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Asia-Pacific’s intelligent business events resource

Vietnam in stronger position to 
lure high-end events

Scotland casts keen eye on Asia

Big city Singapore delivers a fine 
agricultural conference
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TTGmice reporters take a look at some of the 
region’s most event-friendly integrated resorts and 
find out how their varied facilities can support 
business event programmes

One-stop wonders



Cast Your Vote Now!

You Determine
Who Clinches

The Top Honour
In The Industry

TTG Travel Awards, Asia-Pacific travel trade’s most celebrated 
event, is back for its 28th year to honor the industry’s crème 
de la crème. Tell us which company has made exemplary 

achievements and contributions that have raised the bar of 
excellence and taken the industry to greater heights. 

Vote now and help your favorite travel suppliers and agencies 
bring home the title of being the best in the travel industry. 

 
 

www.ttgasia.com/ttg-awards

Closing Date: 7 July 2017

Supported by:Organised by:An event by:

TTG Travel Trade Publishing is a business group of TTG Asia Media

http://www.ttgasia.com/ttg-awards


The drawing power 
of integrated resorts
There is something magical about integrated resorts – mas-
sive, shiny complexes offering a variety of accommodation 
options, dining establishments to suit all budgets and appe-
tites, and numerous retail and entertainment opportunities. 
And on top of all that, meetings and event spaces.

The magic, in my opinion, lies firstly in the convenience 
integrated resorts provide. For a meeting organiser who is 
gathering a large group of delegates from all over the world 
to take in an intensive programme comprising keynote 
presentations, multiple-track presentations and panel 
discussions, a trade exhibition, and various social activities 
that foster bonds and stimulate business conversations, an 
integrated resort is a god-send one-stop solution. 

All delegates can be accommodated under one roof – an 
arrangement that rids logistical and security headaches for 
the organiser. They can meet, share knowledge and talk 
business in multiple function rooms located in a single 
event centre, just steps from their hotel. They can dine and 
socialise in themed surroundings set up in flexible function 
rooms, in one of the many fancy restaurants in the complex 
or even in an attraction bought out for privacy.

And all these requirements can be coordinated through a 
single point of contact provided by a business event-savvy 
integrated resort.

The magic of integrated resorts also lies in the atmos-
phere. I find that the facility mix inherently lends a holiday 
vibe to these complexes, which makes attending a business 
event there feel less solemn. And you know, when the mind 
is happy, the mind is also productive.

Here in Asia-Pacific, meeting organisers are spoilt for 
choice. In Macau alone, the number of options are dazzling 
and even more are coming up as integrated resorts expand 
their infrastructure. The buzz continues elsewhere in the 
region, with existing complexes also keeping busy with 
regular hardware upgrades and expansions.

So where do you begin your venue research? With our 
cover feature this issue (One-stop wonders, pages 10-15) of 
course! We have picked out some of the more event-savvy 
integrated resorts in Asia-Pacific, and summed up how their 
varied facilities can enhance delegates’ experience. We’ve 
even sniffed out new developments at these properties that 
you should keep an eye on. You are welcome!

Follow us at @TTGmiceFind us at www.facebook.com/TTGmice
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TTGmice, endorsed by the Asian 
Association of Convention and Visitors 
Bureaus, is published by TTG Asia 

Media Pte Ltd, and is mailed free-of-charge on written  
request to readers Asia-wide who meet a set of 
predetermined terms and conditions. Annual airmail 
subscription charges are US$70 (Asia) and US$90  
(elsewhere). All rights reserved. No part of this publi-
cation may be reproduced in whole or in part without 
written permission of the publisher.

MCI (P) 091/08/2016, KDN 
PPS1888/02/2017(025626), ISSN 0218-849X

Printed by Times Printers Pte Ltd 
16 Tuas Avenue 5, Singapore 639340

Karen Yue
Group Editor

EDITORIAL
Karen Yue  
Group Editor (karen.yue@ttgasia.com)
Xinyi Liang-Pholsena  
Editor, TTG Asia 
(liang.xinyi@ttgasia.com)
S Puvaneswary  
Editor, Malaysia/Brunei  
(puvanes@ttgasia.com)
Mimi Hudoyo  
Editor, Indonesia (idmfasia@cbn.net.id)
Pamela Chow  
Reporter (pamela.chow@ttgasia.com)
Rachel AJ Lee, Yixin Ng  
Sub Editors 
(rachel.lee@ttgasia.com, ng.yixin@ttgasia.com)
Rebecca Elliott, Adelaine Ng Australia  
(rebeccaelliott@hotmail.com,  
adelaineng.abc@gmail.com)
Marissa Carruthers Cambodia 
(maris.carruthers@gmail.com)
Caroline Boey China & Special Projects 
(caroline.boey@ttgasia.com)
Prudence Lui Hong Kong/Greater China  
(prului@yahoo.com)
Rohit Kaul India  
(rohitkaul23@gmail.com)
Julian Ryall Japan  
(jryall2@hotmail.com)
Rosa Ocampo The Philippines 
(rosa.ocampo@gmail.com)
Feizal Samath Sri Lanka/Maldives 
(feizalsam@gmail.com)
Paige Lee Pei Qi  
Assistant Editor, Special Projects 
(lee.peiqi@ttgasia.com)
Redmond Sia, Goh Meng Yong  
Creative Designers
Lina Tan Editorial Assistant

SALES & MARKETING
Michael Chow Group Publisher  
(michael.chow@ttgasia.com)
Ar-Iene Lee Senior Business Manager 
(arlene.lee@ttgasia.com)
Pierre Quek Publisher, Online Section  
(pierre.quek@ttgasia.com)
Ingrid Chung Business Manager 
(ingrid.chung@ttgasia.com)
Cheryl Tan Corporate Marketing Manager 
(cheryl.tan@ttgasia.com)
Kwek Wan Ling Marketing Executive 
(kwek.wan.ling@ttgasia.com) 
Cheryl Lim Advertisement Administration 
Manager (cheryl.lim@ttgasia.com)
Carol Cheng Asst Manager Administration  
& Marketing (Hong Kong, carol.cheng@ttgasia.
com)

PUBLISHING SERVICES
Tony Yeo Division Manager
Kun Swee Qi Publishing Services Executive
Lynn Lim Web Executive
Katherine Leong Circulation Executive

OFFICES
Singapore
TTG Asia Media Pte Ltd, 1 Science Park Road, 
#04-07 The Capricorn, Singapore Science 
Park II, Singapore 117528 
Tel: +65 6395 7575, fax: +65 6536 0896, 
email: traveltradesales@ttgasia.com
Hong Kong
TTG Asia Media Pte Ltd, 8/F, E168,  
166-168 Des Voeux Road Central,  
Sheung Wan, Hong Kong
Tel: +852 2237 7288, fax: +852 2237 7227

TTG ASIA MEDIA PTE LTD 
Darren Ng Managing Director
Raini Hamdi Senior Editor  
(raini.hamdi@ttgasia.com)

http://www.facebook.com/TTGmice
http://www.ttgmice.com
mailto:karen.yue@ttgasia.com
mailto:liang.xinyi@ttgasia.com
mailto:puvanes@ttgasia.com
mailto:idmfasia@cbn.net.id
mailto:pamela.chow@ttgasia.com
mailto:rachel.lee@ttgasia.com
mailto:ng.yixin@ttgasia.com
mailto:rebeccaelliott@hotmail.com
mailto:adelaineng.abc@gmail.com
mailto:maris.carruthers@gmail.com
mailto:caroline.boey@ttgasia.com
mailto:prului@yahoo.com
mailto:rohitkaul23@gmail.com
mailto:jryall2@hotmail.com
mailto:rosa.ocampo@gmail.com
mailto:feizalsam@gmail.com
mailto:lee.peiqi@ttgasia.com
mailto:michael.chow@ttgasia.com
mailto:arlene.lee@ttgasia.com
mailto:pierre.quek@ttgasia.com
mailto:ingrid.chung@ttgasia.com
mailto:cheryl.tan@ttgasia.com
mailto:kwek.wan.ling@ttgasia.com
mailto:cheryl.lim@ttgasia.com
mailto:traveltradesales@ttgasia.com
mailto:raini.hamdi@ttgasia.com


COVER STORY 
10 One-stop wonders
TTGmice reporters take a look at some of the region’s most event-
friendly integrated resorts and find out how their varied facilities can 
support business event programmes

COUNTRY REPORTS
16 Vietnam // Reaching for the stars
Finer tourism infrastructure that have emerged are enabling Vietnam 
to capture the attention of more high-end business event planners. 
Marissa Carruthers reports

18 China // A budding reputation
Suzhou has climbed up the meeting ranks with new exhibition centres 
and hotels. But an airport and CVB are needed, writes Caroline Boey

20 Scotland // The bagpipes come calling
Scotland sees the potential in MICE groups from Asia, and hotels as 
well as the tourist bureau are intensifying their efforts to reach out to 
this emerging market, with a special focus on China. By Rachel AJ Lee 

22 India // Pink City’s rosy glow
Jaipur is one of India’s top domestic MICE destinations and 
international business has been growing steadily. But there is a need for 
a CVB and more entertainment options to lure more footfalls.  
Rohit Kaul reports

www.ttgmice.com

DEPARTMENTS
1 To our readers

3 Connect

4 Marketplace

7 Talk of the trade

25 People

26 Case studies

28 Gallery

10 16

4 26

http://www.ttgmice.com


TTGmice July 2017 • 3

What’s 
happening

Snapshots

Q&A Perspectives Review

@ttgmice

September 13-15
PATA Travel Mart, Macau

August 22-23
ACTE Conference, Tokyo, Japan

July 27-28
Singapore MICE Forum, Singapore

St Regis Hotels & Resorts’ Lisa Holladay (far 
right) and Marriott International’s Yeoh Fay 
Linn (far left) talk to TTGmice’s Karen Yue 
about the St Regis brand’s repositioning to 
ensure it stays modern and relevant. 
6 June

The elegant interiors of Shangri-La Hotel 
Singapore’s new NAMI Japanese restaurant 
and views of the urban sprawl beyond those 
massive windows make the venue an attractive 
one for business luncheons and dinner parties.
21 June

Twitter.com/TTGmice Instagram.com/ttgmiceFacebook.com/TTGmice

TTGmice’s Adelaine Ng spends the week with 
the Asian buyer delegation at MEETINGS 2017 
in New Zealand to understand their business 
and thoughts about the destination for busi-
ness events.
6 June

MEET TAIWAN met Singapore business event 
planners yesterday to show off the destina-
tion’s latest developments for corporate 
programmes.
22 June

Henning A Schaub, 
head of travel 
trade relations with 
Design Hotels, takes 
Karen Yue behind 
its business events 
push

Fiona Batten, 
general man-
ager Australia, 
CiEvents, shares 
her frank views 
on how women 
in the events 
industry are 
balancing moth-
erhood with a 
successful 
 career

Rohit Kaul checks out La Italia, a new 
Italian restaurant opened in Park Inn, 
Jaipur and finds that it is suitable for 
small-sized private gatherings

Visit TTGmice.com for more exciting reads
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Three of Hertz Global Holdings’ car rental 
brands – Hertz, Dollar and Thrifty – are 
now operating in Sri Lanka’s capital of 
Colombo, following the signing of a multi-
brand partnership agreement with local 
franchise partner Andrew The Car Rental 
Company.

Rental options in Sri Lanka vary 
between short- and long-term, self- and 
chauffeur-drive options, with vehicles 
including compact, wagon/state, luxury 
cars, SUV and minibuses.

All international customers renting 
with Hertz in Sri Lanka will receive a free 
SIM card and gift coupons while supplies 
last.

Marketplace

Camp Glenorchy gives New Zealand 
its first Net Zero Energy campground
Sustainable practices take centrestage at a 
new campground in New Zealand’s South 
Island focused on energy and water conserva-
tion.

Camp Glenorchy, 40 minutes’ drive from 
Queenstown, will open in December 2017 
featuring rustic but comfortable accom-
modation for up to 70 guests, suitable for 

We 
love

Hertz drives into 
Sri Lanka with a 
trio of brands

business retreats, workshops and tourist 
groups. There is a choice of basic or deluxe 
energy-efficient cabins with ensuites, bunk-
rooms, powered campervan/RV sites or 
even unpowered camping sites for a taste of 
life off the grid. 

Everything from the design and choice of 
materials to its operating practices is aimed 

at achieving Net Zero energy consumption 
each year. Guests are encouraged to control 
their own energy efficiency and have the 
option to check in as an “Eco-Warrior”. 
Choices for heating, lighting, shower tem-
perature and individual energy use can be 
tracked using an interactive in-room control 
panel.

Singapore Airlines first Asian 
carrier to offer US TSA Precheck
Singapore Airlines (SIA) has become the first 
Asian carrier to partner the US Transporta-
tion Security Administration (TSA) to offer 
customers travelling from US airports expe-
dited security screening procedures under 
the TSA Precheck programme.

TSA Precheck enables low-risk known 
travellers to enjoy benefits such as a separate 
lane for security screening during departure, 
where the traveller is not required to remove 
jackets, belts, laptops, liquids and shoes.

Enrolment in the TSA Precheck pro-
gramme is open to US citizens and lawful 
permanent residents. However, non-US 
citizens may also enjoy the benefits of 
the programme through various Customs 
Border Protection (CBP) trusted traveller 

programmes, such as Global Entry (open to 
citizens of Singapore, Colombia, Germany, 
Netherlands, Panama, South Korea, the UK, 
and Mexico), NEXUS and SENTRI.

Successful applicants will receive a Known 
Traveler Number (KTN), which they may 
provide across SIA’s various check-in or book-
ing channels, including its call agents, online 
reservations system, website, mobile app or 
airport counter.

Children aged 12 and under travelling with 
passengers with a valid KTN may also enjoy 
the benefits of TSA Precheck.

In the coming months, customers travelling 
to and from the US can expect to also have the 
option of getting a self-printed boarding pass 
and/or mobile boarding pass.
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Outrigger Mauritius Beach Resort has recently 
unveiled Crystal, a permanent structure with a 
view that opens out to Mauritius’ south coast.

The Crystal, located on the rooftop of the 
hotel, is a fully air-conditioned transparent mar-
quee measuring 33m by 17.5m, and can seat up 
to 250 people banquet-style. It can be used as a 
classic conference venue with pitch-dark option, 
or semi-transparent with ocean views, both 
incorporating the latest audiovisual technology.

Outrigger Mauritius Beach Resort 
launches rooftop venue

Other event spaces on the resort include 
a beachfront, garden and poolside venue. As 
well, the Outrigger Mauritius Beach Resort has 
a dedicated events team.

Nestled in the nature reserve of Bel Ombre, 
the property offers 181 sea-facing rooms and is 
45 minutes from the airport. Facilities include 
five F&B options – all of which can deliver for 
business events up to 250 covers, a spa, four 
swimming pools, and kids’ club.

The St Regis Shanghai Jingan has opened with 
491 guestrooms, including 66 suites and 55 
residences. Facilities include six restaurants 
and bars, more than 3,000m2 of meeting space 
across 11 meeting rooms, the brand’s signature 

St Regis rises in Shanghai’s 
cultural and business hub 

Iridium Spa, an indoor swimming pool, and a 
24-hour fitness centre.

Of the hotel’s event venue collection, 
the elegant Astor Ballroom is the largest at 
1,400m2. It can accommodate up to 1,300 
guests for VIP receptions, gala dinners or 
corporate events. It features a 95m2 LED wall 
projection system and comes with a 368m2 
foyer.

Meeting planners will appreciate the hotel’s 
provision of a St Regis event specialist, who 
will assist clients in customising every event 
detail, including curating culinary selections.

Situated on West Beijing Road in the heart 
of the Jingan District, Shanghai’s cultural and 
business centre, The St Regis Shanghai Jingan 
provides guests convenient access to explore 
the city’s storied past and bustling present.

Eventbrite, a ticketing and event technology 
platform, and Entegy, an Australian event suite, 
have teamed up to create an end-to-end event 
management solution.

The integration, which can be accessed 
through Eventbrite’s open API platform, Event-
brite Spectrum, will launch first in Australia 
and New Zealand. 

It allows event organisers to create an event 
on Eventbrite and, using Eventbrite Spectrum 
connect it to an account in Entegy’s core oper-
ating system to transfer attendee data in real-
time. Attendee data drawn from Eventbrite is 

Eventbrite, Entegy launch new, 
complete event solution

seamlessly fed across the Entegy Suite, which 
includes best-in-class event apps, social and 
networking functions, live audience polling, 
Q&A and discussion, multi-session attendance 
tracking, digital exhibitor lead generation, and 
touchscreen kiosks for self-serve onsite name 
badge printing.

The collaboration will provide opportunity 
for conference and exhibition event profes-
sionals to streamline communications, drive 
stronger engagement, and simplify the logis-
tics of running an event – all from their event 
dashboard.

Don’t Miss The Upcoming IT&CMA and CTW Asia-
Pacific 2017 In Bangkok From 26 to 28 September. 
www.itcma.com | www.corporatetravelworld.com/apac

25 Years of History and 
Growth at IT&CM Asia 
IT&CMA has come a long way. Here’s a 
quick throwback to the milestones we 
have achieved since our debut in 1993.

NE MINUTE
with IT&CM Events

BUSINESS
Better planned business conversations 
ahead of arriving at IT&CMA
Then: Limited Pre-Scheduled Appointments 
with onsite appointment scheduling via Sellers-
Meet-Buyers and Buyers-Meet-Sellers.
Now: 100% Pre-Scheduled Appointments.

EDUCATION
Time spent at Education sessions better 
target diverse knowledge goals of MICE 
professionals
Then: MICE knowledge sessions for everyone!
Now: Dedicated Education tracks tailored for 
different MICE segments – from Associations 
Days Forum, Campfire Knowledge Sessions, 
ASEAN MICE Forum and more.

NETWORKING
Greater ROI for Sponsors and meaningful 
networking events for attendees. From 
Destination Presentations, Media Briefings, 
Luncheons, Dinners, Cocktails & Tours, the 
engagement possibilities are better than 
ever before!
Then: One-size-fits-all events for all delegates.
Now: Captive targeted sessions that make 
engagement & networking with the right 
audience easy.

1993
Debut in Hong Kong1995

Launch of Pre-Scheduled 
Appointments (PSA) 1996

Perfect Matching 
Introduced1997

Rotated to Kuala Lumpur

2002
Rotated to Bangkok,
1st Future Leaders Forum

2004
Starts Co-Location with 

CTW Asia-Pacific in 
Bangkok, 1st CSR Initiative 

with Carry For Kids 2005
Online Diary Introduced2009

Associations Sector Start 
Gaining More Traction 

at IT&CMA 2012
Incorporation of 
Luxury Travel2013

1st Dedicated 
Associations Day 2015

1st ASEAN MICE Forum

What sets us apart from other events 
in the region and worldwide? 
Watch the 2016 Highlights Video here!

http://www.itcma.com
http://www.corporatetravelworld.com/apac


Marketplace

The Ritz-Carlton, Millenia 
Singapore’s new venue

Hilton Garden Inn makes landfall in Singapore 
Hilton Garden Inn marks its entry in the Lion City with the opening 
of the 328-room Hilton Garden Inn Singapore Serangoon. 

Standing in the Little India enclave, amenities include a board-
room for 14 people, a 24-hour business centre, an outdoor pool, gym 
and a self-service coin laundry. 

Guests have two dining options – The Garden Grille, which of-
fers cooked-to-order breakfast and evening room service; and the 
24-hour Pavilion Pantry, which boasts snacks, treats, beverages and 
ready-to-cook meals.

Business travellers will appreciate the hotel’s close proximity to 
Little India MRT station, a six-minute walk, which provides them 
easy train access to key business districts like Raffles Place and the 
Marina Bay Financial Centre.

Singapore-based SilkAir will launch thrice-weekly non-stop flights between Singapore and Hiro-
shima on October 30, 2017.

The flights, which operate on Mondays, Thursdays and Saturdays, will utilise a Boeing 737-800 
aircraft in a two-class configuration.

MI868 will depart Singapore at 01.45 and land in Hiroshima at 09.30. The return flight, MI867, 
will depart Hiroshima at 10.25, and arrive in Singapore at 15.40.

SilkAir brings Singapore and Hiroshima closer
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Cordis, Hangzhou
Langham Hospitality Group will manage 
Cordis, Hangzhou, the brand’s fourth prop-
erty in China after two in Shanghai and 
one in Ningbo. Slated to open in 2019, the 
hotel will offer 200 keys, over 1,500m2 of 
dedicated event space, wellness facilities 
and F&B outlets. 

Best Western Hotels & Resorts
Best Western Hotels & Resorts has signed 
three hotels in Japan, all slated to open 
in 4Q2017. The company secured license 
agreements for the 105-room Best West-
ern Osaka Tsukamoto, 60-room Best West-
ern Sapporo Odori-Koen, and the Best 
Western Yamagata Airport with 94 rooms.

Victoria Dockside
New World Development will spearhead 
the US$2.6 billion Victoria Dockside devel-
opment, a 27.9ha art and design district on 
Hong Kong’s Tsim Sha Tsui waterfront. Set 
to open in 2019, the mixed-use develop-
ment will offer office space, a Rosewood 
Hotel, and leisure experiences.

In the pipeline

Following a recent refurbishment, The Ritz-
Carlton, Millenia Singapore, has added a new 
overwater pool cover that brings about more 
than 1,300m2 of outdoor events space.

Made of Plexiglas, also known as acrylic 
glass, the transparent Plexiglas table-tops are 
durable and engineered to support weights of 
up to 800kg per cube. When placed into the 
water, the standing Plexiglas-top cubes can be 
custom-built to take on various shapes, from 

a rectangle to a square or even a T-shape to 
accommodate the entire length and or width 
of the pool, or just a portion depending on the 
event.

There is also the possibility of video projec-
tion mapping, LED lighting in the trees and 
foliage, as well as underwater lighting to sup-
plement the pool’s floodlights.

Possible events include product launches, 
pool parties, outdoor concerts with a dance 
floor, and fashion shows. The platform can ac-
commodate between 150 to 200 people for a 
sit-down buffet dinner, or between 150 to 450 
people for a cocktail reception.

Aside from the pool cover, the new outdoor 
swimming pool now features a three-tiered 
timber pool deck flanked by sun loungers, pri-
vate cabanas, a pool bar and an outdoor grill.

Prices start from S$80 (US$58) for a 
cocktail reception for at least 50 guests. A 
minimum F&B spend of S$18,000 is required 
to close the pool for exclusive use, with an ad-
ditional S$12,000 for the custom set-up of the 
preferred pool cover configuration.

Hot deals

137 Pillars Suites & 
Residences, Bangkok 
The hotel is offering full- and half-day 
meeting packages and a luxury coffee 
break option. Half-day deals are priced 
from US$58 per person net, while full-
day arrangements go for US$72 and 
up. The luxury coffee break upgrade 
option costs US$30 per person net.

Terms apply.
Email info@137pillarshotels.com.

Kempinski Hotels
Kempinski Hotels is celebrating its 
120th anniversary with a meeting deal 
for planners who book by October 30 
and fulfil the booking by end 2017.

Planners can choose from two 
perks such as a welcome cocktail or 
one complimentary room. Rewards 
with minimum spend are offered 
too: a Fitbit watch for 20,000 euros 
(US$22,429); iphone 7 for 40,000 
euros; two-night stay in the receiving 
hotel for 60,000 euros; room upgrade 
to the hotel’s most luxurious suite for 
120,000 euros and up.

Visit www.kempinski.com/en/ho-
tels/meetings-and-events.

IHG
Six InterContinental Hotels Group 
(IHG) hotels and resorts in Singapore 
and Batam have launched a Meet 
For Free package. It is valid with a 
minimum booking of 10 guestrooms 
per night for new bookings by August 
1, 2017 and event materialisation by 
September 30, 2017.

mailto:info@137pillarshotels.com
http://www.kempinski.com/en/ho-tels/meetings-and-events
http://www.kempinski.com/en/ho-tels/meetings-and-events
http://www.kempinski.com/en/ho-tels/meetings-and-events
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where there exists “a lot of unstructured 
corporate travel management for SMEs or 
larger corporations,” she explained.

The strategy for 2017 remains focused 
on Swire’s corporate travel core. “We 
will leverage KWG’s network and local 
expertise to build up Great Bay Area 
(Hong Kong-Macau-Guangdong) business 
for us, strengthening corporate business 
as a whole.”

Adapting and diversifying, including 
in its leisure segment, will also be key. 
In response to a declining preference 
for standard packages, the company has 
started building more itineraries on pri-
vate tour basis.

“We’ll also implement a B2C platform 
for our leisure clients who want point-
to-point dynamic packages. It will soft 
launch this month.”

Confusing information on new 
tourism tax irks Malaysian trade 
By S Puvaneswary
Following the announcement of a 
controversial tourism tax coming into 
effect on July 1, hoteliers and agents in 
Malaysia say the short notice given, lack 
of official documentation and confusing 
information are putting them in a dif-
ficult situation.

Anthony Wong, managing director 
at The Frangipani Langkawi Resort & 
Spa told TTGmice: “The messages on 
implementation are confusing. Accord-
ing to the tourism and culture minister it 
will start on July 1. However, the Royal 
Malaysian Customs Department website 
stated August 1.”

In a report published by Free 
Malaysia Today dated June 12, 
Malaysia’s minister of tourism 
and culture Nazri Abdul Aziz 
was quoted to have said: “The 
ministry is flexible on the date. 
If hotel operators cannot make 
it on July 1, we will defer it to 
August instead. It depends.”

The short notice was a com-
mon grievance for Wong and others 
interviewed. Arokia Das, senior manager 
at Luxury Tours Malaysia, said agent 
partners in India are expecting the com-

pany to absorb the taxes as groups have 
been confirmed and deposits accepted.

“We are in a Catch-22 situation. If we 
absorb, we lose money. If we say no, we 
may lose future business. This 
tax should not have been sprung 
on us with less than a month’s 
notice. It should have been better 
planned.”

Ally Bhoonee, executive direc-
tor at World Avenues, shared 
similar sentiments.

“Without a circular by the 
Malaysian government and 
contradictory statements in the 

press on when this tax will be 
introduced, we face difficulty 
in explaining it to our Middle 
Eastern partners. There is so 
much confusion.

“What happens to the state 
tourism taxes in Penang, 
Melaka and Langkawi? Will the 
new taxes over-ride the existing 
ones in these states? Because of 
this, we lose our credibility and 

reputation, and we also risk losing these 
clients,” Bhoonee stressed.

And while the tax has been likened 
to one introduced in Dubai, at least a 

The recent acquisition of Swire Travel by 
Hong Kong-listed KWG Group is expected 
to help the 69-year-old agency and TMC 
bring its corporate travel expertise to 
mainland China.

Gloria Slethaug, who succeeded An-
drew Leung as the company’s managing 
director since January 1, said: “The new 
ownership brings a lot of synergy as 
KWG has a strong base in Guangzhou. It 
owns residential and commercial projects 
like hotels (W Guangzhou and Four 
Points by Sheraton Guangzhou), apart-
ments, malls and offices.

“KWG has a small inbound travel busi-
ness in Guangzhou and hence looks for 
experienced hands like Swire Travel,” she 
added.

The company is eyeing penetration 
into China’s main and secondary cites 

New ownership to propel 
Swire Travel’s foray into China

Talk of the trade

Slethaug said transition in the past five 
months has been smooth as all staff are 
retained. A Greater China MICE team was 
set up, headed by Eva Lai who also heads 
the Shanghai and Beijing branches. – 
Prudence Lui

year’s notice was given in the latter  
case.

Wong added there has been no infor-
mation on payment procedures. 

Saini Vermeulen, Within 
Earth Holidays’ executive direc-
tor, opined that Tourism Malay-
sia’s overseas offices should take 
the lead in informing the travel 
trade on the new tourism tax.

Moreover, “it is also the 
wrong time to implement this 
tax as the business environment 
is soft”, he opined. 

“And this makes Malaysia less 
competitive when compared to Indonesia 
and Thailand.”

The tourism tax rate is fixed at RM20 
(US$4.70) per room per night for five-
star accommodation; RM10 for four-star 
accommodation; RM5 for one-, two- and 
three-star accommodation; RM2.50 for 
one-, two- and three-Orchid (local rating) 
as well as non-rated accommodation 
premises.

According to tourism officials, tax rev-
enue will be used to develop the industry, 
such as through enhancing tourism infra-
structure and facilities, and preservation 
of local culture and heritage.

Wong: confusing 
messages

Bhoonee: risk of 
losing clients

Slethaug: 
leverag-
ing KWG’s 
Guangzhou 
base
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Jason Teh (extreme left) with his committee members

MACEOS sets up youth wing 

More exhibition and 
convention space needed 
fast: Hong Kong trade 
By Prudence Lui
Spooked by massive, modern conven-
tion centres emerging in neighbouring 
Guangzhou and Shenzhen, Hong Kong 
stakeholders have urged the government to 
quickly expand its existing exhibition and 
convention space.

Speaking at the Hong Kong Exhibition 
and Convention Industry Association’s an-
nual conference in June, Adsale Exhibition 
Services’ chairman, Stanley Chu, stressed: 
“We do not favour the idea of a third 
venue in the city as this will not solve the 
problem of trade organisers that want to 
hold a large-scale event under one roof.

“Instead, the government should ex-
pand existing spaces such as the Asia-
World-Expo and Hong Kong Convention 
and Exhibition Centre (HKCEC) in order 

to sustain growth. The city will lack about 
132,000m2 of space during the high season 
in the coming 15 years, so if we don’t 
expand, somebody like Shenzhen, will do 
it for us.”

Chu cautioned that the rapid develop-
ment in the Chinese cities of Shenzhen 
and Guangzhou will gradually erode Hong 
Kong’s role in the tradeshow business. For 
instance, the 500,000m2 Shenzhen World 
Exhibition and Convention Center – touted 
as the world’s biggest exhibition venue – 
will complete its first phase (400,000m2) in 
December 2018.

This sentiment is echoed by HKCEC 
(Management)’s managing director, 
Monica Lee-Müller, who hopes that exist-
ing venues can be expanded within the 
next two decades.

“The adding of infrastructure for ex-
hibitions – to improve effectiveness and 
buyers’ experience – requires more gov-
ernment support and a clarity of vision. 
Visitors enjoy (Hong Kong’s) convenience, 
standard of facility and infrastructure, so 
we have to keep improving on this,” said 
Global Sources’ CEO, Craig Pepples.

According to HKECIA, 56 international 
event applications were turned down in 
2013, due to a shortage of space. The com-
bined total space of AsiaWorld-Expo and 
HKCEC currently stands at 136,000m2.

Green light for refurbishment 
Queensland’s treasurer Curtis Pitt 
has announced that A$176 million 
(US$134 million) will be put towards 
the upgrading and expansion of 
Cairns Convention Centre. New 
exhibition space and meeting rooms 
will also be added. Construction is 
expected to commence following the 
Commonwealth Games basketball 
preliminaries which will be held at 
the Centre in April 2018.

Finnair offers Blacklane transfers
Finnair has integrated Blacklane as 
its preferred airport transfer provider. 
Round-trip fliers with Finnair can 
access Blacklane’s all-inclusive, guar-
anteed fares for four rides: transfers 
to and from departure and ar-
rival airports. They can book ground 
transportation between airports and 
hotels, offices or homes. Blacklane 
instantly confirms booked rides and 
sends travellers their pick-up details. 
Rides will be available for cities that 
Finnair serves directly and through 
oneworld airline partners.

MCI roped in for C2 Melbourne 
Event specialist MCI has joined 
forces with C2 International to bring 
the C2 Melbourne conference to 
Australia for the first time. Melbourne 
will host the business conference in 
its first iteration outside Montreal on 
November 30 and December 1, 2017. 
The theme will be “Ecosystems”, and 
the programme will explore fields like 
technology, arts and design, market-
ing, impact and leadership.

In brief

The Malaysian Association of Convention 
and Exhibition Organisers and Suppliers 
(MACEOS) has created a youth wing.

This is part of MACEOS’ succes-
sion planning, and provides a platform 
for younger members to network and 
become more engaged with the associa-
tion’s happenings.

Jason Teh, a MACEOS member since 
2013, has been appointed youth president 
and is part of a committee of nine. Teh is 
the account director, exhibitions & events 
marketing division at Pico International 
in Kuala Lumpur.

Through MACEOS Youth, Teh hopes 
to attract young talents to join MACEOS 
to build a larger membership filled with 
people below the age of 40 for the busi-
ness events industry.

He added: “It is also about find-
ing avenues to engage with university 
students involved in event management 
courses, and to provide them with an 
opportunity to learn more about the in-
dustry. It is also a good way for them to 
network and build their contacts while 
still in university.”

Francis Teo, honorary secretary at 

MACEOS, concluded: “The youth wing is 
a good way of getting youths involved in 
activities within the organisation, and for 
us to impart knowledge to the next gen-
eration of leaders.” – S Puvaneswary

AsiaWorld-Expo
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By Karen Yue
St Regis Hotels and Resorts’ ongoing 
brand repositioning is promising more 
exquisite and experiential guest pro-
grammes that will benefit the intimate-
sized, C-level meetings its properties tend 
to attract.

Central to the new branding campaign 
is the “Live Exquisite” tagline and a 
positioning built “all around living exqui-
sitely” while retaining the heritage, tradi-
tions and rituals the brand is known for, 
according to Lisa Holladay, vice president 
and global brand leader for St Regis.

Holladay pointed to the St Regis-
sponsored 2017 Sentebale Royal Salute 
Polo Cup, held June 5 at The Singapore 
Polo Club, as an example of how the new 
promise is delivered. The polo game in 
the afternoon is a firm tradition with the 
St Regis brand – and one that is appreci-
ated by St Regis fans and guests – while 
the invite-only charity ball that evening 
was held in an unexpected botanical 

St Regis’ new brand promise will 
enhance meetings experiences

paradise setting in The St Regis Singa-
pore’s John Jacob Ballroom, with Prince 
Henry of Wales as the guest of honour.

Supporting the brand repositioning is 
a new global print campaign as well as a 
stronger reliance on the St Regis Con-
noisseur programme which calls upon 
trendsetters who share the same lifestyle 
as St Regis guests, to provide ideas on 
how impressive travel experiences should 
be delivered.

More unique guest experiences “cre-
ated through the lens of the St Regis Con-
noisseur programme” are in the pipeline, 
revealed Holladay.

Presently, the St Regis experience in-
cludes inviting guests to polo events and 
on-property Jazz Legends performances, 
and these have proven popular with both 
leisure and business travellers, according 
to Yeoh Fay Linn, senior director, brand 
management and marketing Asia Pacific, 
Marriott International.

The focus on exquisite experiences will 

also benefit C-level meetings held at St 
Regis properties.

“When executives come together for 
a meeting, they also want a memorable 
experience. I see opportunities for our 
properties to help curate unique experi-
ences for meeting groups (and) that is 
another initiative we are focused on,” 
said Holladay. “Whether the traveller is 
here for leisure or business, the Live Ex-
quisite promise should be communicated 
through all the (hotel’s) touchpoints.”

Prince Henry of Wales (fourth from left) played in 
June’s Sentebale Royal Salute Polo Cup 

Untitled-1   1 24/6/17   2:40 AM
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TTGmice reporters take a look at some of the region’s most 
event-friendly integrated resorts and find out how their varied 

facilities can support business event programmes

One-stop wonders
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 AUSTRALIA
By Adelaine Ng

Crown Melbourne
STAY Crown Melbourne has three hotels 
which together offer 1,600 rooms. Crown 
Towers and Crown Metropol are rated five 
stars, with 481 and 658 rooms respec-
tively, while four-star Crown Promenade 
has 465 rooms. 
HOST Crown Conference Centre has three 
floors of event facilities across 7,350m2. It 
can cater for up to 840 delegates with two 
main plenary rooms, 16 breakout rooms, 
an exhibition space, exclusive group regis-
tration areas and four barista-style cafes. 
Crown’s Palladium Ballroom seats 1,500. 
The first floor of the centre also features 
an Organiser’s Suite, a private work area 
for organisers, a 10-seat boardroom and a 
private bathroom with shower.
PLAY Crown Melbourne’s complex hosts 
live shows and houses nightclubs and the 
largest casino in the Southern Hemi-
sphere.
FEAST There are restaurants and bars 
within the complex, offering dining styles 
that can seat up to 500 for a cocktail-style 
event.
DO GOOD Crown Melbourne has a Car-
bon Offset Program for guests and event 
planners. This programme is in partner-
ship with carbon management solu-
tions company Carbon Neutral, which 
purchases offsets in Western Australia’s 

Yarra Yarra Biodiversity Corridor native 
reforestation project. 
WATCH THIS SPACE Crown Melbourne 
has received government approval to 
construct a new luxury hotel and apart-
ment complex on an adjacent site, which 
would add 388 six-star rooms and 708 
apartments to the property. Construction 
may begin in 2018 and is expected to take 
up to six years to complete.

The Star Sydney
STAY The Star Sydney has two hotels 
with more than 600 keys. The Darling is 
a five-star boutique offering that takes in 
171 rooms, suites and penthouses, while 
The Astral Towers & Residence which 
has 491 serviced apartment rooms will 
complete refurbishment works by July 31, 
2017.
HOST The Star Event Centre offers state-
of-the art, configurable space over three 
floors, suitable for 200 to 2,680 delegates. 
Its rooftop floor showcases views over 
Sydney Harbour and the city skyline, and 
has capacity for 2,000 guests for cocktail 
receptions or 1,500 pax theatre-style. 
The plenary hall can hold 700 delegates 
theatre-style, with quick access to the 
main floor of the centre for seated dinner 
or exhibition. The is also a pre-function 
lobby space for up to 800 delegates. 
PLAY The Star is home to Sydney’s  
Lyric Theatre which hosts major musicals, 
concerts and ballet. The Event Centre also 
stages concerts for international artists, 
which in the past have included Tom 
Jones and Ricky Martin. Event planners 
are welcome to organise an entertainment 
night of their own.
FEAST The Star Event Centre offers a 
choice of 19 menus for gala dinners, and 

takes a step further by allowing event 
planners to brainstorm dining ideas with 
its chefs. The complex also has about 
20 restaurants and bars with adaptable 
space for corporate event groups of up to 
100 delegates, including at its five signa-
ture restaurants.
DO GOOD Guests can opt in to the towel 
reuse programme which saves hundreds 
of gallons of water per year from reduced 
laundry loads. The hotels also work with 
non-profit organisation Soap Aid, which 
collects leftover soap to create soap bars 
much needed by disadvantaged commu-
nities. In FY2016, more than 9,900 soap 
bars were created.
WATCH THIS SPACE The Star is plan-
ning to build a signature A$500 million 
(US$369 million), 215m tower which will 
add a 220-room six-star Ritz Carlton hotel 
at its top and another 150 residences to 
its current operations. The Star Enter-
tainment Group and its partners in the 
proposed development, Chow Tai Fook 
and Far East Consortium, is working with 
architect FJMT to submit a final design in 
mid-2017 for government approval.

 CAMBODIA
By Marissa Carruthers

NagaWorld, Phnom Penh
STAY Spanning almost 112,000m2, Na-
gaWorld in the Cambodian capital city 
boasts more than 700 suites and deluxe 
rooms of eight room types.
HOST NagaWorld has a dedicated team 
of event experts as well as a collection of 
venues that are able to support all events. 
The Grand Ballroom, constructed by 
international designers based on global 

From left: Crown Melbourne; The Star Sydney

1 Pattaya Exhibition and Convention Hall
2 Resorts World Sentosa
3 MGM Cotai
4 The Parisian Macao
5 The Grand Ho Tram Strip

1

5

2

4 3



Cover story

standards and best practices for business 
events, can accommodate more than 
1,000 delegates. A smaller ballroom can 
take up to 500 guests while an additional 
five meeting rooms are ideal for 50 to 
60 guests each. More spaces are offered 
in the form of NagaWorld Auditorium 
theatre and an exhibition hall. Inhouse 
event experts can also plan itineraries for 
groups, taking in some of the city’s top 
activities and sights.
PLAY NagaWorld offers an array of 
entertainment highlights, including top 
international clubs, a karaoke lounge and 
rooftop pool bar with amazing views of 
the Mekong River. Entertainment options 
range from traditional Khmer cultural 
performances and local and international 
live bands to customised lineups catering 
to planners’ requirements. 
FEAST There are 18 world-class restau-
rants serving a variety of international 
cuisines. Personalised menus can also be 
done.
DO GOOD CSR is deeply rooted in Naga-
World’s culture, with programmes made 
available to corporate groups. The focus 
on education, environmental, social wel-
fare and sports development and aware-
ness. Green actions include city clean-up 
days, tree planting activities, waste collec-
tion management and Reduce, Reuse and 
Recycle programmes with the schools in 
provincial areas. 
WATCH THIS SPACE NagaWorld is 
finalising its expansion project, which 
is slated for completion in 4Q2017. The 
expansion will double the hotel capacity 
and add a host of new facilities, such as 
F&B outlets, a luxury spa and business 
event facilities with a 2,000-plus thea-
tre seating capacity. NagaCity Walk, an 
underground retail walkway connecting 
NagaWorld to the new property, offers 
duty-free shopping and is Phnom Penh’s 
first underground shopping mall.

 MACAU
By Prudence Lui

The Parisian Macao
STAY The newest addition in Sands 
Resorts Macao’s portfolio, the French-
themed property features approximately 
3,000 elegant guestrooms and suites 
across four categories. More than a third 
of the rooms promise views of the half-
size replica Eiffel Tower.
HOST There are over 5,200m2 of meeting 
venues, comprising the 3,400m2 pillarless 
Parisian Ballroom, five meeting rooms, 
two boardrooms, a business centre and 
various outdoor function spaces. Its 
inhouse event planners can customise 
venues for specific events. In addition to 
these dedicated venues, The Parisian pool 
deck can also be used for unique events 
with up to 500 guests. 
PLAY The Eiffel Tower replica is a 
fascinating entertainment option, as 
visitors can head up to the observation 
decks for unbeatable views of the 
Cotai Strip and Macao’s cityscape. The 
structure also offers a spectacular light 
show every night. World-class live shows 
at The Parisian Theatre and The Venetian 
Theatre, colourful Streetmosphere 
characters, and live concerts at the 
15,000-seat Cotai Arena, add to The 
Parisian Macao’s complete entertainment 
package.
FEAST World cuisines are offered under 
one roof through The Parisian Macao’s 
varied F&B establishments, from sidewalk 
cafés, tea lounges and market bistros to 
signature restaurants.
DO GOOD As a property Sands Re-
sorts Macao, The Parisian Macao offers 
event planners the benefit of the Sands 
ECO360˚ event planning tool, which con-
solidates green meeting goals and crafts a 

customised, sustainable experience. Plan-
ners are also supported by the property’s 
green meetings concierge.
WATCH THIS SPACE The Parisian Macao 
was officially opened in September 2016, 
and more features will come online this 
year, such as Le Jardin French gardens 
and even more F&B offerings including 
renowned restaurant brands. 

City of Dreams Macau
STAY City of Dreams satiates diverse ac-
commodation tastes through the contem-
porary Crown Towers (about 300 keys), 
the luxurious Grand Hyatt Macau (about 
800 keys) and the 326-room The Count-
down (rebranded from Hard Rock Hotel 
on July 5, 2017).
HOST City of Dreams’ main business 
event offering resides in Grand Hyatt Ma-
cau. The hotel’s two pillarless ballrooms 
and eight flexible conference and meeting 
salons span almost 8,000m2. For informal 
events, the pool deck is ideal and is said 
to be one of the largest outdoor event 
venues in Macau. Business events are 
supported by a team of professional staff, 
and delegates can enjoy complimentary 
wireless Internet access.
PLAY A kaleidoscope of entertainment 
options is available, comprising The 
House of Dancing Water, the world’s larg-
est water-based extravaganza; and Club 
Cubic, a prestigious night club.
FEAST There are over 20 F&B venues, 
including one-Michelin-star Shinji by 
Kanesaka, two-Michelin-star The Tasting 
Room, and Chinese culinary masterpiece 
Jade Dragon. 
WATCH THIS SPACE Morpheus, a luxury 
hotel designed by the late architecture 
extraordinaire Zaha Hadid, will open by 
April 2018. It will feature restaurants, 
retail space and a gaming area. 

MGM Cotai
STAY Opening in 4Q2017, MGM Cotai 
presents 1,390 rooms and suites. The 
ultra-luxurious Skylofts and Mansion 
Villas are new room categories MGM will 
bring to Asia.
HOST All meeting rooms promise beauti-
ful views and natural light. The Specta-
cle’s undulating glass ceiling lets in maxi-
mum daylight and comes with climate 
control, ensuring a comfortable event rain 
or shine. In addition, planners may have 
an opportunity to book an exclusive event 
in the Mansion courtyard which replicates 
a Moroccan private garden.
PLAY MGM Cotai will house Asia’s first 
dynamic theatre which can take more 
than 10 different seat configurations with 
just a push of a button. While it will have 
a resident show in the evening, the thea-
tre is open for private hire in the day and 

NagaWorld, Phnom Penh
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new Sky Avenue Mall offers more than 
100 F&B outlets, which makes interesting 
dine-arounds possible. 
WATCH THIS SPACE The world’s first 
Twentieth Century Fox World theme park 
is scheduled to open by end-2017. 

 PHILIPPINES
By Rosa Ocampo

Okada Manila
STAY Okada Manila’s two Y-shaped 
hotel towers offer 993 keys, ranging from 
55m2 deluxe rooms to 1,400m2 villas. All 
include a tablet that controls room ameni-
ties and feature views of either the Manila 
Bay or the world’s largest multicolour 
dancing fountain.
HOST Apart from three ballrooms and 
function rooms, Okada Manila has Cove 
Manila, the country’s first-ever indoor 
beach club and night club. It is enclosed 
in a glass dome and can host around 
5,500 guests. The nightclub is the world’s 
first entertainment complex that seam-
lessly incorporates the most advanced 
audio, video and ambient lighting tech-
nologies. 
PLAY Okada Manila boasts a creative 
concept called the World of Wonders, a 
brand of entertainment that gathers the 
finest performers from around the globe 
to bring guests a multicultural spectacle 
that blends cabaret, theatre, circus and 
club. Retail fun can be found at the Crys-
tal Corridor which has more than 50 of 
the world’s leading brands.
FEAST Just opened this year, Okada 
Manila will be home to over 40 dining 
establishments boasting modern and 
elegant interiors and revered international 
chefs. 
DO GOOD Corporate groups are welcome 
to join Okada Manila’s CSR initiatives and 
programmes designed to help communi-
ties within its business operations and 
those across the country. Most recently, 

it partnered with ABS-CBN Lingkod 
Kapamilya Foundation to help imple-
ment its major CSR projects for this year, 
highlighting education, environmental 
awareness, and volunteerism.
WATCH THIS SPACE There are four 
phases in this 44-hectare development. 
The first phase covers 22 hectares and is 
scheduled to be completed within 2017 
while the rest are targeted for completion 
within a five-year timeline. Additional 
rooms and restaurants, a bigger retail 
area, a cinema complex, an amusement 
centre, a concert hall and residential 
properties are all in the plan. 

City of Dreams Manila
STAY City of Dreams Manila offers 
937 keys across Crown Towers, which 
features only suites and villas with 
exclusive butler service; Nobu Hotel, 
which is celebrity-inspired and fun; and 
the modern, restful Hyatt City of Dreams 
Manila.
HOST The Grand Ballroom seats up to 
600 for banquets and 900 for theatre-
style events. There are also two board-
rooms with built-in screens and other 
fixtures. Complimentary Internet connec-
tion and standard meeting requirements 
are offered, as well as the services of a 
designated Meeting Butler. 
PLAY City of Dreams Manila continues 
its vision and reputation in delivering 
spectacular Asia-inspired entertainment 
by featuring four distinctive entertain-
ment venues: DreamPlay by Dream-
Works, the world’s first DreamWorks-in-
spired interactive play space; CenterPlay, 
a contemporary entertainment bar on 
the gaming floor, with live performances 
from top local artists; Chaos, a unique 
night club situated in the Fortune Egg 
dome-like structure; and KTV at Chaos 
at the upper level of Chaos, designed for 
singing parties of 10 to 30 pax. 

Each of the three hotels feature cut-
ting edge fitness centres.

can accommodate up to 2,000 people.
FEAST The property entices with nine 
restaurants and bars that cater to all price 
points. In the collection are restaurants 
helmed by well-known names such as 
Mauro Colagreco, Mitsuharu Tsumura, 
Graham Elliot and Janice Wong. Planners 
may also host their events by buying out 
celebrity chef-run restaurants and have 
exclusive menus tailored for their group. 

 MALAYSIA
By S Puvaneswary

Resorts World Genting
STAY Resorts World Genting has 10,000 
rooms ranging from budget to five-star. 
Maxims Hotel and Genting Grand are 
five-star properties, while Resort Hotel, 
Awana Genting and Hotel On The Park 
take four stars. The three-star First World 
Hotel is the biggest hotel in the complex 
and in the world with 7,315 keys.
HOST Genting International Convention 
Centre boasts the largest column-free hall 
in Malaysia for up to 3,500 delegates in 
theatre style. There are also 18 meeting 
rooms which can accommodate up to 800 
people. Arena of Stars, which can seat 
5,200 people in theatre style, makes a 
great venue for an opening gala.
PLAY The five-storey Sky Avenue mall 
is heaven for shopaholics. More retail 
therapy options will come when Gent-
ing Highlands Premium Outlets opens 
in 2Q2017 opposite Awana Resort & Golf 
Couse. It will house around 150 designer 
and brand name stores.
FEAST Private dining with entertainment 
provided by Resorts World Genting as 
well as themed dinners can be arranged 
in a variety of venues, including those 
within Genting International Convention 
Centre and the hotels. For unique dining 
events, planners can pick Chin Swee 
Caves Temple and a natural rainforest 
setting at Awana Genting. As well, the 

From left: Resorts World Genting, Malaysia; City of Dreams Macau
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Shops at The Boulevard is home to 

some of the world’s most sought-after 
brands for indulgent retail therapy.
FEAST More than 20 restaurants come to-
gether to guarantee exquisite gastronomic 
experiences, including Crystal Dragon for 
premium Cantonese and regional Chinese 
specialities; Nobu for new style Japanese-
South American fusion flavours; and Hide 
Yamamoto for fresh seafood right from To-
kyo’s Tsukiji market and quality Japanese 
Wagyu beef.
DO GOOD Corporate groups can join City 
of Dreams Manila employees in volunteer-
ing their time and services in charitable 
and civic institutions. Among these are 
building homes and rehabilitation for in-
digent communities; tree planting, coastal 
cleanup and other environmental activi-
ties; Red Cross blood donation drive; and 
visit to orphanages, homes for the elderly 
and nursing homes
WATCH THIS SPACE Ayala Mall will 
open across the street from City of Dreams 
in about two years’ time, and will be 
connected to the integrated resort by an 
indoor pedestrian bridge.

Solaire Resort & Casino
STAY The complex houses The Bay and 
Sky Tower which offer 800 rooms, suites 
and villas. 
HOST The pillarless grand ballroom seats 
a maximum of 1,300 guests while The Fo-
rum encompasses 2,000m2 of meeting fa-
cilities including eight function rooms and 
two boardrooms. All meetings facilities 
have advanced presentation equipment 
and come with full banquet and catering 
capabilities.

Its crown jewel, The Theatre, is a lyric 
theatre with 1,760 seats which doubles as 
a business event venue.
PLAY Fun can be found at the Sky Range 
Shooting Club, an indoor shooting range, 
The Solaire Shoppes, outdoor swimming 

pools with cabanas and jacuzzi, spa and 
fitness centre.
FEAST Extensive dining options are of-
fered at Solaire, from fine dining to casual 
outfits as well as exclusive bars. 
WATCH THIS SPACE Solaire has a land 
for expansion which will be utilised de-
pending upon market conditions.

 SINGAPORE
By Karen Yue

Marina Bay Sands
STAY Marina Bay Sands takes in 2,561 
guestrooms across three towers.
HOST The 120,000m2 Marina Sands EXPO 
and Convention Centre takes in exhibition 
halls across basement two and level one, 
and ballrooms and meeting rooms across 
levels three through five. The Sands Grand 
Ballroom on level five can accommodate a 
9,225-pax reception.
PLAY Marina Bay Sands’ MasterCard 
Theatres is a reputable destination where 
world-class performances are staged. The 
architecturally stunning ArtScience Mu-
seum showcases an ever-changing line-up 
of fascinating exhibitions. Other attrac-
tions here include Spectra, a new light 
and water show at the Event Plaza along 
the promenade; the SkyPark Observation 
Deck; an indoor ice-skating rink; and 
sampan rides down the artificial river that 
flows through The Shoppes where strings 
of high-end boutiques can be found. 
FEAST There are nine speciality restau-
rants under one roof, seven of which are 
helmed by the world’s finest celebrity 
chefs. More affordable dining options are 
also aplenty at Marina Bay Sands, includ-
ing the hugely popular Rasapura Masters 
food centre where a dazzling array of 
ethnic Asian flavours are served up.
DO GOOD Marina Bay Sands actively 
helps event planners introduce CSR activi-

ties into their programmes. This support 
is derived from the resort’s own success-
ful CSR programme, Sands for Singapore, 
which sees it contributing to underserved 
communities in various ways. This is 
matched by the award-winning Sands 
ECO360˚ sustainability programme and 
Marina Bay Sands’ dedication to helping 
clients push the envelope of their green 
meetings and set higher environmental 
standards for their events.
WATCH THIS SPACE Continuous refresh-
ments are made to hardware. Guests can 
look forward to refreshed guestrooms in 
Towers 1 and 2 by end of 2017. New enter-
tainment venues are also being lined up, 
such as Lavo, a multi-concept restaurant, 
lounge bar and night club that will bring a 
taste of New York nightlife to Singapore.

Resorts World Sentosa
STAY Within the massive complex stands 
six hotels with more than 1,500 keys – 
Festive Hotel, Hard Rock Hotel Singapore 
(refurbished in December 2016), Hotel 
Michael, Equarius Hotel, Crockfords Tower 
and Beach Villas.
HOST The Resort World Ballroom can 
accommodate up to 6,500 people theatre-
style. It is supported by 21 function rooms 
with capacity for more than 4,300 people. 
Elsewhere, Hard Rock Hotel and Equarius 
Hotel offer five and seven function rooms 
respectively.
PLAY Perfect as a one-stop destination for 
solemn meetings and fun pre/post pro-
grammes, Resorts World Sentosa dangles 
Universal Studios Singapore (which has 
park buyout options), S.E.A. Aquarium, 
Adventure Cove Waterpark, Dolphin Is-
land, The Maritime Experiential Museum, 
Trick Eye Museum and the Royal Albatross 
sunset cruise.
FEAST Three feasting grounds have re-
cently made their debut: Hard Rock Hotel 
Singapore’s Sessions, a three-in-one dining 

From left: Nobu Manila; Marina Bay Sands, Singapore
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destination; Fratelli Italian restaurant 
helmed by celebrity chef brothers Enrico 
and Roberto Cerea from three-Michelin-
star Da Vittorio in Lombardy, Italy; and 
Curate, led by Munich-born Benjamin 
Halat who blends classic and avant garde 
culinary techniques with Japanese ingre-
dients. Four other Michelin-star finds also 
call Resorts World Sentosa home. 
DO GOOD The integrated resort has been 
actively supporting clients’ charity func-
tions by way of sponsorship.
WATCH THIS SPACE Resorts World 
Convention Centre is undergoing a facelift 
which includes lighting upgrades, carpet 
replacement and new fabric for its parti-
tion walls.

 THAILAND
By Karen Yue

Royal Cliff Hotels Group 
and PEACH
STAY Located in Pattaya, Royal Cliff Ho-
tels Group takes in four hotels of five-star 
standards. They are the Royal Cliff Beach 
Terrace (89 keys), Royal Cliff Beach Hotel 
(474 keys), Royal Cliff Grand Hotel (372 
keys) and Royal Wing Suites & Spa which 
comprises Royal Wing Suite, Presidential 
Heritage Suite and Presidential Platinum 
Suite.
HOST The Pattaya Exhibition and Con-
vention Hall (PEACH), part of the Royal 
Cliff complex, is purpose-built for hosting 
exhibitions, conventions, trade shows, 
product launches and gala dinners. It has 
13,500m2 of usable space, suitable for up 
to 10,062 delegates. One of the newest ad-
ditions to PEACH is the Royal Opal Thea-
tre, a multifunctional space with flexible 
seat configurations. It can be transformed 
from a theatre setup to a banquet hall.
PLAY Guests can access two private 
beaches, relax at the Cliff Spa, get active 
at the luxurious Fitz Club sports centre, 
learn to whip up Thai dishes from an 
award-winning chef at Nah Pah Cooking 
School, pick up some unique jewellery 
and Jim Thompson Thai silk products 
from the Royal Cliff Shopping Arcade, and 
swim in seven different pools.
FEAST Eleven restaurants in this integrat-
ed resort promise a culinary tour around 
the world while diners remain in their 
seat. Guests can also appreciate some of 
the world’s best wines at the Devine Wine 
Club.
DO GOOD Event planners are offered the 
opportunity to plant flame trees in vital 
locations to offset their carbon footprint. 
Royal Cliff is also actively involved in 
funding the local community and chari-
ties. Event groups are offered an option to 
participate by donating and visiting vari-

ous charities Royal Cliff is involved in.
WATCH THIS SPACE A complete 
makeover of one of the hotels is likely to 
happen this year, with an exterior facelift, 
new lobby, breakfast area, restaurants 
and guestrooms being part of the plan. 
Meanwhile, renovation of various sports 
facilities in the Fitz Club is in progress, 
with completion by end 2017. 

Laguna Phuket
STAY Laguna Phuket is home to seven 
hotels and resorts, including owner Ban-
yan Tree Group’s very own brands Banyan 
Tree, Angsana and Cassia.
HOST Planners can use the 1,000-seater 
Latitude Marquee, in addition to function 
rooms across the seven hotels and resorts 
as well as more than 405 hectares of tropi-
cal parklands that can also be utilised for 
corporate events. There is also a team-
building grounds with activities provided 
by Quest Laguna Phuket Adventure.
PLAY The award-winning Banyan Tree 
Phuket Spa Sanctuary can provide wel-
come retreats for top winners, while the 
more active event participants may find 
joy at the 18-hole, par-71 Laguna Golf 
Phuket. Laguna Phuket also organises its 
own tours around the destination.
FEAST The hotels each boast their own 
unique collection of F&B outlets, which 
provide diverse dining experiences for 
event groups staying on complex.
DO GOOD The resort recently launched 
the Happy Friday – Stay For Good initia-
tive as part of its 30th anniversary celebra-
tion this year. A variety of do-good and 
feel-good activities can be organised for 
delegates every Friday morning with the 
resort’s Fully Booked! Mobile Learning 
Centre, a mobile library and classroom. 
Delegates can also volunteer at Laguna 
Phuket Kindergarten.
WATCH THIS SPACE Dusit Thani Laguna 
Phuket’s South Wing is undergoing a 
major renovation, while construction of 
Cassia Phuket is underway. The latter will 
add almost 200 rooms to the integrated 

resort’s total room inventory. There are 
also plans to enhance the Canal Shopping 
Village, one of the centrally-located venues 
favoured for medium-sized events.

 VIETNAM
By Marissa Carruthers

The Grand Ho Tram Strip
STAY As the first of a string of planned 
five-star resorts, The Grand Ho Tram Strip, 
which opened in 2013, boasts 541 rooms. 

HOST The convention centre spans 
2,200m2 and comprises the Grand Ball-
room, which at 1,296m2 is one of southern 
Vietnam’s largest pillarless ballrooms. The 
Grand Ballroom can accommodate up to 
1,794 people for a cocktail reception or 900 
for a banquet, and is available in a variety 
of configurations and features state-of-the-
art audiovisual equipment. More intimate 
spaces are available at restaurants, on the 
beach and by the pool. Additionally, The 
Bluff Golf Course’s indoor banquet hall 
with a large outdoor patio takes group 
bookings.

PLAY The Bluffs’ link-style champion-
ship golf course comes with a restaurant, 
banquet facilities, pro shop and PGA Golf 
Instruction, while the Grand Premium 
Outlet boasts a wide range of international 
high-end brands. Guests can also show off 
their golden vocals at Jukebox Karaoke. 

FEAST There are 11 F&B options, ranging 
from Cantonese and Vietnamese to West-
ern steaks and seafood.

WATCH THIS SPACE The Ho Tram Strip 
will see a series of integrated resorts and 
residential developments across 400 acres 
of land. Construction is well underway 
on The Grand’s second tower, which will 
increase rooms to 1,100 and add a host of 
new entertainment and activities, including 
a 2,000-seat amphitheatre, waterpark, nu-
merous F&B outlets and a skytop lounge. It 
is slated for completion by end-2017.

From above: Marina Bay Sands; Laguna Phuket

Pattaya Exhibition and Convention Hall, familiarly known as PEACH, is part of the Royal Cliff complex



Destination: Vietnam

Finer tourism 
infrastructure that 
have emerged are 
enabling Vietnam to 
capture the attention 
of more high-end 
business event 
planners. Marissa 
Carruthers reports

Reaching for the stars
Clockwise from 
top: Carp-Dragon 
Statue and Dragon 
Bridge in Danang; 
Imperial Minh 
Mang Tomb in Hue; 
a Hoi An street 
scene
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V
ietnam’s tour operators 
and destinations in the 
country are now shift-
ing their focus towards 
catering for the growing 

number of visitors from the high-end 
business events segment. 

Pham Ha, founder and CEO of 
Luxury Travel Vietnam, said that last 
year, his company welcomed 50 busi-
ness event groups, with the average 
cost of a luxury outing ranging from 
US$2,500 to US$3,500 a day for a 
seven-day tour. 

He predicts that the number of 
groups will rise this year and in the 
future, thanks to an increasing num-
ber of four- and five-star hotels with 
world-class conference facilities, 
opening. For this year, the company 
has received a “significant” increase 
in requests from the high-end busi-
ness events segment, especially 
from India, America and Australia, 
for groups ranging from 50 to 300 
people.

While the majority of corporate 
companies still head to Hanoi and 
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5
The quarterly percentage increase 
in hotel room supply across the 
country throughout 2016 

2,200
The number of hotel rooms 
expected to join the market in 
Danang throughout 2017

5.3 million 
The total number of international 
travellers that visited Vietnam in 
the first five months of 2017 – a 
29.6 per cent increase YOY

Ho Chi Minh City, the country’s 
central coast – Hue, Danang, Hoi An 
and Nha Trang – is gaining traction, 
with the country’s pristine beaches 
luring more visitors to its shores.  

In 2016, the five-star InterConti-
nental Nha Trang opened, bringing 
with it the town’s largest pillarless 
grand ballroom, and a separate 
check-in lounge for large event 
groups. 

In 1Q2017, the hotel’s business 
events market represented 20 per 
cent of its total revenue, with the 
largest inbound market coming from 
China, as well as domestic guests. 
This was followed by South Korea, 
Japan, Russia, the UK and other 
European countries.

The hotel’s marketing and com-
munications manager, Tran Thuy 
Thanh Truc, opined: “Vietnam is one 
of the fastest-growing MICE destina-
tions and has been recognised as an 
important hub for luxury MICE. 

“In the last few years, Vietnam 
has witnessed the mushrooming 
of four- and five-star hotels from 
popular international brands and 
well-known local brands across the 
country. With this in mind, Vietnam 
is promoting itself as a true luxury 
MICE tiger of South-east Asia.”

She added that interest for Danang 
and Nha Trang are rising, and both 
destinations were selected, among 
others, to host meetings related to 
the APEC Viet Nam 2017, welcoming 
delegates from across the globe.

Bleisure travel is another trend 
InterContinental Nha Trang is seeing 
an increase of, with many planners 
blending business trips with leisure 
add-ons. 

“Vietnam still has a long way to 
go to become a regional MICE 
destination, but we are eager to tap 
into this market.”

Pham Ha
Founder and CEO of Luxury Travel Vietnam

1 
UK-based travel operator Thomson will launch direct 12-hour flights from 
London Gatwick, in the UK, to Phu Quoc in winter 2017. These can be 
booked as a package with Vinpearl Phu Quoc Resort, which boasts a range 
of meeting and banquet facilities, or separately. The airport is close to a 
series of luxury hotels, which sit to the south. 

2
Vietnam National Administration of Tourism has launched a campaign to 
push the country’s golf tourism. The country is currently home to 32 golf 
courses, with a further 60 planned. It wants to strengthen links between 
travel agencies and golf tour operators to push the wealth of golf options 
and combine them with MICE tours. 

3
AirAsia launched daily direct flights from Bangkok’s Don Mueang airport 
to Danang in June. This means that the Vietnamese city is now on the 
route of 20 international carriers, with direct connections to eight cities 
in China, as well as countries like South Korea, Japan, Russia, Singapore, 
Macau, Taiwan, Malaysia, Hong Kong, Cambodia and Singapore.

Despite this, growth challenges 
remain, with the main issue being 
the lack of qualified manpower.

“Service is the biggest challenge 
in Vietnam’s luxury MICE mar-
ket,” remarked Hoang Minh Ngoc, 
Saigon office manager at Indochina 
Charm Travel.

“When people don’t have a good 
service mind, they are unable to 
bring the best value of real products 
to end-users. The market needs 
more people who have a deep un-
derstanding of the needs of today’s 
clients,” Hoang pointed out.

As well, Luxury Travel 
Vietnam’s Pham added 
that the country’s airports, 
roads and railways must 
be improved if Vietnam 
is to truly compete with 
other countries such as 
Thailand, Singapore and 
Malaysia. 

He opined: 
“Vietnam still has 
a long way to 
go to become a 
regional MICE 
destination, 
but we are 
eager to tap 
into this 
market.” 

Tran said: “Many of our business 
guests want to understand more about 
the destination they are visiting and 
experience life beyond the meeting 
room. Some of our guests even bring 
their family with them to replicate life 
at home, but under the auspices of 
ultimate luxury.”

Vietnam’s largest island of Phu 
Quoc is also proving popular with 
high-end business event travellers 
wanting to combine business with 
leisure. This has led to more domestic 
flights connecting the island with Ho 
Chi Minh City and Hanoi.

Since its opening in January 2016, 
Novotel Phu Quoc has seen demand 
grow steadily. 

Georgina Otter, director of busi-
ness development of the hotel, said: 
“We have seen a strong growth in 
the number of events requesting our 
premium packages and customised 
menus, which feature an abundance 
of local seafood – considered a real 
luxury in Vietnam. 

“Customers are now choosing 
luxury locations and event packages, 
not just to impress their external 
clients or potential buyers, but more 
companies now see the importance of 
impressing and spoiling their employ-
ees to encourage performance and 
retention,” she added.
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As well, Luxury Travel 
Vietnam’s Pham added 
that the country’s airports, 
roads and railways must 
be improved if Vietnam 
is to truly compete with 
other countries such as 
Thailand, Singapore and 

He opined: 
“Vietnam still has 
a long way to 
go to become a 
regional MICE 
destination, 

eager to tap 



Destination: China

Suzhou has climbed up the meeting ranks with new exhibition centres 
and hotels. But an airport and CVB are needed, writes Caroline Boey

A budding reputation

Clockwise from 
top: Pan Pacific 
Suzhou’s outdoor 
themed dinner at the 
adjoining Panmen 
Scenic Area; Statue 
of Fan Zhongyan 
and Pingmen Gate 
in Suzhou; Suzhou 
skyline at dusk
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S
uzhou’s standing as an 
international association 
meetings destination is 
rising, evident from the 
number increasing by 50 per 

cent in 2016 compared to the previous 
year, and for hosting the third highest 
number of delegates in China, accord-
ing to ICCA.

For Suzhou to grow, Noor Ahmad 
Hamid, regional director, Asia-Pacific, 
ICCA, said the destination must 
position itself as a business city and 
knowledge hub, and authorities must 
understand the importance of attract-
ing investments.

At the same time, he added that Su-
zhou must “talk about how to be dif-
ferent from other Chinese cities, and 

start working with doctors, professors 
and universities as medical meetings 
still make up a chunk of all Suzhou’s 
meetings”.

While Suzhou does not have its 
own airport, the city has easy ac-
cess from Shanghai’s Hongqiao and 
Pudong International Airports – 88km 
and 133km away respectively – as 
well as Sunan Shuofang International 
Airport, 22km away in north-west 
Suzhou.

Infrastructure-wise, Suzhou is well 
equipped for meetings. The addition 
of the 50,000m2 Jinji Lake Interna-
tional Convention Centre (JLICC), 
housing Asia’s largest pillarless 
banqueting hall, complements the 
152,000m2 Suzhou International Expo 

Centre (SIEC). 
Numerous international five-star 

hotel brands such as Elements, 
Kempinski, Renaissance and W have 
opened, or are opening this year in 
Suzhou. The destination also has his-
toric and cultural offerings – including 
nine UNESCO-designated classical 
gardens – while being up to 40 per 
cent cheaper compared to Shanghai 
depending on the season, making it 
attractive.

Kanbur Lee, general manager of W 
Suzhou, opening on August 1, 2017, 
wishes for Suzhou to have its own 
international airport.

“Eighty-five per cent of Suzhou 
MICE is mainly domestic business 
from Shanghai and Beijing in the cor-
porate meetings sector – manufactur-
ing, IT, automotive, pharmaceuticals 
and construction. This number grew 
in 2016 and 1Q2017, boosting demand 
for corporate conferences, products 
launches and training events. Incen-
tive travel also saw a resurgence in 
2016 and 1Q2017, with rising budgets 
and the use of a greater variety of 
destinations for the hosting of such 
events,” said Lee.

Sam Lay, senior director of 
Shanghai-based BCD Meetings and 
Events, sends many domestic groups 
to Suzhou to attend trainings. 

He commented that Suzhou was 
“a good alternative to Shanghai”, and 
this demand was driven by his clients.

Although it is not yet a top inter-
national business events destination 
for Pacific World’s main markets 
US and Europe, its Shanghai-based 
MICE manager, Violet Wang, agreed it 
works well for domestic groups.

Wang said: “Suzhou’s govern-
ment is investing a lot in promoting 
the destination as a World Heritage 
site, and putting measures in place to 
provide a sustainable, clean environ-
ment. The choice of international 
five-star hotels is better than before,” 
she commented.

Meanwhile, the Suzhou MICE & 
Travel Promotion Centre is targeting 
more international manufacturing and 
medical events, and hopes to serve 
Fortune 500 companies in the Suzhou 
Industrial Park (SIP), according to 
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spots, and industry suppliers. 

2 
In its focus to professionalise 
the industry, the Suzhou Tour-
ism Bureau ran the second 
IAPCO Education Seminars 
between April 12 and 14. 

The international association for 
professional conference organisers intro-
duced a “junior” level programme last 
year and followed up with a “senior” level 
programme this year. It was attended by 

50 exhibitions and 125 conventions 
in 2016 compared to 40 exhibitions 
and 35 conventions in 2015. For 2017, 
there are about 50 exhibitions and 90 
conventions booked so far. Exhibi-
tions account for 60 per cent of busi-
ness, and conventions the remainder.

“The biggest exhibition in 2016 was 
the 5th Chinashop 2016 at 80,000m2 
and 100,000 visitors. The biggest con-
vention in September 2016 was the 
Herbalife (China) Anniversary Event 
taking up 34,000m2 with around 
15,000 delegates,” Zhang noted.

Romain Chan, Pan Pacific area 
general manager – China and general 
manager – Suzhou, said: “In 2016, 
MICE was 18.6 per cent of total hotel 
revenue. However, 1Q2017 saw a de-
cline to 16.3 per cent as many MICE 
planners chose Shanghai after the 
Hongqiao Convention & Exhibition 
Center opened. 

“While MICE enjoys a healthy 
growth, most activities take place in 
SIP where there is demand for large 
ballrooms that can accommodate 
1,000 guests or more. Moreover, com-
petition is fierce with new hotels of-
fering state-of-the-art MICE facilities.”

To remain competitive, the 481-
room Pan Pacific underwent a refur-
bishment of its rooms, the ballroom, 
meeting rooms and Chinese restaurant 
in May 2016. The hotel has 1,900m2 

of event space with a 500m2 grand 
ballroom and 17 function rooms.

Chan added: “Suzhou needs an air-

{ Developments to watch }

{ Talking numbers }

12
The number of international 
association meetings held in 
Suzhou in 2016 – a 50 per cent 
increase compared to the eight the 
city hosted in 2015

7,036
The number of international 
association meeting delegates 
Suzhou received in 2016 – a 102 
per cent increase compared to the 
3,475 delegates received in 2015

11 
Suzhou’s ICCA ranking in China 
in 2016. However, the city’s 
ranking jumps to number three 
behind Beijing and Shanghai, 
when it comes to the number of 
international association meeting 
delegates received

Jerry Yuan, its deputy director.
Yuan noted: “We have the hard-

ware, history, culture, beautiful lakes 
and gardens, and we are taking 
steps to professionalise the meetings 
industry by forming the Suzhou MICE 
Association.”

In Suzhou’s favour, Kris Van Goet-
hem, director, inbound and MICE, 
Thomas Cook China, said the old city 
has been cleaned up, the water in the 
canals has been “purified” and there 
are more pedestrian areas.

Van Goethem added: “The new 
high-speed rail station in north Su-
zhou helps to relieve the congestion at 
the Suzhou Railway Station, there are 
more tunnels to divert traffic, and SIP 
offers a green zone.”

Julien Delerue, general manager 
and founder of bidding platform 
1000meetings, said the number of 
hotels in Jinji Lake has increased 
compared to seven years ago.

“Corporate meetings and incentive 
groups will pick Suzhou because of 
the expanding hotel supply, and for 
the seasonal cost savings. As a city, 
it is also well balanced with outdoor 
spaces. Delegates can rent bicycles or 
go sailing in the lake,” Delerue added. 

Erren Zhang, vice general manager, 
SIEC and JLICC, said there were about 

“Suzhou needs an airport. Not 
having one is a draw back for 
some event organisers.”

Romain Chan
Pan Pacific area general manager – China, 
and general manager, Pan Pacific Suzhou

1
The Suzhou MICE & Travel 
Promotion Centre (set up in 
2014 under the Suzhou Tourism 
Bureau) is in the midst of form-
ing a Suzhou MICE Association 

to professionalise the industry. 
When set up, the government will cre-

ate MICE policies and the private sector 
will assist the authorities in identifying 
funding needs to attract more interna-
tional events. Members will comprise 
local PCOs, DMCs, five-star hotels, scenic 

some 60 industry members from China 
and around the region. 

3
The March 2016 opening of 
the Suzhou Jinji Lake Interna-
tional Convention Centre, part 
of the Suzhou International 
Expo Centre in the heart of 

the Suzhou Industrial Park CBD, has 
added 50,000m2 of convention space, 
comprising 60 meeting rooms and the 
largest pillarless banqueting hall in Asia.

port. Not having one is a draw back 
for some event organisers.”

ICCA’s Noor further advised: 
“Service standards in second- and 
third-tier Chinese cities lag behind 
primary destinations like Beijing and 
Shanghai where staff speak better 
English and services like translation 
are easily available. Perhaps Suzhou 
needs to look at the Japan Smart City 
concept where there is free Wi-Fi for 
delegates to access translation and 
other services. It will help delegates 
get around with ease.

“I also hope to see a strong conven-
tion bureau set up. With the right 
people and the full support of the 
government, this can make a lot of 
difference when it comes to position-
ing Suzhou as a top-of-mind meeting 
place regionally and internationally,” 
he concluded.

Erren Zhang, vice general manager, 
SIEC and JLICC, said there were about 

“Suzhou needs an airport. Not 
having one is a draw back for 
some event organisers.”

Romain Chan
Pan Pacific area general manager – China, 
and general manager, Pan Pacific Suzhou



Scotland sees the potential in MICE groups from Asia, and hotels as 
well as the tourist bureau are intensifying their efforts to reach out to 
this emerging market, with a special focus on China. By Rachel AJ Lee

The bagpipes come calling

From left: A 
guestroom in the 
Isle Of Eriska 
Hotel; Edinburgh 
Castle is the 
country’s most 
popular paid 
visitor attraction

S
eeing the potential growth 
of Asia as a source market, 
Scotland is exploring ways 
to entice the burgeoning 
China outbound market, as 

well as the rest of Asia as a whole.
Lindsay Brown, marketing man-

ager – emerging markets & special 
projects business events, VisitScot-
land, told TTGmice: “We have grow-
ing numbers of visitors from China 
and India, but collectively, Asia is 
growing. Currently it’s very small 
compared to our other markets, but I 
foresee a significant growth for both 
the MICE and leisure markets over 
the next three years.”

When asked how much growth 
she expects from the market, Brown 
said it’s hard to put a number to it 
as visitors to Scotland were not reg-
istered. This is because most long-
haul visitors from Asia usually start 
in London, and go on to Scotland, as 
opposed to entering via Scotland.

She explained: “For example, 
Chinese visitors to Edinburgh Castle 
last year numbered 150,000. But of-
ficial statistics said that we had only 
40,000 Chinese visitors to the whole 
of Scotland.”

Destination: Scotland

 In general, Brown feels that there 
is a trend of Asian groups looking to-
wards Northern Europe as they want 
something different. For instance, 
participating in Scotland’s Highland 
Games in traditional dress can be 
organised as a teambuilding activity 
for companies.

Groups also perceive Scotland 
as a “very safe destination”, and 
locations that they usually head to 
are Glasgow, Edinburgh, Aberdeen 
and Inverness, and there are dozens 
of venues across the country – from 
castles to universities – that can be 
used as conference and meeting 
facilities.

Hence, the Asian market is 
something Brown wants to develop 
and work is underway – she has met 
with a variety of outbound agents 
from Singapore, Indonesia, the Phil-
ippines and Malaysia. But China still 
holds most potential.

“At the moment, I have an enqui-
ry for 5,000 people from China going 
just to Scotland,” said Brown.

However, Brown lamented that 
there were currently no direct flights 
from China although negotiations are 
underway, and that improved flight 

connections would help a lot.
As well, properties in Scotland 

are also keen to lure more Asian 
travellers.

Christina Boyle, sales, marketing 
and revenue manager of Isle of Eris-
ka Hotel, Spa and Island, said: “Last 
year, we had less than five MICE 
groups from Asia. But we anticipate 
the MICE market from Asia to grow 
to 20 or 30 groups a year over the 
next three to five years.”

Isle of Eriska Hotel, Spa and 
Island is a five-star property set 
on a private island on the north-
western coast of Scotland. It boasts 
more than 120ha of rugged land-
scape, a Michelin-star restaurant, 
30-bedroom hotel, spa, nine-hole 
golf course, and private marina. 
The entire island can be booked out 
exclusively for events or incentives.

When asked what steps the prop-
erty was taking, Boyle indicated that 
she would be attending tradeshows 
such as ILTM and IT&CM China. In 
addition, the property is also in the 
midst of creating a China-hosted 
website that will be fully accessible 
to all of Asia in numerous lan-
guages.
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SSE Hydro in 
Glasgow{ Talking numbers }

2.59 million
The number of tourism trips 
taken by international visitors 
to Scotland in 2015 (excluding 
visitors who reside in Scotland, 
England, Wales and Northern 
Ireland)
 

£1.7 billion
The total amount, equivalent to 
US$2.2 billion, spent by the 2.59 
million international visitors to 
Scotland in 2015
 

8.3 nights
The average length of stay of 
an international visitor in 2015 
(excluding visitors from Scotland, 
England and Wales)
 

£654.4
Equivalent to US$841, this is 
the average expenditure of an 

Boyle added: “We’re looking at a 
lot of avenues, such as having a sepa-
rate sales person based in China or 
working with an agency in China.”

Nic Oldham, director of sales 
& marketing, Trump Turnberry, a 
Luxury Collection Resort, Scotland, 
also hopes to grow the Asian market, 
with a particular focus on China.

He said: “A month ago we did a 
fam trip with VisitScotland, and we 
had 28 buyers from China. That went 
very well and we’ve had enquiries 
for this year. China is an important 
emerging market for us.”

Currently for this 111-year-old, 
300ha golf property that offers 200 
rooms, the Asian market does not 
even make up one per cent. But 
Oldham indicated that he would like 
to see the segment stand at “five 
to seven per cent in the next three 
years”.

By growing the Asian market, Old-
ham hopes to reduce reliance on the 
American and domestic UK market 
which make up 50 and 37 per cent 
respectively.

To do so, Oldham revealed: “We 
will partner with companies, such as 
London-based China Holidays who 
do outbound and inbound and know 
the market. Hopefully from there, we 
will be able to organise our own trade 
missions.”

“However, we don’t just want to 
concentrate on Shanghai and Beijing. 
The China market jumped out at 
us because of its size and spending 
power. For Asia, markets like South 
Korea and Malaysia certainly need to 
be looked at,” he concluded.

“… collectively, Asia is growing. Currently it’s very small com-
pared to our other markets, but I foresee a significant growth 
for both the MICE and leisure markets over the next three 
years.”

Lindsay Brown
Marketing manager – emerging markets & special projects business events, 
VisitScotland
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international visitor to Scotland 
in 2015 (excluding visitors from 
Scotland, England and Wales)
 

1.57 million
The total number of visitors to 
Scotland’s most popular paid 
visitor attraction, Edinburgh Castle. 
This is an increase of 5.9 per cent 
over 2014
 

12,000
The total number of delegates that 
can fit into the multipurpose indoor 
arena SSE Hydro in Glasgow. It was 
opened in September 2013
 

£333 million
The cost, equivalent to US$428 
million, of the new Aberdeen 
Exhibition and Conference Centre 
in Aberdeen. Currently under 
construction, it will be able to hold 
3,000 pax when it opens in 2019
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Destination: India

Jaipur is one of India’s top domestic MICE destinations and international 
business has been growing steadily. But there is a need for a CVB and 
more entertainment options to lure more footfalls. Rohit Kaul reports

Pink City’s rosy glow

Clockwise from left: A painted pachyderm at 
the Elephant Festival in Jaipur; Kalbelia dance, 
a folk dance of Rajasthan; Amber Fort

J
aipur, the capital city of Rajast-
han, a state in India’s north-
west, is one of the top five 
business events destinations in 
the domestic market. Recently, 

the city has been making strides as a 
destination for international events. 

“Stonemart, an international 
exhibition of dimensional stones, and 
Vastra, an international textile and 
apparel exhibition are just two major 
events held recently. Besides this, 
smaller exhibitions and conferences 
are held regularly in the city,” shared 
Chetan Juneja, senior vice president 
of Tamarind Global, an event manage-
ment company.

Karan Anand, head – relationships, 
Cox & Kings, said: “The demand for 

O
lena Tur/shutterstock
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nation has seen steady growth in the 
past one-and-a-half years. Apart from 
major events like the Jaipur Literature 
Festival, there are many other smaller 
conferences – (in the fileds of) 
education, garments and small-scale 
industries.”

But some stakeholders feel that 
Jaipur needs a CVB, specifically 
for the state of Rajasthan, so that it 
can concentrate on attracting more 
international business events to the 
Pink City.

“We have the venues for small- 
and medium-sized international 
conferences and conventions, and a 
bureau will go a long way in attract-
ing these events. Jaipur is also a great 
choice for incentives but at present, 
only large companies think of Jaipur 
as an (option). There are mid-sized 
companies that we can attract as 
well,” pointed out Vilas Pawar, CEO, 
Choice Hotels.

Anand also pointed out a lack of 
evening entertain-
ment options in 
Jaipur that could 
support large cor-
porate groups. 

He detailed: 
“There is no 
quality evening 
outdoor entertain-
ment for large 
groups that would 
help enrich their 
trips. The lack of 
restaurants with 
enough capacity 
also deters many 

companies from choosing Jaipur for 
(events). In addition, the famous 
forts of Jaipur close quite early in the 
evening.”

Anand proposed expanded enter-
tainment offerings and new restau-
rants, especially those that can cater 
well to large-sized corporate events.

Adding yet another obstacle to Jai-
pur’s move up the ladder as a world-
class business events destination is 
the country’s recent ban on alcohol 
being served venues near highways. 

“The ruling is definitely going to 
impact hotel business across India. 
Liquor sale alone accounts for 10 to 
30 per cent of the total F&B revenue. 
This forms about five to 15 per cent 
of revenues and differs property-
wise. The impact on revenue from 
the MICE segment is expected to be 
higher,” said Sinha. 

“The recent alcohol ban is a set-
back and doesn’t position Jaipur and 
India as a MICE destination interna-
tionally,” remarked Pawar. 

{ Talking numbers }

64
The position New Delhi takes 
in ICCA’s 2016 ranking of top 
meetings cities. The position was 
shared with Manila, where both 
cities held 41 meetings each for 
2015

132
The number of meetings that were 
held in India in 2015, according 
to the same ICCA report. On the 
worldwide ranking list, the country 
stood at the 31st position 

20,000m2 
The combined column-free space 
of Hall 1 and Hall 2 at the Jaipur 
Exhibition and Convention Centre. 
It is the largest column-free hall in 
South Asia

Jaipur is led by the domestic market, 
and pharmacy and automobile 
companies are among the leading 
industries that choose Jaipur for their 
midscale and large events.”

“The current perception of Jaipur 
as a destination (just) for weddings 
is undergoing a drastic change. Busi-
ness events are making a mark in 
the city, where growth has picked up 
pace since the Jaipur Exhibition and 
Convention Centre (JECC) opened,” 
added Anand.

Located five kilometres from Jaipur 
International Airport, facilities in 
JECC include an open exhibition area 
of 10,000m2, not including an on-site 
car park for over 4,000 cars. Addition-
ally, JECC has an international-stan-
dard convention centre with plenary 
seating for 1,200 delegates, which 
is supported by 20 meeting rooms 
spread over 5,000m2, pre-function 
areas, registration counters, interpre-
tation booths and a lawn for outdoor 
events. 

Aside from the 
JECC, the presence 
of branded hotels 
such as Hilton 
Jaipur (2014) and 
Crowne Plaza 
Jaipur Tonk Road 
(2015) are contrib-
uting to the growth 
of the business 
events segment. 

“Given that Jai-
pur offers an excel-
lent array of facili-
ties like convention 
centres, world-class business meeting 
areas in cultural and heritage sites; 
good transportation and communica-
tion facilities; and a range of hotel 
accommodation from value options to 
luxury properties, our domestic MICE 
business at Thomas Cook India is 
witnessing strong uptake for Jaipur as 
a preferred destination,” pointed out 
Meera Charnalia, senior vice presi-
dent, MICE, Thomas Cook (India).

When asked how business would 
be this year, Charnalia said: “We ex-
pect a growth of over 40 per cent.”

Anand added that conferences 
and exhibitions currently constitute 
a large portion of the business events 
the city gets. 

The hospitality sector is also wit-
nessing a growing demand. 

Rahul Sinha, general manager of 
Sarovar Portico Jaipur, said “incen-
tives were also one of the largest 
components of MICE business in the 
city”.

He shared: “Jaipur as a MICE desti-

“We have the venues to 
host small- and medi-
um-sized international 
conferences and con-
ventions, and a bureau 
will go a long way in 
attracting these events.”

Vilas Pawar
CEO, Choice Hotels

1 
Thai  Smile Airways started flying  
thrice-weekly between Bangkok 
and Jaipur last November. Aside 
from opening up the Thai market 
for Jaipur, the flights also offer 

a new connection to other international 
markets like Australia.

2
The government of Rajasthan 
signed a memorandum 
of understanding with the 
Singapore Cooperation En-
terprise in October last year. 

The MoU aims to market Rajasthan as a 
global tourist destination. Through this 
collaboration, Rajasthan seeks to utilise 
Singapore’s public and private sector 
proficiency to develop its tourism sector.

3
The Rajasthan Tourism De-
velopment Corporation intro-
duced a new hop-on hop-off 
coach for a night tour, the first 
of its kind in the country. The 

tour covers major attractions like Hawa 
Mahal, Jal Mahal and Amber Fort.

Developments 
to watch

Hawa Mahal
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Andy Chang
Andy Chang is now 
general manager at Park 
Hyatt Sanya Sunny Bay 
Resort and will also 
oversee the pre-opening 
of Andaz Sanya Sunny 
Bay Resort. He was last 
general manager for 
Hyatt Regency Wuxi 
during its pre-opening 
and opening. 

Augustine Silva 
Augustine Silva is now 
chief development of-
ficer with Lanson Place 
Hospitality Manage-
ment. Based in Kuala 
Lumpur, he will be re-
sponsible for driving the 
group’s strategic growth 
in South-east Asia and 
Australia.

Craig Simmons
Craig Simmons has 
joined Oakwood 
Worldwide as senior 
vice president and chief 
human resources officer, 
reporting directly to new 
CEO Chris Ahearn. Sim-
mons has more than 25 
years’ experience and 
was most recently with 
American Apparel.

David Wong
Dorsett Hospitality Inter-
national has promoted 
David Wong to general 
manager – Silka Hotels, 
Malaysia, who now 
takes charge of three 
Silka hotels. He was last 
hotel manager of Silka 
Cheras Kuala Lumpur 
and has been with the 
group since 2012.

Franklyn D’Costa
Franklyn D’Costa is 

David Wong Vasikan KarnchanananJean-Charles Dubois Oliver BonkeAugustine Silva

Shinta Mani 
Hotels Group 
has appointed  
Kris Marthin as 
its corporate 
director of sales 
& marketing. He 
was previously 
director of sales 
& marketing 
at The Westin 
Ubud Resort & 
Spa Bali

What do you love most about your area of specialisation 
in this hospitality industry?
What I love most about my area of specialisation is that 
I get to enjoy working in a dynamic environment, and 
one that is full of creative teamwork. In boutique hotels, 
we have more flexibility, so we can go the extra mile and 
exceed guests’ expectations.

What’s the first thing on your plate as the new 
corporate director of sales and marketing?
There are two things on my to-do list. First, 
I must ensure each market segment has a 
good balance of market mix distribution. 
Second, I must position Shinta Mani as a 
luxury boutique hotel brand in the market. 

Shinta Mani has a strong commitment to 
responsible tourism. How do you intend 
to contribute towards this personally?
I personally seek to reduce the use of 
plastics in my daily life. Every year, 
I also get involved in charity 
programmes that support an 
orphanage.

One minute with Kris Marthin 

now director of F&B 
with The Westin Resort 
Nusa Dua, Bali. He joins 
from De Vere Cotswold 
Water Park, a luxury 
countryside hotel and 
event venue in England, 
where he was opera-
tions manager.

Gregg Wafelbakker
Tourism New Zea-
land has picked Gregg 
Wafelbakker for the 
role of general manager 
Asia. Wafelbakker joins 
from Shanghai-based 
Westland Milk Products, 
where he served as 
general manager China 
and general manager 
marketing for the past 
three years.

Jaime Faus
Jaime Faus has been 
appointed general 
manager of Pullman 
Jakarta Indonesia. 
Faus was most recently 
based in London as vice 
president of operations 
AccorHotels, overseeing 
13 hotels.

Jean-Charles Dubois
Sofitel Singapore City 
Centre has appointed 
Jean-Charles Dubois as 
its executive chef. The 
French-born culinarian 
has earned several acco-
lades, including the title 
of Chevalier de l’Ordre 
du Merite Agricole from 
the French Ministry of 
Agriculture for promot-
ing French cuisine to 
the world.

Jorge Fernandez 
The Westin Resort Nusa 
Dua, Bali has appointed 

Jorge Fernandez as ex-
ecutive assistant man-
ager sales & marketing 
and revenue. He was 
last complex director 
of revenue manage-
ment for two Marriott 
International proper-
ties in the Maldives.

Lee Richards
Millennium Hotels 
and Resorts Group has 
promoted Lee Richards 
to vice president of 
operations, Singapore, 
with the overall re-
sponsibility of deliver-
ing maximum business 
growth and profit-
ability. Richards joined 
the group in 2009 and 
was previously cluster 

general manager for six 
hotels in Singapore.

Oliver Bonke 
Shangri-La Hotels and 
Resorts has named Oli-
ver Bonke as president 
and COO. Bonke will be 
based at Shangri-La’s 
headquarters in Hong 
Kong. He has nearly 30 
years of experience in 
the hospitality indus-
try, most recently with 
Loews Hotels & Co as 
chief commercial officer.

Saurabh Kukreja 
Renaissance Hotels 
has appointed Saurabh 
Kukreja as general 
manager at the soon-
to-launch Renaissance 

Pattaya Resort & Spa. 
Kukreja has 14 years 
of experience under 
his belt, and was most 
recently the general 
manager at the Crim-
son Hotel Filinvest City 
in Manila.

Vasikan  
Karnchananan 
Vasikan Karnchananan 
is now Absolute Hotel 
Services Group’s direc-
tor of sales for Asia. 
She has over 18 years 
of hospitality experi-
ence. Prior to joining 
Absolute, she was clus-
ter director of sales for 
Park Hyatt Siem Reap 
and Hyatt Regency 
Phuket Resort.

corporate director of sales and marketing?
There are two things on my to-do list. First, 
I must ensure each market segment has a 
good balance of market mix distribution. 
Second, I must position Shinta Mani as a 
luxury boutique hotel brand in the market. 

Shinta Mani has a strong commitment to 
responsible tourism. How do you intend 
to contribute towards this personally?
I personally seek to reduce the use of 



Case studies

Cultivating greener mindsets

Event brief
Held biennially since 1963 by the Royal 
Agricultural Society of the Commonwealth 
(RASC), the 27th Commonwealth Agriculture 
Conference gathers agrarian organisations and 
groups globally in a discussion of nascent is-
sues in agriculture. The latest edition dove into 
the modern challenges arising from the rural-
urban divide, such as climate change, urban 
migration and disconnection from traditional 
food sources.

Pitching for the event in 2012, the Kranji 
Countryside Association (KCA) clinched the 
deal to hold the conference on Singapore soil 
by positioning the nation as a thought leader in 
urban agricultural technology and advances.

Challenges
Built on urban economy more than the toil of 
the soil, Singapore has small pockets of farm-

How does one hold an agarian event in a concrete jungle and without government 
support? By believing in the cause and thinking creatively, writes Pamela Chow

Event
27th Commonwealth Agriculture 

Conference

Organisers
Kranji Countryside Association and 
the Royal Agricultural Society of the 

Commonwealth

Venue
Pan Pacific Singapore

Date
 November 2-4, 2016

Number of participants
274

age of Singapore that served as fertile ground 
for innovative ideas to flourish.

Eng shared: “We worked hard to challenge 
that mindset and to show the side of Singa-
pore that others rarely see… and to prove that 
Singapore’s small agricultural sector could 
become a future industry.”

This ultimately bloomed into an standout 
conference – KCA brought delegates on farm 
excursions, decorated the event with local 
produce and native plants, and engaged the 
Singapore Culinary Olympic Team to whip up 
a gala dinner.

The key to making magic happen, reflected 
Eng, was having “a committed and influential 
local committee” that was dedicated to pulling 
in “good speakers and sponsors”.

He added: “Our members pulled their 
weight in a difficult economic year, and came 
together to contribute to the sponsorship and 
resources for the conference.” 

Key takeaways
Transforming perceived challenges into 
strengths, KCA succeeded in demonstrating 
Singapore’s creative urban farming advances 
amid a resource-stretched landscape.

Said Eng: “We learnt that quality is more 
important than quantity, and that things must 
be done differently to stand out.”

The 27th CAC bagged KCA the Best Associa-
tion Conference Organiser at the Singapore 
Tourism Awards; an achievement that gave 
KCA the confidence to “focus on our small 
size as a strength and not a vulnerability, and 
to celebrate our local elements be it farms or 
culture or expertise”. 

ing plots left in the rural outskirts of the city.
Overcoming this “stereotype of Singapore as 

a concrete jungle and expensive city with noth-
ing much to see” initially posed a challenge, 
said KCA president Kenny Eng. He added that 
this was on top of the association’s small size, 
limited resources, an absence of government 
support, all of which proved to be a challenge 
in pulling off the event which demanded a 
world-class venue with good facilities and ver-
satile space, and high security for the RASC’s 
president, HRH Princess Anne.

Solutions
Interestingly, it was this “concrete jungle” im-
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Case studies

A solid foundation comes first

Event brief
Jointly organised by the Malaysian Institute of 
Architects and C.I.S Network, the annual Inter-
national Architecture, Interior Design & Build-
ing Exhibition Malaysia (ARCHIDEX) draws 
together South-east Asia’s architecture, interior 
design and building communities. Since its in-
ception in 2000, it has been held at the Kuala 
Lumpur Convention Centre (the Centre). 

Challenges
For the 2016 edition, 20,000m2 of space was 
needed. In previous editions, ARCHIDEX used 
the Centre’s Exhibition Hall 6 as part of its 
exhibition space. Unfortunately, ARCHIDEX 
was unable to utilise the 2,600m2 standalone 
marquee that was part of Hall 6 – which could 
accommodate 170 booths – had been dis-
mantled prior to ARCHIDEX. As a result, more 
space was needed.

Another challenge was ensuring easy access 
for both exhibitors and contractors on move-in 
and move-out day. With 917 vehicles entering 
the centre’s loading bay during the move-in 
period, and 543 vehicles during the move-out 
period, managing traffic flow was not easy, 
especially as the Centre is located in the busy 
Kuala Lumpur City Centre (KLCC) Precinct. 

Solutions
To solve the space issue, the Centre and 
organiser worked together and came up with a 
plan to utilise the concourse parking area as an 
alternative exhibition space. Although the loca-
tion of the concourse level parking turned out 
to be ideal, it was not equipped with sufficient 
power supply for exhibition purposes.

To resolve this new issue, the Centre’s team 
decided to tap into the convention centre’s 
main building distribution boards. But for this 
to happen, the Centre’s main power source had 
to be shut down, which would cause interrup-
tions to its operations such as the kitchen’s 
refrigerating system, fire alarm system, IT 
network and security services. Moreover, the 
shutting down process needed to be done 
twice – during the setting up and post-event 
break down. 

Alan Pryor, general manager at the Centre, 
said: “With the Centre’s facilities occupied 

Despite numerous roadblocks, the Centre’s team thought creatively and worked 
closely with all affected parties to deliver a successful event, writes S Puvaneswary

Event
17th International Architecture, 

Interior Design & Building Exhibition 
Malaysia 2016

Organisers
C.I.S. Network and Malaysian 

Institute of Architects

Venue
Kuala Lumpur Convention Centre

Date
 July 19-22, 2016

Number of participants
34,300 visitors from 60 countries

During loading and unloading, all exhibitors 
and contractors were required to park their 
vehicles at a specified place, and adhere to a 
strict timetable.

The centre’s security team also liaised with 
the Suria KLCC Food Court operators on their 
deliveries, which had to be redirected to the 
Centre’s loading bay as the concourse parking 
was in use during the exhibition. 

Key takeaways
The Centre’s team had to work closely with 
all parties to deliver smooth and seamless 
tactical coordination with no disruptions. Also, 
a flexible and innovative mindset helped the 
team think creatively when it came to solving 
problems, and explore out-of-the-box solutions. 

every day prior to the event, and to minimise 
disruptions to daily operations, we scheduled 
this work to be done after operating hours.”

To mitigate congestion surrounding the 
KLCC Precinct and the loading docks on 
move-in and move-out days, a location near 
the Centre was hired as a vehicle holding area. 

Interior Design & Building Exhibition 

During loading and unloading, all exhibitors 

We were the first to explore the feasibility of converting the concourse parking area to an 
exhibition space, and it was a success! Moving forward, we hope that the Centre will con-
tinue to explore more unconventional spaces to accommodate the growing magnitude of 
our exhibitions, while offering innovative and unique ideas to enhance the exhibition.” 
Vincent Lim, president, C.I.S Network, and joint-organiser of ARCHIDEX



China welcomes ITB

HKECIA gets the trade talking

The Taiwan  
experience

The ITB brand made its China debut in May. Held in Shanghai, 
ITB China showcased around 600 travel suppliers from nearly 70 
countries, 28 per cent of which offer products suited for business 
events. Photos by Caleb Richard Lai

The MEET TAIWAN Networking Event  
 in Singapore on June 21 brought local 

planners closer to the destination  

Opportunities and challenges facing Hong Kong’s exhibition players were discussed during 
the Hong Kong Exhibition & Convention Industry Association annual conference on June 2

TTGmice July 2017 • 28Gallery

Need ideas to reward your top performers and motivate them towards loftier 
goals in 2018? Then keep your eyes peeled for the August issue of TTGmice 
where we spotlight some of the most interesting and memorable destination 
experiences around the world that will make perfect incentives.

What’s 
next?
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