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The heritage  
advantage
I made my first trip to Hanoi in 2007, a two-day assign-
ment that gave me little time to appreciate the destination. 
Two years later, another assignment brought me back to 
Hanoi, and this time I had the chance to spend an evening 
at the elegant Hanoi Opera House. I was not there to catch 
a performance; rather, I was a guest of one of South-east 
Asia’s leading DMCs that hoped to impress its key business 
and media partners with an exclusive dinner party in one of 
Hanoi’s most revered landmarks.

And impressed I definitely was.
We had almost the entire building to ourselves that even-

ing, and were invited to explore the Audience Room – and 
to even step on stage – where performances were once 
made in the early days solely for the eyes of French officials 
and the minority Vietnamese elites.

In that evening alone I was able to see another side of 
busy Hanoi, beyond the walls of the convention centre, and 
appreciate how the French architectural influences present 
in the modern city came about. 

Over my past decade of attending business events, some 
of my fondest memories are of events hosted in heritage 
venues – a tea ceremony for journalists at Seoul’s 8th-
century Bongeunsa Temple and introduction to the temple’s 
history before the start of an exhibition; a dinner hosted by 
the Lord Mayor of Adelaide at the French Renaissance Mort-
lock Wing of the State Library of South Australia; an ICCA 
Congress 2013 dinner party at the Russian neoclassical-style 
Shanghai Exhibition Hall – built in 1955 as the Sino-Soviet 
Friendship Building. 

Heritage venues, when used right, can elevate the event 
experience by taking delegates deeper into the destination, 
something I imagine time-strapped business event attendees 
who, like me, lack the time for a leisure extension would 
appreciate. Some of them, beautiful on their own, provide a 
ready backdrop for an unforgettable event.

Of course, executing a private event at a UNESCO Herit-
age Site comes with numerous challenges and costs can 
be prohibitive. Fortunately, the oldest site is not always 
the best. Rather than simply reaching for the most ancient 
venue in the destination, I feel that it is more important 
to choose a heritage venue for its role in the destination’s 
history or how its backstory can enhance the theme of the 
event or support a corporate message. 

There is also the do-good benefit of using a heritage site 
that is relying on venue rental fees to support conservation 
efforts, like what Kyoto’s Nijo Castle hopes to achieve by 
making available some of its spaces to event planners.

Here in Asia are many heritage sites and in this issue’s 
cover feature (Ancient venues, new appeal, pages 18-22) we 
profile some of the more welcoming ones for private events. 

If you’ve had a wonderful business event at a unique 
heritage venue in Asia, I’d love to hear about your experi-
ence. Reach out to me at karen.yue@ttgasia.com.
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Q&A

What’s happening

Snapshots
Perspectives

@ttgmice

November 7-8
BE@Penang,  

Penang, Malaysia

November 17-19
Cambodia Travel Mart,  
Siem Reap, Cambodia

November 28-30
IBTM World,  

Barcelona, Spain 

TTGmice’s Mimi Hudoyo poses with Richard 
Sutar, general manager of Sheraton Grand 
Jakarta Gandaria City, during the hotel’s 
2nd anniversary celebrations. The 293-room 
property is the first Sheraton Grand property 
in South-east Asia.
September 21

We concluded our 28th TTG Travel Awards 
with a family photo – a yearly tradition where 
we get as many of our APAC mates as pos-
sible in one spot.
September 28

Twitter.com/TTGmice Instagram.com/ttgmiceFacebook.com/TTGmice

TTGmice checks out the villa of the former 
Aoyama clan, which prospered in the late 19th/
early 20th century. The beautiful and historic 
cultural property has nine meeting spaces!
September 25

TTGmice called at the Taiwan booth at 
IT&CMA and found elaborate opera figures 
had come to life!
September 27

Macao Trade and 
Investment Promotion 
Institute’s executive 
director, Irene Lau, tells 
Prudence Lui more 
about the training 
course for Macau’s 

business events 
professionals, 
and the future 
of the industry

Visit TTGmice.com for 
more exciting reads

Connect

Gary Grimmer, CEO of 
GainingEdge, ponders the 
evolution of destination 
branding and how 
peer to peer 
channels are 
taking over 
control of 
messaging  



Marketplace

PIGS DMC flies with 
“Rolls Royce of dinners” 
A gala dinner that features seven rare vintage champagnes paired with a curated 
musical programme of opera, jazz, classic vinyl pieces, dances, and Michelin-
inspired dishes will soon be an experience available to those looking to impress 
the crème de la crème of their business partners.

Aptly named The Ultimate Champagne Dinner, the idea was developed 
by Athikom Jeerapairotekun, managing director of Thailand-based Premier 
Incoming Group Services – PIGS DMC.

The Ultimate Champagne Dinner was launched on September 26 at 
IT&CMA 2017, through a surprise opera performance by Stefan Sanchez, 
CEO of Grand Opera Thailand and impresario during a morning coffee break. 
Sanchez is also the curator of The Ultimate Champagne Dinner’s musical 
programme.

“This is the Rolls Royce of dinners. It’s a once-in-a-lifetime event and, 
due to the scarcity of the vintage champagnes, it is not for everyone and is 
reserved for a very exclusive and extra special occasion,” remarked Athikom.

While Athikom declined to state the price range for this idea, David Bar-
rett, CEO of Hype Global, who represents PIGS DMC as its publicity agent, 
revealed that one of the vintage champagne costs a whopping 50,000 baht 
(US$1,507) per bottle.

To complete the exclusive experience promised by The Ultimate Cham-
pagne Dinner, Athikom recommends that a “flexible and fabulous” venue be 
used.

“Our preferred venues would be Nai Lert Heritage Home in central Bang-
kok. We also have a couple of palaces and historic landmarks that we can 
open doors to. (Beyond) the capital, we would love to arrange this at The 
Slate in Phuket or at 137 Pillars or Dhara Dhevi in Chiang Mai,” he said.

The event ideally takes 12 to 16 guests, or up to 32 people. PIGS DMC is 
able to execute the event in other destinations, and is in talks with clients 
who have requested for Vietnam, Cambodia and Dubai.

We 
love

A rose blooms in Phuket

JW Marriott Hotel Hong 
Kong’s new pride

W Suzhou is now ready to wow

Rosewood Hotels & Resorts has unveiled the Rosewood 
Phuket, its first South-east Asia resort.

Opened on November 2 on a 600m-long beachfront in 
Phuket’s Emerald Bay, the property offers 71 pool pavilions 
and villas. Rooms start at 130m2 for the Ocean View Pool 
Pavilion and go up to 796m2 for the standalone two-bedroom 
Ocean House. 

There is 243m2 of event space as well as four F&B venues 
and recreational facilities including Asaya wellness centre. 

Following a refurbishment costing HK$64 million (US$8.2 
million), JW Marriott Hotel Hong Kong now boasts a new 
pillar-free ballroom which is said to be one of largest and 
newest of its kind in the destination.

The 743m2 JW Marriott Ballroom is equipped with state-of-
the-art facilities, such as a high-definition LED wall measuring 
12mx3m, and is elegantly dressed up with starry chandeliers 
and unique lighting effects designed and crafted by renowned 
light artist Jan Pauwels. It can be divided into six individual 
salons with private entrances, and can host events in different 
scales, ranging from 18 people (classroom style) to 1,100 
people (grand reception). 

A spacious foyer and various break-out rooms are avail-
able on the same floor.

Trendy hotel brand W has opened its newest property in 
Greater China with the 379-key W Suzhou.

The property also features 60 serviced residences of 
one- to three-bedroom units, available to rent for 30 days or 
longer, with exclusive access to REZ, a dedicated lounge. 

Recreational amenities include a pool on the 36th floor, a 
gym and spa, as well as four F&B venues. For meetings and 
events, there is 3,500m2 of space which includes meeting 
studios, an outdoor terrace, and the Great Room which can 
accommodate around 900 guests.

Leave your paper business cards
Designed for events to do away with paper business cards, 
MoveShake aims to simplify networking through a mobile 
app, making it easier for corporates to exchange and organise 
contact information.

Using this webCard service, corporates at a business event 
can share web-based and fully interactive digital cards with 
other users of the app. Users can also store and organise 
webCards in the app, call or email a business contact directly 
from the webCard and export vCard (Virtual Business Card) 
data into the mobile phone’s Contacts database, cloud or 
other applications such as external email.
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The Ritz-Carlton 
arrives in Langkawi
The oceanfront Ritz-Carlton, Langkawi has 
opened amid the Malaysian island’s lush 
rainforest. 

Aside from the 70 rooms, 15 suites and 
29 villas on offer, the property also has Villa 
Mutiara that can accommodate up to eight 
pax and comes with two pools and access 
to a private beach. 

Facilities include four dining venues, an 
outdoor tennis court, a fully-equipped gym, 
an infinity pool, a spa and indoor/outdoor 
yoga space.

Built with medium-sized meetings in 
mind, the hotel’s Grand Ballroom offers 
445m2 of luxurious ambience and takes up 
to 400 persons for meetings or 150 guests 
for cosy sit-down celebrations. This venue is 
supported by a 300m2 pre-function foyer.

Four Seasons Hotel Dalian
The 250-key hotel is scheduled to 
open in a redeveloped financial 
and commercial hub in Donggang 
(East Harbour), China come 
2020, offering several ballrooms 
and meeting rooms and other 
recreational facilities.

Mandarin Oriental Qianmen, Beijing
Mandarin Oriental Hotel Group 
will manage the luxury Mandarin 
Oriental Qianmen, Beijing in the 
traditional Qianmen East Hutong 
Quarter, scheduled to open next 
year.

Hong Kong Convention and 
Exhibition Centre
Hong Kong Convention and 
Exhibition Centre is undergoing a 
US$3.9 million project to rebuild its 
entire Wi-Fi system. Scheduled for 
completion in 3Q2018, the future 
network will blanket 125,000m2 of 
the venue, including all exhibition 
halls and function rooms, front-
of-house areas, entrance lobbies 
and concourses, organiser offices 
and ancillary rooms, as well as 
restaurants.

In the pipeline

Hot deals

Grand Hyatt Erawan Bangkok 
Grand Hyatt Erawan Bangkok has launched 
its Grand Goes Beyond meeting package 
which offers two event benefits.

Events and groups that book and hold 
their full-day or half-day meeting pack-
age between now and December 31, 2017 
will receive two perks: one, tailor-made 
morning and afternoon breaks with arrival 
refreshments; two, lunch at a either Erawan 
Tea Room (Thai set lunch) or Spasso (Ital-
ian set lunch with appetizer buffet). 

Planners can also opt for an interna-
tional buffet at The Dining Room with a top 
up of 200++ baht (US$6).

Grand Goes Beyond meeting package 
is priced from 1,800++ baht per person for 
a full day, 08.00 to 17.00, and 850++ baht 
per person for half a day, 08.00 to 12.00, 

with coffee break only. A half-day package 
inclusive of a morning break and lunch 
costs 1,600++ baht per person.

Terms and conditions apply.
Email events.bangh@hyatt.com.

Singapore Airlines (SIA) and Grab have 
struck a partnership which will see the 
integration of their mobile apps to offer 
convenience to customers travelling to the 
airport in six South-east Asian countries 
– Indonesia, Malaysia, the Philippines, 
Singapore, Thailand and Vietnam.

SIA customers can now book Grab 
rides through the SingaporeAir mobile 
app. Customers using the app will see an 
option to book a Grab ride to the airport 
seven days before their scheduled flight. 
Selecting this option will direct customers 
to the Grab app, where they can choose to 
order a Grab ride to the airport on demand 

or in advance. The airport will be automatically listed as the destination, so the user simply fills 
in the pick-up point and desired time.

Members of SIA’s KrisFlyer and Grab’s GrabRewards programmes will enjoy additional 
benefits under the partnership, where GrabRewards members have the option to convert their 
GrabRewards points into KrisFlyer miles.

SIA makes it easier for 
passengers to Grab a ride

FCM rolls out connective travel 
management platform
FCM Travel Solutions has launched FCM 
Connect, an integrated global technol-
ogy platform which gives clients access to 
multiple tools that deliver on their travel 
programme.

At the core of the solution is the FCM 
Connect HUB, a single-sign-on platform 
that gives customers one simple connec-
tion point to all of FCM’s leading technology 
tools including Analytics, Approve, Booking, 
Secure, Expense and Mobile. HUB is easily 
customisable in both configuration of tools 
used and interface design. 

“Through extensive customer consulta-

tion and product development, we’ve refined 
a world-class, end- to-end solution that 
ensures all of our customer’s travel needs 
are organised – from pre-trip approval to 
booking, to traveller tracking and reporting 
that provides complete visibility of spend,” 
said Marcus Eklund, global brand leader 
with FCM Travel Solutions.

FCM Connect can support organisations 
across a full range of travel programme 
deliverables including global, regional or 
national fulfillment; cost reduction strate-
gies; data compliance; and duty of care 
responsibilities.  



BON VIVANT
To kickstart the gathering in style, a 
luxurious French-themed event was held at 
The Parisian Macao’s magnificent poolside 
area with its half-scale Eiffel Tower forming 
the backdrop to welcome the participants 
with canapés and drinks. 

ULTI-MART 
To showcase what the Sands Resorts team 
can offer, a mini-expo was set up in a 
ballroom in Conrad Macao in the form of a 
mini-mart with 15 booths, which provided 
first-hand knowledge about Sands Resorts’ 
distinctive world-class properties, services 
and facilities.

An exhilarating, dynamic and immersive four-day familiarisation trip to Macau attracted 
150 international convention and exhibition professionals including 20 members of the 

media from around the world, with participants coming from the USA, Australia, Singapore, 
Japan, Korea, India, Taiwan, China, Hong Kong, Israel and the UAE. 

Sands® Resorts Macao’s “The Ultimate Download – Asia’s Leading Meetings and Events 
Destination” highlighted outstanding conventions and exhibitions offerings, while providing 
attendees the opportunity to discover more about the hospitality group’s offerings through 
intimate panel discussions, wonderful dining and quality entertainment.

ULTIMATE CONNECT 
This was where the best of the best in 
the trade collided, when key movers and 
shakers of the industry came together in a 
mini-conference to discuss trends with an 
interactive Q&A session and lively debate 
sessions. Topics included sustainable tourism, 
travel trends and product updates.

ULTIMATE CHEF
The Ultimate Chef cooking competition saw 
20 participants from 10 countries whipping 
up tantalising dishes on the spot. It proved 
to be such a hit that the event can now 
be customised for clients’ teambuilding 
programmes. 

ULTIMATE SHOW TIME
A glamorous extravaganza at The Venetian Macao 
served as the grand finale, a befitting way 
to conclude the spectacular four-day event. 
From Chinese drumming to an Australian 
quick-change act to Sands Resorts’ own 
Moulin Rouge-style dancing and Singing 
Chefs & Waiters belting out opera, the gala 
proved to be an unforgettable and celebratory 
experience for all attendees. These are just 
a sample of the star-studded entertainment 
offerings the hospitality group can provide. 

SANDS 
RESORTS 
MACAO 
The perfect 
venue for 
meetings 
and events 

TTGmice NOV_DPS_V5_FINAL (25 Sept).indd   1-2



enetian Macao 
 

ent. 
 

gala 
gettable and celebratory 

e just 
-studded entertainment 

vide. 

SANDS RESORTS MACAO 
At a Glance 

~~~~~ 
7 INTERNATIONAL HOTEL BRANDS 

The Venetian Macao 

The Parisian Macao 

Four Seasons Hotel Macao, Cotai Strip 

The St. Regis Macao, Cotai Central 

Conrad Macao, Cotai Central 

Sheraton Grand Macao Hotel, Cotai Central 

Holiday Inn Macao Cotai Central

BESPOKE EXPERIENCES
During this event, all guests had the luxury 
of personalising their experience with 
customised activities to suit their interests. 
Morning programmes offered included yoga, 
tai chi, boot camp and poolside activities. 
There were also city trips for food tasting, 
nature hiking and cultural tours which 
provided a peek into some of Macao’s great 
offerings. 

Ruth Boston, Senior Vice President, Marketing 
and Brand Management, Sands China Ltd. said, 
“The Ultimate Download – Asia’s Leading 
Meetings & Events Destination offered a 
great opportunity to showcase not only 
our world-class hotels, but also everything 
we can deliver in the meetings, conference 
and incentives arena. Stay at Sands Resorts 
and you have the perfect combination of 
the magnificent old and the sparkling new, 
literally side by side. One of the other key 
messages we wanted to get across to the 
participants was the wonderful culture and 
heritage of Macao.” 

Kelli Vettoretto, Australia-based Regional 
Vice President of global events organiser 
HelmsBriscoe, declared The Ultimate 
Download to be “the best-planned 
and executed educational I have ever 
participated in.” She noted: “I am confident 
that this destination will grow in popularity 

Why not meet 
in Macau?
Let Sands Resorts organise your next 
event to perfection. 

Please visit 
meetings.SandsResortsMacao.com 
call +853 2882 8800 or 
email sales@sands.com.mo 
for more information including attractive 
meeting packages.

for conferences and incentives from Australia 
and New Zealand.” 

Linda Broderick, HelmsBriscoe Global 
Accounts Senior Director in the USA, said: 
“Macao is a terrific MICE destination. 
After experiencing first-hand many of the 
excellent meeting venues, I can confidently 
recommend it to my clients considering 
an Asian location. The quality of the 
delivery was exceptional. In addition to the 
spectacular excitement offered by the quality 
hotels, there is a wonderful cultural heritage 
attendees will enjoy. I look forward to the 
prospect of bringing groups to Macao in the 
near future.”

~~~~~ 
13,000 guestrooms 

150,000-sqm of event, 
meeting and exhibition space 

15,000-seater Cotai Arena 

3 theaters 

334 breakout rooms 

150 international restaurants 

850 luxury duty-free stores 
Aqua World, spas, golf, gyms, swimming pools and 
much more 

 A glamorous French-themed 
welcome cocktail event was held at 

The Parisian Macao’s poolside area as the 
first event of The Ultimate Download   Asia’s 

Leading Meetings and Events Destination.

 The grand finale and highpoint was Ultimate Show Time  
- a gala dinner encompassing everything that Sands Resorts 

can offer meeting organisers and showcasing delicious 
cuisine and world-class entertainment.

25/9/17   10:34 am



Talk of the trade

CVBs desire MICE, 
tourism differentiation
By Pamela Chow
Despite the region’s burgeoning growth 
in business events, regional CVBs grap-
ple with limited support from government 
bodies, citing the main problem of being 
conflated with tourism.

“In Asia-Pacific, everybody’s 
been eager to jump onto the 
MICE bandwagon, but (because) 
they don’t all understand why, 
most of them are driven by the 
need to grow visitor numbers. 
As such, (MICE has) been driven 
very much by tourism efforts,” 
said Mike Williams, senior con-
sultant, Gaining Edge.

Thailand Convention and 
Exhition Bureau’s (TCEB) Waraporn 
Sornprom agreed, and observed: “The 
MICE industry is not heard on government 
platforms (in Asia).”

For some countries, CVBs are non-ex-

istent while in others they play a lim-
ited role – like in India where the India 
Convention Promotion Bureau does not 
bid for events and Hyderabad Convention 
Visitors Bureau is the country’s only city-

level CVB.
Conversely, under the 

Thailand 4.0 scheme, TCEB’s 
“strength” is in reporting directly 
to the Prime Minister’s Office, 
said Chiruit Isarangkun Na Ayu-
thaya, president of TCEB.

This has in turn created the 
opportunity for a holistic market-
ing strategy, as well as allowed 
TCEB to benefit from firsthand 
information and updates on gov-

ernment policies, explained Chiruit.
Such integrated government support 

is the same advantage played by Singa-
pore, said James Latham who is with The 
Iceberg and the Joint Meetings Industry 

Expedia has rolled out its white-label 
business events technology in Asia with 
Thailand’s Minor Hotels Group as the first 
customer. But it remains to be seen if RFPs 
will be a thing of the past, as Expedia 
thinks they will be, with its business 
events online booking engine.

Meeting Market by Expedia automates 
the booking process for meeting organis-
ers and hotels in real time. In the case 
of Anantara and Oaks hotels, planners 
visiting the two Minor brands’ websites 
can instantly check availability, pricing, 
configure their meeting room, group lodg-
ing, F&B, equipment, and book directly.

The hotels, on the other hand, can yield 
prices for meetings and groups, filling a 
gap in events space revenue management 
which still is a new discipline in the sector.

The automated process, as opposed to 
the current manual and time-consuming 
back-and-forth between the planner and 
the hotel’s business events sales manager, 
will free up time for the sales team to 
focus on the acquisition and personal care 
of their customers, Expedia said.

According to Tariq Janmohamed, Expe-
dia’s senior director–new businesses, the 
average response time for quotes has been 
reduced from five hours to 14 minutes, 
going by the experience of Best Western 
Central, the first global chain to launch 

Expedia gets its hand on MICE

Talk of the trade

Williams:  
communicate with 
the government

Taiwan lures events with 
visa waiver, halal focus 

last year in Germany with more than 300 
hotels.

“The current process is manual, inef-
ficient with static prices, no revenue 
management for meeting rooms, and no 
adjustments for seasonality. Throw in 
changing customer expectations – their 
digital impatience – and our research 
shows there’s a problem with the current 
process and just how big this industry is,” 
he said.

Expedia is lusting after the prospect 
of 60 million events per annum globally 
worth US$400 billion.

“The majority of meetings are small, 
i.e. less than 25 people, typically taking 
place in hotels. There has to be a better 
way to organise this,” he added. 

Questions remain whether business 
event RFPs can really be automated. Busi-
ness event bookings, unlike rooms, are 
not commoditised and Tariq also had no 
answer to what happens when there are 
special requests, only saying that Expedia 
will keep enhancing the technology based 
on feedback from clients.

As well, Meeting Market by Expedia 
currently is unable to search by destina-
tion. Therefore, planners must know 
a specific hotel group, and its various 
brands and properties in its portfolio, in 
order to make a booking. – Raini Hamdi

Taiwan has waived the visa requirement 
for citizens of the Philippines, Thailand 
and Brunei for a one-year trial period, 
part of its ongoing efforts to grow arrivals 
from South-east Asia.

The move is expected to bode well for 
Taiwan’s business events ambitions.

Jessie Tseng, deputy 
executive director of 
MEET Taiwan, said  
Taiwan’s close proxim-
ity to South-east Asia 
has already made it 
a convenient destina-
tion for business event 
groups from the region, 
but the limited-edition 
visa waiver will make 
it even more so.

As well, Taiwan is enhancing its Mus-
lim-friendly offerings. Tseng shared that 
more than 100 restaurants and hotels in 
Taiwan have achieved Halal certification, 
and more public attractions are beginning 
to construct prayer rooms.

To this end, the Taiwan External Trade 
Council has set up a Halal Promotion 
Centre to encourage local establish-
ments to attain Halal certification, and to 
educate them on how to do so through 
seminars and talks. – Pamela Chow

Council. Although business events de-
velopments share the city-state’s tourism 
budget, it responds directly to the Prime 
Minister’s Office under the Singapore 
Tourism Board. This has allowed Singa-
pore to target specific sectors for econom-
ic growth by creating “clustered” events 
like Singapore Medical Week.

One solution to unlocking support and 
funding is that CVBs should collaborate 
with “key industry communities” to 
communicate to the government that the 
business events industry is “more than 
tourism”, and spurs growth across the 
economy, said Williams. This includes lo-
cal associations, private companies in the 
industry and the academic community.

Williams cited the example of how 
Gaining Edge worked with universities 
such as Melbourne University to lobby 
more government support for scientific 
academia and research – an effort which 
led to the construction of a new interna-
tional convention centre.

He also mentioned that the Malaysia 
Convention & Exhibition Bureau currently 
develops and strengthens associations’ 
local presence to build membership and 
foundation before bidding on an interna-
tional platform.

Tseng: open arms 
for Muslim event 
delegates
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As companies shrink expatriate packages 
along with overseas posting duration, 
long-staying corporate guests are increas-
ingly turning up at serviced apartments 
alone and for shorter periods.

This trend has led Oakwood Premier 
OUE Singapore, which opened mid-2017, 
to focus on offering services that keep 
guests occupied during their free time.

Speaking to TTGmice in an interview, 
Oakwood Premier OUE Singapore’s gen-
eral manager, Roy Liang, who has seven 
years of experience launching high-profile 
serviced apartments in South-east Asia, 
observed that while overseas postings 
used to last three years or so, today’s  
duration averages at one- to three-
months, thus “removing the need (for 
employers) to provide for accompanying 
family”.

With more personal time on hand, cor-
porate guests are better able to focus on 
attaining their desired work-life balance, 
Liang noted.

To help guests along, the 268-unit 
property is working with WorldTrainer, a 
global network of personal trainers that 
allows clients to access a quality personal 
trainer wherever they go in the world.

Explaining this sports initiative, Liang 
said: “One of the biggest gripe among fre-
quent fliers is that work trips disrupt their 
wellness regime. WorldTrainer ensures 
clients have access to a quality personal 
trainer at their preferred schedule and 
pace no matter where they are, be it in 
Singapore today or Bangkok tomorrow.”

Liang is expanding the property’s 
sports offering with a potential partner-
ship with Aqua Spin, a fitness company 
specialising in water aerobics, that will 
bring classes right into his infinity pool. 
He aims to finalise this by the end of 
November. Taiwan. – Karen Yue

Singapore’s new 
Oakwood Premier keeps 
guests busy with sports

Double victory for Penang CVB 

By Rachel AJ Lee
As of September 15, 2017, Japan has 
surpassed the 20 million visitor mark, 
and is well on its way to breaking its 
2016’s record of 24 million arrivals.

Etsuko Kawasaki, executive direc-
tor of the Japan Convention Bureau, 
revealed that the international confer-
ence segment has played a huge role in 
contributing to visitor numbers.

In 2016, various Japan National Tour-
ism Organization (JNTO) overseas of-
fices counted 1,948 meetings and incen-
tives to Japan and 131,656 participants.

Consumption by foreign event par-
ticipants amounted to 15.6 billion yen 
(US$139.3 million) in 2016, according to 
data from the Japan Tourism Agency.

The lion’s share of corporate visitors 
(75 per cent) was attributed to South Ko-
rea, Taiwan and China, but JNTO noted 
that numbers from Thailand, Malaysia 
and Indonesia are rising each year.

When asked why Singapore was left 
out of the equation, Kawasaki indicated 
that the country was a very “important 
stable and mature market”.

She elaborated: “Many of them are 
repeat visitors and they tend to be well-

travelled, so they are not interested in 
general tour itineraries. They expect once-
in-lifetime experiences. We encourage 
local convention bureaus to create more 
unique and cultural venues.”

On the conference side, JNTO is work-
ing with Japan Conference Ambassadors 
around the globe. Currently, it has 47 of 
such ambassadors, who have brought in 
more than 20 international meetings.

One notable conference win for Japan 
is the 1,000-pax 11th Language Resources 
and Evaluation Conference in Miyazaki. 
The conference is usually held in Europe, 
and will for the first time come to Asia.

Meanwhile, the Con-
gress of the International 
Society of Hyperten-
sion in Pregnancy will 
be held in Nara – the 
city’s first interna-
tional conference – in 
2020, in the soon-
to-be-completed 
convention centre.

The Penang Convention & Exhibition Bureau (PCEB) has secured its first congress bid 
win in the form of hosting rights to the World Seafood Congress (WSC) 2019. The win 
is also a triumph for Asia, as the congress will head to this region for the first time.

The decision was announced by Carey Bonnell, president of the International As-
sociation of Fish Inspectors (IAFI) during WSC 2017 in Reykjavik, Iceland.

The bid from Penang was presented by a delegation led by PCEB and joined by vari-
ous high-profile state leaders.

The World Seafood Congress was initiated by the Food and Agriculture Organiza-
tion of the United Nations and United Nations Industrial Development Organization, 
and is owned by the IAFI. Each conference is organised by a selected institute in the 
host country, and is considered a platform for the exchange of information, ideas, and 
methodologies for the seafood sector, as well as on inspection, quality management, 
and seafood processing technology.

The WSC 2019 will take place in September at the Setia SPICE Convention Centre. 
Penang Institute is the local organising host for WSC 2019.

Rosy outlook for Japan 

Kawasaki: more 
conferences



Talk of the trade

Jakarta will gain a new convention centre 
and theatre when Jakarta International 
EXPO Kemayoran’s (JIEXPO) expansion 
completes in a year’s time.

The new seven-storey facility, simply 
named JIEXPO Convention Center and 
Theater, will complement the existing 
JIEXPO Kemayoran exhibition facilities, 
enabling the venue to attract more confer-
ences, concerts and theatre performances.

It will house a grand ballroom for 
2,600 people which can be split into 
three smaller function rooms; a junior 
ballroom for 800 people which can be 
divided into two meeting rooms; and 21 

Expanded JIEXPO reaches out to 
meetings, entertainment events 

meeting rooms across levels five and six, 
all of which come equipped with built-in 
screens and speakers.

The new venue will also boast the 
biggest fully set-up theatre in Indonesia, 
with seating for 2,500 guests.

Other facilities at JIEXPO Convention 
Center and Theater include a bonded 
warehouse, two loading docks, a main 
kitchen and satellite kitchens on every 
level with the ability to cater more than 
5,000 meals a day.

Simon Lomas, general manager of 
JIEXPO Convention Center and Theater, 
said: “We have a lot of exhibition spaces, 
but with the new facilities we can bring 
in meetings, conferences and social 
events such as theatre (performances).

“The (new theatre) is big enough for 
world-class musicals like Mama Mia!, The 
Lion King, Wicked the Musical that does 
tours – but (these musicals) do not stop 
in Indonesia because the country does 
not have theatres with the right capacity.”

Lomas opined that the expanded JI-
EXPO Kemayoran will be a destination for 
business and leisure. – Ade Siregar

Sharing economy adoption on the rise 
By Pamela Chow 
As the use of sharing-economy suppli-
ers such as Uber, Airbnb, Grab and Lyft 
becomes increasingly prevalent, travel 
managers are beginning to integrate them 
into their corporate travel programmes.

“Even though they weren’t included in 
my company’s corporate programme, our 
travellers were already using companies 
like Uber,” said Adriana Nainggolan, travel 
programme manager, APAC, Autodesk.

“These companies are providing ad-
ditional solutions for companies that need 
more cost-effective travel programmes.”

The benefits, listed Nainggolan, were 
cost savings, legitimate market presence, 
and resource-friendly business practices.

For United Spirits Limited in India, 
employees often have to travel to remote 
areas in the country where public trans-
port is not an option. Compared to private 
rentals and taxis, local car hire company 
Ola turned up “huge cost savings” of 
“one-third the rate”, shared Jani Jermans, 
consultant – mobility & wellness.

Before incorporating Ola into its 
travel programme, Jermans first gleaned 
feedback from employees who used the 
service, and ensured the service promised 

and provided several guarantees.
These include having all employees’ 

email addresses tied to the corporate ac-
count, conducting an education session 
for employees to ensure they correctly log 
their corporate rides, having a team ac-
count manager to provide round-the-clock 
support, and providing an SOS service.

United Spirits is currently looking to 
incorporate Ola and Uber into its corporate 
travel programme, said Jermans.

In the hospitality sphere, Airbnb has 
also conducted “many dialogues with 
corporate clients to offer business-ready 
apartments and properties”, said Ste-
phenie Lee, business development director 
of FCM Travel Solutions.

Business-ready rentals include assur-
ances such as laptop-friendly stations, 
high-speed Wi-Fi connection, full private 
apartment rental, flexible cancellation 
policies and high-ranking hosts.

Lee shared an instance of a client that 
once spent “near A$30 million (US$23.6 
million)” on domestic travel expenses, a 
large part of which went into long hotel 
stays and non-flexible travelling dates.

“When Airbnb became popular, profes-
sors and staff started to book (apartments) ACTE relies more on CISCO tech 

Having gained Cisco as its new Presi-
dent’s Circle Sponsor, ACTE is hoping 
to leverage Cisco calling, meeting 
and video technology to transform 
how it operates, trains and runs 
events. Cisco collaboration technolo-
gies such as WebEx Event Center are 
expected to play a more strategic role 
in ACTE’s virtual events to provide 
members and non-members the 
tools and capabilities to enhance 
their education.

IACC crafts Internet guide
IACC, an international association for 
convention centres, has published 
a Guide to Conference & Meetings 
Internet, aimed at helping those new 
to meeting and events management 
through the technically-overwhelming 
task of arranging and buying internet 
and broadband services from a 
venue. The guide is also a reference 
and educational tool for venue sales 
and planning team members.

M’sian firm wants SE-Asia partners
MICE Hospitality Connections, 
based in Malaysia, is looking to meet 
conference and convention partners 
in South-east Asia, especially for 
congresses, conferences and incen-
tive trips. Founder Alexander Wong is 
also planning to launch a concierge 
service. Contact Wong at alexander@
micehc.com.

In brief

on their own – there was no control. We 
had a conversation with them (about it), 
and as a TMC, we decided to...book it for 
them,” she said.

Lee established a special arrangement 
with Airbnb to allow them to book on 
behalf of individuals using their account, 
which could be switched between per-
sonal and business profiles.”
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Bay Hotels & Resorts, which has two 
brands and three properties in operation 
today, is embarking on an expansion plan 
that will add two new brand categories – 
one for the luxury segment and the other 
a resort. 

While expansion details will only be 
unveiled by end of 1Q2018 along with a 
new corporate identity, the company has 
let on that a piece of land in Vietnam’s 
Da Nang has been acquired for the luxury 
brand’s first hotel. Hoi An has been ear-
marked for the second luxury hotel.

The luxury brand will be benchmarked 
against international chain brands such 
as Hyatt and InterContinental, and its 
properties will boast world-class facilities, 
including meeting spaces.

As for the resort brand, final talks 
are underway for a property in Fuzhou, 
China.

Bay Hotels & Resorts aims to launch 
at least 12 properties in the region, with 
a strong emphasis on Indochina, China 
and Malaysia, by 2020. The company 
currently operates Bay Hotel Singapore, a 
midscale product launched in 2012; Bay 
Hotel Ho Chi Minh, opened in May 2016; 
and Bay Inn Danang, debuted this July 
for the value-conscious traveller.

Bay group adds new 
brands, destinations

Visit TTGmice.com for more news or subscribe to TTGmice e-News  
to get updates delivered right to your inbox twice a week

Leading leads Majestic Barcelona to stronger Singapore bookings 

Wagyu Olympics encourages  
post-show extensions in Tohoku 

Business event bookings out of Singapore 
are on the rise for Majestic Hotel & Spa 
Barcelona over the past two years, its gen-
eral manager revealed last month when he 
was in Singapore to meet with key corpo-
rate clients and media personnel.

Although Pascal Billard was unable to 
quantify the increase, he told TTGmice 
that the improvement has been “signifi-
cant” and that in his 4.5 years with the 
hotel, “we’ve never seen much MICE busi-
ness from Singapore until recently”.

He believed that Majestic Hotel & 
Spa Barcelona’s strong business out of 
Singapore was a result of various factors 
– major refurbishments between 2009 and 
2014 that allowed the hotel to “retain its 
standards as one of the top luxury hotels 
in the city”; Barcelona’s strong reputation 
as a business hub and corporate events 
destination; and more importantly, the 
hotel’s reliance on Leading Hotels of the 
World since end-2014.

By Kathryn Wortley 
Extended stays by event attendees, to gen-
erate income for the area still recovering 
from the 2011 earthquake and tsunami dis-
aster, was one of four goals of the Wagyu 
Olympics, which was held from September 
7-11 in Sendai, Miyagi Prefecture.

“Aside from promoting wagyu, this 
year’s event was about showcasing 
Miyagi’s nature, history and culture,” said 
Eiji Kashiba, a representative of the event 
organiser, the National Wagyu Ability 
Prize Show Promotion Office. “We wanted 
(attendees) to explore the area while (they 
are here).”

Ahead of the event, travel agencies 
JTB, Kinki Nippon Tourist and Nokyo 
Tourist Corporation (NTC) set up a joint 
venture called The Travel Center, under 
which each offered model 3D2N packages 
as well as their own packages. The itin-
eraries featured sites that were destroyed 
by the tsunami, such as the seaside town 
of Ishinomaki and the renowned island 
Matsushima.

It was the first time the premier beef 
cattle show had returned to the Tohoku 
region, which Miyagi Prefecture is part of, 
since the natural disaster and subsequent 
nuclear meltdown that saw radiation 
fears cripple the local tourism and busi-
ness events industry. Much of Tohoku 
still suffers from what agents describe as 
“reputational damage”.

Sales result was good, with The Travel 
Center recording US$1.3 to 1.7 million 
in transactions from model tours. NTC’s 
Takuji Shimazu reported selling 7,000 and 
10,000 Wagyu Olympics-related packages 
to trade and public visitors at press time 
in September.

Among the 400,000 attendees were 
delegations from China, South Korea, the 
UK, France and the Netherlands.Luring visitors back to Matsushima, Miyagi

Majestic Hotel & Spa Barcelona’s Pascal Billard with 
Michelin-star consultant chef Nandu Jubany and The 
Leading Hotels of the World’s Sathia Moorthy 

leungchopan/shutterstock

Billard detailed: “We need to give it 
credit for repositioning Majestic in the 
luxury space, and for growing our busi-
ness event bookings out of Singapore over 
the past two years.

“Usually independent hotels like us 
have limitations – we cannot compete 
properly with major hotel chains in mar-
keting and global sales presence. Leading 
has helped us overcome all that.”

Billard explained that hotel’s business 
event mix leans heavily towards incentive 
programmes because as a luxury hotel, 
stays “come with a price”.

Majestic Hotel & Spa Barcelona’s recent 
renovations have given it updated critical 
infrastructure, as well as refreshed interi-
ors in its public spaces. 

It now also boasts the city’s largest 
suite – a three-bedroom unit on the top-
most floor with terraces and “an exquisite 
living room”. The suite could be hired for 
“very high level” C-level type meetings.

Billard expects “Singapore to be a plat-
form on which we can get more business 
event bookings out of South-east Asia in 
the near future. Singapore is a travel and 
business hub for many South-east Asian 
companies and many of them rely on 
experienced event planners based in Sin-
gapore for longhaul trips.” – Karen Yue





Widely acclaimed as one of the world’s 
most glamorous, spectacular and 
futuristic urban destinations, the ever 
evolving Dubai presents a plethora of 
fresh and upcoming new attractions for 
travellers to discover that everything is 
possible in this ostentatious city,  
leaving them wanting for more. DUBAI

EvErything is possiblE in 

Top to bottom:
The Tower at Dubai Creek Harbour;  
Bluewaters Island
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ETIHAD MUSEUM
Discover the contemporary history of the 
United Arab Emirates at Dubai’s latest 
cultural offering – the Etihad Museum. 
In a magnificent new building located in 
Jumeirah 1, the museum offers a series 
of interactive pavilions where visitors 
can explore the UAE’s history – with 
particular emphasis on the significant 
period between 1968 and 1974 – through 
photos, films and more. 

At the museum, visitors can discover the 
UAE’s rich heritage about life before the 
country’s founding fathers signed the 
treaty that unified the seven emirates 
and the UAE’s extraordinary economic 
development. Spread over 25,000 square 
metres, the museum is located on the 
same historical site of the Union House, 
the very place where the constitution of 
the UAE was signed in 1971 to establish 
its independence, marking the first 
federation of the Arab world. 

DUBAI PARKS AND RESORTS 
A gigantic playground for thrill-seekers, 
Dubai Parks and Resorts opened its 
gates in December 2016 and combines 
fairground adventures with cinematic 
escapades showcased from Bollywood 
and Hollywood blockbusters. The 
park features the Hollywood-themed 
Motiongate Dubai, Bollywood Parks 
Dubai, which recreates the vibrant world 
of iconic Indian movies, and Legoland 
Dubai, part of a themed chain of parks 
inspired by the popular construction 
toys. At the centrally located Riverland 
entertainment and dining boulevard, 
visitors will also find delightful options 
for all tastes. Planners can even arrange 
a stay in the middle of the action at 
Lapita Hotel, a Polynesian-themed  
family resort inside the park.

IMG WORLDS OF ADVENTURES
Spread over 1.5 million square feet - 
or 28 football fields - IMG Worlds of 

learning programmes. 

DUBAI FRAME
With two 150m-tall towers connected by 
a 93m bridge at the top, the Dubai Frame 
is an imposing architectural landmark 
that aims to connect the city’s past, 
present and future. The structures bridge 
serves as an observation deck providing 
uninterrupted views of Old Dubai to 
the north and New Dubai to the south. 
Visitors will begin their journey learning 
about the history of Dubai in the Past 
Gallery, then move on to augmented 
reality-activated screens on the Sky 
deck level that showcase present-day 
Dubai, before walking through a specially 
designed vortex tunnel to a virtual 
metropolis representing the future of 
Dubai. 

DUBAI SAFARI PARK
A comprehensive safari experience, 
Dubai Safari Park is a massive zoological 
project that spans over 119-hectares 
in Dubai’s Al Warqa area. The park is 
divided into different villages – Asian 
Village, African Village and Open Safari 
Village – which will re-create different 
habitats suitable for its varied and 
unique wildlife. With a 1,000-seat theatre 
and a garden for children, visitors can 
also look forward to a botanical garden, 
butterfly garden and an amateur golf 

Adventure, one of Dubai’s newest theme 
parks, offers state-of-the-art thrill-rides 
featuring popular characters in five 
themed zones, from the likes of The 
Avengers and The Powerpuff Girls to 
the life-size dinosaurs in The Lost Valley. 
IMG Worlds of Adventure rides include 
adrenaline-pumping roller coasters 
and spine-tingling attractions. Other 
features includes 70 life-size animatronic 
dinosaurs and the specially designed 
Hulk Epsilon Base, which features 18 
IMAX projectors. The fastest roller 
coaster, Velociraptor, goes from 0 to  
100 km/h in just 2.5 seconds.

LA PERLE
Dubai’s very first resident show was 
created by the mastermind behind 
Las Vegas’s theatrical revamp, Franco 
Dragone, and features 65 artists 
performing staggering stunts and aerial 
antics above an on-stage pool filled with 
2.7 million litres of water. With 1,300 
seats all situated strategically around 
the aqua-stage, each viewer can enjoy 
their own intimate perspective of the 
jaw-dropping action. The experience 
is further enhanced with high-tech 

3D projections for 90 minutes of 
unforgettable live theatre. The state-of-
the-art, custom-built theatre features 
two shows per night, five days a week, 
providing audiences with ample 
opportunities to enjoy this captivating 
audio-visual treat which is unlike any 
other in the region.

AL SHINDAGHA MUSEUM
Al Shindagha Museum is a world-class 
heritage museum that connects Emiratis, 
residents and visitors, to the rich heritage 
of the UAE, embracing traditional values 
and revealing powerful continuities 
between past and contemporary Emirati 
identity. The museum’s operations and 
content are managed by Dubai Culture 
& Arts Authority and represent the first 
phase of the Dubai Historic District 
development – an ongoing project that 
will rejuvenate old areas of Dubai to 
preserve and showcase Emirati heritage 
for the enjoyment of visitors from all 
walks of life. Al Shindagha Museum 
collects, researches, preserves and 
interprets Emirati cultural heritage, 
both tangible and intangible, through its 
innovative exhibitions, events and public 

Top to bottom: Etihad Museum; La Perle 

HERE ARE THE 
LATEST ONES 
THAT MUST 
BE INCLUDED 
IN EVERY 
VISITOR’S LIST: 

DUBAI
EvErything is possiblE in 



learning programmes. Opening in  
early 2018

DUBAI FRAME
With two 150m-tall towers connected by 
a 93m bridge at the top, the Dubai Frame 
is an imposing architectural landmark 
that aims to connect the city’s past, 
present and future. The structures bridge 
serves as an observation deck providing 
uninterrupted views of Old Dubai to 
the north and New Dubai to the south. 
Visitors will begin their journey learning 
about the history of Dubai in the Past 
Gallery, then move on to augmented 
reality-activated screens on the Sky 
deck level that showcase present-day 
Dubai, before walking through a specially 
designed vortex tunnel to a virtual 
metropolis representing the future of 
Dubai. Opening November 2017

DUBAI SAFARI PARK
A comprehensive safari experience, 
Dubai Safari Park is a massive zoological 
project that spans over 119-hectares 
in Dubai’s Al Warqa area. The park is 
divided into different villages – Asian 
Village, African Village and Open Safari 
Village – which will re-create different 
habitats suitable for its varied and 
unique wildlife. With a 1,000-seat theatre 
and a garden for children, visitors can 
also look forward to a botanical garden, 
butterfly garden and an amateur golf 

course, in addition to restaurants and 
a food court in the parks Valley and 
Children’s Park. Opening November 2017

BLUEWATERS ISLAND
Built near Dubai Marina, Bluewaters 
Island will offer retail, residential, 
hospitality and entertainment zones. Its 
centrepiece will be the 210-metre Ain 
Dubai, set to be the tallest Ferris wheel 
in the world, under which will live Dubai’s 
version of the iconic Madame Tussauds. 
Included in its retail offering will be a 
bespoke souk encircled by a promenade 
that will boast alfresco dining outlets 
serving a wide variety of cuisines. Meraas 
will establish hotels on the new island 
under its new Evado, Re Vera, Vivus and 
MQ brands. The island’s community 
will also include premium apartments, 
penthouses and town houses as well 
as about 200 retail and dining outlets. 
Opening in 2018

THE TOWER AT DUBAI CREEK 
HARBOUR
The Tower, designed by renowned 
Spanish-Swiss architect Santiago 
Calatrava, will be built in the heart of 
Dubai Creek Harbour, the 6 square 
kilometre master-planned community 
set by the Dubai Creek. At 928 metres, it 
will also surpass Burj Khalifa as the city’s 
tallest structure. The Tower will comprise 
residential and leisure features including 

heritage museum that connects Emiratis, 
residents and visitors, to the rich heritage 
of the UAE, embracing traditional values 

between past and contemporary Emirati 

both tangible and intangible, through its 
innovative exhibitions, events and public www.dubaibusinessevents.com  

a 360-viewing deck and a VIP observation 
deck.  It will also feature fully glazed 
rotating balconies that extend outward, 
rotating outside the skin of the tower, 
as well as a boutique hotel for visitors. 
Opening in 2020

MEYDAN DISTRICT ONE
With a total built up area of 50 million 
square metres, Meydan District One is 
set to break a host of world records. 
The project will feature a 711-metre-
high tower, a huge new mall, the world’s 
largest indoor ski slope, a 25,000 
square metre indoor sports facility, the 
biggest dancing fountains in the world, 
a beach and a civic plaza capable of 
hosting up to 60,000 people. It will also 
be home to a five-star hotel with 350 
keys, a conference centre, the world’s 
highest 360-degree observation deck 
at 655 metres, the world’s highest 
sky restaurant at 675 metres, 885 
apartments and a 100-berth marina 
yacht club. The project’s first phase will 
include the tower, mall, civic plaza and 
dancing water feature, along with a 4 
kilometre canal and the marina. 
Opeining in 2020 (phase one)

Clockwise from left: Dubai Frame; Dubai Safari Park; Meydan District One
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In focus

There’s power in numbers

Business alliances in our industry 
not only raise the competitiveness of 
partners but, more importantly, bestow 
event clients with stronger expert 
support. By S Puvaneswary

The value of alli-
ances among business 
events suppliers is 
clear to the partners 

involved. The combined exper-
tise of these suppliers creates 
a stronger front for them to 
compete in an ever increasing-
ly competitive business events 
environment.

When Anthony Wong, 
group managing director of 
Malaysia-based Asian Over-
land Services Tourism & Hos-
pitality Group, co-founded the 
World PCO Alliance (WPCOA) 
in 2009 with Per Ankaer, man-
aging director of International 
Conference Services, Denmark, 
his intention was to allow him 
and his peers to compete with 
global PCO organisations.

WPCOA counts 20 PCO 
owner–operators in its global 
network today. Altogether, 
these partners conduct more 
than 200 regional and inter-
national medical conferences 
a year, secure over 12,000 
sponsorship deals on behalf of 
their clients, and organise over 
4,800 social events, among 
other achievements.

WPCOA is not the only sup-
plier alliance in this industry. 
The most recent collaboration 
is the Kuala Lumpur Conven-
tion Centre Business Events 
Alliance (KLCC BEA), estab-
lished in July 2017 to tackle 
rising domestic and interna-
tional competition.

KLCC BEA is made up of 
key business events players 
and stakeholders in the Kuala 
Lumpur City Centre precinct.

On an even higher level, an 
alliance has also been forged 
among convention cities. 

The BestCities Global Alli-
ance, launched in 2000, is well 
known in the business events 
arena. It is an international 
network of 12 leading conven-
tion bureaus around the world, 
and only premier business 
event cities qualify for the 
BestCities mark.

But what do such alliances  
mean to clients – the people or 
organisation that employ these 

specialists to bring their event 
ideas to life?

Wong opined that clients 
are the ultimate beneficiaries 
when WPCOA members share 
best practices to enhance busi-
ness competitiveness. 

It is the same for clients of 
KLCC BEA, as partners “offer 
a specific set of benefits to 
meeting planners and event 
organisers that increase the 
value proposition of the Kuala 
Lumpur City Centre precinct 
through collaboration”, ac-
cording general manager of 
the Kuala Lumpur Convention 
Centre, Alan Pryor.

“Each partner customises 
their value adds to the nature 
of the client request. These 

benefits are targeted towards 
creating enhanced added 
value to both clients and 
delegates. It may very well 
be that co-creation of events 
become an activity of the alli-
ance in future,” Pryor said.

KLCC BEA also facilitates 
engagement with partners on 
behalf of clients during the 
bidding phase, site inspec-
tions, the actual event and 
post-event.

“A recent example is the 
hosting of the International 
Association of Professional 
Conference Organisers Council 
Meeting hosted by the Centre 
in September where we 
engaged our hotel and din-
ing partners to package and 

customise the requirements 
needed to deliver a differenti-
ated and unique destination 
experience,” he said.

Over at BestCities Global Al-
liance, its purpose has evolved 
to better benefit the client, 
remarked managing director, 
Paul Vallee.

He said: “Over the last five 
years, BestCities Global Alli-
ance has moved beyond being 
a guarantee of excellence to 
helping partners and clients 
achieve meaningful meetings 
that have a genuine positive 
impact on the organisation 
and host destination.

“The resounding success 
of our first BestCities Global 
Forum in 2016, is the perfect 
example of BestCities’ evolv-
ing role and rising profile 
within the industry.”

Hosted in partnership with 
Dubai Business Events and 
PCMA, the Global Forum 
covered a range of topics such 
as advancing the purpose of 
international association meet-
ings through long-term legacy 
development, improving the 
benefits of association meet-
ings to the host community 
and creating strategic partner-
ships with destinations. It was 
attended by 30 senior level 
association meeting planners.

Further illustrating the ben-
efits BestCities Global Alliance 
can bring to its clients, Vallee 
said: “Our unique offering as a 
destination alliance gives asso-
ciation meetings the support to 
help them create bigger, more 
impactful meetings year-on-
year. Planners will be able to 
take advantage of the internal, 
transparent knowledge sharing 
that we make possible, allow-
ing previous and future host 
cities to connect and share 
key information, learnings 
and recommendations to truly 
simplify the initial activation 
process of planning an event 
to overall create a successful 
legacy for their event.”

Michelle Holm, meetings 
& membership manager, In-
ternational Society of Quality 
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not 100 per cent unbiased.”
However, she admitted that 

CVBs would not guarantee the 
service quality of the contacts 
they share and that referrals 
from alliances might be more 
reliable. She is therefore open 
to using alliances in the fu-
ture, especially when organis-
ing conferences outside of her 
home country, Thailand.  

Bongkosh added: “In Asia, 
you tend to lean more towards 
the person or organisation 
that you trust to introduce 
suppliers, instead of shopping 
cold on the Internet.”

of Life Research, affirms the 
benefit of engaging BestCities 
Global Alliance: “The internal 
knowledge sharing between 
previous and future host cities, 
ensure that the next destination 
hits the ground running. Key 
learnings from past events are 
carried forward, simplifying 
the process for the client and 
building a legacy of success. In 
my experience, there is a great 
consistency in the standard of 
venues, transport links, social 
events and attractions each 
city has to offer. I am very 
pleased.”

Allroy Augustine Collaco, 
head administration, Federation 
of Indian Chambers of Com-
merce and Industry, thinks 
alliances in general should do 
more marketing and show how 
their services could benefit 
clients, in order to influence 
decisions and have a bigger 
impact. 

But this approach is not 
something that KLCC BEA is 
keen on. Pryor said: “We are 

not aggressively marketing the 
alliance itself. Rather, we are 
working hard to grow Kuala 
Lumpur’s share of the busi-
ness events through increased 
collaboration and customisa-
tion of this unique all-inclu-
sive precinct offering.”

Also sharing his wish list 
for industry alliances – specifi-
cally BestCities Global Alli-
ance – is Nisan Bartov, man-
ager, initiated conferences, 
MCI Group. He said: “It would 
be great to see the partner 
cities roll out a set of standard 
practices (and) a cross-partner 

benefit programme (similar to 
airline alliances like Star Alli-
ance or OneWorld).”  

Not all business event 
planners have tapped into the 
resources of an alliance. 

Bongkosh Ngamsom Rit-
tichainuwat, founder of World 
Conference on Hospitality, 
Tourism and Event Research 
which was formed in 2013, 
explained that so far, she has 
chosen to contact the national 
CVBs directly for suppliers. 

She explained: “A CVB is 
often a government agency 
and is neutral. Alliances are 
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As business event planners gain greater interest 
in using unique heritage venues to set the stage 
for their event story, destinations like Japan and 
Taiwan get moving to offer more of such highly-
valued conserved sites for exclusive private 
gatherings. By TTGmice reporters 

Ancient venues, 
new appeal

U
nique venue options have 
thrived in recent years as event 
delegates increasingly crave a 
better event design, with venues 
playing as important a role as 
the event content.

Arising from this trend too is an interest 
in heritage venues which can inject a sense 
of exclusivity and a local flavour into the 
programme.

“We travel to unique destinations not to see 
high-rise buildings, but to learn about the his-
tory of the country and be surrounded by it. It 
makes for touching moments,” remarked Han-
nah Park, director of MICE sales of Paris-based 
Your Event Manager Meetings and Events.

Heritage venues are also appealing because 
“a lot of us don’t know much about our roots 
or where our ancestors came from”, opined 
Kenneth Ng, director of sales & marketing, 
Pegasus Travel Management, Singapore.

He believes that by utilising a heritage 
venue for a business event, clients can take the 
opportunity to “go back in time to the history 
of their origins”.

More than being educational, heritage 
venues can enhance the delegate experience. 
Vilma DC Mendoza, president, Mart Evers 
Travel and Tours, Manila, said: “Heritage places 
like palaces are exciting venues for busi-
ness events. (Delegates) can feel like royalty 
because of their grand surroundings,” she 
explained.

GETTING READY FOR THE PARTY
Some destinations like Japan and Taiwan are 
quick to pick up on the growing interest in her-
itage venues among business event planners, 
with government agencies and private sector 
players jumping in to make more of such ven-
ues easily available to keen bookers.

The Taiwanese government has recently in-
tensified its efforts to open up more conserved 
heritage sites and buildings, as demand rises 
for more out-of-the-box meeting and confer-
ence venues in Taipei.

MEET Taiwan, the Bureau of Foreign Trade’s 
business events promotion agency, has been 
increasing dialogues with heritage venues, 
hoteliers and conference organisers.

The task hasn’t been easy though, shared 
Nana Di, project manager, convention section 
II, Taiwan World Trade Centre Exhibition and 
Convention Operation Department of the 
Taiwan External Trade Development Council 
(TAITRA).

Di explained that the preservation of these 
landmarks alone is difficult, hence venue own-
ers are often reluctant to take on the additional 
task of hosting large delegate groups.

Still, TAITRA is working on making more of 
such historical venues available, especially for 
receptions and gala dinners, said Di. Success-
ful examples of heritage buildings in Taipei that 
have opened up to delegate events include The 
Red House, Huashan 1914 Creative Park, and 
Taiper Store House.

In Japan, Kyoto’s Nijo Castle, Kagoshima’s 
Sengan-en traditional gardens and Okinawa’s 
Katsuren Castle are now welcoming private 

events in a bid to offer business event plan-
ners a greater variety of unique spaces. 

UNESCO World Cultural Heritage Site, 
Nijo Castle, was first made available to event 
planners in April 2014. The castle’s exterior 
space is available for gala dinners for up to 
several thousands of people (depending on 
the size of the marquee), while an indoor 
area can be booked for meetings with about 
200 guests. However, catering is prohibited 
within the castle building and proper prepa-
rations in marquee set-ups are needed for 
dining events.

Earlier this year, considerations were 
made to open up more parts of the castle, 
such as Ninomaru Palace, for private events. 
This emerged following a recommenda-
tion by an advisory panel to the Kyoto city 
government that more effective use be made 
of the castle, particularly given the expense 
of protecting the castle and conducting 
restoration work.

Kyoto has committed 10 billion yen (S$97 
million) over the next 24 years to restora-
tion works and needs to find new revenue 
sources to cover those costs, according to 
Masahiro Hirade, who is with the MICE divi-
sion of the Kyoto City Culture and Citizens 
Affairs Bureau.

Ninomaru Palace was used in mid-Octo-
ber 2016 to host an exhibition related to the 
World Forum on Sport and Culture. 

Kagoshima’s Sengan-en, which is at-
tached to a former Shimazu clan residence, 
established a MICE office in April 2016 to 
promote the historical gardens for small-
sized private events.

On its grounds are a traditional teahouse 
that can accommodate 100 guests for a 
tea ceremony and a restaurant specialis-
ing in dishes using Kagoshima ingredients. 
Sengan-en also lends itself to demonstra-
tions of Japanese culture, ranging from tradi-
tional dance and martial arts through music 
recitals. It once hosted a Louis Vuitton event, 
with a runway laid down for a fashion show.

In June this year, Sengan-en emabarked 
on a six-month-long renovation ahead of the 
150th anniversary of the Meiji Restoration in 
2018.

Sengan-en spokesperson Alex Bradshaw 
revealed that the renovations will result in 
reduced capacity for the restaurant, as it is 
converted from cafeteria seating to mixed 
spaces that allow groups greater privacy. The 
onsite kiriko glass factory will be refurbished 
to allow direct access to craftsmen while 
they work. As well, shops are being replaced 
to allow an emphasis on local brands, and 
English signage is being improved.

Sengan-en’s owner Shimadzu Limited 
expects the 150th anniversary of the Meiji 
Restoration next year will bring about a 
boom in interest in using the gardens for 
private events, both from domestic and 
international bookers. Currently most busi-
ness event groups to Sengan-en are on 
incentive packages that include a tour of the 
historic house, followed by a meal or a day 
of cultural activities.

Over in Okinawa, the 13th-century Kat-
suren Castle has been made available as a 
business events venue through Uruma City 
Tourism and Products Association. 

“Corporate (attendees) 
like bankers can get very 
stressed, so they tend to 

(prefer meeting ven-
ues) that are un-
conventional and 
(unlike) the usual 
office setting.”

Crystal Sim
President & CEO, 

Albatross World 
Travel & Tours, 
Singapore
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 Hong Kong
by Prudence Lui 

Hullett House 
What makes it special The property is housed 
within a building dating back to 1881, which at 
one point served as the Marine Police Head-
quarters. Today, the hotel in the heart of Hong 
Kong stands as an example of magnificent 
colonial architecture, celebrating East-meets-
West heritage in its revitalised spaces includ-
ing a hotel, seven restaurants and bars, and a 
souvenir store. 

How to work it for events All seven F&B 
outlets could be used for a range of events. Cu-
linary choices including all-day dining, Chinese 
cuisine and western fine dining. Each has a dif-
ferent size to suit versatile needs. For instance, 
The Parlour offers 283m2 of space for up to 20 
people (cocktail style) while the 35m2 Stables 
Grill offers 24 seats (banquet style). Event 
planners may also opt for the 200m2 The 
Garden or the 315m2 50 Pigeons Courtyard for 
larger events with over 200 people. 

Website: www.hulletthouse.com
Email: info@hulletthouse.com

YHA Mei Ho House Youth 
Hostel, Kowloon
What makes it special Revitalised from Mei 
Ho House, the only surviving Mark I H-shaped 

resettlement block built in 1954, the hostel pro-
vides 129 rooms renovated from the original 
units, a retro-styled café and heritage museum 
to introduce the district’s unique culture. 

How to work it for events The hostel features 
various facilities for public rental as well as a 
function room suitable for conferences, meet-
ings or events for 60 people. All prices include 
air conditioning, projector and screen and 
basic audio equipment. 

The Back Courtyard and the Hideaway 
seating area could also be booked for outdoor 
events, with capacity for 40 to 80 people and 
20 people respectively. 

Food catering from the café House 41 can 
be arranged at an additional charge. 

Groups may apply for private tours of the 
Heritage of Mei Ho House museum which 
showcases housing development in the 1950s 
and 1970s.

Website: www.yha.orh.hk/mhh
Email: mhh.res@yha.org.hk

 Indonesia
by Mimi Hudoyo

Candi Prambanan Temple, 
Central Java
What makes it special A ninth-century Hindu 
temple compound, this UNESCO World Herit-
age Site is the largest in Indonesia and one 
of the biggest in South-east Asia. The temple 
has been a major tourist attraction since the 
1960s, not only for its majestic architecture 
but also the Ramayana Epic dance drama, per-
formed during full moons at the open-air stage 
with the temple as its backdrop. The perfor-
mance now takes place three times a week.

How to work it for events The are three open-
air spaces on the temple grounds available for 

There are some venues that 
can’t be replicated. Heritage 
sites are prime examples, 
with their unique history 
and timeless charm

Unique heritage 
venues in Asia

From left: Hullett House, Hong Kong; Candi Prambanan Temple, Central Java

By coordinating the use of the site as a 
business events venue, the association aims 
to offer experiences tailored to each group’s 
needs, as well as protect the site’s historical 
and cultural assets.

Groups of up to 200 people can enjoy din-
ing and entertainment in the third enclosure, 
the inner part of the castle. Performances on 
offer include the Eisa, Lion and Ryukyu dances, 
which honour ancestors, drive away evil spirits 
and express love, respectively. Another option 
for event planners is the musical, Kimutaka no 
Amawari, which is performed by local junior 
and high school students as part of a project 
to support youth, promote cross-generational 
work and revitalise the area, according to Ken-
taro Suzuki, executive director of the Uruma 
City Tourism Association.

EXECUTION DIFFICULTIES
However, events specialists TTGmice spoke 
to have acknowledged the various challenges 
that exist in executing a business event in a 
heritage venue.

Ng said: “Some places are not easily acces-
sible, so we have to work with the profession-
als on site, the tourism bureau or the city 
council of the area. We also do write-ups on 
the cultural expectations and sensitivities of 
each venue, and from there work out a pro-
gramme for our clients.”

The cost can also be prohibitive, warned 
Park, adding that event planners must also 
note special restrictions imposed by the venue.

Challenges in using heritage venues can 
also come from the delegates themselves, 
added Crystal Sim, president & CEO, Albatross 
World Travel & Tours, Singapore.

“Clients like the atmosphere and setting 
offered by a (heritage) venue, but sometimes 
they can get agitated or upset that the space is 
small and cramped. As an event specialist, we 
help them see that they can make do with the 
space, and that it’s the moment and experi-
ence that counts,” she said.

“Some (heritage venues) are 
not easily accessible, so we 
have to work with the profes-
sionals on site, the tourism 
bureau or the city council of 
the area.”
 
Kenneth Ng
Director of sales & marketing,  
Pegasus Travel Management, Singapore



Cover story
events like dinner parties with 300 to 1,000 
guests. 

On performance days, groups can start with 
cocktail or early dinner before moving to the 
amphitheatre for the dance drama, which runs 
from 19.30 until 21.30.

Website: www.borobudurpark.com
Email: Emilia@borobudurpark.co.id

 
 Macau
by Prudence Lui 

Albergue 1601
What makes it special Opened six years ago, 
the restaurant is located in the Macau Holy 
House of Mercy, a privately-owned complex 
with three blocks built respectively in the first, 
second, and fourth decade of the past century. 
Showcasing traditional Macau architecture, the 
complex is today considered a cultural icon in 
the territory.

How to work it for events The two-storey 
outlet features four different zones, each with 
capacity for 12 people. The exterior dining 
area can accommodate 30 people. For larger 
gathering, planners can rent an adjacent patio 
from a private owner. 

Albergue 1601 offers one-stop service for 
planners, from venue application, entertain-
ment hire and onsite catering for 200 to 300 
guests. It normally takes around a month to 
get approval, but administration speed de-
pends on whether there are any other events 
such as art exhibitions going on in the same 
venue.

Website: www.scmm.mo/frontend/content/
index.php?id=16&hl=en 
www.facebook.com/ALBERGUE1601/ 

Clube Militar De Macau
What makes it special Located in downtown 
Macau, this 19th century patrimonial herit-
age building was originally a private club for 
military officers. Clube Militar De Macau now 
houses a restaurant serving authentic Portu-
guese food and wines, bars and a ballroom. 

A restaurant within that has been open to 

the public since the 1990s, is highly rated on 
TripAdvisor.

How to work it for events Clube Militar De 
Macau welcomes special functions at four 
different venues, namely the Stanley Ho Room, 
Bridge Room and two bars. Other suitable 
events include receptions and cocktail parties 
for up to 160 people, or lunch and gala din-
ners with fine Portuguese food and wines for 
groups of 12 to 120.
 
Email: cmm@macau.ctm.net; 
Tel: (853) 2871 4009

 Malaysia 
by S Puvaneswary and Karen Yue

Fort Cornwallis, Penang
What makes it special With a rich history 
spanning more than two centuries, the building 
was in the 18th century commissioned by Sir 
Captain Francis Light from the British East 
India Company to defend Penang from Kedah 
pirates and military forces. Today, Fort Corn-
wallis is the largest standing fort in Malaysia.

How to work it for events The site is great 
for heritage and colonial themed dinners and 
cocktail events. Located near the sea, Fort 
Cornwallis offers a beautiful event backdrop 
complete with gentle sea breeze. A short walk 
away, there is an outdoor stage, also available 
for booking. 

To leave a lasting impression on guests, or-
ganisers can also mount the company’s name 
and logo on a boat. 

Fort Cornwallis can take 139 tables in ban-
quet seating.

Website: www.pceb.my
Email: info@pceb.my

Level 2 @ Wisma Yeap Chor 
Ee, Penang
What makes it special Standing majestically 
at the intersection of China Street Ghaut and 
Weld Quay, Wisma Yeap Chor Ee is a magnifi-
cent example of Penang’s colonial architecture. 
The pristine white colonial giant was built in 

1922, playing an integral part in Penang’s past 
as a thriving port-city. The building used to 
house mercantile offices that traded at  
the harbour.

How to work it for events Sandwiched 
between the Penang Science Cluster on Level 
1 and the Penang Accelerator for Creative, 
Analytics and Technology on Level 3, the 
second floor of Wisma Yeap Chor Ee boasts 
a collection of events spaces totalling 929m2. 
This makes the venue one of the largest herit-
age colonial spaces in Penang dedicated to 
business events. It features two large events 
rooms, each with capacity for 300 people in 
theatre seating, and an open-layout room that 
can accommodate 30 tables in banquet.

Website: www.pceb.my
Email: info@pceb.my

Majestic Theatre, Penang
What makes it special Built in 1929 by philan-
thropist Khoo Sian Ewe, the Majestic Theatre 
was the first cinema in Penang to screen Chi-
nese talkies, or motion pictures with synchro-
nised sounds. As modern entertainment took 
over, the Majestic Theatre lost its shine and 
was abandoned in 1980 until Singapore-based 
Ministry of Design restored it and gave it a new 
lease on life as a multipurpose events space. 
The black-and-white exterior is conserved 
while the interior bears tribute to the building’s 
cinematic heritage.

How to work it for events The Majestic Thea-
tre is now a versatile space perfect for events 
such as meetings, seminars and networking 
parties. The main space on the ground floor 
has a stage area and can take 400 people 
in banquet or 600 people in theatre-style 
seminar. Upstairs, The Circle is ideal for pre-
dinner cocktail events for 100 standing guests. 
The venue comes with a VIP box and holding 
room, a green room, a backstage area, among 
other spaces. 

Website: www.lokethyekee.com 
Email: tay@lokethyekee.com 

 Japan 
by Julian Ryall

Ishikawa Prefectural Noh 
Theatre, Kanazawa City
What makes it special The theatre in Kanaz-
awa, regarded as the place where “Noh chants 
fall from heaven”, is used every month for 
performances of this uniquely Japanese form 
of drama. Performances involving gods, ghosts  
and superstitions handed down through 
centuries take place on the traditional stage – 
simple, elegant and traditional.

How to work it for events The bare-wood Noh 
stage can be covered in carpet and has previ-
ously been used for forums involving a number 

Left: Majestic Theatre, Penang
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of speakers. The stage – with decorated wood 
panelling and a pillar beneath a traditional up-
curving roof – could also be used for speeches, 
presentations or demonstrations. There is fixed 
seating for 400 people. 

Website: www.hot-ishikawa.jp/kanko/eng-
lish/20053.html
Email: noh@pref.ishikawa.lg.jp

Daigoji Temple, Kyoto
What makes it special Dating back to 874, 
Daigoji Temple is today a UNESCO World 
Heritage Site that offers visitors the chance 
to experience the spirit and beauty of ancient 
Kyoto. The vast, mountain-top temple complex 
incorporates breathtaking architecture, tradi-
tional gardens and Buddhist art. The temple 
houses up to 69,420 items that have been 
designated Japanese National Treasures  
and a further 6,521 Important Cultural Proper-
ties.

How to work it for events The Daigoji mu-
seum hall and the Reihokan can accommodate 
around 1,000 people for standing receptions. 
Daigoji also has ample space to host dinners 
of up to 750 people, although as this is a place 
of prayer, some restrictions on usage apply. 

Anyone using the facility can also stroll in 
the manicured gardens, admiring the ponds 
and visiting a five-storey pagoda constructed 
in 951. 

Cherry-blossom season, in April, would 
be a particularly impressive time to stage an 
event in the sprawling grounds of the temple, 
although the autumn foliage of russet, red and 
gold is also impressive.

Website: www.daigoji.or.jp/index_e.html
Email: kyoto@hellokcb.or.jp

 Singapore 
by Paige Lee Pei Qi

Capitol Theatre 
What makes it special This historic icon in 
North Bridge Road was first built as a theatre 
in the 1930s and reopened in 2015 as part of 
a major heritage redevelopment project. The 
theatre is now hailed for marrying luxury and 
old-world glamour, while also integrating state-
of-the-art facilities.

How to work it for events The 900-seat thea-
tre boasts an advanced rotational floor system 
for different configurations suitable for various 
event types. The foyer with its dome-shaped 
ceiling and sculptures of winged horses 
also provides a perfect space for pre-event 
cocktails. Spaces are equipped with modern 
lighting, staging and soundproofing systems.

Website: www.capitolsingapore.com
Email: enquiry@capitolsingapore.com

National Gallery Singapore   
What makes it special The National Gallery 
Singapore is a new visual arts institution 
housed in two beautifully restored national 

monuments — the former Supreme Court and 
City Hall — and offers unique event spaces 
which blend history with modernity. 

How to work it for events The auditorium, 
which seats 208 delegates, is its largest space 
and comes with a state-of-the-art audio-visual 
system. 

Another venue worth highlighting is the 
Supreme Court Terrace, which serves as an 
ideal setting for cosier gatherings of up to 130 
people. Situated under a skylight roof, the 
terrace sits around the iconic Rotunda dome 
of the former Law Library, allowing guests a 
glimpse into the old Supreme Court. 

Various F&B establishments, such as Yàn, 
Aura and National Kitchen by Violet Oon, sit-
ting within the National Gallery Singapore are 
also attractive unique venue alternatives.

Website: www.nationalgallery.sg  
Email: venues@nationalgallery.sg

 South Korea 
by Karen Yue

Samcheonggak, Seoul
What makes it special While not the most 
ancient of all heritage venues in South Korea, 
Samcheonggak – constructed in 1972 – holds 
a special place in the country’s history as it 
was built to host the North-South Red Cross 
Conference that year. The venue symbolises 
the unification of three poles: North and South; 
Tradition and Modernity; and Korea and the 
World. Today, Samcheonggak is a public 
cultural space offering a wide range of cultural 
education and experience programmes using 
the four seasons as its backdrop.

How to work it for events Event planners will 
appreciate the collection of six hanok (tradi-
tional Korean houses) and two outdoor areas 
that can be used for a variety of functions, 
from banquets and performances to seminars 
and business meetings. 

The largest indoor space is the Ilhwa Hall, 
which can seat 70 to 150 people. The largest 
outdoor venue is the Ilhwa Hall Front Yard, 

which can accommodate a standing reception 
for 300 people.

Website: www.samcheonggak.or.kr
Email: philothea21@sejongpac.or.kr

Mugyewon, Seoul
What makes it special Mugyewon is a beauti-
ful wood-and-stone hanok built in 1910 and 
had served as a restaurant from 1953 and as a 
yojeong, an upscale club for society’s elite, in 
the 70s and 80s. It is a place of great historical 
significance, having hosted many important 
national events. Today, it serves as a high-
quality educational and cultural space and is 
operated by the Jongno Foundation for Arts & 
Culture. 

How to work it for events Mugyewon’s main 
building can accommodate standing gather-
ings of 60 people or 40 seated, while rooms 
Sarangchae and Haengrangchae – both on 
the first floor – can take 60 and 50 standing 
guests respectively. The courtyard and back-
yard are good for standing receptions of 100 
and 200 people respectively.

Website: www.jfac.or.kr
Email: simgoo@jfac.or.kr

 Taiwan 
by Prudence Lui

The British Consulate at Ta-
kow, Kaohsiung City
What makes it special In 1865, this building 

From above: National Gallery 
Singapore; Ishikawa Prefectural Noh 

Theatre, Kanazawa City



Cover story
became the first official British Consulate in 
Taiwan, with the British Consular Residence 
at Takow designed in Baroque style. The 
panoramic sunset sea view makes it one of 
Taiwan’s popular scenic attractions.

How to work it for events The British Consu-
late’s Rose House can be booked for afternoon 
tea parties or gala dinners. Indoor spaces 
Afternoon Tea Lounge and Sea View Veranda 
can accommodate about 48 people; while the 
Consular garden can accommodate up to 400 
people. Guided tours are also available. 

Website: britishconsulate.khcc.gov.tw/eng
Contact form: http://service.khcc.gov.tw

 The Philippines 
by Rosa Ocampo

Baluarte de San Diego, Intra-
muros, Manila
What makes it special Dating back to the 16th 
century, the fort carries remnants of the Philip-
pines’ Spanish colonial history. It has three 
concentric structures made of terra cotta and 
bricks. Gardens and pergolas were added to 
the courtyard in recent years, making it more 
attractive for al fresco business and special 
events. It’s within the Walled City of Intra-
muros, the oldest heritage site in the city and 
the centres of government during the Spanish 
era. 

How to work it for events The fort can be 
rented for cocktail receptions (for up to 1,000 
people); meetings and seminars (up to 900 
people); and dinner (up to 900 people).

Website: intramuros.gov.ph
Email: administrator@intramuros.gov.ph

Fort San Pedro, Cebu City
What makes it special Work on the fort began 
in 1565 during the Spanish era to ward off 
Muslim invaders. The triangular structure is 
the oldest and smallest fort in the country and 
became part of American barracks during the 
American regime and a refuge for the Japa-
nese during World War II.

How to work it for events With an inner 
courtyard, a colonnade and elevated walkways, 
the fort can accommodate up to 600 people 
for alfresco cocktails; concerts, dances and 
other entertainment; meetings and seminars; 
and dinner.

Website: cebucity.gov.ph
Email: fortsanpedro_cebucity@yahoo.com

 Vietnam
by Marissa Carruthers

Hanoi Opera House
What makes it special Hanoi Opera House 
opened in 1911 and reflects the stunning 
French colonial architecture of this period. 
Modelled on Paris’ Palais Garnier, it remains 
one of the city’s architectural landmarks. After 
the French left the country, it became a place 
of political activity, eventually slipping into 
dilapidation. A radical revamp in the 1990s 
restored the building to its former glory.

How to work it for events As well as housing 
operas, musicals and stage productions, Hanoi 
Opera House has spaces to make meetings 
and events extra special. The main room is 
ideal for large-scale, seated events, boasting a 
24x24m audience room complete with stage 
and 598 seats spread across three floors. 

With 19th century décor, the room has 
an ornately painted ceiling and gold-plated 
chandeliers. The main lobby also doubles as 

an events space, with its grand red carpet 
injecting an extra dose of glamour. The more 
intimate Mirror Room is ideal for smaller 
conferences and meetings. 

Website: www.hanoioperahouse.org.vn
Email: hnopera@hanoioperahouse.org.vn

Museum of Ho Chi Minh,  
Ho Chi Minh City
What makes it special Opened in 1885 as Gia 
Long Palace, this neoclassical structure has 
lived a pottered life under several regimes. 
Today, it functions as a museum, displaying 
archaeological artefacts, ceramics, and exhib-
its that explore the country’s traditions and 
its fight for independence. It also has rooms 
available for private hire and functions.

How to work it for events Steeped in history, 
this fascinating two-tiered building holds 
more than a talking point or two. With its 
French neoclassical architecture harking back 
to a time when it housed the former French 
governor to the extensive underground network 
of concrete bunkers, where in 1963 president 
Ngo Dinh Diem of South Vietnam and his 
brother hid before fleeing the palace, which 
was being stormed. 

It is home to a variety of meeting and 
function rooms that are available for private 
hire for small- to medium-sized events and 
meetings upon request.

Website: www.hcmc-museum.edu.vn
Email: baotangtphcm@gmail.com

Samcheonggak, Seoul

From left: Fort San Pedro, Cebu City; Hanoi Opera House, Hanoi

Hanoi Opera House, Hanoi



AN ENCHANTING SETTING: 
FLOWER FIELD HALL
Nestled within Flower Dome, the Flower  
Field Hall provides a picturesque setting 
that will engage and captivate guests with 
a sensorial experience. Offering a stunning 
backdrop of perpetual spring with full views 
of the splendid Flower Field on one side  
and a spectacular panorama of the Marina 
Bay skyline on the other, this spacious 
indoor space, which can host 1,100 pax 
in a cocktail setting, will wow guests with 
its unforgettable vistas and experiences. 
Specially programmed LED mood lights  
also add to the enchanting setting, changing 
into the different colours of the rainbow.

LARGEST OUTDOOR GARDEN SPACE:  
THE MEADOW
Offering a standing capacity of up to 
30,000 people, The Meadow is Singapore’s 
largest outdoor garden event space. With 
stunning panoramic views of the iconic 

A VIEW FROM THE TOP:  
CHAMPAGNE @ OCBC SKYWAY
Arcing across Supertree Grove, OCBC 
Skyway is an aerial walkway 22 metres 
above ground. Guests, of up to 80 at any 
one time, will enjoy a scenic stroll with 
breathtaking views of the city skyline. The 
Garden Rhapsody light and sound show 
will be exclusively scheduled for guests 
to marvel at the Supertrees in a musical 
display of special effects. 

This multi-award winning 
horticultural destination also 
offers unparallelled experiences 
to unwind after a day of meetings 
– from an impressive skywalk 
over the gardens to climate-
controlled conservatories and 
mountain climates with hundreds 
of plants to discover.

THE COOL-DRY CONSERVATORY:  
FLOWER DOME
Enjoy a cool leisure stroll here while 
immersing into a world of perpetual spring. 
The Flower Dome replicates the cool-dry 
climate of Mediterranean regions and 
guests will discover the beauty of plants  
and flowers that are adapted to the  
cool-dry environments.

THE COOL-MOIST CONSERVATORY:  
CLOUD FOREST
This area showcases plant life from tropical 
highlands up to 2,000 metres above sea 
level. It features a 35-metre-tall mountain 
covered in lush vegetation, shrouding the 
world’s tallest indoor waterfall. Guests can 
take a lift to the top of the mountaintop to 
discover the unique cloud forests, and  
then take a stroll along a walkway in the 
clouds for an aerial view of the canopy  
and mountainside below.

With verdant backdrops and 
picturesque marina views, 
Gardens by the Bay makes 
for an ideal setting to host an 
unforgettable event. From cosy 
indoor spaces to spacious al 
fresco areas, the Gardens offers 
the perfect venue to throw an 
intimate celebration or a  
large-scale function.

An 
IconIc 
GArden 

for a unique event experience

Conservatories, Supertrees and Singapore’s 
downtown cityscape, this space provides a 
spectacular backdrop for mega events and 
large carnivals.

AN INTIMATE EXPERIENCE:  
SECRET LIFE OF TREES
With superb views of Supertree Grove, 
Secret Life of Trees is an intimate garden 
ideal for private functions and exclusive 
events. The picturesque al fresco setting 
which can accommodate 150 pax in a 
standing reception promises a memorable 
experience, especially when the Supertrees 
come alive in an exhilarating display of 
dancing lights at night.

A SCENIC BACKDROP:  
SILVER LEAF
With its scenic garden setting under 
the canopy of silver-hued Supertrees 
overlooking Dragonfly Lake, Silver Leaf 
provides a stunning backdrop for picture-
perfect moments, with the iconic Flower 
Dome and Marina Bay skyline in the 
background. Perfect for events, it can  
host 500 guests in a standing cocktail.

A ROOM WITH A CAPTIVATING VIEW: 
WATERVIEW ROOM
With sweeping views of the Marina Bay 
waterfront and Bay East Garden, the 
Waterview Room, which has a capacity  
of 500 pax in a cocktail setting, offers a 
memorable indoor setting for events.  
It can also be booked with the adjacent  
Flower Field Hall for a bigger space.

Gardensbythebay.Com.sG
venue.hire@gardensbythebay.com.sg

The Meadow Flower Field Hall Waterview Room

Flower Dome

Champagne @ OCBC SkywaySecret Life of Trees



Destination: China

Hainan invests in stronger international promotions, heftier subventions and a 
friendlier visa regime to gain the favour of event planners. By Caroline Boey

Southern island beckons

Sanya, Haikou and Boao each attract a different profile of business events; Sanya city pictured

H
ainan, a popular destina-
tion among Chinese meeting 
groups, has stepped up it 
game to lure more interna-
tional events by expanding its 

subvention offering and the industry taking 
a more active role in overseas promotions.

Some of the key factors putting Hainan 
on a firmer footing including ongoing 
infrastructure development, in particular in 
Sanya’s Haitang Bay; last year’s formation 
of a private sector industry association, 
which has organised marketing activities, 
training and site inspections; and the fur-
ther easing of transit visa requirements.

To target business from Europe, the 
Hainan Provincial Tourism Development 
Commission exhibited at IMEX Frankfurt 
for the first time in May this year. In the 
past, it would only participate in similar 
events under the China country pavilion.

In July, the Hainan Province MICE 
Association (HPMA), Haikou Conven-
tion and Exhibition Bureau (HCEB) and 
DMC HIMICE Communications Group, 
attended the Singapore MICE Forum for 
the first time and organised a small event 
on the sidelines to engage Singapore’s key 
outbound players.

K
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Destination: China

Janet Zeng Li, director, HCEB Haikou 
MICE Promotion Service & Consulting 
Center, said the government is focusing on 
business events in sectors such as automo-
tive, finance, chemicals, energy, IT, medical 
and luxury.

During her presentation, Zeng shared 
details of the convention and exhibition 
subvention programmes available, includ-
ing the fact that events held in the capital 
Haikou, located in the north, are entitled to 
“double” subsidies – from the province as 
well as from the city.

Zeng said: “Selected industries such as 
medical meetings, enjoy up to a maxi-
mum of RMB3 million (US$446,000) if the 
criteria are met. Also, the minimum size 
for events in Haikou is only 200 people 
compared to 300 for Sanya, a resort district 
in the south.”

The merits of smaller event groups 
would be reviewed on a case-by-case basis.

Sky Zhang, spokesperson, HIMICE Com-
munications Group, said Hainan intro-
duced a provincial subvention programme 
in November 2015 and Sanya and Haikou 
launched city subsidies the following year.

According to Zheng Cong Hue, deputy 
director, Sanya Tourism Development Com-

mission (STDC), Sanya enjoys an estimated 
53 per cent share of events held in Hainan, 
followed by Haikou with 40 per cent, Boao 
in the east with four per cent, and other 
cities three per cent.

Sanya and Haikou offer international air 
access, while Boao airport offers domestic 
connections. A high-speed rail network 
encircles the island.

Hainan’s hotel inventory is made up 
of 40 international hotel brands offering 
100 five-star and a total of 26,000 rooms. 
Most five-star resort hotels offer 1,000m2 
of meeting space, outdoor lawns and 
beachfront.

For international events delegates, Zeng 
pointed out that Hainan enjoys a special 
policy that offers visa-free transit for a large 
number of countries and applications for 
visa-on-arrival are valid for 15 days and 
applicants can leave China via any port in 
the mainland.

Sunny Guo, deputy secretary, Hainan 
Province MICE Association, which was 
formed in July last year, told TTGmice 
that Hainan has increased the number of 
countries that now enjoy visa-free transit, 
from 26 to 59.

Zheng commented that the implementa-
tion of the convention and exhibition sub-
vention programme “has raised Hainan’s 
competitiveness as a meeting destination”.

He added that support is also given to 
local enterprises to promote and establish 
cooperation with international planners to 
organise more large-scale events in Hainan. 

He named the 2017 Hainan International 
Tourism Trade Expo, with around 5,000 
participants, and the 2017 International 
Conference On Analytical Science, with 
around 1,000 delegates, as examples of big-
ger events held.

Big meeting spaces include Haikou’s 
Hainan International Convention and 
Exhibition Center, with a 77,000m2 exhibi-
tion centre and a 42,000m2 convention 
centre, and the Seven-Star Beauty Crown 
Grand-Tree Hotel Complex, which features 
a 10,000m2 standalone theatre, a 6,600m2 
International Convention Center and two 
ballrooms catering to between 1,000 and 
1,500 people classroom style.

According to reports, the soon-to-be 
ready Sanya Finance Forum Convention 
Center will provide 28,000m2 of conven-
tion space, a 3,000m2 exhibitor hall and a 
1,500m2 ballroom. 
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OPINIONDEVELOPMENTS TO WATCH

What do you think is needed 
for Haikou, Sanya and Boao 
to significantly improve 
their events industry 
performance? 
 
The three cities and respec-
tive counties should find 
their own strengths to target 
different market segments. 

Haikou, for example, is 
focusing on business meet-

1 
Events that meet the minimum requirement enjoy a 
“double” subvention subsidy if they are held in Haikou, 
the capital of Hainan. The provincial and city governments 
provide the two subsidies respectively. Selected industries, 
such as medical meetings held in Haikou, enjoy up to a 

maximum of RMB3 million (US$446,000) if the criteria are met. In 
addition, the minimum size for the subvention subsidy in Haikou is 
only 200 people compared to 300 for Sanya

2
Hainan’s private sector is playing a bigger role in the 
events industry. An eight-member MICE Advisory Board 
(MAB) and the Hainan Province MICE Association 
(HPMA) were established in 2H2016. MAB – comprising 
China’s leading DMCs, consulting companies and 

the media – was set up during the first Sanya International MICE 
Promotion Week. HPMA, which started with 88 members – 
comprising major local MICE service companies, conference hotels, 
PEOs, PCOs, venues and travel agencies focusing on conference 
business, eight local universities and colleges –has grown to 120

3
Hainan’s government agencies stepped up their 
international trade show participation in 2017. The 
Hainan Provincial Tourism Commission and the Hainan 
Provincial Conference and Incentive Travel Association 
led the delegation to IMEX Frankfurt, while the Haikou 

Convention and Exhibition Bureau organised an event on the 
sidelines of the Singapore MICE Forum to promote Hainan and 
explain the various subvention programmes available for Hainan, 
Haikou and Sanya to leading outbound companies that organise 
events in China

ings, exhibitions and training 
groups, Sanya has confer-
ences and lifestyle events, 
and Qionghai city in Boao 
has established itself as an 
Asian capital for conferences 
and special exhibitions.

Transportation and  
venue limitations have 
hindered the development 
of Hainan’s MICE industry, in 
particular, expensive ticket 
prices during the peak travel 
season. 

Hainan needs to further 
implement and improve the 
subvention policies of mu-
nicipal counties and simplify 
the application process.

Chen Guojiang
Executive president
HIMICE Communications Group

ttg mice.indd   2 1/11/17   8:59 PM



Destination: Indonesia

The IMF-World Bank Annual Meeting 2018 is expected to emphasise Bali and her 
sister cities as serious contenders for international business events. By Mimi Hudoyo

Where the money rolls

G
aljan/shutterstock

T
here is a strong sense of excite-
ment buzzing in Indonesia, and 
in particular Bali, as the country 
gets ready for the IMF-World 
Bank Annual Meeting 2018, 

the biggest ever business event to be held 
in Indonesia, after the United Nation’s 
Climate Change Conference in 2007.

The IMF-World Bank Annual Meeting 
2018 will be organised in Bali’s upscale 
Nusa Dua area, from October 12 to 15, 
with 15,000 and 18,000 delegates expected 
in attendance.

Arief Yahya, Indonesia’s minister of tour-
ism, said the event would present an im-
portant opportunity to promote Indonesia 
as tourism and business events destination 
under the Wonderful Indonesia brand.

He said: “The event will attract 18,000 
delegates (including finance ministers 
and central bank governors) from 189 
countries. This is the time to promote 
Indonesian tourist destinations even more, 
especially since the delegates are top execu-
tives whose spending is around US$2,000 
per person, higher that the average tourist.”

Below: Pura Besakih temple complex in Bali

the meeting venues and secretariat roles 
in Indonesia, while other facilities includ-
ing infrastructure, facilities for air and sea 
transport, power and water supply as well 
as other amenities will come under the 
related ministries, to be led by the coordi-
nating minister for maritime affairs, Luhut 
Panjaitan. Ministries involved in the organ-
isation include the Ministry of Tourism and 
Ministry of Transportation.

During the IMF-World Bank Annual 
Meeting 2017 in Washington in early Octo-
ber, Luhut in his capacity as the organising 
committee chairman of the host country 
of IMF-World Bank Annual Meetings 2018 
led a delegation of committee members to 
present an update on the preparation of the 
event to the president of the World Bank 
and the managing director of IMF.

The Ministry of Tourism leveraged the 
occasion to promote the destination’s tour-
ism and business events appeal through 
an exhibition at the World Bank head-
quarters. Communications centred on the 
Voyage to Indonesia programme, which 
comprises tour packages specially designed 

IMF-World Bank Annual Meeting 2018’s 
attendance will almost double that of the 
Climate Change Conference, which drew 
10,000 participants.

In fact, Nia Niscaya, director of Eu-
rope, Middle East, US and Africa market 
development with the Ministry of Tourism, 
suspects that the final turnout would be 
even higher, considering the appeal of Bali 
and based on the positive feedback from 
the ministry’s recent destination promotion 
in Washington and New York.

Nia told TTGmice: “Based on the ques-
tionnaire we distributed (during the recent 
exhibition at the IMF-World Bank Annual 
Meeting 2017 in Washington), (many) 
delegates (expressed their interest) to bring 
along their spouse or family.”

While the main event will be in Bali, 
other parts of Indonesia will benefit too, 
as a number of related meetings will take 
place in different business event-ready des-
tinations in the country, based on the sizes 
of the meetings, Nia revealed.

The minister of finance and the governor 
of Bank Indonesia will be responsible for 
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From above: Voyage to Indonesia being promoted 
at World Bank, Washington; Ministry of Tourism’s 
Nia Niscaya (left) explaining the programme to an 
interested delegate

for delegates attending the 2018 meeting 
and preliminary meetings related to World 
Bank, IMF and their Indonesian counter-
parts of the Ministry of Finance and Bank 
Indonesia. These packages are available 
for booking online.

Nia, who led the tourism and business 
event promotion delegation in Washing-
ton, said: “There are 60 tour packages 
created and organised by ASITA (Associa-
tion of The Indonesian Tours and Travel 
Agencies) and its members, featuring 
Bali (day and overnight tours), Lombok, 
Komodo, Banyuwangi, Yogyakarta, Toraja 
and Lake Toba.”

“We hope that one year will be suf-
ficient time for the delegates to learn about 
the different packages available and (plan 
an extention trip) with their family,” she 
remarked.

The Ministry of Tourism will also attend 
the IMF-World Bank Spring Meeting in 
April 2018 to boost more package sales.

Apart from the exhibition, the Ministry 
of Foreign Affairs and the Ministry of Infor-
mation are also supporting the Ministry 
of Tourism with outdoor communica-
tions, among them are placing destination 
branding posters and painting buses with 
Wonderful Indonesia messages across 
Washington and New York.

At home, major preparations are also 
underway. Indonesian media quoted 
Luhut months ago, saying: “Major prepa-
rations and adjustments need to be made 
in Bali to meet the needs of thousands of 
delegates without disrupting other tour-
ists.”

While venues and hotels within and 
around Nusa Dua are considered adequate 
for the meeting, adjustments are needed at 
Ngurah Rai International Airport.

Agus Santoso, director of air transpor-
tation, Ministry of Transportation, said 
international airlines would need to be 
rescheduled and aircraft parking arrange-
ments adjusted to avoid flight congestion.

Sharing examples of what would be 

done, Agus told TTGmice: “(For instance) 
delegate airplanes will not all park atI 
Gusti Ngurah Rai International Airport. 
Some will have to park at the airports of 
Surabaya and Lombok.”

Bali’s infrastructure is also being im-
proved. A roundabout and an underpass 
are being constructed to run under the 
congested crossing from Nusa Dua to the 
airport and from Kuta to Denpasar.

Overall, the excitement is shared by 
Bali’s business events stakeholders.

Maria Lexantia Cindy, MICE manager 
of Sofitel Hotels & Resorts Bali Nusa Dua 
Beach Resort, said: “It is a good chance to 
demonstrate that Bali is now even more 
ready to host conferences of various sizes, 
including massive gatherings like the 2018 
meeting.”

Maria added that Bali has seen many 
developments in the past decade, since it 
hosted the Climate Change Conference. 
In Nusa Dua alone, for example, there 
are now two convention centres ready for 
international meetings, up from only one a 
decade ago.

As well, new hotels of various star rat-
ings, including luxury brands such as the 
Sofitel, have also sprung up in and around 
Nusa Dua over the past 10 years.

Some of the newbies with meeting facili-
ties are Four Points by Sheraton Bali in 
Kuta, which boasts 326m2 of flexible space; 
and Hotel Indigo Bali Seminyak Beach with 
three meeting rooms spanning 287m2.

Ketut Jaman, managing director of 
Melali MICE, commented: “We hope that 
the meeting will not only showcase the 
readiness of Bali as destination, but (the 
preliminary meetings in conjunction with 
the main event) will open up opportunity 
for other destinations in the country to 
shine.”

DEVELOPMENTS  
TO WATCH

1 
Silangit Airport, the gateway to Lake 
Toba, has been expanded and is 
now recognised as an international 
airport. By the end of November, its 
runway will be 2,650 metres long 

and 45 metres wide. And with Silangit Airport 
currently taking in regular flights by Garuda 
Indonesia, Sriwijaya Air, Susi Air and Wings 
Air that connect with major trunk routes such 
as from Jakarta and Medan, business events 
delegates meeting in Medan can easily extend 
for pleasure to Lake Toba.

2
Angkasa Pura II Airport Authority is 
investing some 300 billion ruppiah 
(US$23 million) to develop the 
Banyuwangi Airport in East Java. 
The investment will include widen-

ing the apron as well as overlaying the runway. 
The plan is for the project to be ready to park 
IMF-World Bank airplanes come 2018 – a con-
venient option to help ease potential conges-
tion at Bali’s I Gusti Ngurah Rai International 
Airport due to its close proximity to Bali.

Banyuwangi itself has a number of places 
of interest, such as the Ijen Crater with its blue 
flame, G-Land (Plengkung Beach) which is 
loved by surfers, and Pulau Merah, an island 
known for its red sands. 

40 
The position Indonesia takes on ICCA’s 
2016 country rankings for meetings. 
Indonesia hosted 98 ICCA-approved 
association meetings that year. In 
terms of city rankings, Bali sits at the 
61st spot for having hosted 61 events; 
Jakarta in 169th spot with 15 events; 
Yogyakarta in 186th with 14 events

2,500
The number of seats at the theatre 
of the Jakarta International Expo 
Convention Center and Theatre, 
making it the biggest fully set-up 
theatre in Indonesia. The theatre is 
part of the Jakarta International Expo 
expansion

10,000
The number of people that are 
expected to attend the 18th Asian 
Games in Jakarta and Palembang 
(South Sumatera) from August 18 to 
September 2, 2018. In preparation for 
the event, facilities at the Jakabaring 
Stadium in Palembang are being 
expanded while other infrastructure 
is being built. These are part of an 
effort to establish Palembang as 
an international sporting events 
destination

TALKING NUMBERS



Destination: Japan

There is a rising interest in Hokkaido’s capital among incentive groups based in South-
east Asia, and the Sapporo Convention Bureau has taken notice, writes Rachel AJ Lee 

Beacons in the distance

R
achel A

J Lee 

S
apporo, the capital of the moun-
tainous northern Japanese island 
of Hokkaido, is working fever-
ishly to increase the number of 
incentive groups from South-east 

Asia, by actively participating in trade-
shows, and embarking on their own sales 
missions.

Miyako Kawakami, Sapporo Convention 
Bureau’s (SCB) manager shared that in 
April this year, the bureau – which is af-
filiated with the Sapporo City Government 
– was divided into associations (interna-
tional conferences) and incentives, so that 
staff could focus on one area. Previously, 
SCB staff only numbered five people, but 
the Sapporo City Government has since 
increased its head count to 13.

In 2015, 62 incentive groups visited Sap-
poro, where 48 per cent were from South-
east Asia, 50 per cent from East Asia, and 
the remaining two per cent from the rest of 
the world. In 2016, there was a noticeable 
increase to 78 incentive groups, where 52 
per cent were from South-east Asia, 46 per 
cent were from East Asia, while the last 
two per cent hailed from elsewhere.

 As a result, Kawakami has indicated 
that the South-east Asian market is a key 
focus for the SCB, and they are working 
closely with travel agents.

She elaborated: “We are doing promo-
tions in Singapore, Malaysia, Indonesia, 
Thailand, Vietnam and Philippines. We 
visit companies in various markets on our 
own, as well as attend tradeshows like 
IT&CMA, or participate in JNTO’s MICE 
seminars.

“For example, this year is our first time 
attending IT&CMA, where we also brought 
along a few hotel partners and travel agen-
cies. Next year, we’ll be heading to AIME in 
Melbourne. It will be our first time as well, 
as Australia is a developing market for us.”

However, Kawakami pointed out that the 
number of groups stated above were the 
not accurate and very likely the minimum, 
as there were groups that head to Sapporo 
without the bureau’s knowledge.

Kawakami stressed: “We want to know 
(who they are), and we want to support 
them.”

She added that the SCB provides two 
types of support programmes.

The first is for groups in the stage of bid-
ding or selecting a destination, and is only 
offered to overseas groups staying at least 

Clockwise from above: Odori Park and the Sapporo 
TV Tower, the Sapporo Convention Centre; Hokkaido 
Crab; and the Tanukikoji Shopping Arcade
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6 hours Take the cable car up Mount Moiwa for a panoramic view of Sapporo, and 
enjoy the scenery while having lunch at The Jewel.

 Afterwards, make your way to Sapporo Factory, a shopping and entertainment complex with 
160 stores. Here, you can pick up edible Hokkaido souvenirs like the Jaga Pokkuru potato snack or 
Double Fromage cheesecake from Letao.

24 hours Start the day at Curb Market (Jyogai Ichiba) which borders the Sapporo 
Central Wholesale Market. Taste and purchase some of Hokkaido’s fresh-

est seafood – think crabs, sea urchins and scallops – at one of the 80 stores and restaurants.
Walk the calories off with a relax-

ing stroll in Odori Park, which hosts 
festivals according to the season. At 
the eastern end of the park stands 
the 150m-tall Sapporo TV Tower; go 
up the observation deck for a scenic 
view.

Then head to the Sapporo Beer 
Garden, which comprises beer halls, 
restaurants, and a museum. The mu-
seum, renovated last year, talks about 
the history of beer in Japan and how 
it is made. Tastings are also available. 
Meanwhile, the beer halls serve an 
all-you-can-drink and all-you-can-eat 
mutton BBQ named after Mongolian 
ruler Genghis Khan. Sapporo Beer Garden

EXPLORE: SAPPORO

OPINION

What do you think is needed for 
Sapporo to significantly improve its 
business events performance? 
Sapporo requires more direct flights, as 
access is difficult. For instance, we have 
travel agents with big incentive groups, 
but they can’t get enough air seats. I 
also hope to see more support from 
the government such as through the 
provision of more local entertainment 
during gala dinners, as well as 
representatives that extend a warm 
welcome to groups at the airport since 
first impressions are important.

Kimio Mori
Senior manager, inbound sales,  
Sapporo Grand Hotel

BIG WINS

The 30th World Buiatrics 
Congress 2018 Sapporo
August 28 – September 1, 2018
Sapporo Convention Centre
Expected attendance: 1,500 participants
 

29th International Confer-
ence on Low Temperature 
Physics 

August 2020
Sapporo Convention Centre
Expected attendance: 1,000 participants
 

2023 International Union 
of Radio Sciences Gen-
eral Assembly & Scientific 
Symposium
August 2023  
Sapporo Convention Centre 
Expected attendance: 1,000 participants

one night in Sapporo. The SCB will provide 
assistance with inspections and bid docu-
ments, and recommendations on accom-
modation, attractions or entertainment.

 For groups that stay a total of 200 nights 
or more, the SCB will be able to offer perks 
such as a complimentary teambuilding 
programme in the city, or provide entertain-
ment at a gala dinner.

Meanwhile, for confirmed overseas 
groups staying at least one night in Sap-
poro, the application for support must be 
submitted at least three weeks prior to 
arrival. In this case, groups are offered a 
complimentary welcome gift, and provided 
with sightseeing brochures or maps. 

For groups of 100 participants or more 
per flight, a welcome service at New Chi-
tose airport can be arranged.

Should group numbers exceed 1,000 
participants, the SCB extends customised 
support, and encourages both travel agents 
and event planners to get in touch.

When asked what was the largest incen-
tive group Sapporo ever handled and what 
others were in the pipeline, Sara Miyaji, 
incentive coordinator, Sapporo Conven-
tion Bureau, shared: “Our largest incen-
tive tour was in 2015, with 6,500 people 
from a Chinese health insurance company. 
They were split into groups that (arrived 
in) the city (across) five weeks. As for 
upcoming groups, we will be welcoming a 
1,000-strong group from (South) Korea this 
coming January.”

Currently, China and Taiwan are the 
city’s better developed incentive markets 

due to direct flights to Sapporo from 
Beijing, Shanghai, Taipei and Kaohsiung. 
Hence, Kawakami pointed out that more 
direct flights from cities in South-east Asia 
would be a great boost.

It is fortunate that Scoot has recently 
launched Singapore-Sapporo flights from 
on November 3, 2017, with an additional 
frequency from December 3, 2017. 

The CVB is also looking at securing 
large association conferences, particularly 
those that rotate mainly in Asia-Pacific.

However, event space in the city is lim-
ited. The Sapporo Convention Centre is 
the largest business events facility in the 
city, where its largest meeting space can 
accommodate 2,500 people theatre-style. 
It also has a 2,000m2 outdoor exhibi-
tion space, three smaller-sized halls and 
numerous meeting rooms.

But Miyaji pointed out that there is a 
new facility, the Sapporo Community Pla-
za in downtown Sapporo, currently under 
construction, and its targeted completion 
date is October 2018. 

She acknowledged that having larger 
convention facilities would help Sapporo 
when it is bidding for conferences.

“The city is also looking into (build-
ing) another facility that can fit 5,000 
people by the middle of 2020,” revealed 
Kawakami.

Aside from new facilities, Miyaji con-
cluded that more collaboration is needed 
between the SCB and the Hokkaido gov-
ernment in order to promote the region as 
a top-of-mind business events destination.
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The ACC’s renovation is complete, anchoring the surrounding precincts as they 
undergo redevelopment to attract more international conferences. Adelaine Ng 
breathes in the seeds of optimism as the ground buzzes with unbridled energy

A one-stop destination

From above: A street musician at Rundle Mall in Adelaide CBD’s; the Adelaide Convention Centre recently 
launched its East wing in September – part of Adelaide’s wider A$5 billion redevelopment

I
t’s not a secret anymore. Adelaide 
is on a mission to reinvent itself 
as an exciting, one-stop shop to 
host meetings and incentives. In 
fact, the city is remaking itself 

with such focus and wow factor, it’s 
easy to think that the conventions fairy 
godmother has visited and waved her 
magic wand.

In reality, redevelopment plans 
started nine years ago when the Ad-
elaide Convention Centre (ACC) began 
redrawing its then 20-year-old purpose-
built conference building.

In August this year, it celebrated its 
completed A$400 million (US$318 mil-
lion) redevelopment with a launch that 
included fireworks over the river, and a 
speech by hologram in its new Plenary 
Hall which features the world’s two 
largest rotating drum seats.

Within weeks of the launch, the city 
also opened a futuristic new hospital, 
while Adelaide Casino received the 
go-ahead for a A$330 million redevelop-
ment with a six-star hotel and the Pull-
man planted its flag. And that’s not all.

“Adelaide is transforming and it’s 
benefiting business events,” Adelaide 
Convention Bureau’ CEO Damien Kitto 
told TTGmice. 

“What we’ve got is more than A$5 
billion worth of development along the 
Adelaide Riverbank. That includes the 
Adelaide Oval, the Adelaide Festival 
Centre – which will be an outdoor 
space able to host up to 5,000 business 
delegates – and the casino which will 
be redeveloping, particularly to attract 
international conferences to this city.”

Not to mention Adelaide’s new 
BioMed City, which will be the largest 
biomedical precinct in the Southern 
Hemisphere and home to top scientists. 
When completed in 2020, the precinct 
will boast two medical universities, 
a hospital, and two South Australian 
Health and Medical Research Institute 
buildings, all located in the CBD, and a 
short walking distance to the ACC.

“There’s not too many places in 
world where you can get that,” said 
Kitto. 

“It’s an absolute game-changer to 
have a very large biomedical precinct 
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full of researchers and scientists near to 
a convention centre. We’re also a safe 
destination, which is important at this 
point in the world unfortunately,” he 
opined.

The bureau’s catch cry, “a small city 
with big city infrastructure”, along with 
its convenient access to the airport (a 
10-minute drive to the CBD), and a 
good number of Australia’s best winer-
ies within an hour’s drive, should be an 
easy sell. But that hasn’t always been 
the case.

“We’re very proud of what we do but 
we’re not well known,” lamented Kitto. 
“We need to get the word out about Ad-
elaide’s attributes for hosting business 
events, especially with the associations 
and the incentives market. It’s about 
educating the Asian client base.”

To this end, the ACC has stationed a 
full time representative in Singapore, it’s 
second push into the market. 

“We’re looking at the associations 
conglomeration in Singapore and are 
actively targeting that (area),” shared 
the ACC’s director for convention and 
exhibition sales, Simon Burgess. 

“We’ve had a spell in that market 
before and it wasn’t really generating 
anything, but I think times are chang-
ing and we now have an opportunity 
there.”

The other big push for Adelaide has 
been Indonesia and China, the latter 
for its incentives sector. Efforts paid off 
handsomely when the city hosted 3,000 
delegates from Perfect China in June 
this year, its first major incentive group 
hosting. 

“That was a significant opportunity 
to host a marquee brand out of China,” 
said Kitto. “It was very successful as we 
were rated nine out of 10 for our deliv-
ery and delegate experience.”

The success is even more remarkable 
when you learn that the Adelaide Con-
vention Bureau had to steer the Perfect 
China programme away from one of 
Adelaide’s prized selling points – its 
wineries – as the company has its own 
wine business. Instead, the programme 
focused on South Australia’s coastal 

“We need to get the word out about 
Adelaide’s attributes for hosting 
business events, especially with as-
sociations and the incentives mar-
ket. It’s about educating the Asian 
client base.”

Damien Kitto
CEO, Adelaide Convention Bureau

experiences, wildlife and teambuilding 
experiences.

With enquiries now “going through 
the roof”, Kitto indicated that the bureau 
is looking at its next phase, which is 
about inviting clients and agents from 
China and South-east Asia to experience 
Adelaide through tailor-made fam tours.

There’s plenty of optimism in Ad-
elaide’s future from the hotel industry 
too. There are 11 developments with 
luxury names like Sofitel and Langham 
in the pipeline worth A$600 million, 
altogether adding about 1,500 rooms to 
total 6,500 by 2020.

The numbers are also looking good 
for bookings at the ACC thanks to 
forward promoting efforts for the new 
building, which is presented as Austra-
lia’s most versatile and technologically 
advanced convention centre. 

Already, 95 conference events have 
been confirmed including the Interna-
tional Astronautical Congress (3,500 
delegates), the World Indigenous 
Peoples Conference on Education (3,000 
delegates), and the Australian Tourism 
Exchange (2,500 delegates).

“We’re feeling more confident that the 
bigger ones will be coming to Adelaide 
for sure, as we now have the space at 
the ACC,” said local PCO Lisa Beckham 
of All Occasions Group.

Meanwhile, Adelaide’s BioMed pre-
cinct has also played a role in securing 
events. Medical conferences doubled in 
bookings last year to 50 per cent of all 
bookings at the ACC, as compared to the 
year before. 

Adelaide has also been strong in 
the areas of defence, agriculture and 
advanced manufacturing.

“We will soon be announcing a 
fourth year of record results,” shared 
Kitto. “We’ve already got half a billion 
dollars worth of business booked, which 
involves about 100,000 delegates over 
about a five-year period.”

This goes to show that a small city, 
that’s not even a gateway city, can de-
liver just as well as the big ones.

71,000
The number of delegates booked 
for conferences till 2020

A$1.92 
billion
Equivalent to US$1.5 
billion, this is the 
economic impact 
expected over the 
next 25 years

201 
The number of 
business events in 
2016

TALKING NUMBERS

DEVELOPMENTS 
TO WATCH

1 
Adelaide’s A$3.6 billion (US$2.8 
billion) BioMedical City will be the 
largest health and life sciences cluster 
in the Southern Hemisphere connect-
ing research, education and clinical 

care with business development and incuba-
tion. It strongly cements Adelaide’s position as 
a world leader in biomedical science, resulting 
in about 70 conferences that are medical- or 
health-related booked in the city over the next 
six years, attracting 50,000 delegates.

2
A growing number of innovative 
companies and thinkers from 
Silicon Valley are setting up shop 
in Adelaide, including many from 
the gaming industry. This is also 

translating into related conferencing bookings.
The city has also attracted the likes of 

inventor and business magnate Elon Musk. 
He will build the world’s largest battery bank 
in the city, putting Adelaide on the map for 
innovation and sustainability.

3
The ACC has taken conferencing 
flexibility to the next level. 

Its new East building, which 
offers 3,000m2 of space, can be 
configured in 15 different ways 

and features rotating drums, hinged seating 
that can be raised to reveal exhibition space, 
and operable walls in one building. This gives 
conference organisers a new benchmark in 
creative options for executing their event in the 
same location.
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Contact 
Website: www.clelandwildlifepark.sa.gov.au
Email: gary.joyce@sa.gov.au
Tel: (608) 8130 9001

Contact 
Website: www.ausfoodtours.com
Email: bookings@ausfoodtours.com
Tel: (608) 403 864 286

The historic Adelaide Central Market, also 
known as the city’s vibrant food hub, has 
been in operation since 1869. It is one of 

the largest under-cover markets in the South-
ern Hemisphere, boasting more than 80 stalls. 
 

Concept Here you’ll find kangaroo meat, 
edible green ants, gin makers and specialist 
cheese maturers, all located in the heart of the 
CBD. 

The Central Market Tour unlocks the stories 
behind these food providers. Tours include 
visits to shops near to the market. Led by Mark 
Gleeson, who runs a stall himself, tour partici-
pants will enjoy samples and gain insights that 
will give them a greater understanding of what 
produce in South Australia tastes like.

MICE application Tour durations are highly 
flexible in that they can take from one hour to 
half a day depending on the group’s require-
ments. Itineraries usually include breakfast 
and/or lunch with wine. The Market Highlights 
Tour, hosted by tourism guide Carole, caters 
for the largest groups of up to 60 pax. Other 
tours vary in capacity. 

Experiences include a cooking demonstra-
tion, visit to Chinatown, picnic bike ride or a 
pedal-driven tour with an EcoCaddy. For coffee 
lovers there’s also a coffee masterclass.

Event planners can also choose a “next-
level” experience – a Market Challenge that 

will test a delegate’s culinary skills. This 
includes blind tastings, food preparations, and 
a treasure hunt in the market. It’s billed as the 
ultimate food combat experience that will test 
participants’ food knowledge, food preparation 
skills, creativity, teamwork, and sense of direc-
tion, all in 90 minutes. 

Service Mark Gleeson was a personable, 
friendly and knowledgeable tour guide. The 
vendors were also passionate about their prod-
ucts, which translated into an enjoyable tour.

REVIEW CENTRAL

Cleland Wildlife Park provides a fascinat-
ing opportunity to interact with some 
of Australia’s most iconic animals in 

their natural environment. The 50-year-old 
government-run park is a multiple award win-
ning tourist operation.

 
Concept There are no fences or glass walls 
separating tourists from kangaroos, Tasmanian 
Devils or emus. Visitors are encouraged to 
feed most of the animals with food, available 
on-site, for an immersive experience. 

Cleland Wildlife Park is also unique for its 
trained and friendly koalas, who will willingly 
attach themselves to visitors for photos. The 
park is located in the scenic Adelaide Hills, and 
is a 20 minutes drive from the city. 

MICE application Group bookings can be 
organised for up to 3,000 pax at a cost of 
A$21 (US$16) per head, with a guide for large 
groups costing extra at a negotiated hourly 
rate. Translators in languages including Man-
darin can also be organised in advance, usually 

Adelaide Central Market Tours By Adelaine Ng

Cleland Wildlife Park By Adelaine Ng

at no extra cost.
Experiences in the daytime may include 

interactions with koalas, breakfast in an aviary, 
or interactions with reptiles like snakes or 
lizards. Night-time options include feeding the 
Tasmanian Devil or camping. 

Full park hire is only available at night in 
order to allow the public to access the animals 
during the day. Summer nights in particular 
are ideal for curated park experiences with 
catering if required. Meanwhile, koala holds are 
subject to weather conditions, the health of the 
koalas, and the number of holds can be limited 
in large groups. 

The park also has a facility which can 
provide full catering with private experiences 
for around 200 people. As well, packages and 
itineraries can be customised. Transport from 
the city or hotels can also be arranged through 
the park.

Service Our guide provided a fascinating 
insight into Australia’s wildlife from its cud-
dliest to its deadliest. The park is well-run 
with a great respect for the animals and their 
well-being.
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A lesson not soon  
to be forgotten 

Event brief
The World Federation of Chinese Medicine So-
cieties (WFCMS) decides two years in advance 
the location of its annual congresses and it is 
based on how supportive the local TCM (tradi-
tional Chinese medicine) association member 
and the local tourism authorities are, good 
global air access, and sufficient room inventory 
to accommodate more than 1,000 delegates.

According to Wang Jing, director, depart-
ment of international liaison, WFCMS, and 
director Office of the World Congress of Chi-
nese Medicine, a venue that combines meeting 
space and hotel accommodation is preferred to 
avoid the risk of being stuck in traffic.

Apart from the plenary sessions, the con-
gress also requires at least 10 breakout spaces 
for 50 and 200 people for concurrent sessions.

Challenges
The first issue for the organisers arose from 
visa applications made by members in China, 
who make up the biggest delegation.

Wang said: “Those who work in state-owed 
hospitals carry a different passport from civil-
ians. As they chose to attend as individuals and 
not as representatives of their organisations, 
we did not help them apply for a business visa, 
which was also more costly than a travel visa. 

“On hindsight, we should have alerted the 
embassy, which did not know the many appli-
cations they received were from our members 

Experience is the best teacher and WFCMS takes many 
lessons from its recent event. By Caroline Boey

Key takeaways
The experience brought WFCMS several les-
sons.

Wang said the association should avoid 
timing the annual event during high season as 
costs could be 20 to 30 per cent higher and up 
to 50 per cent for some services.

A must-have is the right conference man-
agement system with a robust online platform 
for registration, the submission of medical 
papers and their review, which streamlined 
operations and made it more convenient for 
everyone.

Wang commented: “In future for our mem-
bers’ accommodation, we will look at asking 
the local host committee instead of the PCO 
to sign the hotel contract so that we know the 
hotel policies more directly.

“As for visa applications for our China 
members, we have learnt that it pays to com-
municate with the embassy of the host country 
beforehand.”

who wanted to attend the congress in Auckland 
as individual association members.”

As a result, the process took more time than 
expected and the PCO, which was unsure if the 
visas would be approved, cancelled some of 
the hotel bookings. That left WFCMS with 200 
rooms short.

A second challenge stemmed from differing 
work cultures between WFCMS and the ap-
pointed New Zealand-based PCO.

“The time difference did not help as well 
as New Zealand is five hours ahead of China. 
Furthermore, New Zealanders do not work 
overtime,” explained Wang.

Solution
To resolve the rooming issue, WFCMS scram-
bled for a travel agent in China, entrusting it 
with the daunting task of finding rooms online. 

There was no solution for the differing work 
cultures, unfortunately. That said, Wang was 
quick to point out that “the PCO is experienced 
and has good ideas but it was working with a 
China-based association for the first time and 
there was a learning curve.”

Overall, WFCMS applauded the New 
Zealand hosts for their warmth, kindness and 
patience, and for fully hosting six association 
VIPs.

“We also appreciated the help from the 
hosts in inviting celebrities and government 
officials to the event,” he added.

Event
13th World Congress of Chinese 

Medicine

Organiser 
World Federation of Chinese 

Medicine Societies and New Zealand 
College of Chinese Medicine

Venue
Aotea Centre, Auckland, New 

Zealand

Date
November 12-13, 2016

Number of participants
800
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Singex Holdings’ latest acquisition gives it a 
presence in one of Asia’s biggest economies and 
the ability to benefit from increased global trade 
through China’s Belt & Road Initiative. Its company 
CEO tells Karen Yue how he is making it happen

Aloysius Arlando

SingEx Holdings acquired a majority 
stake in Guangzhou’s Worldex in July. 
How does this partnership deliver 
Singex’s expansion plans in China?
We use Worldex’s events as a platform 
to see whether there are opportunities to 
adapt our own core portfolio of new-to-
market events in China. And we approach 
this with two considerations – what’s 
needed for the Chinese market, not today 
but for the next two to three years; and 
what do the Chinese public and private 
sector players look for in terms of gaining 
a global advantage for themselves.

How do your plans fit into China’s Belt 
& Road Initiative (BRI)?
There are Chinese companies that are 
ready to go forth and capitalise on China’s 
BRI vision. 

For us this is a two-way street: what 
tradeshows we can bring to market in Chi-
na which the players there can participate 
in and gain value, and what interesting 
products, solutions and innovations that 
are coming out of China for the trade-
shows we have in Singapore, India and 
Jakarta.

We are seeing an interesting intersec-
tion of technology and verticals like food 
and hotel. We are looking at that conflu-
ence factor of e-commerce and technol-
ogy companies, F&B and food importers. 
Singex’s tradeshows are always about the 
intersection of industries, where digital 
meets different verticals. This sparks off a 
host of business opportunities.

(Tradeshows are) now going beyond 
the square-meter play. It is important to 
see where the next trigger for business 
growth will come from. It does come from 
verticals themselves, but by and large 
they come from the intersections, where 
cross-pollination happens, where ideation 
of two different industries happens.

This is exactly what business events are 
all about – fostering trade and investment, 
tourism and people flow. 

With Worldex, we foresee a host of op-
portunities opening up for us, particularly 
in the digital space. 

have a digital focus (and) will showcase 
product and solution innovation and 
have knowledge exchange platforms. 
This structure is useful when we bring 
other markets in to discover more of what 
Guangzhou and China’s southern region is 
gearing for.

We will look at ways to work with 
digitally enabled businesses and apply 
some of the verticals we are already in, 
such as education, healthcare, food and 
logistics. We are being consistent with our 
operating philosphy.

How do you decide where in China to 
launch your new tradeshows?

All tradeshows have value chains 
and they could go upstream or 
downstream and across industries 
or markets. We can play with that 
like a slider. Even within markets 
there are different sectors and 
levels of market readiness. So the 
questions we need to ask ourselves 

are, where do these 
intersections come in, 
what is our universe and 
size of the business.

Have you also 
identified specific 
industries aligned to 
the BRI that Singex 
would want to create a 
tradeshow for?

China has announced in 
excess of US$1.3 trillion 
worth of investments. 
We looked at what are 
some of these investments 
are – certainly infrastruc-
ture- and trade-related 
that includes product and 
solutions.

We work closely with 
the China Council for the 

Promotion of International 
Trade, both at the national 
and provincial levels. There 
are provinces that are strong 
in certain products and 
services, and we can provide 
them with platforms to host 
their tradeshows in different 
markets and bring interna-
tional buyers to them. 

This approach is consist-
ent with the BRI approach 
of bringing about investment 
and stoking the demand and 
energy in the market.

As well, if a Chinese compa-
ny wants to invest in a specific 
product in, say, South Africa 
or South Asia, we can identify 
where those areas are that we 
can bring platforms to.

Are China’s businesses ready 
for tradeshows that focus on 
cross-pollination of industries 
and verticals?
Yes, based on our discussions 
with various players, associations 
and selected Chinese government 
agencies. 

Big boys like Alibaba have been 
bold and have led the first 
wave of business innova-
tion, but there is also a 
second wave because 
the market is just so big. 

Look at Singapore’s 
SMEs. Will the big 
boys coming in crowd 
out our SMEs? Or will 
SMEs will be a potent 
force?

It is no different in 
other markets. Many 
little connections can 
come together to make a 
difference. The whole idea 
is therefore to identify what 
these potential connections 
are. You now see in large 
companies start-upish ap-
proach being taken in the 
R&D departments because 
nobody can claim absolute 
wisdom because of their size.

And even if you are big, 
you’d also want to be watchful 
and nimble, to see which com-
panies you need to work with. 
Some of the budding innovators 
are (under the radar) and big 
companies could potentially meet 
them at tradeshows. 

That’s the beauty of our busi-
ness – we facilitate face-to-face 
connections.

What new tradeshows can 
you build out of your 
partnership with 
Worldex?
All I can say now is 
that these tradeshows will 

Over coffee with
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David Thompson
American Express 
Global Business Travel 
has appointed David 
Thompson as its new 
chief information and 
technology officer. 
He assumes the role 
later this year and will 
be based in Phoenix, 
Arizona. He joins from 
Western Union, where 
he was chief technol-
ogy officer and execu-
tive vice president of 
global operations.

Eva Moral 
Eva Moral now helms 
Hilton Garden Inn 
Singapore Serangoon 
as general manager. 
She replaces Carey 
Osborne, pre-opening 
general manager for 
the hotel. She has 
more than 19 years of 
hospitality experience, 
and was most recently 

James BevansEva Moral Monique ArnouxMarisa NgIan John Thomason

What do you love most about the hospitality industry?
The people – we are fun, energetic, creative and hospitable!

What is the one most interesting change you’ve noticed in the 
hospitality industry over the years, especially with regards to 
corporate stays and events?
Our guests are more in-tuned with what they want and this means as 
a hotel we are now focused on providing more experiences, wellness 
programmes and tailoring guests stays or events to their personal 
needs.

Do you have a career motto or philosophy that you live by? What 
is it and why this is critical?
“None of us is as smart as all of us.” – Eric Schmidt, former 
executive chairman of Google. 

No matter how skilled, experienced or knowledgeable 
you (or your favourite team members) are, 
hospitality is never a one-man show. Successful 
teams perform best when everyone is working 
with their strengths and feels secure with 
their weaknesses.

A 20-year 
hospitality industry 
veteran who 
has lived and 
worked across the 
world, Alexander 
Sheppard has now 
landed in Thailand, 
joining Banyan Tree 
Bangkok as hotel 
manager

One minute with Alexander Sheppard

director of operations 
with Hilton Pattaya, 
Thailand. 

Ian John Thomason 
Celebrity chef Ian John 
Thomason of Iron Chef 
Thailand fame has been 
named executive chef 
of Banyan Tree Phuket. 
He will take charge of 
four restaurants – Saf-
fron, Tamarind, Banyan 
Café and Tre. 

James Bevans
Wharf Hotels has 
made James Bevans its 
new group director of 
rooms. Bevans brings 
with him nearly 25 
years in leadership 
roles with luxury 
brands including The 
Peninsula and Raffles.

James Reed
James Reed has been 
promoted to executive-

chairman of Destination 
Asia Group, a company 
he co-founded in 1996.

Julian Crane
Six Senses Hotels 
Resorts Spas has 
appointed Julian 
Crane as director of 
sales & marketing 
for the Maldives and 
Seychelles. He brings to 
this role more than 20 
years of international 
experience in the high-
end hospitality sector.

Marcus Hanna 
AccorHotels Asia Pa-
cific has picked Marcus 
Hanna to lead the Raf-
fles City Hotel complex 
in Singapore as general 
manager. Hanna was 
last general manager 
of Novotel Singapore 
Clarke Quay. He has 
been with AccorHotels 
for 13 years.

Marisa Ng  
Marisa Ng has returned 
to The St. Regis 
Singapore, this time 
taking on the position 
of director of sales. She 
was with the property 
in the earlier years of 
her career, and has 
over the years worked 
with several renowned 
hotels in Singapore 
such as Conrad 
Centennial Singapore.

Monique Arnoux 
Destination Asia 
Group welcomes 
Monique Arnoux as 
its new CEO. She 
joins Destination Asia 
from the Destination 
Management division 
of Hotelbeds Group 
where she was 
global sales 
and marketing 
director, based in 
Bangkok.

Soren Lascelles
The new Andaz 
Singapore has named 
Soren Lascelles as its 
executive chef. Lascelles 
will oversee all culinary 
operations, including 
events. He started his 
culinary voyage at 
17 years old. He has 
worked in established 
restaurants and hotels, 
and has won several 
international accolades.

Tony Douglas 
Tony Douglas will step 
in as new group CEO 
with Etihad Aviation 
Group in January  
2018. He joins Etihad 
from the UK’s Ministry 
of Defence, where he 

served as  
CEO of the  

defence 
equipment 
and support 
department.
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A milestone
event

MBEW shapes the future of MICE

IT&CMA and CTW Asia-
Pacific celebrated their 
25th and 20th anniversary 
respectively this year, making 
even more sweet memories 
with industry leaders and 
business event buyers from 
around the world

Themed Our Future by Design: Accelerating Transformation, this year’s Malaysia Business 
Events Week saw over 200 delegates sharing business intelligence and debating how value 
could be delivered through new platforms and innovative technology, among others

Gallery

Graceful powers take centre stage in the year-end issue of TTGmice, as we 
look at how gender diversity has benefited corporate performance and the 
critical role female leadership plays particularly in the business events and 
hospitality industry.

What’s 
next?
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