is also partnering SIL-
MO international, a joint venture 
company between the French 
Association SILMO and COMEX-
POSIUM Group, to launch SILMO 
Bangkok (June 20-22), a spinoff 
from SILMO Paris which is a 
trade event for the optics and 
eyewear industry.

In an interview with TTGmice, Loy 
Joon How, general manager of IMPACT 
Exhibition Management, said: “They are 
positioned as regional shows, organised to 
serve the South-east Asian market. We are 
expecting a lot of international exhibitors 
to take part along with a strong regional 
representation of visitors. We will conduct 
delegate boosting activities for them. In 
fact, running alongside both exhibitions 

will be many related seminars, conferenc-
es and workshops (which will then drive 
participants to the main event).”

 “We are looking at launching CEBIT 
ASEAN Thailand as a 15,000m2 show, 
while the inaugural SILMO Bangkok will 
be about 5,000m2,” he added.

When asked if CEBIT ASEAN Thailand 
and SILMO Bangkok would compete with 
existing tradeshows, Loy said IMPACT’s 

approach to show organiser 
customers has always been a col-
laborative one.

“These events are new to 
the market and do not compete 
with our existing clients. We 
do not compete and prefer to 
sit down with our customers to 
explore how we can collaborate 
on trade events (we are keen on 
launching). All the exhibitions 

that IMPACT does, are not done entirely 
ourselves. We do them with partners.”

At the same time, Loy shared that 
IMPACT is in negotiations with a poten-
tial partner for an upcoming waterpark 
onsite.

The waterpark will join IMPACT’s oth-
er latest leisure facility, the IMPACT Speed 
Park karting facility. The latter comes 
complete with changing rooms, shower 
facilities, a briefing room, function rooms, 

Loy: partnership for 
expansion

and a winners’ podium. IMPACT Speed 
Park was opened in December 2016.

“Our recreational facilities enable us to 
offer our customers options to integrate 
business with pleasure. They can have a 
complete business and social programme 
under one roof,” said Loy.

According to Loy, IMPACT Speed Park 
has been used for teambuilding pro-
grammes by many corporate groups that 
were meeting onsite.

Loy remarked that he is aiming for IM-
PACT to be seen as an integrated resort, 
as the complex features four dedicated 
convention and exhibition centres provid-
ing over 140,000m2 of indoor spaces, two 
hotels – ibis Bangkok IMPACT and No-
votel Bangkok IMPACT – and The Portal 
Lifestyle Complex, a four-storey shopping 
and lifestyle mall.

IMPACT Muang Thong Thani convention 
and exhibition centre in Bangkok

The Malaysian Society of Association Ex-
ecutives (MSAE) was officially launched 
on September 14. Headed by Zaliha 
Omar, MSAE’s mission is to advance the 
stature and professionalism of asso-
ciations in Malaysia through advocacy, 
education and advisory services.

Zaliha said: “Among our objectives are 
to promote the profession of associa-
tion management, to accord networking 
platform for our members, and to conduct 
educational and training courses to uplift 
our members’ knowledge, skills and 
standards.”

She urged fellow association members 
to become MSAE members, so as to con-
nect with their industry peers.

Malaysia Convention & Exhibition 
Bureau CEO, Zulkefli Sharif, said the 

Malaysian forms society for local  
association executives 

establishment of MSAE “complements our 
efforts in positioning Malaysia as Asia’s 
business events hub”.

Noor Ahmad Hamid, regional director 
Asia Pacific, ICCA, described the forma-
tion of MSAE as a “significant move for 
Malaysia to capitalise on the power of 
association”. 

“More importantly, it represents a plat-
form where local association leaders and 
executives can exchange knowledge and 
know-how to build efficient and sustain-
able associations,” he added.

Coinciding with the launch was the 
MyNext 2017 conference which was at-
tended by 124 local association experts 
and thought leaders. It was jointly hosted 
by Malaysia Convention & Exhibition 
Bureau and MSAE.

The India Convention Promotion Bureau 
(ICPB) will complete its restructuring 
process by the end of this fiscal year, a 
move that will give it new capabilities to 
bid for international association events.

To support this new responsibility, a 
division will be created to help in the 
preparation of bid documents and to 
assist in visa application process. ICPB 
may charge for these services, as well as 
others, as a means of generating revenue.

The restructuring will also involve 
the hiring of marketing professionals as 
well as the engagement of an intelligence 
agency to better shape its destination 
promotion efforts.

Meanwhile, the ministry of tourism 
is looking to have a mechanism in place 
to reflect the number of business event 
arrivals, as well as easing the process of 
obtaining conference visas. – Rohit Kaul

ICPB restructures



RESORTS  
WORLD  
SENTOSA

REIMAGINING MEETINGS IN 

As Asia’s ultimate leisure 
destination with a gamut 
of attractions, hotels, 
entertainment and 
performances – all of which 
are housed under a single 
destination – RWS offers 
a perfect one-stop MICE 
destination.

RESORTS WORLD 
BALLROOM   
With a ceiling height of 11 
metres and 6,000 sqm of 

UNIVERSAL STUDIOS 
SINGAPORE ™ 
Apart from ballrooms 
and function rooms, RWS 
is well-renowned for its 
extraordinary venues for 
organising talk-of-the-town 
events. 

Transport your delegates 
back into time in the 1950’s 
New York Street at Universal 
Studios Singapore (USS) with 
event spaces that can stretch 
the entire park. When the 
sun comes down, the entire 
New York Street zone in the 
theme park, which has a 
1,500 standing capacity, is 
available for exclusive use. 

S.E.A. AQUARIUM 
Over at S.E.A. Aquarium, 
planners can throw a lavish 
banquet against a panoramic 
backdrop of swimming 
manta rays and other exotic 
marine animals.

Perfect for large-scale 

unobstructed space, the 
Resorts World Ballroom 
which reigns as the largest 
column-free ballroom in 
South-east Asia surpasses 
many venues in terms of 
grandeur and magnificence. 

The ballroom can 
comfortably accommodate 
up to 6,500 people in 
theatre-style seating and 
provides the flexibility to be 
divided further, ideal for any 
customised event.

events, the gallery can 
accommodate up to 450  
pax in a cocktail setting.

ADVENTURE COVE 
WATERPARK 
Delegates can even take a 
great escape to a tropical 
paradise where they can 
forge bonds amidst thrilling 
waterslides, drifting down 
Adventure River and 
snorkelling among 20,000 
colourful reef fishes at 
Adventure Cove Waterpark 
– which can be booked for 
night events as well.

ONE-OF-A-KIND 
With its unique event spaces 
and  infinite entertainment 
options, which cut away 
from the traditional confined 
meeting spaces, RWS 
proves itself to be the most 
inspiring destination for an 
unforgettable meeting and 
incentive experience. 

Crowned as Asia’s ultimate leisure and MICE 
destination, Resorts World Sentosa (RWS) 
Singapore presents a unique blend of premier 
meeting and entertainment facilities, offering 
delegates an unforgettable experience.
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Talk of the trade

TCEB extends twin-city 
event subsidies
By Karen Yue 
Thailand Convention and Exhibi-
tion Bureau (TCEB) is extending 
its Meet Double Cities package – 
offered under its wider Thailand 
Connect campaign – through 
2018, as demand for it picks up 
this year on the back of a recov-
ering European business events 
market.

The Meet Double Cities pack-
age was launched last year to 
encourage corporate groups to stay on 
longer in Thailand through multi-city 
itineraries. It dishes out 100,000 baht 
(US$3,014) for each qualified group with 
200 attendees and more staying in Thai-
land for at least four nights in more than 
one destination.

According to Supawan Teerarat, TCEB 
vice president of strategic and busi-
ness development, the package had 
a rocky start as its launch coincided 
with a shaky European economy that 
saw groups holding on tighter to their 
finances, and shrinking travel and event 
budgets.

Supawan explained that the suc-
cess of the Meet Double Cities 
package was more dependant 
on longhaul markets as their 
travellers were more likely than 
Asian ones to take up a multi-
city itinerary, having travelled 
a long distance to Thailand and 
would want to make the most of 
their trip.

“European groups that (did 
come) to Asia for business 

events were very careful with their 
expenses, and tended not to feature too 
many cities in one destination,” she said.

But things are looking up this year.
“We saw more demand for events and 

more requests (for the package) since 
early this year, just as the European mar-
ket rebounded,” she told TTGmice.

Among the multi-city corporate events 
held in Thailand this year is a 280-pax 
incentive programme for a company in 
Belgium. The group visited Bangkok and 
Hua Hin from March 7-23, and the organ-
isers were supported by the Meet Double 
Cities package.

Malaysia’s MICE progress feeds her socio-
economic growth: tourism minister 

New members at Seoul MICE Alliance
Seoul MICE Alliance’s membership pool 
has increased by 38, taking its total 
membership to 260 members. New 
members include five hotels, four PCOs, 
seven travel agencies, two transporta-
tion provides, two service providers, 
three entertainment companies, two 
shopping locations, and 15 unique 
venues.

Suntec, TAITRA partners up
Suntec Singapore and Taiwan’s 
External Travel Development Council 
– which manages the Taipei Nangang 
Convention Center – have signed an 
MOU towards a longer-term strategic 
cooperation in co-marketing strategies, 
international sales, aligning of standards 
and more.

SCB partners with Qatar Airways
Sarawak Convention Bureau (SCB) has 
partnered with Qatar Airways – as part 
of the Redefining Global Tribes cam-
paign – to grow inbound business travel 
and international events to the state.

Business events are the catalyst for socio-
economic growth of a country, empha-
sised Malaysia’s tourism and culture 
minister, Mohamed Nazri Abdul Aziz 
on the launch of the Malaysia Business 
Events Week 2017 on September 11.

He said: “The impact from 
hosting international business 
events not only stretches beyond 
direct spending and job creation, 
but also amplifies the benefits 
beyond tourism. The legacy im-
pact of hosting business events 
in Malaysia will help power Ma-
laysia’s continued development 
as a knowledge and creative 
society.”

And Malaysia is making strong pro-
gress towards this end, with the first eight 
months of 2017 seeing 73 business events 
being secured. These translate to approxi-
mately 60,665 delegates and RM555.5 
million (US$132.1 million) in economic 
impact.

Topping the list is the medical and 
pharmaceutical sector with 22 events, 

20,900 delegates and RM166.5 million in 
estimated economic impact; followed by 
the education sector with nine events, 
12,850 delegates and RM146.8 million; 
and the science and technology sec-
tor with 12 events, 5,663 delegates and 

RM57.1 million.
Upcoming international busi-

ness events in 2018 include the 
World Urban Forum in February 
and World Cancer Congress in 
October.

According to Mohamed Nazri, 
China, a key source market for 
arrivals into Malaysia, received a 
boost through the government’s 
decision to enable eVisa applica-

tions from China last year, which resulted 
in a 26.7 per cent increase in Chinese 
arrivals to 2.1 million in 2016.

On the business events front, from 
2011 to 2017, Malaysia welcomed 359 
events from China, which brought in 
more than 97,840 Chinese delegates 
who contributed an economic impact of 
RM1.339 billion. – S Puvaneswary

Mohamed Nazri: 
critical legacy

Supawan: extended 
benefits

In brief

Hanoi-headquartered Asia DMC has 
launched a business events division to 
handle corporate events and incentives 
in Cambodia, Myanmar and Vietnam.

The division will be led by Subhash 
Chandar, in the position of business 
development manager-MICE. He will 
report to group managing director Linh 
Le.

The division was created following 
demand from the booming economies in 
China and India, where companies are 
looking for highly personalised events 
for senior executives and top achievers.

 “MICE is not new to us,” said Chan-
dar. “We can handle large and medium 
sized events – but we are also seeing a 
market shift as demand increases too 
for more personalised, creative events 
that are smaller in scale.”

The company will leverage on its 
expertise and long-term supplier rela-
tionships to deliver events managed 
by on-the-ground teams focusing on 
destinations like Angkor Wat, Bagan and 
Halong Bay. It will offer unique event 
venues such as Terrace of the Elephants 
in Angkor Thom in Angkor Wat, and Ho 
Chi Minh City’s Reunification Palace.

In the past year, Asia DMC has han-
dled numerous large corporate groups.

Asia DMC rolls 
out MICE division 
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The number of AFECA (Asian Federa-
tion of Exhibition & Convention Associa-
tions) members has risen 6.3 per cent 
in 2016/17 compared to a year ago, its 
president Walter Yeh announced during 
the 12th Annual General Meeting (AGM) 
held in Kaohsiung on September 5.

AFECA welcomed 10 new members, 
including two associations – Jinan Exhibi-
tion Industry Association and the Indian 
Exhibition Industry Association – and 
eight corporate members.

With these, there are now 135 mem-
bers – 36 of which are associations – from 
18 countries and regions and represent-
ing some 11,000 MICE companies and 
members.

Andrew Kay, chairperson, marketing/
membership recruitment sub-committee, 
commented AFECA attracted a good 
spread of new members and the aim is 
to expand with associations which have 
“significant influence” and not just raise 

AFECA expands membership 
numbers.

He added that AFECA is eyeing new 
members from other South-east Asian 
countries like Vietnam and Cambodia. 
Myanmar’s Myanmar Exhibition and Con-
ferences Association – formed in Novem-
ber last year – is also applying to join.

Financially, AFECA’s coffers have risen 
12.4 per cent, thanks to membership 
subscription and sponsorships. This was 
aided by an 8.8 per cent drop in ex-
penses, resulting in its accumulated funds 
rising 34.4 per cent.

During the AGM, Kitty Wong, AFECA’s 
chairperson, sustainable development 
sub-committee, shared that a CSR propos-
al will be presented to the board of direc-
tors. The proposal will incorporate activi-
ties that give back to local communities 
of the region’s exhibition and convention 
industry, as part of AFECA’s annual AGM 
programme. It will be discussed at the 
next board meeting. – Caroline Boey

Myanmar’s seeks venues investors
By Caroline Boey
Newly-formed Myanmar Exhibition and 
Conferences Association (MECA) has 
reached out to Asian Federation 
of Exhibition & Convention As-
sociations (AFECA) and Interna-
tional Association of Exhibitions 
and Events (IAEE) to spread 
the message that Yangon, the 
country’s business centre, is 
in dire need of infrastructure 
investment.

MECA president Myo Thant, 
who is also joint secretary-gener-
al of the Myanmar Federation of Cham-
bers and Commerce & Industry, made the 
call during the AFECA-IAEE Joint Meeting 
held in Kaohsiung on September 5.

Myo Thant said: “Regional and inter-
national exhibtions from countries such 
as Thailand, Vietnam, India and (South) 

Korea have been increasing year 
by year since 2012. The problem 
is venues in Yangon are limited 
and the largest is a 4,500m2 
tented facility.

“Myanmar wants investors 
and developers. A new foreign 
investment law is (currently) 
being drafted to help us get the 
support to build venues,” he 
added.

Meanwhile, MECA is also looking 
for funding to support the association 
as it seeks to expand its membership 
– which has more than 40 members 

– and to develop manpower in the 
industry.

“We have requested help from 
Taiwan External Trade Development 
Council and Thailand Exhibition and 
Convention Bureau to train local organ-
isers and educate the government to 
show the industry’s foreign exchange 
value and potential,” he told TTGmice 
in an interview.

MECA has already applied to join 
AFECA, and as such Andrew Kay, 
chairperson, marketing/membership 
recruitment sub-committee, indicated 
that the regional body “will do some-
thing when MECA becomes a member 
as more and more countries want to 
enter Myanmar to do business”.

Myo Thant: larger 
venues needed

United 
Networks 
of Interna-
tional Corpo-
rate Events 
Organizers 
(UNICEO) has 
inked a new 
partnership 
with ITB Asia, 

with the aim of strengthening its pres-
ence and development in Asia.

Debora Piovesan, vice president at 
UNICEO, explains: “Looking at the 
current global business trends, it is 
clear that Asia is the most strategic 
market in the next decade. We expect 
to strengthen our presence in South-
east Asia, especially in Singapore, 
where we intend to establish our 
headquarters for Asia in 2018.”

A delegation of UNICEO leaders will 
be attending ITB Asia 2017, which 
will take place from October 25-27 
at Marina Bay Sands in Singapore. 
On October 25, they will lead two 
masterclasses aimed at the corporate 
communication leaders and, on the 
October 26, they will meet with South-
east Asian members during a UNICEO 
Leaders Meeting.

UNICEO is an international as-
sociation that brings together senior 
decision-makers in charge of corporate 
events for international corporations.

UNICEO partners 
ITB Asia to boost 
Asian reach
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BONDING
THEME TTGmice checks out 

some of Asia’s most 
vibrant theme parks 
that offer fun team-
building exercises for 
corporate groups



HONG KONG 
DISNEYLAND RESORT, 
HONG KONG 
Teambuilding opportunities: Teambuild-
ing activities take a gourmet spin at Hong 
Kong Disneyland Resort.

In one option, team members learn 
from the resort’s award-winning chef how 
to craft delicate Disney character-shaped 
dim sum bites.

For a more competitive activity, 
participants are divided into teams and 
vie to replicate award-winning dishes by 
asking Disney chefs the right questions 
and by gathering the right ingredients 
with strategic planning. After the activity, 
all team members get to enjoy the dishes 
they have made together.

Besides these, Hong Kong Disneyland 
Resort supports park buyout which al-
lows larger corporate groups to bond over 
fun and thrilling rides.

Activity outcomes: The cooking-themed 
activities encourage team members to 
exercise their strategic thinking and 
problem-solving skills. With participants 
place in teams, the activities also foster 
team spirit, enhances team communica-
tions and help them rediscover the key to 
effective collaboration. 

Corporate buyout possible? Yes

Contact: businesssolutions.events@ 
hongkongdisneyland.com

WATERBOM, 
JAKARTA, 
INDONESIA
Teambuilding opportu-
nities: Waterbom Jakarta 
offers two activities that 
are suited for bring team-
mates together. Splashing 
Race is a fun, exciting and 
fast-paced programme using 
all slides and facilities at the 
park as obstacles for partici-
pants to overcome.  

Another option is Fun Team 
Building, which features a 
series of slow-paced activities 
including games and puzzles 
that require planning, problem-
solving skills, team coordination, 
and trust.

Activity outcomes: Splashing Race 
requires team members to work in 
rhythm, both physically and intel-
lectually, while Fun Team Building 
makes great ice-breakers and can 
build team unity and improve group 
dynamics.

Corporate buyout possible? Yes

Contact: rudi@waterbom-jakarta.com

Cover story

From left: Teambuilding fun Village Roadshow Theme 
Parks; Hong Kong Disneyland Resort

VILLAGE ROADSHOW 
THEME PARKS, GOLD 
COAST, AUSTRALIA
Teambuilding opportunities: Choose a 
park, then choose a challenge!  
Village Roadshow’s stable of parks in-
clude MovieWorld, SeaWorld, WetnWild 
and Paradise Country for an Australian 
farm setting. 

For challenge options, The Quest is a 
treasure hunt that will have your teams 
issued with equipment packs for journeys 
involving curated (and sometimes crazy) 
tasks to convert opportunities into profit. 

Then there’s Operation Rollerball 
where teams build a rollercoaster proto-
type that operates across three islands to 
win the big Theme Park deal. 

Or choose The Agency to produce a 
television advertisement for an “ultimate 
campaign” as teams subject to changing 
client demands.

Activity outcomes: The Quest builds 
teamwork, planning and prioritisation 
skills as teams consider risk versus 
reward decisions. Operation Rollerball is 
great for fostering cross-functional col-
laboration in working with people from 
different departments, encouraging teams 
to think on their feet using creativity and 
innovation. The Agency uses technology, 
media and entertainment to break down 
barriers, create rapport and improve 
communication skills between team 
members.

Corporate buyout possible? Evenings only 

Contact: conferencesandevents@vrtp.
com.au

mailto:rudi@waterbom-jakarta.com
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LEGOLAND 
MALAYSIA RESORT, 
NUSAJAYA, JOHOR, 
MALAYSIA
Teambuilding opportunities: 
LegoRace combines exploration, 
a race and a treasure hunt with 
Lego elements. Each attraction in 
LegoLand Malaysia Resort be-
comes a checkpoint where teams 
need to complete tasks. Scores are 
awarded at every checkpoint. 

Race marshals will record the 
scores of each team throughout 
the race. Winners are deter-
mined by their scores and time 
taken to reach the finish line.

Activity outcomes: LegoRace 
promotes teamwork and team 

spirit through friendly competition. It 
builds problem solving skills and taps 
into the individual’s hidden potential.

Corporate buyout possible? No

Contact: kristine.koh@legoland.my

ENCHANTED 
KINGDOM, SANTA 
ROSA, LAGUNA, THE 
PHILIPPINES
Teambuilding opportunities: Customised 
programmes and games incorporating the 
theme park’s regular entertainment and 
facilities in seven theme zones, including 
27 rides from water to extreme thrills, are 
available. With the park’s event manager, 
activities that can be arranged in the 
vast outdoor grounds, flying theater, and 
several indoor venues.

Activity outcomes: Ideal for enhanc-
ing skills, competitiveness and patience; 
developing camaraderie and team spirit; 
reaching performance goals as an indi-
vidual and as a team; or simply enable 
staff to rest and relax with or without 
their families.

Corporate buyout possible? Yes

Contact:  
keyaccounts@enchantedkingdom.ph

UNIVERSAL STUDIOS 
SINGAPORE, 
SINGAPORE
Teambuilding opportunities: With 
seven themed zones, Universal Studios 
Singapore offers a Scavenger Hunt Team-
Building Programme that incorporates the 
park’s rides and movie personalities into 
its missions.

Participants in teams of eight to ten 
must scour through the theme park for 
clues to solve riddles, conquer thrilling 
rides to fulfill missions and meet their 
favourite characters as part of special 
tasks. Members of the winning team will 
receive certificates to commemorate their 
victory.

Besides admission tickets, the pack-
age also comprises meal vouchers and 
souvenir photos.

Activity outcomes: This Scavenger Hunt 
is ideal for building teamwork and bond-
ing, as well as encouraging communica-
tion. The magical and even electrifying 
theme park atmosphere sets the mood for 
a high-energy day of team building.

Corporate buyout possible? Yes

Contact: mice@rwsentosa.com

From above: Waterbom 
Jakarta’s Splashing Race; LegoRace at 
LegoLand Malaysia Resort

Professional ninja performances at  
Toei Kyoto Studio Park

Fearsome tigers give visitors a scare at 
Enchanted Kingdom

TOEI KYOTO STUDIO 
PARK, KYOTO, JAPAN
Teambuilding opportunities: As the only 
film studio in Japan specialising in period 
dramas, teambuilding activities naturally 
revolve around ninja, geisha and sword-
wielding baddies who inevitably get their 
come-uppance. 

Participants are able to take part in 
puzzle games but also have lessons on 
how to be a samurai or ninja. Team-
building exercises can also be combined 
with a dinner at the venue as well as a 
performance by a team of professional 
ninja.

Activity outcomes: The activities are 
light and fun, perfect for ice-breakers at-
tached to corporate incentives or regional 
meetings in Kyoto. An important ele-
ment of these activities is straightforward 
socialising opportunities.

Corporate buyout possible? Yes

Contact: a_miyazaki@toei-eigamura.co.jp

MOVIE ANIMATION 
PARK STUDIOS, IPOH, 
MALAYSIA
Teambuilding opportunities: Movie 
Animation Park Studios’ MAPS Hunt is a 
three-hour programme that sees partici-
pants checking off a hunting list and solv-
ing riddles and challenges. The team with 
the highest score wins. 

Activity outcomes: Designed on the 
framework of synergy, leadership and 
trust, participants will gain team working 
skills, learn how to plan effectively, and 
learn how to work calmly under pressure 
while communicating with each other 
with respect.

Corporate buyout possible? No

Contact: (60-5) 501-5666 

mailto:kristine.koh@legoland.my
mailto:keyaccounts@enchantedkingdom.ph
mailto:mice@rwsentosa.com
mailto:a_miyazaki@toei-eigamura.co.jp


FUJI-Q HIGHLAND 
THEME PARK, 
YAMANASHI 
PREFECTURE, JAPAN
Teambuilding opportunities: The most 
popular teambuilding activity at Fuji-Q 
Highland is a scavenger hunt that takes 
participants to all the different areas of 
the park – and also requires them to go 
on some of the hair-raising rides. Other 
team-based activities can be held in the 
banquet rooms of nearby hotels, with 
individual stations providing problems 
that need to be solved by teams before 
they can progress.

Activity outcomes: The programmes are 
mainly designed to foster team spirit and 
better communication among members of 
companies or organisations whose staff 
are geographically dispersed and rarely 
have an opportunity to meet and col-
laborate face-to-face. Socialising after the 
competitive element of the activities is 
also an important part of the event.

Corporate buyout possible? No

Website: https://www.fujiq.jp/en/

Contact: (81-3) 3376-1115

WILD WILD WET, 
SINGAPORE
Teambuilding opportunities: With its 
latest expansion, Wild Wild Wet has 
doubled its size to more than 4ha and 

now offers customisable teambuilding 
packages. With a minimum com-
mitment of 30 pax, companies 
can work with a corporate sales 
officer to integrate the park’s water 
rides and attractions into themed 
activities, such as building a ship to 
carry treasure.

The packages include a Wild Wild 
Wet day pass for each participant, 
venue with sound system and techni-
cal support, buffet-style tea break and 
lunch and residential stay at D’Resort 
for overnight groups.

Activity outcomes: Learning objec-
tives include improving communica-
tion and operational efficiency through 
working in a coordinated unit, as well 
as project planning and coordination to 
integrate departmental silos and connect 
processes.

Corporate buyout possible? Yes

Contact: corpsales@ntucclub.com.sg  

Cover story

Pedal for Power teambuilding event at Ocean Park

From above: Fuji-Q Highland Theme Park 
scavenger hunt; Sunway Lost World of Tambun 
teambuilding activity

ADVENTURE COVE 
WATERPARK, 
SINGAPORE
Teambuilding opportunities: 
Open to a minimum of 10 and a 
maximum of 200 participants, 
the Adventure Cove Waterpark 
Scavenger Hunt pits teams 
against each other to gain mis-
sion points. Careen down high-
speed water slides, snap crea-
tive group pictures at popular 
locations and snorkel for clues 
to solve the quizzes.

Members of the group with 
the most points secure victory and a win-
ner’s certificate. 

Besides facilitation by game masters, 
the programme also includes a one-day 
pass to Adventure Cove Waterpark, a 
meal voucher, a one-time-use Adventure 
Express Pass for selected rides, as well as 
a 6R group photograph per participant. 

Activity outcomes: The Adventure Cove 
Waterpark Scavenger Hunt enhances co-
operation and bonding between employ-
ees, while encouraging leadership and 
initiative as teams may have to split up to 
complete certain tasks.

Corporate buyout possible? Yes

Contact: mice@rwsentosa.com

OCEAN PARK, 
HONG KONG
Teambuilding opportunities: Ocean 
Park, Hong Kong’s Corporate Training 
Scheme includes the Teambuilding Series, 
Adventure Series and Partnering Series. 

For the training-oriented Teambuilding 
Series, in-house trainers and facilitators 
will help clients achieve their training 
objectives by guiding participants in 
tackling various purposefully-designed 
challenges which are set against the 
backdrop of Ocean Park’s thrill rides and 
animal exhibits.

The Adventure Series is a perfect 
choice for a fun and educational day out.

The Partnering Series aims at raising 
participants’ environmental awareness 
through fun competition and volunteer 
services in the park. 

Programmes can also be customised to 
meet specific teambuilding objectives.

Activity outcomes: The programmes 
across the different series generally help 
break the ice among participants and are 
enjoyable enough to recharge their minds. 
But the deeper achievements of the 
programmes are motivating staff towards 
better performance, strengthening bonds 
among staff, and encouraging corporate 
social responsibility actions.

Corporate buyout possible? Yes

Contact: training@oceanpark.com.hk; 
sales@oceanpark.com.hk

https://www.fujiq.jp/en/
mailto:corpsales@ntucclub.com.sg
mailto:mice@rwsentosa.com
mailto:training@oceanpark.com.hk
mailto:sales@oceanpark.com.hk
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S.E.A. AQUARIUM, 
SINGAPORE
Teambuilding opportunities: 
Themed around marine life, the 
Scavenger Hunt at S.E.A. Aquarium 
has participants working in teams 
of eight to 10 to solve a set of 26 
questions, and racing against each 
other to hunt for clues and complete 
the missions first. The hunt will take 
participants on an immersive journey 
through the 49 habitats in the S.E.A. 
Aquarium, visiting more than 100,000 
marine creatures of over 800 species.

The package includes admission tickets 
per participant into the aquarium, meal 
vouchers, souvenir photos and certificates 
for the winning team.

Activity outcomes: This teambuild-
ing programme fosters stronger rapport 
through communication and camara-
derie, while allowing participants to 
unwind in an environment surrounded 
by wildlife.

Corporate buyout possible? Yes

Contact: mice@rwsentosa.com

SUNWAY LOST 
WORLD OF 
TAMBUN, IPOH, 
MALAYSIA
Teambuilding opportunities: Sunway 
Lost World of Tambun offers a wide 
array of outdoor activities in varying 
intensity levels – from the jungle treks 
to the theme park area. The activities 
and duration are customised based on 
the needs and requirement. Team-
building activities can be customised 
and are able to accommodate up to 
100 people. 

Activities range from rock climb-
ing, caving, rafting, jungle trekking 
and high rope courses.

Activity outcomes: It is good for im-
proving communication, helping the 
group to know one another better, 
encouraging team spirit and promot-
ing teamwork.

Corporate buyout possible? Yes

Contact: lostworldoftambun@sun-
way.com.my S.E.A. Aquarium

Untitled-3   1 23/9/17   2:58 AM

mailto:mice@rwsentosa.com
mailto:lostworldoftambun@sun-way.com.my
mailto:lostworldoftambun@sun-way.com.my
mailto:lostworldoftambun@sun-way.com.my


TTGmice Advertorial
HONG KONG 
DISNEYLAND 
RESORT

W ith the opening of a third new hotel, 
Hong Kong Disneyland Resort is now 

enhancing its capacity to host large incentive and 
meeting groups. Planners can now truly reach for 
the stars with an exceptional itinerary that takes 
full advantage of the resort’s dazzling array of 
attractions and superb meeting facilities. 

Event planners are discovering 
a new value proposition just 
15 minutes by car from Hong 
Kong International Airport 
and 30 minutes by train from 
downtown Hong Kong. Hong 
Kong Disneyland Resort has 
recently unveiled new attractions 
and entertainment that delights 
not only leisure tourists but also 
business visitors.
 Incentive planners for 
direct selling and insurance 
companies are leading the way 
— they have already discovered 
a winning formula that mixes 
business and pleasure with the 
unrivalled Disney magic.

Three hotels,  
1,750 rooms
�ree luxurious hotels now give 
planners maximum �exibility: �e 
new 750-room, explorer-themed 

Disney Explorers Lodge; the 400-
room, Victorian-style Hong Kong 
Disneyland Hotel; and the 600-
room Hollywood-themed Disney’s 
Hollywood Hotel. 
 �e hotels and neighboring 
Hong Kong Disneyland Park 
o�er a wealth of possibilities for 
indoor and outdoor activities. Be 
it a classroom-style meeting or 
creative teambuilding exercise, the 
facilities and the services deliver a 
seamless, multifaceted experience 
unlike any other. 

All-in-one solution 
From transportation to group 
check-in procedures, customized 
menus to entertainment, 
professional technical support 
to theme setting, planners can 
take advantage of the all-in-
one solution that Hong Kong 
Disneyland Resort o�ers. 

Disney Explorers Lodge
Opened in May 2017, the Disney Explorers Lodge 

is based on the cultures of Asia, South America, 
Africa and Oceania. Each of the hotel’s four wings 

is designed to showcase the wonders of these distinct 
regions. The hotel is Hong Kong’s first adventure and 
leisure themed hotel, with 750 rooms that look out to 
the sea or any of the four themed gardens. An amazing 
selection of over 550 dishes and drinks awaits at its 
three restaurants: Dragon Wind Chinese Restaurant, 
World of Color Restaurant and Chart Room Cafe. Group 
dining can be arranged with options for customised 
menus. At the 
restaurant or at the 
hotel lobby, don’t be 
surprised if Disney 
characters make 
an unscheduled 
appearance!

Day 1  Cruise on Chinese junk/Evening Cocktail/Welcome Dinner
• Board a Chinese junk at the Disneyland Resort Pier at Hong Kong Disneyland Hotel. This 

private pier makes organizing a group cruise remarkably convenient.
• Enjoy panoramic views of South China Sea, overlooking Tsing Ma Bridge and Lantau Island. 
• Dining options: A sumptuous buffet lunch onboard a Chinese junk, sunset cocktail party at 

the hotel’s gazebo garden, or dinner buffet at the West Lawn.
• A special dessert or dance party at the hotel ballroom. 
• Disney-style entertainment with special appearances by Disney friends. 

Day 2  Business meeting/Teambuilding
• The hotel’s expansive lawn by the sea is an ideal location for outdoor activities.
• Teambuilding at the spacious seaview lawn, or hold a Disney themed dim sum cooking class 

at the ballrooms at Hong Kong Disneyland Hotel. Suitable for up to 300 people.
• The large (11 meters W x 3 meters H) LED wall at the Cinderella Ballroom can be used to add 

impact and broadcast your event.

Day 3  Special access to Hong Kong Disneyland Park/Themed dinner
• Enjoy more than 100 leisure activities at Hong Kong Disneyland Park — go on rides, attend 

shows, catch a parade, dine, shop, meet Disney characters or even learn the art of animation.
• For groups of 80 or more, special areas within the park can be reserved for a buffet dinner 

under the stars.

 Disney’s Business Solutions and Events 
team will ensure that all details are taken care 
of, giving both planners and participants 
con�dence that their time at Hong Kong 
Disneyland Resort will be a delightful and 
memorable one.

Variety of venues and large 
spaces beyond imagination 
Planners who require large spaces for up to 
1,000 guests can turn to the ballrooms at Hong 
Kong Disneyland Hotel, home to 16 meeting 
spaces and grand ballrooms. �e Cinderella 
Ballroom and Sleeping Beauty Ballroom are 
both versatile, elegant spaces that can be sub-
divided as needed. �e Snow White Ballroom 
is directly accessible from the lovely Dreamers’ 
Garden, an outdoor area suitable for cocktails 
and private functions.

HONG KONG 

 Beyond the three hotels, the entire 
Hong Kong Disneyland Park is at the planner’s 
disposal. Get creative and integrate the 
theme park’s many o�erings for one-of-a-
kind activities. Whether it is thrill rides, an 
interactive session with Disney characters or a 
special live musical performance, planners can 
choose any number of activities that best match 
the interests of their groups.  

Hong Kong Disneyland
Tel: +852-3510 6868
E: BusinessSolutions.Events@hongkongdisneyland.com
W: www.hongkongdisneylandmeetings.com

A T  H O N G  K O N G  D I S N E Y L A N D

La Rose Noire 25th 
Anniversary Celebration 

and Book Launch
November 11, 2016
255 participants 
93 room nights

Hong Kong Disneyland Resort 
provided seamless event 

management. A team of chefs 
accompanied the group on the 
junk boat to ensure the foods 

served are top quality. Dinner at 
the lawn of the hotel featured 
a wide variety of cuisines, with 

desserts presented like art pieces.

“I like the catering 
arrangement most as the 
buffet dinner offers a vast 
selection of gourmet food 
which is very important as 
our guests from the Food 
& Beverage industry have 
a very refined palate. They 

were very content with 
the presentation, taste and 

standard of the food.”

Yvonne Wong
Director

La Rose Noire

Mary Kay  
Training and Conference
16 times from October 2016  

to July 2017
11,732 participants
18,034 room nights  

The four-day, three-night event 
combined meetings at the 

Hong Kong Disneyland Hotel’s 
Cinderella Ballroom and visits to 
Hong Kong Disneyland theme 
park. Lunch was catered at the 
conference center or took place 

at hotel restaurants. 

“Our event involves plenty 
of meeting venues, plenty 

of hotel rooms and Disney’s 
unique attractions and 

entertainment, which fulfils 
the need for our sales team 

to combine conference, 
training and incentive in one 
trip. Hong Kong Disneyland 
is an attractive destination 

to us.”

Queenie Jia 
Senior Legal Counsel

Mary Kay

WorldVentures’  
10th Anniversary

June 21-22, 2016
6,000 participants

 
A buy-out day with customized 

activities was the highlight. These 
included a welcome party for 

1,500 VIPs at the Theater in the 
Wild, a special staging of “Festival 
of the Lion King”, a sendoff with 

Disney characters and a toast 
at the Hong Kong Disneyland 
Railroad Main Street Station.

“Hong Kong Disneyland 
Resort is an iconic attraction 
in Asia and the perfect venue 
for our company to hold an 

exclusive event. It was one of 
the most amazing trips we 
have done in our ten years 

of business. The “Festival of 
the Lion King” show was so 
wonderful. We look forward 

to coming back.”

John McKillip
President of Global Sales

WorldVentures

S A M P L E  P R O G R A M

WHAT’S

NEW

© Disney

Customized entertainment performances

Expansive open area for group photos

Versatile meeting spaces

Photo courtesy of WorldVentures
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attractions and superb meeting facilities. 
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Disney Explorers Lodge
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• The large (11 meters W x 3 meters H) LED wall at the Cinderella Ballroom can be used to add 

impact and broadcast your event.

Day 3  Special access to Hong Kong Disneyland Park/Themed dinner
• Enjoy more than 100 leisure activities at Hong Kong Disneyland Park — go on rides, attend 

shows, catch a parade, dine, shop, meet Disney characters or even learn the art of animation.
• For groups of 80 or more, special areas within the park can be reserved for a buffet dinner 

under the stars.

 Disney’s Business Solutions and Events 
team will ensure that all details are taken care 
of, giving both planners and participants 
con�dence that their time at Hong Kong 
Disneyland Resort will be a delightful and 
memorable one.

Variety of venues and large 
spaces beyond imagination 
Planners who require large spaces for up to 
1,000 guests can turn to the ballrooms at Hong 
Kong Disneyland Hotel, home to 16 meeting 
spaces and grand ballrooms. �e Cinderella 
Ballroom and Sleeping Beauty Ballroom are 
both versatile, elegant spaces that can be sub-
divided as needed. �e Snow White Ballroom 
is directly accessible from the lovely Dreamers’ 
Garden, an outdoor area suitable for cocktails 
and private functions.

 Beyond the three hotels, the entire 
Hong Kong Disneyland Park is at the planner’s 
disposal. Get creative and integrate the 
theme park’s many o�erings for one-of-a-
kind activities. Whether it is thrill rides, an 
interactive session with Disney characters or a 
special live musical performance, planners can 
choose any number of activities that best match 
the interests of their groups.  

Hong Kong Disneyland
Tel: +852-3510 6868
E: BusinessSolutions.Events@hongkongdisneyland.com
W: www.hongkongdisneylandmeetings.com
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served are top quality. Dinner at 
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arrangement most as the 
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which is very important as 
our guests from the Food 
& Beverage industry have 
a very refined palate. They 
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the presentation, taste and 

standard of the food.”
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Director
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conference center or took place 
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entertainment, which fulfils 
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trip. Hong Kong Disneyland 
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to us.”
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A buy-out day with customized 

activities was the highlight. These 
included a welcome party for 

1,500 VIPs at the Theater in the 
Wild, a special staging of “Festival 
of the Lion King”, a sendoff with 

Disney characters and a toast 
at the Hong Kong Disneyland 
Railroad Main Street Station.

“Hong Kong Disneyland 
Resort is an iconic attraction 
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for our company to hold an 

exclusive event. It was one of 
the most amazing trips we 
have done in our ten years 

of business. The “Festival of 
the Lion King” show was so 
wonderful. We look forward 

to coming back.”

John McKillip
President of Global Sales
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Destination: Hong Kong

With heftier destination promotion funds for HKTB 
and improved connectivity to China, Hong Kong is 
expecting rosy days ahead, writes Prudence Lui

Upbeat outlook

G
eographical advantage, global 
connectivity and destination 
appeal continue to position 
Hong Kong as a regional 
magnet for business events, 

especially mega direct-selling events. 
One mega win that Hong Kong is most 

proud of is the Unicity Global Leadership 
and Innovation Conference 2018, the first 
edition to be held in the destination. The 
event will be attended by about 17,000 
overseas delegates. 

Hong Kong is making progress on the 
association meetings front too. It will host 
some major medical conferences in the 
coming months, starting with the Asia 
Pacific Digestive Week from September 
23 to 26 2017. This will be followed by at 
least 10 medical events, of which eight are 
first for Hong Kong or Asia. Three of the 
largest gatherings are the 33rd Asia Pacific 
Academy of Ophthalmology Congress 2018 
(February), Spine Summit 2018 (March) 
and 22nd International Congress of Parkin-
son’s Disease and Movement Disorders 
(October), bringing over 15,000 medical 
professionals from all over the world to 
Hong Kong.  

According to latest statistics, Hong 
Kong welcomed 857,022 MICE arrivals 
in 1H2017, up 3.4 per cent year-on-year. 

Unsurprisingly, China was the strongest 
performing source market for Hong Kong, 
with arrivals up by 6.1 per cent.

Despite Hong Kong’s success in business 
events, there is still much to be done espe-
cially considering the number of challenges 
facing the destination’s convention bureau 
– stiff competition among CVBs around 
the world; many Asian destinations have 
lowered their barrier to entry for Chinese 
visitors, eating into the much in demand 
China pie; depreciation of the other curren-
cies against the Hong Kong dollar reduce 
the destination’s competitive edge.

Hong Kong Tourism Board (HKTB), 
general manager MICE & Cruise, Kenneth 
Wong, said: “To enrich Hong Kong’s ap-
peal, the government has earmarked an 
additional funding of HK$243 million to 
support the tourism industry in the year 
2017/2018. 

“Meanwhile, connectivity between Hong 
Kong and the mainland will be enhanced 
in the coming years with the establish-
ment of new infrastructures, such as the 
Hong Kong-Zhuhai-Macau Bridge and the 
China–Hong Kong Express Rail Link. These 
will not only provide mainland visitors 
with easier access to Hong Kong, they will 
also facilitate overseas visitors’ travel to the 
mainland via Hong Kong, consolidating our 

From left: Hong Kong Observation Wheel; view of Hong Kong’s imposing skyline

position as the gateway to the mainland.” 
While HKTB is upbeat about the future, 

a Langham Hong Kong spokesperson told 
TTGmice that the hotel has only seen mod-
erate growth in 1H2017 and forward book-
ings in the second half and 2018 appears to 
be sluggish.

“As the city operates a linked currency 
exchange rate to the US dollar, the strength 
of the latter has made Hong Kong a pricey 
destination for events in comparison with 
other Asian destinations, particularly those 
in South-east Asia,” said the spokesperson.

JW Marriott Hotel Hong Kong has also 
reported smaller business events coming 
into the hotel this year compared to the 
last. Director of group sales, Olivia Lui, said 
that the “softer market” could be a result of 
various major world events, such as the US 
presidential election and the 20th anniver-
sary of Hong Kong’s return to China rule.

However, Lui added that her team is 
optimistic about the remaining months of 
2017, with some last minute event book-
ings likely to come. 

Also, attention is now on meetings con-
ducted by education, insurance and medi-
cal industries which are “least impacted 
by global economic and political turmoil”, 
she said. 

A more positive performance was 
reported by InterContinental Grand Stan-
ford’s director of sales & marketing, Ulysses 
Leung.

“Business enquiries from shorthaul mar-
kets have increased compared to previous 
years, especially from Japan,” said Leung, 
adding that event enquiries tended to rise 
during a a low airfare period.

Leung also shared her observations of 
an increased demand among clients for 
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OPINION

What do you think is needed for Hong 
Kong to significantly improve its 
business events performance? 
The city needs more indoor venues for 
big groups of more than 200 people, 
where three meals a day could also be 
served. Hong Kong also needs more 
creative event options for us to keep 
winning clients over.

Cary Chiu
General manager
PC Tours

EXPLORE: HONG KONG

BIG WINS

Rhinology World Congress 
Hong Kong
September 1-3, 2017
Hong Kong Convention & Exhibition Centre
Expected attendance: 1,200
 

Asian Pacific Digestive 
Week 

September 22-25, 2017 
Hong Kong Convention & Exhibition Centre
Expected attendance: 3,000
 

29th World Hakka  
Conference
October 13-14, 2017
Kowloon Bay International Trade & Exhibition 
Centre
Expected attendance: 2,000
 

Unicity’s Global  
Leadership and  
Innovation Conference
January 18-19, 2018 
Asia World Expo
Expected attendance: 18,000
 

6 hours Spend the short day 
at Lantau Island. Take 

a ride on the Ngong Ping 360, Asia’s long-
est bi-cable ropeway, and see the tranquil 
countryside from high above. Marvel at The 
Big Buddha statue before venturing down 
the Wisdom Path to trace a series of 38 giant 
wood columns containing verses from the 
centuries-old Heart Sutra. When your soul is 
full, it is time to fill your belly at Po Lin Monas-
tery where a vegetarian meal awaits. 

24 hours Explore the city and 
its cuisine at your 

own pace by riding on the MTR line. The exten-
sion of the MTR Island Line now takes visitors 
into the lesser-known areas of Kennedy Town, 
Hong Kong University and Sai Ying Pun. These 
areas are transforming into hip destinations, 
with interesting eateries and bars such as Ping 
Pong 129 in Sai Ying Pun which specialises 
in gin-based cocktails, and Instagrammable 
locations such as Sai Wan Swimming Shed in 
Kennedy Town. 

Later, return to Central and embark on a 

thematic walking route designed by Hong 
Kong Tourism Board to introduce the district’s 
heritage buildings and landmarks, arts and 
culture, lifestyle, dining and entertainment 
elements.

non-traditional event proposals that feature 
new concepts and ideas and more technol-
ogy being used.

She welcomes this trend, saying that 
venue providers will now have to compete 
on creativity instead of price, elevating 
event quality in Hong Kong. 

Maxine Howe, director of sales and 
marketing for The Murray, Hong Kong, a 
Niccolo Hotel, a property slated to open 
in late-2017, has also observed the same 
growing interest in “unconventional and 
intriguing meeting spaces”.

Howe expects her hotel to do well once 

it is open for event bookings in mid-Jan-
uary 2018, as the property offers “several 
unique venues, both indoor and outdoors, 
with landscaped areas which are rare in 
Hong Kong”.

Faces of Hong Kong’s CEO Ivy Sung 
lamented that the challenge is real for her 
team to fulfil “client’s requests for unique, 
extraordinary, (new-to-market) venues that 
are also affordable”.

“We hope that our government will con-
tinue to be supportive of tourism develop-
ment especially for the high-end market,” 
said Sung.



Destination: Hong Kong

REVIEW CENTRAL

Contact
Tel: (852) 2116-8821
Email:  aqualuna@aqua.com.hk

Room count 546
Star rating Five 
Contact 
www.shangri-la.com/hongkong/kerry

Aqua Luna II set sail in April 2017, a 
precious vessel that is probably the 
last Chinese junk to be painstakingly 

handcrafted in Hong Kong by an 86-year-
old local craftsman. It is a masterpiece that 
took two years to complete, using traditional 
methods and materials – wood, bamboo and 
not a single nail.

Aqua Luna II is known as Cheung Po Tsai 
in Cantonese, named after the Cheung Chau 
island pirate. The junk now offers harbour 
cruises day and night.

Concept Unlike its sister vessel, the Aqua Luna 
I which is known for its distinctive red sails, 
the new Aqua Luna II spots imperial blue and 
white dragon sails, paying tribute to the Ming 
Dynasty when dragons traditionally symbolise 
power and luck. With its larger built, Aqua 
Luna II can comfortably welcome up to 80 
guests on its two decks.

MICE application Aqua Luna II welcomes full 
charter and can support all types of private 
events.

The main and top deck span 186m2, and 
comprise both indoor and outdoor spaces. The 
full-size bar and cocktail lounge can accom-
modate up to 80 guests at a time for cocktail 
parties and dinners. 

Kerry Hotel Hong Kong opened on the 
Kowloon waterfront last April. The 
16-storey property positions itself as an 

urban resort and takes a relaxed luxury ap-
proach in its guest experience.

Rooms There are 546 guestrooms, spread 
across various categories from the 42m2 De-
luxe City View Room to the 294m2 Presidential 
Suite on the topmost floor. 

I checked into my 52m2 Premier Sea View 
room on the seventh floor, and was right away 
struck by the million-dollar view of Victoria 
Harbour. The massive floor-to-ceiling windows 
allowed for such impressive views. 

It is worth noting that over 60 per cent of 

Event planners can opt to cruise around Vic-
toria Harbour, Hong Kong Island’s south side, 
Cheung Chau or even Lamma Island, lunch or 
dinner is served to their guests.

In the day, piping hot dim sum is a great 
option. Catering is undertaken by Aqua Restau-
rant Group so quality is guaranteed.

Various entertainment options, provided 
by its outsourced partners, are available, such 
as Chinese instrumental music performances, 
magic shows, lion dances and demonstrations 
of Chinese arts and crafts like calligraphy. My 
night cruise featured a traditional face mask 

rooms in this hotel offer a sea view.  
The room is sized amply, furnished with a 

round desk, a coffee table, sofas, a large and 
plush bed, and a 43” flat screen LED televi-
sion. The bathroom comes with double sinks. 
Items in the minibar are complimentary, with 
the exception of wine and liquor.

My only wish is for the room to come with 
more electric sockets and USB points for 
travellers with multiple devices. 

I thought the hotel’s guidebook, Bay Area 
Guide, was a great idea. It introduces guests 
to the history and food culture trails along the 
harbourside. The hotel enjoys a great location, 
within walking distance of local markets.

 
MICE facilities The hotel boasts 17 function 
spaces, both indoor and outdoor. 

Its largest venue, the 1,756m2 Grand 
Ballroom on level two, is also said to be Hong 
Kong’s biggest pillar-less ballroom. It can 
accommodate a banquet of over 1,000 guests 
and a standing reception of up to 2,100.

The Grand Ballroom is connected to a foyer 
with views of the sea, a space that can take a 
long dining table seating 40 guests.

The 1,125m2 Hung Hom Ballroom on level 
one can be divided into seven smaller function 
rooms, and comes with a gallery outside which 

Aqua Luna II By Prudence Lui

Kerry Hotel Hong Kong By Prudence Lui

is ideal for cocktail receptions. 
My favourite venue is the 158m2 Harbour 

Room on level four which I found to be rather 
cosy. It comes with a 200m2 deck which I im-
agine would work great for a 60-pax barbeque 
party with live band for entertainment.

Other facilities Event planners will love the 
fact that most of the hotel’s F&B venues are 
flexible and can support private events. The 
open-air Red Sugar Bar on level seven, for 
instance, can be bought out for private parties 
with a live DJ service. This is an impressive 
party venue, with its 270-degree wrap-around 
terrace. 

The 300m2 Club Lounge comes with private 
spaces that can be used for meetings. 

Elsewhere, the hotel has a 24-hour gym and 
a 25-metre outdoor heated swimming pool 
overlooking Victoria Harbour. A spa with four 
treatment rooms will open this October.

changing show and Chinese opera performed 
on the foredeck of the junk.
Service There were approximately 10 crew 
members onboard to steer the junk boat and to 
attend to guests. I like that the service staff are 
all attentive. 
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The Thai resort town of Hua Hin is all primed for MICE business, but what it lacks is 
direct international flight access and stronger promotion. By Xinyi Liang-Pholsena

The tide of change is coming
Destination: Thailand

H
ua Hin has long been a 
favoured weekend destination 
for Thais and expats, but de-
spite its proximity from Bang-
kok – about a 2.5-hour drive 

away – the seaside town never quite gained 
popularity among international event plan-
ners due to limited access options. 

All this is set to change, as talks of Hua 
Hin Airport becoming an international one 
has become more rife in recent months. 
Thai authorities were reportedly in talks 
earlier in August to make arrangements to 
welcome international scheduled flights. 

Commercial air services to the resort 
town has been sporadic in the past, limited 
to Kan Air’s domestic services and Thai 
Lion Air’s Hat Yai-Hua Hin services – both 
of which were already plugged – as well as 
private business jets. 

At press time, AirAsia is looking at 
launching five-times weekly flights be-

tween Kuala Lumpur and Hua Hin in 2017, 
a development that is keenly watched with 
bated breath by Hua Hin’s tourism and 
hospitality players.

David Barett, CEO of Hype Global and 
MICE consultant to the Ananda Resort Hua 
Hin, told TTGmice: “If AirAsia can pull it 
off, this will be a turning point for Hua 
Hin hotels’ fortunes. While international 
meeting planners are desperately seeking 
something new, the current three hours’ 
drive time to the resort is a deterrent. 

“Direct air access will open up the 
destination for meetings and incentives. If 
we can start with Kuala Lumpur and Hong 
Kong, as two key geographic source MICE 
markets, and lobby for a Singapore route to 
follow, we would hit the MICE jackpot,” he 
continued.

International accessibility aside, hoteliers 
also point to the readiness of Hua Hin/
Cha-Am as a business events destination, 

as these two adjacent seaside towns are 
already home to quality hotels with meet-
ing facilities, an abundance of F&B options, 
and off-site attractions. 

A new crop of upmarket hotels like 
Radisson Blu Resort Hua Hin, Ananda Re-
sort Hua Hin, and Hua Hin Marriott Resort 
& Spa have further upped the destination’s 
business events prospects. 

Goetz Bauer, general manager of Hua 
Hin Marriott Resort & Spa, commented: 
“Hua Hin has great potential to be the 
perfect MICE destination from Mondays 
to Fridays as it is significant cheaper than 
Bangkok even if you include transportation 
costs, and it can always be combined with 
an incentive component.”

Bauer shared: “More organisers have 
realised this and are finding ways to 
overcome the three-hour drive by adding 
seafood lunches, shopping stops, sightsee-
ing, or even teambuilding activities.”
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Clockwise from above: The buzzing night market at 
Hua Hin; Hua Hin’s train station; Phraya Nakhon Cave 
in Khao Sam Roi Yot National Park

Destination: Thailand

What do you think is needed for Hua Hin to significantly improve its 
position as a business events destination? 
More access options into the destination is what’s needed, as the 
traditional drive to Hua Hin via road can be tiresome especially after a 
longhaul flight! Upgrading the Hua Hin Airport would be one option to 
improve volume and economic growth to the destination. This would 
have a significant effect across the board and would definitely open 
the destination for more MICE/incentive planners to consider Hua Hin 
due to its ease of access. U-Tapao Airport has recently undergone vast 
improvements to its terminals and accessibility, so it would be great to 
see the same investment and resources given to Hua Hin.

Philip Wigglesworth
General manager,  
Destination Asia Thailand

OPINION

Andrew Cornelio, director of sales & 
marketing at Radisson Blu Resort Hua Hin, 
said: “There seems to be more infrastruc-
ture development, especially in the ‘cor-
ridor’ between Hua Hin and Cha-Am. We 
already see a healthy growth of good-quali-
ty bistros and dining establishments in this 
area. There are already several water parks, 
two good shopping malls, and numerous 
golf courses.” 

Hua Hin’s “own flavour” owing to its 
strong mix of culture, mountains and 
the sea is what keeps groups and events 
requests for Hua Hin steadily rolling in for 
Diethelm, but the DMC’s Thailand events 
department manager Sandy Peamsomboon 
noted that Hua Hin currently commands 
stronger interest among domestic event 
planners as compared to overseas.

It’s a similar observation for Hua Hin 
Marriott Resort & Spa, as a majority of its 
events bookings – as well as the attendees 

– still hail from offices based in Bangkok. 
This situation can be improved with more 
promotion, Bauer stated, echoing the senti-
ments of industry players. 

Said Cornelio: “Both TICA and TCEB 
have brought in MICE fam trips but the 
destination needs more promotion. I think 
more can be done in terms of promot-
ing the MICE market as it is great for the 
slower weekdays. 

“There can be more attractions in the vi-
cinity since (planners’) questions currently 
revolve around what kinds of activities are 
available for meeting delegates.” 

Barrett added: “More can be done to 
promote Hua Hin/Cha-Am in the interna-
tional MICE markets. TCEB has overlooked 
the destination, as the beach resort is not 
one of their five MICE Cities (Bangkok, Pat-
taya, Phuket, Chiang Mai and Khon Kaen). 

“I extended an invitation to TCEB to 
attend the Hua Hin General Managers’ 

meeting in August, and presented the good 
work that TCEB has undertaken with their 
MICE Cities initiative, and explored how 
the destination can partner with the bureau 
to promote and drive more international 
and domestic MICE to Hua Hin,” he added. 

When asked what plans TCEB had 
to grow Hua Hin as a MICE destination, 
a spokesperson told TTGmice that the 
destination is one of the cities the bureau is 
considering for development. 

With its wide-ranging accommodation, 
extensive facilities and services for MICE, 
as well as diverse attractions, Hua Hin is 
“ready to accommodate both leisure and 
MICE visitors”, the bureau said. 

Barrett concluded: “With the right mix of 
destination partners, destination branding, 
digital marketing and experiential events, 
combined with the opening of the airport, 
Hua Hin will be on track to securing a 
much larger share of the MICE market.”
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EXPLORE: HUA HIN

6 hours After breakfast at your hotel, make your way to 
Mrigadayavan Palace, built by King Rama IV as a 

summer resort and now a restful attraction that is open to the public. 
Stroll through to discover the palace’s 16 teak buildings that were built in 
a Thai-Victorian architectural style as well as sprawling lawns and lush 
gardens dotted with fountains. There are various serene spots where 
visitors can sit and contemplate life. Be sure to dress modestly for the 
palace visit. 

After, drive along the coast to Anantara Hua Hin Resort, where the 
elegant Baan Thalia italian restaurant is located. Dig into authentic clas-
sics or have a little fun with unique Italian-Thai fusion creations such as 
the risotto tom yam goong.

Round off your brief time in Hua Hin with some retail therapy at the 
Hua Hin Market Village, the city’s first large-scale mall when it opened 
in 2006.

Mrigadayavan Palace, Hua Hin

24 hours Monsoon Valley Vineyards is about an hour’s 
car ride from the city centre, and offers a 

plethora of activities that will delight even teetotalers. Spend a good part 
of the day touring the vineyard on a jeep and learning how wine grapes 
are grown in Hua Hin’s tropical climate or cycling down the vineyard’s 
three-kilometer trail. Later, join a bottle-painting class to craft a unique 
souvenir. Enjoy lunch at The Sala, the vineyard’s restaurant where diners 
feast on both delicious food and panoramic views.

Return to the city for a taste of how the Thai royals once enjoyed this 
seaside resort. Start with a visit to the iconic, vibrantly painted Hua Hin 
Railway Station and its royal waiting room, where trains from Bangkok 
still roll in. Then skip over to Mrigadayavan Palace.

Welcome the evening with cocktails and dinner at McFarland House, 
a two-storey 19th century pavilion that has been transformed into a 
beachfront bar and dining area within the Hyatt Regency Hua Hin.

Monsoon Valley Vineyards, Hua Hin

LagunaPhuketResortLagunaPhuket

Untitled-3   3 23/9/17   3:08 AM



REVIEW CENTRAL

Room count 196 
Star rating Five stars
Contact 
Tel: (66-32) 898-989
Address: 1499 Petchkasem Road
Email: rsvns@anandahuahin.com
Website: www.anandahuahin.com

Room count 322 
Star rating Five stars 
Contact 
Tel: (66-32) 904-666
Address: 107/1 Petchkasem Road 
Email: bookhuahin@marriott.com 
Website: www.huahinmarriott.com

Thailand-based Compass Hospitality’s 
first venture into the luxury hotel sector 
takes the form of Ananda Hua Hin Resort 

& Spa. Opened in April this year on a 4.8ha 
land by the sea in Cha-Am, the resort is lo-
cated 15 minutes from Hua Hin town and eight 
minutes from the Hua Hin Airport. 

Rooms The 196 rooms, suites and villas are 
spread across three distinct zones, which are 
dotted with landscaped greenery, parasol-lined 
lagoons and lush palms. 

At the highest end is the Ananda Pool 
Collection, a cluster of 23 villas measuring 
from 188m2 to 268m2, with their own gardens, 
private pools and private entrance. 

MICE facilities Designed with corporate events 
and bleisure in mind, the resort boasts Hua 
Hin’s biggest ballroom with 900m2 of flexible 
function space, which can accommodate 700 
pax in theatre-setting or 500 guests for a ban-
quet. The space can also be reconfigured into 
five smaller meeting or event venues. 

These meeting facilities occupy an inde-
pendent building that sports a dedicated en-
trance and foyer which connects to the resort’s 
main lobby. The open foyer can also serve as 
a pre-function area, offering abundant space, 
breeze and natural light. 

Hua Hin Marriott Resort & Spa opened its 
doors in March 2016 after a three-year 
reconstruction – of the former Marriott 

property of the same name that was mostly 
torn down for the new edition. 

Besides featuring a stronger line-up of 
business events and leisure facilities, the new 
3.5ha beachside resort also melds modern 

Ananda Hua Hin also offers a selection of 
programmes and activities to cater to groups 
of various sizes, from small-scale brainstorm-
ing sessions to scavenger hunts around the 
resort grounds for corporate teambuilding. 

Other facilities There are six F&B outlets 
such as the all-day-dining Staas offering 
Thai and international cuisine; the beachside 
Brezza featuring Italian cuisine and a wine 
list highlighting Monsoon Valley White Shiraz 
from the nearby Monsoon Valley Vineyard; and 
the Blue Biscuit serving cocktails and live jazz 
performances in the evening. 

design, Thai colonial features and recurring 
pikul flower (Spanish cherry) motifs together, 
creatively weaving them into many corners of 
the property. 

Room Accommodations are spread across 
various buildings. Starting at 39m2, the rooms 
are clearly an exercise of comfort and livability 
with their elegant white-and-beige lines, plush 
beds and spacious bathrooms with marble-
clad sinks. Some rooms also have direct 
access to the lagoon pool or come with views 
of the Gulf of Thailand. 

Further up the luxury notch are the Suites, 
which measure upwards of 72m2 and feature 
their own separate living rooms. 

MICE facilities The 313m2 ballroom is ideal 
for large functions, while eight meeting rooms, 
ranging from 39m2 to 120m2 with a total area 
of 870m2, can be configured to host a multi-
tude of different events – up to 508 guests in 
theatre-style or 330 guests banquet-style.

For a breath of fresh air, event planners 
can opt for the function area in the garden or 
beach terrace, which can cater to corporate 
and social occasions of up to 250 guests. 

Other facilities A lagoon-shaped pool winds 

Ananda Hua Hin Resort & Spa By Xinyi Liang-Pholensa

Hua Hin Marriott Resort & Spa By Xinyi Liang-Pholensa

Buggies are available to transfer guests 
around the sprawling property. 

Verdict An outstanding new choice in the up-
and-coming Cha-Am area. 

around the resort while an adults-only pool – 
hemmed in by lush greenery – affords more 
privacy. The resort also features a strong 
line-up of kids’ amenities such as a kids’ club, 
water slide, children’s pool and tree house. 
Other recreational facilities include a fitness 
centre and the Quan Spa. 

As well, there’s no lack of in-house dining 
options such as the all-day-dining Amber 
Kitchen and its various live cooking stations; 
Big Fish & Bar offering grilled meat and 
seafood in a seafront setting; the sea-facing 
Pool Bar and its cocktail selection, the Lobby 
Lounge; plus Siam Bakery that serves baked 
products and sweet treats alongside an open 
work space. 

Verdict A property that seamlessly integrates 
work and play. 
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It should be an appealing place. Centara has properties in 14 of Thailand’s
most desirable destinations, plus Maldives, Oman, Sri Lanka, and Vietnam.
Choose from beautiful beaches, vibrant cities and exclusive hideaways.
You’ll find venues in all shapes and sizes. Make sure the hotel team knows
how to manage an event. Centara is the largest hotel operator in Thailand,
with experienced people and modern technology to handle demanding
events. Look for service that will make your people feel special.
Thailand is famous for warm, graceful service. Centara combines this
cultural tradition with rigorous training.

Visit our website at centarahotelsresorts.com/mice to find out more.

FOR FURTHER DETAILS PLEASE CONTACT US ON
  eventsalesgroup@chr.co.th
  +66 (0) 2101 1234

THE THREE ELEMENTS
TO A SUCCESSFUL EVENT
AT CENTARA

THAILAND     •     MALDIVES     •     OMAN     •     QATAR     •     SRI LANKA     •     VIETNAM
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Destination: Singapore

Tiny Singapore may be running out of space for expanding, 
massive tradeshows, but industry experts believe that the 
city-state can benefit from its position as a hub for the 
Fourth Industrial Revolution. By Caroline Boey

A specialised 
events city

A
t least one tradeshow organiser 
in land-scarce Singapore is at the 
crossroads. With space require-
ments breaching the capacity 
of the existing venue, at around 

100,000m2, its 2018 event will be taking up 
everything it can get at two different loca-
tions.

Billed as two venues, one mega show, 
the biennial 2018 Food & Hotel Asia (FHA), 
organised by UBM SES, will occupy the 
100,000m2 SingEx, the 12,000m2 MAX Atria 
@ Singapore EXPO, and 37,000m2 at Suntec 
Singapore’s level three, four and six.

For Paul Wan, managing director, UBM 
SES and UBM Singapore, top of his wish list 
is for Singapore to have one single purpose-
built exhibition venue with gross capacity of 
between 150,000m2 and 200,000m2.

The Sands Expo and Convention Centre, 
which hosts an average of 70 tradeshows 
and more than 3,000 events annually, is also 
wanting an expansion so that it can facilitate 
and accommodate the growth of its exist-
ing tradeshows and the needs of new-to-

Singapore tradeshows, said Ong Wee Min, 
executive director of sales, Marina Bay Sands 
(MBS).

When asked what Singapore should do, an 
industry consultant opined: “It is a fair mo-
ment to start looking at infrastructure expan-
sion if there is 70 per cent utilisation.”

In its reply, the Singapore Tourism Board 
(STB) said Singapore is not “just targeting 
large-scale events”. 

Andrew Phua, director, exhibitions and 
conferences, STB, pointed out the aim is “to 
attract quality business events that deliver 
innovative and rich content, draw a diverse 
and growing stream of visitors” from sectors 
such as biomedical sciences and healthcare, 
environment and energy, infocomm technol-
ogy and media, and to establish the city as 
a premier MICE hub anchored on thought 
leadership and business opportunities”.

Mark Cochrane, regional manager, UFI 
The Global Association of the Exhibition In-
dustry, said Singapore may not need a mega 
facility and can continue to grow by aiming 
for niche B2B tradeshows combined with 

high-end conferences.
Singapore is able to provide creative solu-

tions for event owners looking for flexible 
venues and unconventional meeting spaces, 
Phua added. “We will also continue to work 
with our MICE stakeholders to identify 
opportunities to create, grow, and anchor 
more quality events, and to improve industry 
networks globally.”

Singapore, with its well established infra-
structure, ecosystem for the business events 
industry and a good reputation for hosting 
professionally organised events has many 
strengths as a business events hub, accord-
ing to Edward Liu, group managing director, 
Conference and Exhibition Management 
Services Singapore.  

“However, our major weakness is our 
relatively small market size. Quite frankly, 
this (tradeshows) is very much a numbers 
game. China and India have the population 
and huge markets for most products and ser-
vices. Most European organisers have been 
replicating their more established events in 
these two countries and have been giving 
Singapore the miss,” Liu pointed out.

Aloysius Arlando, CEO, SingEx, added: 
“Our relatively small market size means we 
are heavily dependent on international trade 
conditions to thrive, although this provides 
us with the perfect blend of openness and 
agility to play an incubator role in the 
development of new technology and ideas 
through trade events. 

“Our survival instincts brought on from 
our nation-building experience, coupled with 
nimbleness and farsightedness, give us an 
advantage in the MICE space through strong 
adaptability, speed to market and therefore a 
firm international footing in today’s chang-
ing market conditions.”

So if it is not about size, what are the op-
portunities for Singapore?

 Arlando opined: “At SingEx, it is critical 
for us to understand what the key and likely 
drivers are for the future economy and the 
marketplace they serve. Our knowledge of 
key industries driving the region’s economies 
and close networks forged over the years 
enable us to understand market needs and 
changing demand intimately. 

 “High growth industries like technology 
– IoT (Internet of Things), fintech, and envi-
ronment and sustainability are fast emerging 
but there are also other verticals that we 
have been active in for some time in which 
new or converging industries present fresh 
opportunities to develop market-relevant 
event platforms. 

“Last Mile Fulfilment Asia is a perfect 
example of a trade event borne out of new 
market needs due to converging industries. 
Another prime example is healthcare.”

Similarly, MBS’s Ong observed growth in 
cyber security tradeshows, driven by the de-
mand for more sophisticated cyber security 
considerations as more businesses seek to 

Singapore’s strength in finance, intelligence and innovation 
industries can enable her to incubate specialised trade events 
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OPINION
What do you think is needed for Singapore 
to significantly improve its business events 
performance?  
The Singapore calendar throughout the year is 
already very busy and in my view we can get 
better results by embracing technology to take 
care of the administrative parts of our business. 
Our industry is about people and relationships 
and if we can leverage on technology, we will have 
more one-on-one time to grow the business.

Janet Tan-Collis
Chief executive, East West Planners
President, Singapore Association of Conference and 
Exhibition Organisers and Suppliers

EXPLORE: SINGAPORE

6 hours Hop on the MRT line to 
get to one of the older 

heartlands such as Toa Payoh, Clementi or 
Tiong Bahru and see a less hurried pace in 
this busy city-state. Do what the locals do 
and indulge in a quintessential Singaporean 
breakfast of kaya toast, nasi lemak or bak chor 
mee – or all of them – before browsing the wet 
market to pick up some local spices or cooking 
tips from the friendlier stall vendors. 

When the Singapore heat gets too much to 
bear, escape into a neighbourhood mall. Go 
window shopping with a cup of iced yuan-yang 
(a blend of coffee, tea and milk) or bubble tea 
(sweetly flavoured tea with tapioca balls) in 
hand, and you will be one with the locals.

24 hours Start your day in Chi-
natown’s Smith Street 

Food Centre where an array of local favourite 
eats can be found – most of them loved by 
generations of Singaporeans. 

Fill your belly and walk over to the China-
town Heritage Centre, a two-storey museum 
modelled after the cramped living quarters 
of Singapore’s early Chinese migrants. Audio 
guides complete the eye-opening experience. 

From Singapore’s old to Singapore’s new, 

BIG WINS

2nd Singapore 
FinTech Festival 
November 13-17, 2017
Singapore Expo
Expected attendance: 
8,000 international visitors
 

Inaugural World Wealth  
Creation Conference 
November 28-30, 2017
Singapore Expo 
Expected attendance: 
2,950 international visitors
 

4th Singapore  
Media Festival 
November 23-December 3, 2017
Various locations, including Marina Bay Sands
Expected attendance: 
More than 20,000 international attendees

protect their data, online engagement ac-
tivities and financial transactions for their 
communities.

 Ong said: “Fintech is a new hot growth 
sector. As a regional financial hub, Singa-
pore continues to attract and host major 
global finance events – such as the new-to-
Singapore Money20/20 tradeshow, which 
will make its Asian debut at Sands Expo 
and Convention Centre next year.

“Singapore’s biggest strength is its 
focus on new technologies, research and 
development (R&D) and innovation – all of 
which will gear us up for growth and drive 
the possible creation of new tradeshows in 
these new sectors.

 “The modern tradeshow of today is 
already taking an upstream approach, with 
content designed to address the innovation 
and R&D efforts in transforming traditional 
sectors like F&B, medical, maritime and 
finance.

 “Looking ahead, we are likely to see 
the tradeshows of tomorrow integrating the 
innovation elements of artificial intelligence 
(AI), robotics and predictive analytics and 
examining how these new technologies will 
transform the different industries.”

UBM’s Wan opined: “Emerging technol-
ogies such as AI, AR (augmented reality), 
VR (virtual reality), robotics, etc, will be 
the key components to many companies’ 
growth strategy. As such, NXTAsia, the 
new event within ConnecTechAsia to 
showcase emerging technologies and enter-
prise solutions will be a hot bed for many 
digital innovations.

“Cyber security is also crucial during 
digital transformation, it is even a key com-
ponent of national defence.”

head now to the Gardens by the Bay and the 
ArtScience Museum, two star attractions with 
unique exhibits that will capture your attention 
for hours. 

When famished, seek out one of the many 
restaurants inside the cavarnous The Shop-
pes shopping mall at the Marina Bay Sands 
integrated resort.

End your day with a world-class musical 
staged at the Marina Bay Sands MasterCard 
Theatres, followed by supper just across the 
venue at Osteria Mozza.

Tiong Bahru heritage buildings
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Destination: Singapore

REVIEW CENTRAL

Contact
Email: dining.sls@shangri-la.com
Opening hours
Lunch: 12.00 – 14.30 
(restaurant and terrace)
Dinner: 18.00 – 22.30 (restaurant)  
/ 18.00 – 00.00 (terrace)

Room count 395 
Star rating Four stars 
Contact 
Tel: (65) 6521 6088 
Email: HA0D7-RE@accor.com

Brief Shangri-La Hotel Singapore’s revamped 
Tower Wing has brought with it a new 
restaurant that impresses the senses with 
delicious, well-plated traditional Japanese 
dishes and an inviting, elegant environment 
typical of Japanese simplicity.

Concept: Perched on the top floor of the Tower 
Wing on level 24, Nami seems to sparkle even 
in the day.

Its interior is kept simple with slate floors, 
plush beige and brown seats against tables 
of a lightly-toned wood, and two fascinating 
feature walls – one made of many shiny silver 
squares at the sushi bar and the other a collec-
tion of lacquered wood slices coming together 
to form a rouge ripple. Massive windows 
stretching across the length of the restaurant 
allow diners to appreciate the lush greenery 
and urban sprawl surrounding the hotel.

Food: The ambience is impressive, and sets 
the right tone for a meal crafted by gastron-
omy extraordinaire, head chef Shigeo Akiba, 
who has experience in feeding Japan’s royalty 
and some of the world’s celebrities.

Here at Nami, Akiba brings to life his dishes 
with the help of his unique dashi stock, made 
using the best konbu obtained from the sea off 
Hokkaido and katsuobushi from Kyushu.

Brief Mercure Singapore Bugis is a new-build 
located among a mix of office blocks and 
shopping malls, old and new. The hotel enjoys 
a convenient location, being within walking 
distance of Suntec Singapore International 
Convention and Exhibition Centre. Other main 
venues in the city and the CBD are accessible 
by short train or taxi rides.

Rooms Mercure Singapore Bugis offers 395 
rooms and suites in four categories – Stand-
ard Room, Loft Room, Superior Room and 
Executive Loft Room. As with most new-builds 
in space-starved Singapore these days, rooms 

While it is often easy to impress diners with 
top range ingredients, Nami perfects even the 
most simple of side dishes.

My chawanmushi steamed egg custard had 
an unearthly silken texture and a lingering rich 
flavour, and I particularly favoured a pretty dish 
of grilled eggplant cubes coated with fragrant 
black miso, topped with roasted pine nuts and 
edamame.

MICE application Nami’s tranquility and 
elegance makes it an ideal dining venue for 
business luncheons with partners you hope to 
impress. The restaurant seats 96 guests and 
comes with two private dining rooms for six 
and 10 people respectively.

The main dining area can also be partially 

are small. Despite the size, rooms do not feel 
claustrophobic, and they deliver on comfort 
with a layout that allows ease of movement.

Reflecting the brand’s promise to bring the 
destination’s uniqueness into the property, 
every guestroom floor features a different 
collection of quirky photographs and artworks 
that capture a specific side of Singapore. 
These commissioned pieces add a lively touch 
to common spaces.

All rooms come with a Handy integrated 
mobile device which offers guests unlimited 
free mobile Internet access, free local and IDD 
calls to 10 key destinations worldwide, and an 
up-to-date city guide.

MICE facilities The cubic hotel may look 
small from the outside but it surprises like 
Mary Poppin’s bag in terms of event facilities. 
Level two houses the 215m2 pillarless Queen 
Ballroom which can accommodate a 120-pax 
banquet and be divided into three independent 
function rooms.

Three other meeting rooms – Bugis Central, 
Capitol Boardroom and Marshall Junction – sit 
on a floor above and can each take in events 
with up to 20 pax. Bugis Central opens up into 
an outdoor courtyard with vibrantly coloured 
modern furniture.

Nami, Shangri-La Hotel Singapore By Karen Yue

Mercure Singapore Bugis By Karen Yue

hired for private events by planners already 
hosting residential meetings at Shangri-La 
Hotel, Singapore. As well, chef Akiba and his 
team are happy to work with event planners to 
customise a menu. 
 
Service Attentive and warm.

Head up to the topmost floor and one will 
find Sky Deck (above) on level 15, an open 
space with colourful seats on plush carpet 
grass and adorable chicken sculptures tucked 
among lush landscaping. The youthful vibe 
of Sky Deck has made it a popular choice for 
more casual corporate launch events. 

Another venue option is a sheltered deck 
close to the Straits Poolside on the seventh 
floor.

Other facilities There are three F&B outlets 
here – BARtistry@One22 lobby bar, Song 
Garden Chinese restaurant, and Royale all-day 
dining restaurant. 

I particularly love REDADYTOWORK, a chic 
alcove in the lobby with plush furnishings and 
oversized book shelves filled with reading 
materials and interesting ornaments. Two com-
plimentary iMacs are offered at a workstation. 
There is also a six-seat meeting table.
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Faced with dwindling arrivals from China, Taipei targets 
South-east Asian corporates with rewards, refurbished 
halls and new venues, reports Pamela Chow

A new direction

As Taiwan sees a shrinking volume of 
Mainland Chinese travellers, event and 
venue operators in Taipei are reinventing 
their offerings to woo South-east Asian 
crowds.

MEET Taiwan – the business events 
promotion agency under the Bureau of For-
eign Trade – is taking the lead by ramping 
up its promotional efforts aimed at South-
east Asia, said Nana Di, project manager, 
convention section II, Taiwan World Trade 
Centre Exhibition and Convention Opera-
tion Department of the Taiwan External 
Trade Development Council (TAITRA).

These include twice-yearly SENSE 
Taiwan fam trips dedicated to South-east 
Asian buyers and increasing its networking 
roadshows in the region to twice a year.

TAITRA has also been working closely 
with ICCA to conduct workshops that 
educate suppliers and organisers on how 
to better bid for international conferences, 
said Di.

Under Taiwan’s tourism bureau, the 
BEST (Business Events in Surprising Tai-
wan) Rewards Programme has also been 
introduced to entice organisers and confer-
ence groups with inspection subsidies, 
visa application counselling, MEET Taiwan 
discount cards and more.

This comes after the launch of the 
Southbound Policy, which provides subsi-
dies, administrative assistance, souvenirs 
and more for incentive groups hailing 
from the 10 South-east Asian countries, six 
nations in South Asia, as well as Australia 
and New Zealand. The government also 
plans to extend visa-free privilege to Filipi-
nos within this year.

Thanks to the policy, arrival numbers 
have picked up significantly from source 
markets such as Malaysia, the Philippines 
and Thailand, said industry players.

“There was a 50 per cent drop in 
Chinese visitors in 1H2016 as compared to 
the same period in 2015,” said Kitty Wong, 
president of K&A International. “But (ar-
rivals from) other countries have made up 
for it.”

Capitalising on this, K&A is eyeing 
incentive groups from Muslim markets in 
Asia, the Middle East and UAE.

Meanwhile, Sheraton Grand Taipei 
Hotel has been receiving more incentive 
and meeting groups from the Philippines 
and Thailand, said Betty Tsai, its director of 
sales and marketing.

Tsai observed that corporates from 
these countries often favour local experi-
ences such as visiting the Huashan and 
Songshan Cultural and Creative Parks, 
cycling and experiencing the Pingxi Sky 
Lantern Festival.

To stay competitive, Sheraton Grand 
Taipei Hotel has transformed its two base-
ment levels into a dedicated event space, 
comprising a Grand Ballroom for about 

Destination: Taiwan

Taipei Story House

Local experiences, such as joining in the Pingxi 
Sky Lantern Festival, are in demand 
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Destination: Taiwan
Coming up, TNEC will have its second 

hall built by 2018.
The government is also seeking to 

open up more conserved heritage sites and 
buildings, with MEET Taiwan increasing 
dialogues with heritage venues, hoteliers 
and conference organisers.

Examples of heritage buildings in Tai-
pei that have welcomed private corporate 
events include The Red House, Taipei Story 
House and Huashan 1914 Creative Park, 
with the last one providing up to 2,000 
seats and eight function rooms.

Chen said: “Taipei needs more unique 
spaces, such as museums or historical 
buildings, for companies to hold offsite 
gala dinners. Areas like Songshan Park are 
not big enough, and clients want some-
thing more exciting compared to exhibition 
centres.”

Getting heritage venues to open up is 
a challenge, remarked Di, who explained 
that the preservation of these landmarks 
alone is difficult, hence venue owners 
are often reluctant to host large delegate 
groups. Still, TAITRA is working on making 
more of such historical venues available, 
especially for receptions and gala dinners, 
said Di.

OPINION

What do you think is needed for 
Taiwan to significantly improve its 
business events standing?  
Visa approval for more source 
markets can help increase demand 
for business events. Hosting more 
city-wide events can make Taipei 
more attractive to other planners.

Shufen Ho
Director of commercial strategy, 
Mandarin Oriental

EXPLORE: TAIPEI

6 hours Take a train 
along the 

Bannan or Zhonghe-Xinlu Line 
and stop at Zhongxiao Xinsheng 
Station to explore Huashan 1914 
Creative Park, a vibrant cul-
tural hub revived from an old sake 
manufacturing plant to now offer 
local art, handicrafts and events. 
For a second dose of creativity, 
zip further down the Bannan Line 
to Sun Yat-Sen Memorial Hall 
Station for Songshan Cultural and 
Creative Park, a former tobacco 
factory turned into a design and 
exhibition space. Famished? Stroll 
down Section 4, Zhongxiao East 
Road and Songren Road to find 
ATT 4 Fun, which has an entire 

BIG WINS

TAITRONICS 2017
October 11-14
Taipei Nangang Exhibition Center
Expected attendance: 
About 24,000 visitors and buyers

1,000 pax, a Chinese restaurant and 
eight breakout rooms. 

W Taipei is also pulling its weight 
with bespoke meeting packages for 
event planners, said general manager 
Harvey Thompson. These include Meet-
ing Couture, which gives planners full 
customisation power within the hotel’s 
spaces, as well as the Sustainable Meet-
ing Package which includes eco-friendly 
perks like public transport cards and 
CSR activities.

“Meetings have moved away from 
the meeting room setting. Now the ex-
perience is about being loungey, unique 
and something you don’t see every 
day,” Thompson told TTGmice. 

“W Hotel has a young and more 
playful approach in our design. We 
want people to enjoy the space, which 
can help them relax and be focused,” he 
added.

The new high-speed rail link from 
Taipei Taoyuan International Airport 
to Taipei Nangang Exhibition Centre 
(TNEC) has also helped draw trade-
shows and corporate events to the city, 
observed assistant vice president of GIS 
Group, Amber Chen. 

2017 Taiwan International 
Photovoltaic Exhibition
October 18-20
Taipei Nangang Exhibition Center
Expected attendance: 
More than 9,000 visitors

Taipei Building Show
December 14-17
Taipei Nangang Exhibition Center
Expected attendance: 
More than 52,000 visitors and buyers

Sun Yat-Sen Memorial Hall

level dedicated to themed dessert 
and pastry cafes.

24 hours See the 
tranquil 

side of Taipei beyond its urban 
vitality – hop on bus S15 or S17 
to Yangmingshan Station for just 
NT$15. Within 40 minutes, you 
will be enjoying the fresh moun-
tain breeze that flows past the 
numerous parks, hiking trails and 
hot springs here. Alternatively, 
you can even book a day trip for 
a dip in one of the private baths, 
and spend the rest of your day 
exploring the many scenic trails 
and vantage points of Yangming-
shan.





The new president of the Thailand Convention 
and Exhibition Bureau (TCEB) tells Karen Yue that 
business events is not part of tourism and its role 
can ensure inclusive growth for all in the Kingdom

Chiruit Isarangkun 
Na Ayuthaya

You are TCEB’s new president but you 
aren’t new at all to the organisation. 
How will this make you a special 
leader?
I’ve been in this industry for a long time. 
I started with the Tourism Authority of 
Thailand and was among the pioneer 
team at TCEB (he started in 2004 as senior 
manager, meeting & incentive department, 
and rose through the ranks).

Most of the past presidents were people 
from outside of the industry. I don’t 
mean that they weren’t right for us. I’ve 
learnt much from them but I also had the 
chance to see where the problems were 
for us, the challenges they faced then.

I eventually chose to run for presidency 
because I’ve fallen too much in love with 
Thailand’s business events industry, and I 
have ideas to strengthen it.

What are your ideas?
Before I answer that, let me show you 
some numbers.

Over the last decade, Thailand has 
made approximately 150 billion baht 
(US$4.5 billion) in revenue from the 
business events industry, both domestic 
and international. The business events 
industry created 164,000 jobs and brought 
the government around 10.5 billion baht 
in taxes.

Tourism and business events grow at 
different pace. Business events growth fol-
lows the country’s investments and trade. 
It boosts tourism performance, but the 
two are not the same.

The problem for us is that many people 
still see business events and tourism 
as one and the same. I’ve been trying 
to explain their difference to both the 
government and the private sector. Even 
the UNWTO defines business events as a 
component of tourism, which (deepens) 
the misunderstanding.

The top-level people in the government 
needs to understand the definition of busi-
ness events in order to give it the right 

see us engaging targeted groups through 
events, such as what we have done with 
PCMA (Professional Convention Manage-
ment Association) for the 2017 PCMA 
Global Professionals Conference (August 
28-31, where select chief executives of 
international trade associations were in 
attendance). We’ve stopped participation 
in general trade shows like AIME. We will 
be more selective in where we go.

For the second, TCEB will appoint area 
managers in emerging Thai destinations 
like Khon Kaen and Chiang Mai to devel-
op (small trade shows) that will grow the 
destination for business events as well as 
advance local businesses. These manag-
ers will not just be an events expert; they 
must have the mind of an economist, to 
be able to see how jobs could be created 
for the locals.

Why the focus on domestic shows?
While TCEB’s main responsibility is to 
bring in international business events 
and delegates, we must never forget 

the importance of inclusive 
growth. We need to also 

help develop domestic 
enterprises, so we can 
all share in the benefits. 

Can you give me an 
example of how TCEB 

will do this?  
The Lanna Expo (an an-
nual trade show that fo-

attention and support for development.

Are you making progress?
Well, we have succeeded in seating TCEB 
right under the Prime Minister’s Office 
(PMO) which bodes well for business 
events related policies. Our deputy prime 
minister is a strong advocate. He spoke 
up for us in parliament last month 
(July), insisting that TCEB must sit 
under the PMO.

So what’s next for you? 
Many, but the top two things on my 
agenda are the creation of a stronger 
marketing division and greater sup-
port for destination development and 
domestic trade.

For the first, I’m pushing for budget 
in FY2018 to create and support 
a division that brings 
together under one roof 
digital and traditional 
marketing roles that 
are currently in differ-
ent departments in 
TCEB. This will allow 
a more coordinated 
approach to TCEB’s 
marketing efforts. 

This divi-
sion will also be 
supported by 
researchers and 
innovators. For 
example, I hope 
to develop an 
internal application 
that allows our staff to easily 
identify suitable event venues 
in the country. I also hope 
to invest in technology that 
allows us to more accurately 
measure our performance at 
trade events. 

Still on the topic of market-
ing, TCEB will adopt a very 
targeted approach. You will 
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manager who can look at his region 
and project where the economic growth 
potential is for the local people and local 
businesses.

Does Thailand have sufficient profes-
sional trade show players of interna-
tional standards to allow your vision to 
come true?
No, not beyond Bangkok. But beyond 
Bangkok, local players are working very 
hard to scale up their service standards 
and expertise in event management. They 
still need a lot of support from TCEB. 

Khun Nichapa (Yoswee, director, MICE 
capabilities, TCEB) has made good pro-
gress, but we still need to do more. 

The president’s four directions:
• Growing in parallel with the development of the country, which focuses 
on keeping the current market and finding new markets by placing MICE in 
parallel with the development of the country’s economy, pulling the MICE 
industry into other target industries, such as those covered by Thailand 4.0, 
as well as into special economic areas. 

• Growing in a high potential market, focusing on the regions that have 
high growth and strong connection with the development of Thailand’s 
economy, such as ASEAN, Greater Mekong Subregion, East Asia/South 
Asia and Australia/New Zealand. 

• Growing with equality, by increasing the opportunities for the MICE 
industry growth in provinces that have potential, such as Chiang Mai, Khon 
Kaen, Pattaya/Chonburi and Songkhla. 

• Growing strongly, which involves the development of the internal system 
to meet the needs of the market, developing the organisation and regula-
tions to better support the industry in the future.”

cuses on products and services originat-
ing from the Northern Thai provinces) 
has been ongoing for seven years and 
is an excellent example of what TCEB 
intends to do. 

In the first four years of the show, ex-
hibitors displayed home-made sausages 
next to coffee beans and home-spun 
cloth. The fifth year TCEB stepped in 
and we helped them hire an organiser 
who guided the show towards a better 
structure, such that there was a com-
ponent each for food, clothing and spa, 
among others. The structure then was 
still B2C. 

The sixth year we started to host 
members of the different Thai chambers 
of commerce as well as traders from 
Myanmar and Laos. This led to a start 
in B2B focus.

This year, we are pouring four mil-
lion baht into research to boost the 
show’s B2B focus. 

Isn’t that the job of a national or city-
level economic development board?
For the Lanna Expo, TCEB works 
closely with Chiang Mai’s Ministry of 
Commerce. We have to take the lead 
because the ministry isn’t able to bring 
the show’s focus beyond the domestic 
market, to acquire the foreign buyer 
presence, and to push domestic trade 
shows and the local trade they support 
into the international marketplace. 

We are only there to help, not to step 
on anyone’s toes. We want Lanna Expo 
to become an independent international 
trade show.

The private sector must first have the 
will to head in this direction and the 
local chamber of commerce must want 
to go global. TCEB can only play a sup-
porting role.

TCEB has just started a trade show in 
Chiang Mai that focuses on coffee and 
bakery, and our wish is for it to thrive 
and expand, and eventually gain inde-
pendence. TCEB can then let go and 
allow it to further grow on its own, or 
through an international show organiser 
should one buys it over.

What sort of industries will TCEB be 
keen on?
TCEB isn’t just interested in supporting 
OTOP (One Tambon One Product, a lo-
cal entrepreneurship sustainability pro-
gramme) type of initiatives. We would 
like to also grow a local ceramic trade 
show, a silk trade show, an automa-
tion trade show or any trade show for 
industries aligned with the Thailand 4.0 
policy (an economic model launched in 
2016 to develop Thailand into a value-
based, smart economy). 

And that is why we need an area 

Do you mean conducting more train-
ing and acreditation workshops?
Not just that, TCEB needs to give local 
PCOs a chance. We will try our best not 
to use PCOs from Bangkok when we 
have an event in, say, Chiang Mai. 

It is easier for TCEB to take the lead 
in this approach than to convince inter-
national planners to engage a local PCO 
they’ve not heard of. TCEB will be the 
one to help build the expertise of local 
PCOs.

There are increasingly more city-
level PCOs, which is good. Also, we 
need to trust that they can do a good 
job and leave them to think on their 
own.

TCEB is throwing its support behind selective trade events that directly engage its desired audience, such as the 
2017 PCMA Global Professionals Conference; Chiruit (far left) with top-level PCMA and TCEB representatives
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Andrew Donadel
is now general manager 
of Pan Pacific Orchard. 
He began his career 
with the company as 
the general manager 
of Pan Pacific Serviced 
Suites Beach Road, 
Singapore and Park-
royal Serviced Suites, 
Singapore. He was most 
recently with Parkroyal 
Saigon.

Christian Westbeld 
Raffles Hotel Singapore 
has appointed Christian 
Westbeld as its gen-
eral manager. Westbeld 
brings with him nearly 
20 years of experi-
ence in the hospitality 
industry spanning Ger-
many, Bangkok, Manila, 
Dubai, Singapore, 
Beijing and more.

Clinton Anderson
Clinton Anderson now 
helms Sabre Hospitality 
Solutions as president, 
succeeding Alex Alt. 
Anderson joined Sabre 
in 2014 and was last 
senior vice president of 
strategy.

Craig Syphers 
Pan Pacific Hotels 
Group has appointed 
Craig Syphers as general 
manager for Parkroyal 
on Beach Road, Singa-
pore. He last helmed 
Pan Pacific Orchard.

E J MacEwan 
E J MacEwan now leads 
Parkroyal Saigon, Viet-
nam as general manager. 
He has led several other 
properties under the Pan 
Pacific Hotels Group, 
including Pan Pacific 

Christian Westbeld Simon Manning Craig Syphers Muhammad Alan Yuslan Andrew Donadel

Chikako Shimizu 
has joined the 
new Andaz 
Singapore as 
its director of 
operations, 
moving from 
Grand Hyatt 
Singapore where 
she was executive 
assistant manager

One minute with Chikako Shimizu

Sonargaon Dhaka.

Franck Seguin
Franck Seguin is named 
general manager of the 
Outrigger Mauritius 
Beach Resort. Seguin 
brings to Outrigger more 
than 20 years of experi-
ence in hospitality, 
including senior resort 
management roles in the 
Indian Ocean, the Carib-
bean and North Africa.

Frederic De Marcy 
Chelin
Outrigger Enterprises 
Group has appointed 
Frederic De Marcy 
Chelin to the newly 
created role of area 
director of sales and 
marketing – Indian 
Ocean. Chelin will 
continue as director of 
sales and marketing for 
the Outrigger Mauritius 
Beach Resort, a position 
he has held for four 
years, adding Outrigger 
Konotta Maldives 
Resort to his area of 
responsibility.

Katerina Giannouka
Katerina Giannouka 
now leads Carlson 
Rezidor Hotel Group as 
Asia-Pacific president, 
replacing Thorsten 
Kirschke. She will be 
based in the Asia-
Pacific regional office 
in Singapore. Her last 
appointment was head 
of development for Asia-
Pacific and China for 
Rosewood Hotel Group.

Muhammad Alan 
Yuslan 
Muhammad Alan 
Yuslan is now general 

manager of Cachet Re-
sort Dewa Phuket. He 
possesses more than 16 
years of international 
hospitality manage-
ment experience.

Paul Flett 
Pan Pacific Sonargaon 

Dhaka has named Paul 
Flett its new general 
manager. He moves 
from Parkroyal Darling 
Harbour, Sydney where 
he was hotel manager.

Simon Manning 
Simon Manning has 

been promoted to 
senior vice presi-
dent, chief sales and 
marketing officer of 
Langham Hospitality 
Group, from his previ-
ous position as vice 
president, sales and 
marketing.

You started your career in hospitality as a café wait-
ress at Hyatt Regency Osaka, rising far up today as 
director of operations. What made you stick with this 
industry for so long?
It was my passion to connect with people and from a 
young age, I always knew my calling was to be working 
outside of Japan and travelling the world. I always 
enjoy interacting with people from all walks of life as I 
find that a hospitality career experience offers exactly 
that. I think there aren’t many jobs in the world that 
would allow me the opportunity to hear incredible 
personal stories and be part of their memories from 
all over the world!

You’ve held a variety of roles. How do you think 
this has helped you in advancing your career in the 
hospitality industry?
Hyatt is not only a great place to work, it is also a 

great place to grow, in terms of career advancement. 
For every role that I have taken on, the training 
sessions are often carefully curated to ensure that 
I am equipped with the right knowledge, skills and 
attitude in order to deliver my best and move on 
to greater roles as I progress. Hyatt has crafted a 
career with and for me that’s based on my inter-
ests and strengths. Plus, my superiors have always 
been (and still are) very encouraging and support-

ive towards me in my journey – they are like 
my extended family; distant relatives.

Security is among your responsibili-
ties as director of operations. Is this a 
responsibility new to you?
The security aspect is indeed new 
to me and fortunately for me here 
at Andaz Singapore, I have a stellar 
team of experienced individuals and 
I rely on them to perform the jobs 
they are great at. We have a security 
manager who has more than 40 
years of experience, and he has 
been an integral part in our pre-
opening phase and I am learning so 
much from him.



Incorporating Luxury Travel

at the 

26th IT&CMA and  
21st CTW Asia-Pacific

18 - 20 September 2018
Bangkok Convention Centre at  

CentralWorld
Bangkok, Thailand

SEE YOU 
NEXT YEAR

Discover Our Full Exhibitor Offerings
Contact sales.itcma@ttgasia.com

EARLYBIRDRATESRATESExhibit at 2017 Rates
Sign Up Before 31 Dec 2017

Secure Your Sponsorship 
From Just USD 9,000

Speak To Us For Customised Packages  
& Tabletop Spaces 

Contact sales.ctwapac@ttgasia.com

Participate At Asia-Pacific’s Only Doublebill 
Event in MICE and Corporate Travel                            

Organised By Strategic Partner Official Airline Official VenueHost Country

www.corporatetravelworld.com/apacwww.itcma.com

Supported By

http://www.itcma.com
http://www.corporatetravelworld.com/apac
mailto:sales.itcma@ttgasia.com
mailto:sales.ctwapac@ttgasia.com



